UNDEU  WRAPS  ^ 
a  l^g  time  J 


ASTER 


with  NEW  improved  TRIPLE  TRACK  action 

Aluminum  Combination  Weather  Window 


A  PRODUCT  OF  STORM  SASH,  JNC 


Far  and  away  the  best  in  its  class.  The  Stormaster  offers 
every  sellable  feature  the  home  owner  wants,  features  you 
distributors  and  dealers  will  recognize  immediately.  And 
here’s  something  else.  Because  every  Stormaster  product 
is  quality  controlled  within  our  own  plant  from  smelting, 
extruding  and  production,  we  are  able  to  offer  lower 
prices  and  faster  deliveries — TWO  big  factors  that  make 
real  profits  for  you.  » 


Disiributori  •  deolcrs,  get 
the  focts  behind  the  com¬ 
plete  line  of  Stormaster 
Combinotion  Windows 
ond  Doors. 


STORM  SASH,  INC. 

706  SOUTH  STATE  •  GIRARD.  OHIO 
AU  INQUIRIES  TREATED  CONFIDENTIALLY 


I  AM  A  DISTRIBUTOR 


MAIL  THIS  COUPON 

TODAY. 


\  IliiMK  IMI’kdV  IMF  \  r  DKAI  KK.  \  .1  .N,,.  M  .rih.  l'»d  I'nl.li.lu.l  m..i.ihl>  1,>  Hnitni.iii  l>iilihc.itic.ti«.  Im  .  i 

•  iilrsrriptiim  I'liCf.  i)omesiic  $3.00  t>cr  >ei*r,  35  cents  i>er  copy;  Canada  and  Koreipn.  $4  00  per  >ear.  Reentered  a»  second  cl; 
"t  Office  at  New  York,  N  V  under  the  Act  of  March  3. 
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THE  OUTLOOK 
FOR  ALUMINUM 

Now  that  the  controls  of  aluminum  have  been  relaxed 
and  coupled  with  the  tremendous  expansion  program 
of  aluminum  producers  the  outlook  is  much  brighter. 
This  would  indicate  that  there  should  be  ample  alu¬ 
minum  for  the  manufacture  of  aluminum  products. 

In  the  past  we  have  hesitated  to  contract  with  new 
distributors  or  dealers  because  the  aluminum  su|>ply 
was  so  tight  that  we  were  able  to  manufacture 
only  sufbcieiit  cpiantities  to  keep  our  |>resent  tlealers 
supplied. 

Now  that  the  outlook  appears  brighter  we  have  ar¬ 
ranged  to  a<ld  to  our  complete  advertising  and  sales 
promotion  program,  full  |>age  advertisements  to  run 
during  IQ.S3  in  many  well  known  nationally  distrib¬ 
uted  consumer  magazines. 

\^'ith  more  aluminum  becoming  available  we  will  be 
interested  in  hearing  from  reputable  well  established 
distributors  and  dealers  that  are  interested  in  increas¬ 
ing  their  profits  through  an  t*xelusive  sales  franchise 
in  their  territory,  for  Aluma  Kraft  aluminum  awn¬ 
ings,  the  finest  nationally  adverti.sed  all  aluminum 
awnings  made. 


ri»** 


K'nte  Jor  information 


ALUMA  KRAFT  MANUFAGURING  CO. 

l.rto  North  Rock  Hill  RiL  .St.  Louis  17.  Mo. 


&  Home  Improvement  Dealer 


with  NEW  improved  TRIPLETRACKaction 

Aluminum  Combination  Weather  Window 


A  PRODUCT  OF  STORM  SASH,  INC 


Far  and  away  the  best  in  its  class.  The  Stormaster  offers 
every  sellable  feature  the  home  owner  wants,  features  you 
distributors  and  dealers  will  recognize  immediately.  And 
here's  something  else.  Because  every  Stormaster  product 
is  quality  controlled  within  our  own  plont  from  smelting, 
extruding  and  production,  we  are  able  to  offer  lower 
prices  and  faster  deliveries — TWO  big  factors  that  make 
real  profits  for  you. 


Disiribviert  -  d«olcrs,  gel 
the  foctt  behind  the  com¬ 
plete  line  of  Stormostei 
Combinolion  W  i  n  d  o  w  i 
ond  Doort. 


STORM  SASH,  INC. 

706  SOUTH  STATE  •  GIRARD,  OHIO 
All  INQUIRIES  TREATED  CONFIDENTIAllY 


MAIL  THIS  COUPON 

TODAY. 


Ill  II  111 si'll  I  \l  III  S  .V  IldVll-  IMI'Kdl  I  .Ml-M  HK.M  KK.  \m1  S.\,.  s,  .\l,.ri!i.  I'l.vl  I'nt.lishdl  m..i.thl>  1,^  II.  I'lililicaliun.,  Im.4.'5  tudh 

.■\vr  ,  Ni-w  T.iik  1(1.  N.  \  Sulmcriptuin  piicc.  Iinmrstic  SJ.OO  pci  >ear.  35  cents  per  copy;  Canada  and  Foreign,  $4  00  i*cr  year.  Krentcred  a.  second  class  matter 
NovcnilxT  .’<1.  1<152  at  tlic  I'o'i  OtFcf  at  New  V.nk.  N  V  under  the  Act  of  Match  3.  lfi7V. 
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THE  OUTLOOK 
FOR  ALUMINUM 

Now  that  the  rontrols  of  ahiminiim  have  been  relaxed 
and  ooupled  with  the  tremendous  ex|>ansion  |>ro{;rani 
of  aluminum  producers  the  outlook  is  much  brighter. 
This  would  indicate  that  there  shoulil  he  ample  alu¬ 
minum  for  the  manufacture  of  aluminum  products. 

In  the  past  we  have  hesitated  to  contract  with  new 
distributors  or  dealers  because  the  aluminum  supply 
was  so  tight  that  we  were  able  to  manufacture 
(mly  suHicieiif  tpiantities  to  kee|»  our  present  dealers 
supplied. 

Now  that  the  outlook  appears  brighter  we  have  ar¬ 
ranged  to  add  to  our  complete  advertising  and  sales 
promotion  program,  full  page  adverti.sements  to  run 
during  19.^.3  in  many  well  known  nationallv  tlistrib- 
iited  consumer  maga/.ines. 

\X'ith  more  aluminum  becoming  available  we  will  b<‘ 
interested  in  hearing  from  reputable  well  established 
distributors  and  dealers  that  are  interested  in  im  reas- 
ing  their  profits  through  an  exclusive  sales  fram  hise 
in  their  territory,  for  Aluina  Kraft  aluminum  awn¬ 
ings,  the  finest  nationally  advertised  all  aluminum 
awnings  made. 


If  rite  for  tnformoUon 

•  •  ®  ^  * 

^  ALUMA  KRAFT  MANUFAGURING  CO. 


l.^tO  North  Ro.  k  iidi  R(L  .Sl  Louis  17.  Mo. 


(*«  Hrme  Improvement  Dealer 


.3 


The  '^CadU/ac"  of  the  Business 


aram 


pro&urt  of 
Aluminum 
^killrraft 


NOW  PRICED  TO 
OUT-SELL  THEM  ALL! 

The  Only  Window  Line  with ^  these  FAST  SFLLING  SUPERIOR  FEATURES! 

%  Introducing 
the  Hew  Sensational 
BUSINESS  BUUBER 

paramount 


NEW  IMPROVED 

TRIPU-TRACK 

ALL-ALUMINUM 

STORM  &  SCREEN 

WINDOW  COMBINATION 

with  Built  in  Weatherstrip 

•  TRIPLE  TRACK 

—  Not  CHANNEL 

•  EASY  INSTALLATION 

—  Service  FREE 

•  TWIN  VENTILATION 

—  Sosfies  Raise  or 
Lower  to  Any  Level 


•  CHANGEOVER  NEVER 
NECESSARY! 

—  Make  Self-Storing 
Obsolete 

•  POSITIVE  100%  WEATHER 
STRIPPING 

•  HEAVY  EXTRUSIONS 


Ctett  Svclivn  Virw  el 

i»ini  JKACK  nAJums 

1.  TOP  GLASS  ; 

2.  SCREEN  •  '  , 

3.  BOTTOM  GLASS 

Cmmptofo  ** 

WEATHERSTRIPPINO 

America's  Finest  Fastest-sell¬ 
ing  ALL-ALUMINUM  Combi¬ 
nation  STORM  and  SCREEN 
DOOR 

•  Fully  eifrudcd. 

•  Single  lite  doori,  two  life 
doors,  self  storing  doors 

•  Aluminum  Wirt  serttn. 

•  Expondcr  on  sill — tor 
toleroncrs 

•  Reenforced  corners  for 
life-time  rigidity. 

•  Complete  with  oluminum 
ensemble  ond  stomless 
steel  hordwore 

•  BOTH  are  3  WAYS  BEHER!!! 

QUICKER  AND  EASIER  TO  INSTALL  2  SERVICE  PROOF 
KEEPS  PROFITS  INTACT  FOR  YOU  DUE  TO  REDUCE  CALL  BACKS 
ADVERTISING  MATERIAL  AVAILABLE:  Cuts.  Mats,  Literature! 


ALL-ALUMINUM 


(]iSEIIEKT  iTWWIillOW 


With  the  EXCLUSIVE  FULL  LENGTH 

PIANO  HINGE  feature 

Some  other  Outstanding  Selling  Features 

5 


1  Full  length  PIANO  HINGE 

Permits  eosier  cleaning  from 
the  outside 

2  EXTRA  HEAVY  EXTRUSIONS 

(#63  ST.  S  Alloy  Extrusions). 

3  SPECIALLY  DESIGNED  SPONGE 
RUBBER 

To  otfeef  a  perfect  scol  be¬ 
tween  Cosement  window  ond 
storm  window.  Elimmotes 
Window  Condensotion. 

4.  FULLY  EXTRUDED  Weother 
Stripping  insfoHed  on  eoch 
Window  Vent  opening  for 
positive  seol. 


Speciolly  designed  rubber  ex¬ 
trusion  to  seol  and  secure 
gloss  in  plote,  for  permonen- 
cv.  And  permitting  simple  re* 
placements  of  broxen  gloss  by 
home  owners. 

Designed  for  Single,  Double 
thick  ond  Demiplofe  for  Pic¬ 
ture  Windows. 

Controlled  ventilotion 

Droff  Free. 

Reenforced  for  permanent 
rigidity. 

Priced  Right 


3^  aramount 


ALUMINUM  PRODUCTS  CORP. 

180-11  Jamaica  Ave.,  Jamaica,  L.  1.,  N.  Y. 


PHONf 

REPUBLIC  9-6664 
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CONTENTS 


On  the  House 


CHICAGO:  549  W.  Randolph  Street 
Telephone:  CEntral  6-5164 
W.  L.  NOELLE,  Manager 


U.  S.  Aluminum  Supply  Rise  Assured  by  Accord  with 
Canadicm  Producer . 


F.H.A.  Raises  Rates  for  Small  Loans 


LOS  ANGELES:  479  S.  Holt  Avenue 
Telephone:  Bradshaw  2-3935 
JACK  O.  HODGES,  Manager 


New  Products — Ideas — Methods 


Hints  to  Salesmen 


SAN  FRANCISCO:  133  Elder  Avenue, 
Millbrae,  Calif. 

Telephone:  DOuglas  2-4475 
GEO.  F.  HAINES,  Manager 


All  Gov't  Controls  on  Aluminum  to  End  June  30th 


NERSICA  Convention  cm  Outstanding  Success 


SEATTLE:  209  Seneca  Street 
Telephone:  ELiot  5919 
LLOYD  THORPE,  JACK  O.  HODGES  & 
ASSOCIATES,  Manager 


Immediate  Installation:  Your  Key  to  More  Awning  Sales 


Demonstrate  to  Sell 


Radicmt  Electric  Glass  Panel  Heaters 


Sales  Letter  to  All  Salesmen 


Our  cover  lor  March  showi  the  beautiiul 
Slamlord.  Conn.,  home  oi  a  prominent  in- 
duitrialiet.  A  total  ol  26  aluminum  awninqi 
ol  the  roll-up  type  was 
installed  on  this  hand- 
residence  by 


Hard  Water  and  Home  Water  Softeners 


St.  Louis  Window  Dealer  Finds  Aluminum  Awnings  Proiitable 


some 

AIumaROLL  Products 
Co.  ol  N.  ]..  25  Route 
17,  Rutherlord.  N.  J. 

Eleven  ol  the  awnings  ■ 

are  ol  the  commercial  ■  vWil .  ^  J 

type  and  are  about  12 

leet  long  while  the  re- 

manning  IS  are  oi  the 

residential  type,  meas 

uring  anywhere  Irom 

40"  to  8  leet  in  length. 

Three  oi  the  residential 

ownings  are  lor  casement  windows,  examples 
oi  which  may  be  seen  on  the  iar  right  oi  the 
photo.  A  special  blue  was  used  as  the  horl- 
sontal  color  stripe  which  alternates  with  white. 
One  very  unusual  ieoture  oi  this  installation 
is  the  awning  over  the  window  oi  the  study. 
This  awning  is  operated  irom  the  study  by 
a  control  under  the  desk  in  that  room.  Ail 
the  awnings  shown  in  the  cover  photo  were 
monuiactured  by  Orchard  Bros.,  Inc..  63 
Meadow  Rd..  Rutheriord.  N.  I. 


What  You  Should  Know  About  Sprayed  Resurfacers,  II 


Prefabricated  Wooden  Garages 


B.  S.  Reporter 


The  Problem  Box 
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4re  Awaiags  for  Museum 

KOOLSHADE  NOW 
OBSOLETES  HEAT- 
TRAPPING  AWNINGS 


The  horse  and  buggy  was  pretty  good  transporta¬ 
tion —  until  the  automobile  came  along. 

The  awning  was  fairly  good  protection  . . .  from 
the  sun  —  until  K<x>lShade  Sunscreen  was  put  on 
the  market.  Now  we  know  that  it  was  a  heat-trap 
that  faded  and  tore  in  the  sun  and  wind. 

Ingersoll  KoolShade  Sunscreen  blocks  out  as 
much  as  87%  of  the  sun’s  heat  and  keeps  rooms 
up  to  15°  cooler ...  prevents  eye-straining  sun 
glare  . . .  keeps  out  rug  and  drapery  fading  sun¬ 
light.  While  it  blocks  bugs  and  insects  the  same 
as  ordinary  screen. 

KoolShade  is  like  a  tiny  bronze  Venetian  blind 
with  louvers  permanently  set  at  17°  for  greatest 
efficiency.  As  part  of  a  combination  storm  window 
or  door,  it  does  a  wonderful  weather  protection 
job  that  is  easy  to  demonstrate  and  easy  to  sell. 
Only  genuine  KoolShade  has  the  exclusive  woven 
strength  to  insure  years  of  satisfactory  service. 


\  - INGERSOLL  S-WAV* 

'  COMBINATION  WINDOW 

Features  the  fomoui  3-woy  protection 
from  1.  Winter  cold;  2.  Summer  tun;  3.  IniecU.  Mode 
from  extruded  aluminum,  quick  and  easy  to  inttall. 
Provide!  tight  weather  teal.  All  extruded  oluminum. 

INGERSOLL  3-WAY*  COMBINA- 
TION  DOOR  -  KoolShode  for  all-  ! 

yeor  protection.  Full  inch  thick.  All  1  j 

•xtruded  oluminum.  Aluminum  door  J  _  y 

jomb  for  officient  teal.  No  bolti  or  I  ■ 

Krewt  on  door  foce.  Ruth  bor  at  ■  B 

right  height  for  convenience  and  j  B 

strength,  lorge  upper  insert  gives 

full  visibility.  Hinges,  latch,  closer  jV-  *  ‘ '  |3I1P^||| 
included  at  competitive  price. 

INGERSOLL  CASEMENT  STORM  |  '  fb, 
WINDOWS  —  Attached  outside  for 
most  efficient  condensotion  control. 

Extruded  oluminum.  Hinged  to  cose- 
ment  for  eosy  woshing.  Eosy  to 
instoll.  Special  weother-seal.  Optional 
KoolShode  snops  on  ond  off. 


KoolShade  SimsertM  H  a  product  of  tho  Ingorsoll  Products  Division  off  Borg-Womor  Corp. 
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New  Ingersoll  marketing 
program  brings  reduced  price 


That’s  right . . .  you  read  it  correctly  . . . 
you  can  now  sell  Ingersoll  3-Way 
Combination  Windows  and  E)oors  with 
genuine  KoolShade  Sunscreen  inserts  for 
no  more  than  windows  and  doors  with 
ordinary  screen. 

The  genius  that  has  put  Borg- Warner 
Corporation  up  front  in  the  American 
business  parade  now  is  putting  their 
Ingersoll  door  and  window  distributors 


and  dealers  at  the  head  of  the  weather 
protection  parade. 

No  one  in  this  business  offers  more  than 
ordinary  insect  screen  to  the  public. 
Aluminum,  bronze  or  plastic  —  all  they 
will  keep  out  are  bugs.  KoolShade  at 
no  premium  in  price  —  keeps  out  bugs 
and  summer  heat.  Reduces  rug-fading 
and  eye-tiring  glare.  Makes  rooms  as 
much  as  15°  cooler. 


AND  YOU  CAN  MAKE  MORE 
MONEY  WITH  IngersoH's  exclusive 
50  &  5  PLAN=^  MARKETING  INNOVATION 

lng*r«oll  distributor-fabricator*  havo  a  brand-now  and  unusual  plan  to  offor  thoir 
doalor-agonts.  Tho  Ingorsoll  50  A  5  plan  anablos  an  Ingorsoll  distributor-fabricator 
to  show  his  doalor-agonts  how  thoy  can  mako  a  not  incomo  of  $9600  annuallyl 
All  a  doalor-agont  has  to  do  is  follow  tho  provon  plan  and  oarn  himsolf  noarly 
$10,000  a  yoar.  With  tho  possibilitios  for  oxtra  profits  not  countod  into  tho 
50  A  5  plan,  ho  is  almost  cortain  to  go  ovor  tho  fivo-figuro  a  yoar  mark. 
Distributors  .  .  .  doalors  .  .  .  salosmon  .  .  .  don't  hang  onto  on 
obsoloto  product  with  an  obsoloto  morchandising  plan 
back  of  it.  Find  out  about  tho  Ingorsoll  products 
and  plans  for  1953  and  1954.  Tio-in  with 
tho  thinking  of  tomorrow, 
not  tho  lost  causo. 


WfRf  OR  MAIL  COUPON  FOR  INFORMATION 


Ingersoll  Products  Division,  Borg-Worner  Corp. 

Dept.  55,  310  So.  Michigan  Avenue,  Chicago  4,  III. 

Rush  me  the  details  on  the  50  &  5  plan.  I  am  a 

□  distributor  □  dealer  □  salesman 

Name . 

Address . . 

City . Zone . State . 
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The  FUTURE 


IS  in 


COLORFUL  •  CUSTOM-SIZED 


(Ke  BATHROOM  .  ,  *■  „ 

Entirely  New  Idea 


DEALERS 

EVERYWHERE  .  investigate  the  tremendous 

- ►  potentials  that  are  being  brought 

about  by  the  brilliant  "Shower 
Maid"  an  ENGINEERING  TRIUMPH 
-REVOLUTIONARY  IN  DESIGN. 

Shower  Maid  has  no  competition 


M 

S-o-o 
easy 
to 

SELL 


Shower  Mold  fills  o  need  in  homes  everywhere 

NO  INSTALLATION!^ 


The  hemeowntr  con 
inftoll  if  in  IS  min> 
ufet. 


You  don  I  ho».  to  install  “NQ  SERVICE  PROBLEM! 

but  there  t  an  eatra  prom 

.  PAYS  OVER  40%  PROFIT  TO  YOU- 

FULL  TERRITORIES  PROTECTION  FOR  DEALERS 


Shower  Maid  is  low  fyriced  for  Big  Volume  Sales 


WRITE  TODAY  FOR  EXCLUSIVE  DEALERSHIP 


Turn  your 
inquiries 
into  soles. 
Moil  this  ■ 
coupon 
today. 


UNECO  SALES  CO. 

11*2  E.  Grand  St.,  Eliiabeth,  N.  J. 
Plcotc  »nd  me  porticulon  rcgording  fron- 
cKiies  and  avoiloblc  territories 

NAME  . 


FIRM 

ADDRESS 

CITY  ZONE 


UNECO  SALES  CO. 

1162  E.  Grand  St.,  Elisabeth,  N.  J.  •  ELisabeth  5-2404 


pyl'ILDING  specialty  dealers  will 
-Lf  be  Klad  hear  that  personal 
income  climbed  more  than  five  per 
cent  in  19.')2  to  a  record  hi)rh  of 
$2fiS..'>  billion,  according  to  the 
I  Commerce  Department. 

I  Farm  proprietors  were  the  only 
major  income  Ki*oup  to  receive  a 
smaller  return  in  1952  than  in  1951. 
;  Their  receipts  went  down  by  a  lit- 
I  tie  more  than  three  per  cent  while 
!  wages  and  salaries  rose  almost 
'  sever  per  cent,  (iovernment  payroll 
outlays  jumped  l.'l  per  cent. 

I  4>  *  « 

But  real  per  capita  buying  power 
changed  little  during  the  year.  Per- 
!  .sonal  income  after  taxes  went  up 
■  only  four  per  cent — an  advance 
that  the  department  said  was  close¬ 
ly  in  line  with  the  relative  increases 
in  prices  and  population. 

J’rivate  indu.stry  payrolls  ro.se 
I  $8  billion  during  1952,  an  increase 
j  of  5'j  per  cent.  Wage  rate  in- 
I  crea.ses  accounted  for  almo.st  all  of 
this  ri.se,  the  department  said. 

0  *  * 

Con.sumers  .saved  about  $19  bil¬ 
lion  of  a  record  income  total  la.st 
year.  They  retained  half  of  their 
savings  in  the  highly  liquid  form 
of  ca.sh  and  deposits — a  peacetime 
performance  that  has  been  exceed¬ 
ed  only  in  19.'lfi. 

0  «  * 

The  department  said  that  indi¬ 
viduals  at  the  beginning  of  1953 
had  more  money  in  cash,  deposits 
and  Government  securities  than 
they  normally  spend  in  an  entire 
year.  In  the  booming  1920’s,  con¬ 
sumer  holdings  of  these  a.ssets 
totaled  only  two-thirds  of  annual 

I  expenditures. 

«  *  • 

(CoHtivio  d  on  Page  12) 
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STAINLESS  STEEL 

Triple  Track  Windows  and  Tubular  Doors 

STOLE  THE  SHOW/ 


At  the  NHRSICA  show  last  month,  rRIAI)  introduced  the 
all  new  Stainless  Steel  Triple- IVack  windows  and  tubular  doors. 
Featuring  all-welded  construction,  they  will  not  sag,  warp,  pit, 
streak,  stick  or  stain. 


Lhe  trade  recognized  the  merit  of  the  line  immediately.  It  saw 
the  value  of  the  TRIAD  TWINS  —  windows  and  doors  in  aluminum 
and  in  stainless  steel  —  sales  ammunition  that  competition  couldn’t 
meet. 


Yes  —  the  LRIAD  TWINS  stole  the  show!  If  you  missed  it 
and  want  to  join  the  TRIAD  bandwagon  of  dealers  and  distributors, 
write  us  today  for  complete  details. 


DIAMOND  BUILDING  PRODUCTS 

Corporation 


Mam  plant.  Cleveland,  Ohio,  where  Stainless  Steel  is  precision- 
engineered  into  TRIAD  Triple-Track  storm  windows  and  doors. 


&  Home  Improvement  Dealer 
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iirtrt*  RO'JM 

you  9®' 


SPECIAL  ALUMINUM  JAMB 
ALL  HARDWARE 
WEATHER-SELECTOR  PANELS 


ALL-ALUMINUM  STORM-SCREEN  DOOR 

Sensationally  Successful! 


''PHENOMENAL*  is  the  only  word  that  can  describe  KD  Of  FULLV  ASSEMBLED 

the  success  of  this  amazing  combination  door.  Why.>  Buy  Royals  either  KD  or  assembled,  ready  for  in- 
It  s  the  best  door  deal  for  everyone,  dealers,  sales-  stallation.  Either  way,  you  get  prompt  delivery  in 
men,  homeowners.  every  size 

THE  BEST  BUY  BY  FAR! 


ONE  PRICE  FOR 
ANY  STANDARD 
SIZE  DOOR! 


We  ll  be  here  tomorrow 
to  bock  up  what  we 
sell  today! 


ALUMATK  CORPORATION  OF  AMERI 

2081  S.  56th  St.,  MHwauk**  14,  Wiscor 

The  Royal  looks  hot  to  me 

Dept  T  IJ  H 

l~l  Send  m*  met*  dcloilt  on  this  now  door. 

Q  $ond  mo  doloili  on  your  comploto  Hno. 

NAME 

FItM 

ADDRESS 


CITT 


ZONE 


STATE 


On  the  House 

(Coittinucd  from  Puffe  8) 

An  understanding  uf  selling  in 
uur  democracy  is  as  much  a  need 
of  the  salesman  as  good  pay,  says 
Professor  Harry  R.  Tosdal  of  the 
Harvard  Business  School. 

In  a  two-volume  study,  “Sales¬ 
men’s  Compensation,”  just  pub¬ 
lished  hy  the  school's  Division  of 
Research,  he  comments: 


America's  FirsI  and 
Finest  Stainless  Steel 
Combination  Storm  and 
Screen  Door 


The  impression  that  for  a  sales¬ 
man  t(»  be  effective  only  financial 
incentives  are  needed  is  “far  from 
correct.”  “Sale.smen  may  dt?sire  to 
do  good  work  ...  to  satisfy  .some 
desire  akin  to  the  ‘in.stinct’  of 
workmanship.”  They  would,  Pro¬ 
fessor  Tosdal  says,  get  even  greater 
.satisfaction  if  they  understood  the 
s(K*ial  importance  of  .selling. 


His  study  is  intended  to  provide 
sales  managers  and  other  business 
executives  with  the  information 
needed  to  develop  a  plan  for  com¬ 
pensation  for  salesmen  that  is  fair 
both  to  them  and  the  company.  He 
reports  that  the  trend  has  been 
toward  plans  which  combine  sal¬ 
ary  and  commission  payments. 


offers 


these  “sales-closing"  features 


200  weldecJ  points  for  strength 

Specially  designed  heavy  duty  door  check 

Insulated  with  Tufflex  insulation  for  silent  operation 
and  soundproofing 

Stainless  steel  oil  welded  reinforced  push  bar 

Highest  quality  double  strength  gloss  in  window  units 

Engineered  expanding  channels  give  custom  fit  and 
weather-proof  for  all  conditions 

Inserts  precision  fabricated  for  stoinless  steel  and 
hold  rottle  free 


Filially,  he  warn.s  that  no  one 
comiKMi.sation  will  do,  there  is  “no 
nice  solution  to  the  problem.”  No 
compensation  plan  will  take  the 
place  of  good  sales  leadership.” 


Challenger  mortise  stainless  steel  lock 


Custom-built  to  installer's  specihcotions 


"('hallengcr”  Stainless  Steel  (4>mbina- 
tion  Storm  and  Screen  IXKirs  are  preci¬ 
sion  cnj>incered  to  }>ivc  you  the  ultimate  in 
tlesi>;n,  material  and  construction. 

l-.xcellent  consumer  acceptance!  Bij;  profit 
opportunity!  Investigate  KKlay! 


What  You  Ought 
To  Know  About 


SPRAYED 


MASTICS 


Immediate 

Delivery 


Read  the  third  of 
this  authoritative 
series  of  articles  in 
the  April 

BUILDING  SPECIALTIES 


Challen9er  Product*.  Inc.  Dept.  5A 
2601  Penn  Ave.,  Pittsburgh  22,  Po. 

Cenllemen:  Pleas*  send  me  more  information 
on  my  "Door  to  Profits"! 
Controctor  [[]  Jobber  Q  Deoler 
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ELECTRIGLAS 


CORPORATION 

DUmont  4-4860  i 


with  your  present  set-op 


HERE  IS  A  WHOLE 


selling  the  same  people 
you  now  coll  upon 


MARKET 


calling  back  on  customers 
you’ve  already  sold 


YOU  CAN  ENTER... 

■New  lilliM*<l* 


ELECTRIGLAS 


men.  I  M-d  in  «>\er  2 
H.K  I  KK.I  AS  i>  the 
with  enthusiaiitic  .leeef 
as  added  heating. 


ELECTRIGLAS 

is  therniiistaticalls  controlled.  It  is  made  in 
a  wide  sarietN  »>(  tspes  (or  e\er\  purptise. 
It  gives  sunshine  ctimlort  to  large  tir  small 
areas,  floor  to  ceiling,  wall  to  wall.  )'e/  it 
i  utmot  hiikf  out  thf  air  ami  is  i  leauvr,  bvalthier 
to  liie  in. 


ELECTRIGLAS 

is  installed  at  once — without  lus.s  or  muss  — 
no  ripping  out  walls,  ceilings,  floors.  Any 
licensed  electrician  may  he  employed.  Once 
installed,  no  servicing  is  needed. 

ELECTRIGLAS 

is  the  revi)lutionary-new  way  to  heat  htrmes, 
stores,  offices,  schtiols,  factories,  etc.  From 
experience  in  a  number  of  "test  market”  areas, 
FFF(rrKKil,,AS  promises  tt)  bring  so  vast  a 
new  source  t)f  business  and  profit  as  has 
never  been  equalledi 


ELECTRIGLAS 

is  backed  by  national  advertising,  lull  factory 
cooperation  including  shared  hical  advertising. 

ELECTRIGLAS 

has  a  profitable  place  for  you  in  the  last- 
grtrwing  sales  picture.  Get  yt)ur  share  «>f  this 
//etc  business — the  biggest  share — by  calling  or 
writing  for  the  J’lan  and  details  best  suited 
to  your  present  operatit/n. 


.mail  COOPOM 


ELECTRIGLAS  Advertisements 
in  TIME  and  SATURDAY  EVENING  POST 


I  ELECTRIGLAS  CORPORATION  (Dept  23) 

I  Bergenfield,  N.J.  Send  details  1 

j  D  Dealer  □  [)istribut«)r  □  MFK  Rep. 


FIVE  YEAR  GUARANTEE 

uL-cwmn\m,  mAnmnlDnl 


I  Address 


&  Home  Improvement  Dealer 


irAtrfti#; 
of  lioMj 
MpMff}  At^ 


«***.*I“eo 

*** 


V  **"'"8  Manufacttttets 


■vary  malllll,  Mir* 
with  tiw  A»r»w 
w* 


•r*  •twrUiia 
!•  Inirhw, 
MW  ways  ta  iawar  casta 


tastaUws 


frsta  Mscfci 


/ES  THEM  A  HEAD 

rndreds  of  thousands 
and  developing  the 
L'alculahle  dividends  to 
increased  production 
ishing  bottlenecks,  and  at 
new  beauty  .  .  .  rich  new 
^and  incomparable  aspect  of 
fstays  on  and  on  . . .  the  most 
Arable  finish  that  engineering 
L'ver  devised  . . .  these  are  only  a 
f«W  of  tho  iMM^fits!  Add  a  surprisingly  low  cost, 
made  possible  only  by  Arrow’s  "by-the-mile” 
mtmmt  costing  production  for  many  industries. 
Plus  thousands  of  dollars  and  thousands  of  hours 
saved  ovef  slow,  expensive,  complicated  in-plant 
finishinv.  No  wonder  leading  awning  manufac¬ 
turers  SI  ART  WITH  THE  FlNISH-with  Arrow 
Pre-Coat  coils.  ¥or  Samples  and  Complete  Injorma- 
thm,  Write; 


Y'len  of  Mrviec,  ylui  acccicratad  lUantiflc  latls,  prow 
.  SmI  Iho  Arrow  Mth  won't  pool,  cMp,  crodi,  fodo  or  cor- 
'  redo  oMior  ovon  lowroU  condIHom  of  woolhor  and  mo. 


S(Al 


METAL  PRODUCTS  CORP. 

T^tephonv;  POmpfon  Lakvi  7-1820 
HASKEIL,  NEW  JERSEY 


J 


f 
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SHIELDALL^ 


COMPARE  THE  DIFFERENCE 

SEE  WHY  THEY  SELL! 


It  stands  to  reason.  Gentlemen,  that  the  product 
with  the  most  soles  features  is  the  easiest  to  sell. 
SHIEIOALL  salesmen  all  over  the  country  ore  proving 
this  every  day.  Now  is  the  time  to  become  a  SHIEIDAIL 
distributor  or  dealer.  Get  ready  for  the  BIG  profit  sea¬ 
son  just  ahead.  Get  the  facts  today.  Write,  wire  or 
phone  GROVER  A.  RICHARDS,  General  Sales  Manoger. 


YOUNGSTOWN  INDUSTRIES,  INC, 

710  South  State  St.,  Girard,  O.  *  Phone  GIRARD  5-5408 


ALL  YEAR  LONG 


6  Home  Improvement  Decile: 


help  yourself 

to  more  sales# 
more  prefils 


"■PPPMiiiil 


PEERLESS 
MAIL  SLOT 


Peerless 


products 


PEERLESS 
DOOR  SWEEP 


36"  AND  40' 


GRILLES  of 
FINEST  EXTRUDED 
ALUMINUM  with 
GLEAMING 
MIRROR-LIKE  FINISH 

OR  SPARKLING 
IRIDESCENT  COLORS 
AS  DESIRED 

DISTINCTIVE  NEW  STYLING 
•  IMMEDIATE  DELIVERY 
•  LOW,  LOW  PRICES 


I  Peerless  Grille  Co. 

I  8811  Foster  A*enue  Brooklyn  16,  NY 


FINISHING 
TOUCH 


AND  PRICES 
CALL 

NlfhtinKale 

9-3845 

OR  MAIL 
COUPON  BELOW 


PEERLESS  GRILLE  CO. 

Mil  FOSTER  AVE.  BROOKLYN  36.  N.  Y. 

FLEASE  SEND  INFORMATION  &  FRtCE  LISTS 
ON  ITEMS  CHECKED 

□  MAIL  SLOT 

□  DOOR  SWEEF  □  GRILLES 


ZONE  STATE 


'(XDOO~ 


U 


'S 


1 1  i|iji^i,ri»F^w^i 


PEERLESS 

ECONOMY 

GRILLE 


Reflector  House 

Numerals  for  Grills 


1. 1?': ' 


GRILLES  ILLUSTRATED 
ARE  AVAILABLE 
WITH  OR  WITHOUT 
CAST  ALUMINUM 
INITIALS 
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THE  TRADITIONAL 
LAPSIDING  FOR 

TtciiU  Old 


A/EWesfo^-tite/^m 


PRE-PAINTED,  STEEL  ALLOY 


^  fxclwfiv* 

D9almr*hip%  AvoiTobI*  in  Sem«  fmrritorims 

Phone  —  Wire  —  Write  For  Additional  Information 


AKER  £  VOLPERT 


NATIONAL  DISTRItUTOIIS 

3180  Belmont  Avenue,  Youngstown, 
Telephone  Youngstown  73250 


&  Home  Improvement  Dealer 


US  Alnmmnm  Supply  Rise  Assuied 
By  Accoid  With  Canadian  Prodncei 


rpiIE  United  States  will  have  an 
additional  44  million  pounds  of 
primary  aluminum  in  the  first 
quarter  under  an  agreement  with 
the  Aluminum  Co.  of  Canada  and 
Great  Britain  according  to  a  re¬ 
cent  announcement  by  the  Defen.se 
Production  Admini.stration. 

The  additional  amount,  plu.s  in- 
crea.se.H  in  domestic  pro{luction  due 
to  better  water  conditions  in  the 
Pacific  Northwest,  will  bring  the 
total  amount  available  in  the  first 
quarter  in  terms  of  controlled  ma¬ 
terials  to  740  million  pounds,  more 
than  40  million  pounds  higher  than 
earlier  estimated  by  DPA. 

The  increa.sed  supply  .situation 
al.so  will  reduce  the  carryover  of 
uncashed  controlled  material  allot¬ 
ments  at  the  end  of  the  first  quar¬ 
ter  to  about  110  million  iH)und.s 
against  an  estimated  135  million 
pound  carryover  on  .Tan.  1. 


rriHE  Federal  Housing  Admini.s- 
tration  (FHA)  has  allowed  a 
one-half  i)er  cent  increase  in  the 
effective  interest  rate  on  Govern¬ 
ment-insured  mortgages  for  the 
lowest-priced  homes.  F'HA  admin¬ 
istrator  VV'alter  L.  Greene  said  re¬ 
cently. 

The  increase,  which  is  now  ap- 
prove<l,  actually  t(M>k  the  form  of 
a  14  per  cent  service  charge  which 
lenders  may  add  to  the  regular 
4%  per  cent  interest  rate  now 
chargetl  liorrowers.  .So  the  new 
rate,  which  applies  only  to  mort¬ 
gages  up  to  a  maximum  of  $4, 7,5(1 
under  Section  8,  Title  1  of  the  Na¬ 
tional  Housing  Act,  becomes  5(  ^ 
per  cent. 

Mr.  Grt'ene,  in  telling  a  reporter 
of  the  boost,  cautioned  against 
speculation  that  the  interest  in¬ 
crease  on  these  loans,  which  have 


The  present  deal  with  Britain 
and  Canada  is  similar  to  one  an¬ 
nounced  last  October  in  which  sup¬ 
plies  originally  scheduled  for  de¬ 
livery  by  Alcan  to  Great  Britain 
will  be  diverted  into  the  United 
.States  market.  Delivery  of  this 
late.st  44  million  pounds  will  l)e  in 
February  and  March. 

The  part  delivered  in  .March, 
however,  will  not  be  available  for 
delivery  against  first  quarter  con¬ 
trolled  material  allotments  because 
there  normally  is  a  30-day  time  lag 
for  converting  the  primary  alumi- 


totaled  only  ^55  million  in  the  last 
33  months,  would  lead  to  a  similar 
increase  in  the  4'<  |.  per  cent  loans 
under  Title  2  of  the  Act.  Loans 
under  this  title  represent  the  bulk 
of  kHA’s  mortgage  insurance  busi¬ 
ness  more  than  $2  million  worth 
last  year. 

Mr.  Greene  said  Congress  al¬ 
lowed  a  special  i/j  per  cent  serv¬ 
ice  charge  for  the  smaller  loans 
affected  by  the  recent  decision. 
This  charge  will  compensate  lend¬ 
ers  —  banks,  insurance  companies 
and  the  like — for  their  work  in 
■servicing  small  loans. 

Mr.  Greene  said  it  costs,  rough¬ 
ly,  three  times  as  much  to  service 
three  $4,000  loans  as  it  would  to 
service  one  $12,000  loan.  Banks 
and  other  lenders  have  complained 
they  cannot  afford  to  make  a  small 
(Coytthuied  on  Page  86) 


num  into  controlled  material 
shapes  and  forms. 

Like  the  rest  of  the  diversion 
deals  worked  out  to  get  extra 
aluminum  in  the  first  and  second 
quarters  of  this  year,  the  one  an¬ 
nounced  involves  repayments  as 
well  as  a  straight  diversion.  The 
44  million  pounds  include  33  mil¬ 
lion  ix)unds  of  additional  aluminum 
from  Alcan  plus  11  million  pounds 
that  was  to  have  been  repaid 
against  a  previous  diversion. 

In  tw’o  previous  diversions  the 
United  States  had  obtained  99  mil¬ 
lion  pounds  and  was  to  have  begun 
repayments  in  the  .second  quarter. 
Under  the  terms  of  the  new  agree¬ 
ment,  these  repayments  will  not  be 
made  until  19,54  and  19,55,  during 
which  period  the  United  States 
now  is  committed  to  returning 
some  1.32  million  ixjunds  to  Great 
Britain. 

F'irst  quarter  shipments  from 
Canada  are  now  expected  to  reach 
129  million  pounds,  DPA  said. 
Broken  down,  this  includes  44  mil¬ 
lion  announced  in  the  present  deal, 
44  million  announced  under  the 
October  diversion  agreement,  and 
41  million  that  represents  private 
sales  to  United  States  importers 
by  Alcan. 

U.  S.  Request 

DPA  said  the  United  States  had 
requested  the  additional  aluminum 
in  the  first  quarter  to  partially  off¬ 
set  losses  from  pt)wer  shortages 
in  the  Pacific  Northwest  and  the 
Tennes.see  Valley.  It  will  ea.se  the 
aluminum  pinch  in  both  the  first 
and  second  quarters. 

The  latest  total  supply  estimate 
for  the  second  quarter  reflects  the 
increase,  being  placed  at  744  mil¬ 
lion  pounds  against  706  million  es¬ 
timated  when  second  quarter  allot¬ 
ments  first  were  announced. 


FHA  Raises  Rates  for  SmaU  Loans 


i.s 
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THANKS  FOR  THE  TERRIFIC  ACCLAIM  OF  THE 

OLEY  COMBINATION  DOOR  HARDWARE 


AT  THE  N.  Y.  NERSICA  CONVENTION  AND  EXPOSITION! 


5x215-1"  BACKSET 

Available  in  Aluminum 
or  Brats  trim 


This  new  latch  set  is  the  sen¬ 
sation  of  the  industry.  Now*>- 
^or  the  first  time-  a  natural 
turn  action  knob  lock  hos 
been  designed  with  alt  the 
features  you  have  ever  wish¬ 
ed  for  As  one  prominent 
storm  door  manufocturer 
said  It's  about  timet"  Now 
IS  the  time  to  get  full  detoils 
ond  be  among  the  first  tc 
cash  in  on  its  powerful  soles 
lectures  for  your  own  screen, 
storm,  or  combination  doors. 
Write  or  coll  today 


5X220-1-3/4"  Backset 
for  Wood  Doors 
Same  features  as  #215. 
Available  in 

Aluminum  or  Brass  trim. 


NATURAL  TURN  ACTION  KNOB  AND  LEVER  HANDLE-new,  pos/five 

locking  device 

EXTRA  LONG  7/16"  BOLT  THROW  — greater  iecurily,  and  more  freedom 
in  fitting  door  and  jamb 

FAST,  EASY  INSTALLATION-  only  round  holes  needed 

%. —  HANDSOME,  HUSKY  ESCUTCHEON  — unusoa/  new  design  with  a  rich 
solid  look  ' 

RUGGED  CONSTRUCTION  — precision  engineered  by  lock  craftsmen 


\ 


Write  or  call  our  New  York  Office  today  for 
full  information  and  literature  on  Olay's  new 
line  of  Tubular  Latches,  Combination  Door 
Hardware  Kits,  Door  Closets,  Safety  Chain 
Stops,  Hinges  and  Letter  Drops. 


PRODUaS.  INC. 


US  Alnnimiim  Supply  Rise  Assnied 
By  Accoid  With  Canadian  Prodncer 


rpHE  United  States  will  have  an 
^  additional  44  million  pounds  of 
primary  aluminum  in  the  first 
quarter  under  an  agreement  with 
the  Aluminum  Co.  of  Canada  and 
Great  Britain  according  to  a  re¬ 
cent  announcement  by  the  Defen.se 
Production  Admini.stration. 

The  additional  amount,  plus  in- 
crea.ses  in  domestic  prcnluction  due 
to  better  water  conditions  in  the 
Pacific  Northwest,  will  bring  the 
total  amount  available  in  the  first 
quarter  in  terms  of  controlled  ma¬ 
terials  to  740  million  pounds,  more 
than  40  million  pounds  higher  than 
earlier  estimated  by  DPA. 

The  increa.sed  supply  situation 
al.so  will  reduce  the  carryover  of 
uncashed  controlled  material  allot¬ 
ments  at  the  end  of  the  first  quar¬ 
ter  to  about  110  million  pounds 
against  an  e.stimated  ISf)  million 
pound  carryover  on  .Ian.  1. 


rpHE  Federal  Housing  Admini.s- 
tration  (FHA)  has  allowed  a 
one-half  i)er  cent  increase  in  the 
effective  interest  rate  on  Govern¬ 
ment-insured  mortgages  for  the 
lowest-priced  homes.  F^HA  admin¬ 
istrator  Walter  L.  Greene  .said  re¬ 
cently. 

The  increase,  which  is  now  ap¬ 
proved,  actually  t<M)k  the  form  of 
a  t4  per  cent  service  charge  which 
lenders  may  add  to  the  regular 
4%  {)er  cent  interest  rate  now 
chargeil  Iwrrowers.  ,So  the  new 
rate,  w'hich  applies  only  to  mort¬ 
gages  up  to  a  maximum  of  $4,7.’>d 
under  Section  8,  Title  1  of  the  Na¬ 
tional  Housing  Act,  becomes  .’ll 
per  cent. 

Mr.  Greene,  in  telling  a  reporter 
of  the  boost,  cautioned  against 
spei'ulation  that  the  interest  in¬ 
crease  on  these  loans,  which  have 


The  pre.sent  deal  with  Britain 
and  Canada  is  similar  to  one  an¬ 
nounced  last  October  in  which  sup¬ 
plies  originally  scheduled  for  de¬ 
livery  by  Alcan  to  Great  Britain 
will  be  diverted  into  the  United 
States  market.  Delivery  of  this 
late.st  44  million  pounds  will  l>e  in 
February  and  March. 

The  part  delivered  in  March, 
however,  will  not  be  available  for 
delivery  against  first  quarter  con¬ 
trolled  material  allotments  becau.se 
there  normally  is  a  .‘lO-day  time  lag 
f(»r  converting  the  primary  alumi- 


totaled  only  $55  million  in  the  last 
months,  would  lead  to  a  similar 
increase  in  the  4'^'i.  per  cent  loans 
under  Title  2  of  the  Act.  Loans 
under  this  title  repre.sent  the  bulk 
of  FTIA's  mortgage  insurance  busi¬ 
ness  more  than  $2  million  worth 
last  year, 

Mr.  Greene  said  Congress  al¬ 
lowed  a  special  i/^  per  cent  serv¬ 
ice  charge  for  the  smaller  loans 
affected  by  the  recent  decision. 
This  charge  will  compensate  lend¬ 
ers  —  banks,  insurance  companies 
and  the  like — for  their  work  in 
servicing  small  loans. 

Mr.  Greene  said  it  costs,  rough¬ 
ly,  three  times  as  much  to  service 
three  $4,000  loans  as  it  would  to 
.service  one  $12,000  loan.  Banks 
and  other  lenders  have  complained 
they  cannot  afford  to  make  a  small 
(Continued  on  Page  86) 


num  into  controlleti  material 
shapes  and  forms. 

Like  the  rest  of  the  diversion 
deals  worked  out  to  get  extra 
aluminum  in  the  first  and  .second 
quarters  of  this  year,  the  one  an¬ 
nounced  involves  repayments  as 
well  as  a  straight  diversion.  The 
44  million  pounds  include  33  mil¬ 
lion  iwunds  of  additional  aluminum 
from  Alcan  plus  11  million  pounds 
that  was  to  have  been  repaid 
against  a  previous  diversion. 

In  two  previous  diversions  the 
United  States  had  obtained  99  mil¬ 
lion  pounds  and  was  to  have  begun 
repayments  in  the  second  quarter. 
Under  the  terms  of  the  new  agree¬ 
ment,  these  repayments  will  not  be 
made  until  19.54  and  19.55,  during 
which  period  the  United  States 
now  is  committed  to  returning 
some  132  million  iwunds  to  Great 
Britain. 

First  quarter  shipments  from 
Canada  are  now  expecte<l  to  reach 
129  million  pounds,  DPA  .said. 
Broken  down,  this  includes  44  mil¬ 
lion  announced  in  the  i>re.sent  deal, 
44  million  announced  under  the 
October  diversion  agreement,  and 
41  million  that  represents  private 
.sales  to  United  States  importers 
by  Alcan. 

U.  S.  Reque.st 

DPA  .said  the  United  States  had 
requested  the  additional  aluminum 
in  the  first  quarter  to  partially  off¬ 
set  losses  from  power  shortages 
in  the  Pacific  Northwe.st  and  the 
Tennes.see  Valley.  It  w'ill  ease  the 
aluminum  pinch  in  both  the  first 
and  second  quarters. 

The  latest  total  supply  estimate 
for  the  second  quarter  reflects  the 
increa.se,  being  placed  at  744  mil¬ 
lion  pounds  against  706  million  es¬ 
timated  when  second  quarter  allot¬ 
ments  first  w'ere  announced. 


FHA  Raises  Rates  for  Small  Loans 


KS 
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THANKS  FOR  THE  TERRIFIC  ACCLAIM  OF  THE 

OLEY  COMBINATION  DOOR  HARDWARE 

AT  THE  N.  Y.  NERSICA  CONVENTION  AND  EXPOSITION! 


^2}S-V  BACKSET 

Available  in  Aluminum 
or  Brass  trim 


This  new  lotch  set  is  the  sen¬ 
sation  of  the  industry  Now— 
for  the  first  time  a  natural 
turn  action  knob  lock  has 
been  designed  with  all  the 
features  you  have  ever  wish¬ 
ed  for  As  one  prominent 
storm  door  monufocturer 
said  "it's  about  time!"  Now 
IS  the  time  to  get  full  details 
end  be  omong  the  first  tc 
cash  in  on  its  powerful  soles 
feoturesfor  your  own  screen, 
storm,  or  combinotion  doors. 
Write  or  call  today. 


#220-1-3/4"  Backset 
for  Wood  Doors 
Same  features  as  #215. 
Available  in 

Aluminum  or  Brass  trim. 


NATURAL  TURN  ACTION  KNOB  AND  LEVER  HANDLE-new  positive 

locking  device 

EXTRA  LONG  7/16"  BOLT  THROW  — greafer  security,  ernd  more  freedom 
in  fitting  door  and  jamb 

FAST,  EASY  INSTALLATION  —  only  round  holes  needed 

HANDSOME,  HUSKY  ESCUTCHEON  — unosuo/  new  design  with  a  rich 
"solid  look" 

RUGGED  CONSTRUCTION  — prec/s/on  engineered  by  lock  craftsmen 


Writ*  or  call  our  Now  York  Offico  today  for 
full  information  and  litoraturo  on  Olay's  now 
lino  of  Tubular  Latchos,  Combination  Door 
Hardware  Kits,  Door  Closers,  Safety  Chain 
Stops,  Hinges  and  Letter  Drops. 


PRODUCTS,  INC. 


^usroMi; 


KA^SKH  (iislriluitdr.s  ami  (IfaliT!*  lK*lon"  to  (Ik*  "soiiml  husiii<'!>s”  l(‘\«‘l 
o{  thi'ir  roimiuinilifs.  VI  Iwllin  Micc«*sfi  camo  (ir!>l  — ■  or  follow  ing  thfir 
appointment  as  KAASK.II  agencies,  the  fact  remains  that  KAYSKH 
prmliiets  are  associated  with  success. 

A<iu,  too,  can  enjoy  this  achievement.  From  the  \erv  hrst,  you'll  apre- 
ciate  the  aggressive  cooperation  xou'll  get  from  \  &  H.  KtT*H-ti\«-  cam¬ 
paigning  and  merchandising  with  a  ipiality  line  of  demand  products 
have  taken  the  elements  of  “risk"  and  ‘■experimentation”  from  tpur 
market.  rite  right  now  !  —  and  make  your  husiness  a  HUSf\l^SS! 
(Kl)  o|M‘rators  and  manufacturers  invited  to  impiire  for  availalile  fran¬ 
chise  territories  i . 


KAYSER  olutniiHim  ttnsion  wMtherstripping 

Now  you  con  malt*  y9«r  COM- 
mant  wrinclowt  with  an  »M€lu$iv» 
f«ofur*— jott  by  adding  KAYSER 
'^1  \  **n«ion  waatheritripping.  Th« 

\  cutaway  illustrationt  show  how 

I"  th*  uniqu*  dasign  makM  attoch- 

nwnt  quick  and  aaty  with  par- 
fact  ra*ult».  An  idaat  falling 
faatura  ar  aitro-prafit  taiat  unit. 


Ak  I }  SAA‘  vasfmcnl  slorni  u  inJous  are 
the  standout  aluminum  unit  in  the  held. 
<  ustom-littcd.  permanent  installations. 
onl\  k  XASKH  cas<-ments  are  equipped 
with  prefahhi’il  strip|)ing!  Aon  can 
ftruve  K  AX  SIdF.'s  su|)erior  condcnsatio!i 


A  &  B  MANUFACTURING  COMPANY 

10441  Metropolitan  Avenue  •  Kensington,  Maryland 
LOckwood  4-6468 
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7"  CLASS 

JALOUSIE 


You  hold  the  winning  combination  with  Superior 
Window  Co.'s  complete  line  of  quality  aluminum 
windows.  Superior  Window  Co.  manufactures 
precision  windows,  designed  for  the  home  of  to¬ 
day, and  styled  for  the  home  of  tomorrow.  With 
the  Superior  Window  Co.'s  Super  line,  you  offer 
your  customers  a  new  high  in  window  value  .  .  . 
for  the  Super  line  offers  the  right  window  for  the 
right  job,  at  the  right  price. 

The  Super  line  consists  of: 

1.  TUBAR-VENT 

Tubular  vent  aluminum  casement  window 

2.  JAL^-VENT 

Seven  inch  balanced  louver  glass  jalousie 

3.  PROJECT-O-VENT 

The  economy  aluminum  awning  window 

4.  Z-BAR-VENT 

Z-Bar-Vent  aluminum  casement  window 


HERE  ARE  FOUR  REASONS  WHY  YOU  SHOULD 
BE  A  SUPER  DEALER! 

1.  You  get  Super  stylingl 
The  Superior  Window  Co.  line  is  styled  for 
beauty  and  efficiency  .  .  .  will  harmonize 
with  the  most  modern  home,  and  comple¬ 
ment  the  traditional. 

2.  You  get  Super  qualityl 
Every  Superior  Window  Co.  window  is  mode 
of  the  finest  aluminum  alloys,  to  the  highest 
specifications  in  the  trade. 

3.  You  get  a  Super  guaranteel 
The  Superior  Window  Co.  guarantees  its 
products  for  years  of  satisfactory  service. 

4.  You  get  Super  Profits! 

Superior  Window  Co.  windows'  low  cost 
(competitively  priced  with  ordinary  alumi¬ 
num  windows)  and  high  quality  means  satis- 

All  Superior  Window  Co.  windows  are  precision-  fied  customers  and  repeat  business  ...  it 

built  by  modern  assembly-line  methods.  all  adds  up  to  a  better  deal  for  you! 

Let  us  tell  you  how  you  may  become  a  SUPER  DEALER:  Write  to 


&  Home  Improvement  Dealer 


STEEL  WALL  TILE 


Good  News  for  the  profit  minded!  The  makers  of  Crown  Steel  Wall  Tile  — 
the  tile  that's  famous  for  selling  fast  ——  bring  you  another  profit  oppor¬ 
tunity.  It's  all-new,  all  beautiful  Crown  Plastic  Wall  Tile! 

Here’s  plastie  tile  tliat’s  liackeil  up  l).v  a  eonipany  already  famous  for  pro- 
diuiujr  steel  wall  tile  of  proven  (piality  —  <|uality  so  liijrli  it  (*arned  a  bonded 
^Miaraiiti'e !  Now  you  van  make  tlie  most  by  sellinjr  tlie  best — tbe  best  metal 
wall  tile — tbe  best  plastie  wall  tile.  If  you  bandle  Crown  Steel  and  Plastic  tile. 

you  have  no  rea.son  for  sellin^^  anytbinjr  but  tbe  best  tile  in  its  field! 

Sell  'em  both  and  you'll  sell  plenty  and  earn  plenty!  (let  details  now  on  Cl'own 
Steel  Wall  Tile  and  tbe  jjreat  new  ('rown  Plastic  Wall  Tile.  Use  tbe  coupon  below. 

Whatever  customers  want  you  have  with  Crown  Steel  Wall  Tile!  A  complete 
lanjre  of  wai  in,  popular  colors  ...  a  complete  ranjre  of  sizes  includinjr  tbe  fast- 
.sellin^r  10"  x  10"  size.  Crown  Steel  Tile  brin^rs  you  all  you  need  to  make  a 
pile  .selling  tile! 

You're  in  wonderful  .shapo  with  Crown  Plastic  Tile!  Crown  Plastic  features 
rich,  lustrous  colors  with  tbe  added  beauty  of  subtle  marbleizinn.  All  tbe 
shapes  you  need  for  complete  installations,  plus  Ciown  Tile’s  accepted,  est.ib- 
lisbed  (|uality! 


PLASTIC  WALL  TILE 


THE  OHIO  CAN  &  CROWN  CO. 
Dept.  BS*3  Massillon,  Ohio 

T^U  how  t  can  moke  more  hy  setling  hofh  Crown 
Sfret  Watt  Tite  and  Crown  Ptaific  Watt  Tile, 

/  am  o  dealer  t  am  a  disfribufor 

(please  check  one) 

Name  _ 

Addre  ss 

Cdy  lone  State 


Crown  Tile  bocks  you  up  with  complete 
powerful  sales  stimulators!  Sparkling  4 
color  brochures!  Attention-getting  state¬ 
ment  stutters!  H igh-fidelity  color  charts! 
Hard-hitting  advertising  mats  and  many 
other  compelling  convincing  sales  aids! 
They  boost  your  soles  all  the  way  in 
every  way! 


WALL  Til 
the  ohio  can  &  crown  co. 

massillon,  ohio 
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CROV^  STEEL  WALL  TILE 

and 


OWN  PLASTIC  WALL  TILL 


( 


-U.  LlJ 


-1*^  A  4  A  i 
BOiMBINArii 


win 

I VI  •lir• 


Yes  .  .  .  for  happy  customers  and  happy  sales  .  .  .  sel 
the  combination  door  that's  taken  America  by  storm. 
KANGAROO  all-aluminum  combination  doors  are  the  only 
combination  doors  on  the  market  with  a  SELF-STORING 
COMPARTMENT.  Screens  and  glass  inserts  are 
self-contained  in  a  handy  compartment  on  the  inside 
of  the  door,  always  ready  for  immediate  use. 


•  ALUMINUM  DOOR  JAMB  I 

•  ADJUSTABLE  FOR 
PERFECT  FIT! 

•  RATTLE-PROOF  INSERT 
LOCKS  I 


.  BUILT  TO  LAST  I 
.  WILL  NOT  WARP  OR 
OR  BIND  I 

CHOICE  OF  3-LITE  OR 


IMMEDIATE  DELIVERY! 

WRITE  -  WIRE- PHONE  FOR  INFORMATION! 


New  IngersoU  Aluminum 
Casement  Storm  Sash 

A  new,  aluminum  outside  case¬ 
ment  storm  window  has  been  an¬ 
nounced  by  the  IngersoU  Products 
Division  of  Borg-Warner  Corpora¬ 
tion.  These  new  casement  storm 
windows  are  made  entirely  of  ex¬ 
truded  aluminum  and  attach  on 
the  outside  of  the  prime  windows. 

A  weather  .seal  is  supplied  on 
each  casement  storm  panel  to  pro¬ 
vide  insulation  between  storm 
panel  and  prime  window  panel. 
This  assures  a  dead-air  insulation 
space  betw'een  the  two  windows 
and  reduces  the  tendency  of  the 
ca.sement  windows  to  “sweat.” 
Additional  weather  .stripping  can 
be  supplied  to  apply  between  the 
prime  ca.sement  and  the  frame  so 
as  to  eliminate  drafts  due  to  warp¬ 
ing  of  the  window  or  frame. 


Like  other  IngersoU  window  and 
door  products,  these  new  ca.sement 
.storms  feature  KoolShade,  the  ex¬ 
clusive  bronze  screen  that  shades 
out  up  to  90%  of  the  summer 
sun’s  heat.  These  KoolShade  sun- 
.screens  are  optional  and  snap  onto 
the  outside  of  the  casement  storms 
for  summer  sun  protection,  ea.sy 
removal  permits  winter  storage  if 
desired. 

These  new  casement  storm  win¬ 
dows  will  be  sold  by  Ingersoll’s 
regular  distributors  and  dealers 
throughout  the  country.  For  in¬ 
formation,  write  IngersoU  Prod. 
Div.,  Borg-Warner  Corp.,  Dept. 


BSM,  310  S.  Michigan  Blvd.,  Chi¬ 
cago  4,  Ill. 

*  ♦  * 

Ventilator  For  Wood  Or 
Metal  Storm  Sash 

Called  Slide-0- V'ent,  this  venti¬ 
lator  can  be  used  on  both  metal 
and  wood  storm  .sash.  It  is  made 
of  aluminum  and  measures  2”  x 
S’k".  The  parts  consist  of  an  out¬ 
side  and  an  inside  cover  plate,  a 
“finger-tip”  slide,  and  a  strip  of 
bronze  screening. 


The  slide  opens  and  closes  the 
holes  w’ith  a  flick  of  the  finger  and 
can  regulate  the  amount  of  air 
desired.  Screen  keeps  insects  out 
and  lets  air  in.  Easily  and  quickly 
installed  with  a  few  .screws.  Diam¬ 
eter  of  holes  is  "a"-  Price  is  $1.00 
each  with  standard  discounts  to 
jobbers  and  dealers.  Rene-Craft 
Products,  Dept.  BS,  360  Linden 
Avenue,  Wilmette,  Ill. 


If  further  information  is  desired 
about  articles  appearinx  in  the 
pages  of  this  magaiine  send  a  card 
or  a  letter  to  the  editorial  depart¬ 
ment. 


Pormco  Introduces  New 
Jalousie  Screen  Door 

A  new  all-aluminum  glass  louver 
door  has  been  introduced  to  the 
trade  by  Parmco,  Inc.,  according 
to  an  announcement  by  William 
Graef,  president  of  the  company. 
The  door  frame  and  equipment  is 
made  of  extruded  aluminum  of  the 
finest  and  hardest  quality.  Either 
aluminum  .screening  or  shade 
screening  is  available. 

It  is  provided  with  a  full  outside 
l(Kk  so  that  it  can  be  used  as  an 
outside  door  as  well  as  a  .screen 
door.  Completely  weatherstripped, 
its  louvers  can  be  opened  partly 
during  a  rain  and  still  protect  the 
interior  of  a  home  or  building 
against  moisture.  Parmco,  Inc., 
Dept.  BS,  214  West  Main  St.. 

Ontario,  Calif. 

*  *  * 

Steel  Alloy  Clapboard 
Siding  Available 

A  remarkable  type  of  metal  sid¬ 
ing  is  now'  being  distributed  by 
.Saker  &  Volpert  of  Youngstown. 
O.  Made  of  a  steel  alloy  this  siding 
looks  exactly  like  wood  clapboard. 
The  steel  is  zinc  chromated  to  pre¬ 


vent  deterioration  and  is  bonder- 
ized  to  give  a  special  seal  and  base 
for  the  pre-painted  baked  enamel 
with  which  it  is  finished. 

Called  NUside,  this  siding  is  said 
to  cost  less  than  wood  and  less 
than  all  other  clapboard  sidings. 
Exclusive  dealerships  are  offered 
in  some  territories.  Saker  &  Vol¬ 
pert,  Dept.  BS,  3180  Belmont 
Avenue,  Young.stow'n,  O. 

{Continued  on  Page  60) 
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THE  HOTTEST  NEWS 

Ever  to  Come  Out  of  New  Jersey 

Announcing  The 

msneAMUMeiO 

All  Aluminum 
Combination  Door 

DON’T  DELAY 

Complete  stock  on 
hand  at  all  times. 
Protected  territory. 

WRITE 
WIRE 
PHONE 
TODAY 
TO 

KAHN  BROS. 

Storm  Window  Division 

HAWTHORNE  7-6771  HAWTHORNE,  N.  J. 


6  Sensational 
I - Features - 

it  Full  1"  Thickness 

it  Modern  Design  —  Front  and  Back 

it  Glass  set  in  with  specially  engineered  vinyl  spline 
tor  simple  replacement 

it  Adjustable  plastic  sweep  for  complete  all  weather 
protection 

Complete  with  all  accessories 
it  Reasonably  priced  tor  volume  sales 


&  Home  Improvement  Dealer 
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SENSATIONAL  NEW  DEVELOPMENT  IN 


TWO 


for  LESS  than  you  pay  for  one 


r.ft.etlon 

brighter  ROO*^ 

^nln9*-  nr»i 

AihI  » 


TWO  COLOR ...  LOW  COST 
ROLL  COATING  revolutionizes 
the  Metal  Awning  Industry 
★ 

YOU  CUT  YOUR  eOSl..dnA 
IMPROVE  your  product  irifh 
the  one  and  only  ROLL  COAT 


ROLL  COAT— th*  n*w  continuous  coating  process  for  aluminum 
ceil  strip— brings  you  the  finest  product  money  can  buy  ...  at  a 
new  low  price.  Chemically  treated  and  paint  bonded  by  the 
"Alodine"  process,  baked  in  controlled  temperature  ovens,  ROLL 
COAT  brings  you  a  superb  new  beauty  of  finish,  a  sleek  glossy 
surface  and  rich  lustrous  color  that  you  must  see  to  appreciate. 
ROLL  COAT  can  be  readily  formed  into  any  desired  awning  shape 
without  marring  the  finish.  We  invite  you  to  send  for  a  free  sample 
and  compare  it— both  in  cost  and  quality— with  the  product 
you  are  new  using.  You  be  the  judgel 


INCORPORATED 
Pendleton,  Indiana 

Phone:  Penc?/efon  500 


ENAMELED  ALUMINUM  COIL  STRIP... 


COLOR 


y. 


color  coated  strip 


"DUIUX  ”  COLORS  by  DUPONT 
for  BEAUTY  AND  PERMANENCE 


•  Whit*  •  Oov*  Gray  •  PuaMo  K*d 

•  Ch*»t*f4l*ld  Cream  •  Sharweod  Or**ii  •  Paged*  Rod 

•  Hollywood  Y*llew  •  Wokoflold  Or**n  •  Imperial  AAoreen 

•  Fiecto  Orange  •  Ambactader  Blue  •  Autumn  Brown 

•  Egyptian  Beige  •  Pennant  Blue  •  Block 


in  ceiling  awningc,  the  right  choice  of  colon  it  vital.  The  above 
colon  hove  been  carefully  selected  front  several  thousand  DuPont 
formulas.  They  represent  the  most  popular  colon  tod^,  os  tested 
for  consumer  acceptance  by  American  Color  Trends,  an  inde¬ 
pendent  research  agency.  DuPont  “DULUX"  finish  is  noted  for  its 
long  life,  retention  of  gloss,  and  resistance  to  fading. 


Oft/ef 

& 


Nou  tor  Fast 
Ifelhetyl 

/\  ROLL  COAT  it  available  for  im- 
Jw  mediate  shipment.  Enameled  coils 
are  spiral  wrapped  in  heavy  water- 
proof  paper  to  protect  finish,  then 
y  steel-strapped  to  skids  for  ease  of 

f  ag  handling. 

Atony  of  Amorica’t  foromost  awning  manvfaeturors 
or*  now  using  Roll  Coat.  Writo,  win  or  phono  for 
full  information. 


SAVES  YOU  CLEANING. ..SPRAYING. ..BAKING 
“With  ROLL  COAT  you’re  READY  TO  ROLL" 


Send  for  FREE  Roll  Coat  Sample  Today 


ROLL  COATER,  INC. 

Pendleton,  Indiana 

Oentlomen: 

Without  obligation,  please  send  me  prices  and 
of  ROLL  COAT. 


New  —Saleable  —Profitable 


A  Combination 


Slaymaker  mortise  stainless  steel  lock. 

Quick  change  over  from  glass  to  screen. 

Stainless  sleel  expanding  channels  —  for  custom  fit. 


Rock  Wool  Soundproofing. 

Reinforced  steel  welded  channels  for  extra  door  strength. 


Hurricane  Combination  Storm  and  Screen  Doors 
ore  precision  engineered  to  give  you  the  ulti¬ 
mate  in  design,  material  and  construction. 


STORM  and  SCREEN  DOOR 

of  STEEL 

Here  is  the  big  door 
to  soles  and  profits. 


9  Points  of  Superiority 


Hinges  of  stainless  sleel,  welded  in. 

Super  strong  welded  cornen. 

Double  strength  glass. 

Stainless  steel  reinforced  welded  push-bar. 


riNI  rUILIC  ACCEPTANCE! 


INVESTIGATE  NOW! 


OPPORTUNITY  fOR  BIG  PROFIT! 


JONES  SALES  &  ENGINEERING 

1130  WICK  AVENUE,  YOUNGSTOWN,  OHIO 
Phone  Youngsfown  63605  or  71112 
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(-1  CALI  OR  WRITE  NOW 

^ j.  Tel :  VA.  5-2400 

FEDERAL  SCREEN  &  SASH  CO. 

85  E.  MERRICK  RD.  VALLEY  STREAM,  L  I.,  N.  Y. 


DOOR 


/Tontfr 


PATENTED  CONCEAIED  WNCINC  WOMQ 


MPPett 


Perhaps  the  most  dramatic  of  the  new  features 
in  the  FEDCO  Combination  Storm  &  Screen 
Door  is  the  concealed  hingeing.  For  here  the 
male  and  female  elements  are  formed  as  part 
of  the  extrusions  themselves.  When  the  buck 
has  been  installed  on  the  prime  frame,  align¬ 
ment  of  hinges  is  automatic  and  perfect,  fit¬ 
ting  prefabricated  spaces.  This  solid  track  — 
or  one-piece  unit  bearing  the  three  male  parts 
makes  for  maximum  rigidity,  free-and-easy 
door  movement  from  tbe  first  and  a  lifetime 
of  smooth,  silent  service.  See  the  many  ad¬ 
vances  for  yourself  and  make  arrangements  to 
feature  the  door  in  a  class  by  itself. 


In  conventionol  door  instollo. 
tion,  the  three  hinges 
ore  separate  ond  oitgned 
by  eye.  The  "breoking  in" 
required  to  tree  the 
operotion  from  bind¬ 
ing  is,  in  reolity,  o 
loosening  procedure.  This 
problem  is  ended  for  all 
time  by  the  new  FIOCO  door. 


Manufacturers  of  the  PIDCO 
Triple  Track  Window 
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They  didn’t  want  to  miss  an  issue 


BEAU-CRAFT  SERVICES,  INC. 

128  Broad  St.,  Stamford,  Conn. 

August  12,  1952. 

BUILDING  SPECIALTIES 
425  Fourth  Ave.  ,  New  York 
Gentlemen : 

We  have  not  received  copies  of  BUILDING 
SPECIALTIES  Magazine  for  the  past  three 
or  four  months. 

We  have  always  enjoyed  your  publication 
and  have  drawn  a  lot  of  practical  help 
and  inspiration  from  the  contents.  Were 
these  stopped  because  our  subscription 
expired?  If  so,  we  would  like  to  renew  it. 

Since  this  is  the  second  request  since 
May  31st,  we  will  appreciate  an  answer 
by  return  mail,  together  with  back  copies, 
and  whatever  charges  are  necessary  for 
them.  Of  course,  if  our  subscription  has 
not  lapsed,  we  do  not  expect  to  be  billed 
for  the  back  charges. 

Very  truly  yours, 

Paul  E.  Beaudry,  Pres. 

BEAU-CRAFT  SERVICES,  INC. 


BUILDING  SPECIALTIES 

&  Home  Improvement  Dealer 
COVERS  ALL  THE  IMPORTANT  SUBJECTS! 


By  lubecribing  you  assure  yoursell 
oi  keeping  up-to-date  on  the  follow¬ 
ing:  better  selling  methods.  instaUa- 
Uon  techniques,  management  details, 
how  to  sell  particular  specialties,  get¬ 
ting  and  holding  good  salesmen, 
advertising,  new  products,  and  many 
others.  Don't  miss  a  copy.  Send  the 
coupon  today!  Only  $3  a  year. 


BUILDING  SPECIALTIES 

425  Fourth  Avenue,  New  York  16,  N.  Y. 

Please  enter  my  subscription  to  BUILDING 

SPECIALTIES  at  $3.00  for  one  year. 

□  Bill  me  for  this  amount 

□  Enclosed  is  a  check  or  money  order. 

My  Nome . 

Position . 

Company . 

Address . 

City . Stote . 


Hints  To 
SALESMEN 


(from  "What  To  Do  About  That  Cmbofra$$- 
ing  Long  Route"  by  B.  R.  Seheft.) 

AYOUNfi  salesman  was  in  m> 
office  the  other  day,  telling 
me  about  a  tense  moment  he  had 
experienced  while  trying  to  sell 
our  product.  “I  asked  this  prospect 
a  question,”  he  said,  “And  he  didn't 
answer.  He  just  .stared  at  me.” 
“What  did  you  do?”  I  asked. 
“I  stared  back — for  a  moment. 
Then  when  he  still  didn't  answer, 
things  were  getting  a  bit  strained 
.  .  .  and  well,  I  went  on  with  my 
pre.sentation.” 

I  “Did  you  get  the  order?”  I  a.sked. 
“No  sir,"  he  confe.ssed,  some¬ 
what  abashed. 

I  That's  a  thumbnail  example  of 
a  type  of  situation  that  happens 
every  day,  but  which  the  average 
.salesman  is  unable  to  handle.  Such 
I  conditions  exist  because  most 
salesmen,  though  well-versed  in 
product-fundamentals,  have  only 
the  mct.st  superficial  knowledge  of 
pe(»ple. 

•  •  • 

For  example,  if  the  young  sale.s- 
man  of  my  conversation  had  known 
anything  about  people,  he  would 
have  realized  how  to  cope  with  the 
typical  “.silent  prospect.”  Instead, 
he  made  the  fatal  mi.stake  of  being 
embarra.s.sed  by  his  prospect’s  reti¬ 
cence.  1  categorized  him  as  a  vic- 
j  time  of  the  F].L.P. — the  Kmbar- 
rassing  Long  Pause. 

You  ask  the  silent  prospt*ct  a 
question.  He  doe.sn’t  answer.  If  you 
are  the  average  .sale.sman,  you  wait 
expectantly  for  a  moment  hoping 
he  will  answer,  and  then  as  the 
pau.se  grows  longer  and  the  silence 
i  more  uncomfortable,  you  become 
embarra.s.sed.  You  talk  to  fill  in  the 
:  gap.  In  doing  this,  you  are  reliev¬ 
ing  the  prospect  of  his  responsi- 
i  bility  to  reply. 

'  (Continued  on  Page  .‘14) 
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PRODUCTS! 


fry  HOME  OWMtR 

more 

Products 


keystone 


When  you  sell  Keystone,  one  sole  invariably  leads  to 
others.  This  is  why  we  produce  u  complete  line  .  .  . 
Aluminum  Storm-Screen  DOORS,  WINDOWS  and 
SIDING.  Each  has  notional  acceptance  for  outstond- 
Jng  quality,  reasonably  priced. 


KEYSTONE  Storm-Screen  DOORS 


Th«  Only  Door  of  its  kind  it  is  oosily  rccogruzod  by  th« 
full  length  Piano*typ«  Hingo  .  .  .  just  on«  of  Ktystono’s 
•  Rclusivo  footures. 


KEYSTONE  Combination  WINDOWS 


AvoHablo  in  tripio  track  or  convontionol  design  th«y 
Kav«  rho  much  desirod  Vantilating  louvors  .  .  .  ar>oth«r 
Kayston*  feature. 


KEYSTONE  Storm-Screen  CASEMENTS 


Furnished  in  types  for  either  outside  or  inside  installation. 
Keystone  Storm-Screen  Casements  provide  maximum 
aliweather  protection  with  convenient  operation  for 
cleoning. 


V  KEYSTONE  Al 


uminum  SIDING 


Practically  industructible  by  elements  of  weather. 
Multi-coated  and  baked  {not  sprayed)  by  a  process  that 
gives  an  even,  lasting  finish  that  defies  deterioration 
indefinitely.  Keystone's  exclusive  interlocking  flanges 
mokes  for  greater  protection  and  more  efficient  instollo* 
tion  .  •  .  installation  starts  from  bottom  up.  Avoilable  in 
white  or  pastel  thodes. 


Alvinfitvai 


Our  products  ore  sold  coast  to  coast  through  successful 
distributors  and  dealers.  If  Keystone  is  not  represented 
in  your  community,  write  us,  let  us  give  you  the  Key¬ 
stone  story. 


Your  Cuorantoo  SmUtifmetion/ 


<S  Home  Improvement  Dealer 


Right  now  is  the  time  to  get  o  line  in  the  water. 
The  biggest  catch  in  building  specialties  history  is 
waiting  eagerly  ...  because  every  home,  new  or 
old,  is  a  jalousie  prospect  .  .  .  it's  on  enormous, 
ready-made  market. 

But  before  you  select  any  jalousie  ...  or  if  you’re 
dissatisfied  with  your  present  line  ...  it  will  pay  you 
to  investigate  Ludmon — the  leader! 

The  best  bait  brings  in  the  most  business.  With 
Ludmon  WindoTite  Jalousies,  you'll  get  your  full 
shore  of  the  big  profits  to  be  made...us/ng  your 
present  sales  force,  equipment  and  facilities. 


Ludmon  Engineering,  Advanced  Design, 
and  Manufacturing  "Know-How”... 

combine  with  streamlined  distribution  to  enable  you 
to  offer  Ludmon  Jalousies  to  your  customers  at  a 
price  competitive  with  ordinary  jalousies. 


your 
/  prospects 
with 


Unmatched  Quality,  Outstanding 
Consumer  Features... 

Every  housewife  knows  the  value  of  the  Good  House¬ 
keeping  Seal.  The  product  that  has  it,  earns  it.  And  it 
moltes  your  selling  job  a  breeze! 


Ludman  Leads  the  Field  in 
Advertising  and  Sales  Helps 

The  best  jalousie  selling  aid 
ever  made 


magnificent  8"x  10"  / 

color  photos  of  installations  T  A  O' 

throughout  the  nation  are  available  || 
to  Ludman  WindoTite  Dealers  for  r  ili~^  /  'i 
only  pennies!  Ludman  tops  them  i 

all  in  national  magazines,  attractive  hard-selling 
folders  ...  personalized  newspaper  mat  service. 
Handy,  portable  Ludman  Demonstrators  and  Sales 
Floor  Displays  with  huge,  lighted,  full-color  trans¬ 
parencies  of  installation  photographs  speed  up 
sales  action. 
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L  U  OMAN 


PON  TODAY! 


aojustasu 


Ludfflfln  "Magic  Mullions”  Guarantee 
Easiest,  Lowest-Cost  Installation 

No  waiting  for  factory  shipments  of  special 
widths  ...  no  special  carpentry  work  required! 
Ludman's  superior  window  engineering  experience 
solves  installation  problems  in  any  opening. 

Adjustable  mullions  in  three  widths  provide  total 
tolerance  of  V4"to  2yt"  and  eliminate  wood 
'  filler  strips  or  other  material . . .  allow  you  to 
"level  up"  and  assure  positive  tight  louver  closure. 

Tension  Grip  louver  Clips*  cut  glass 
installation  time  to  minutes.  No  bending, 
no  breaking  ...  no  binding,  no  chipping! 


Guaranteed  by 
.Good  Housekeeping  i 

>lDVERTIStD 

LUDMAN 


LUDMAN  COlP. 

D«pt.  Box  4541,  Miami,  Florida 

RUSH  me  complete  information  on  Ludman  Windo* 
Tite  Jalousies,  including  descriptive  literature, 
competitive  prices  and  full  details  on  portable 
demonstrators  and  displays. 


NAMi 


Flofido 


COMPANY 


STREET 


lOUt 


state 


&  Home  Improvement  Dealer 


don't  miss  out  on  the 
cash”... get  into 


territories 
are  still 


CT®GDO[l)c^c?[!:5a[jQq] 

"years  ahead  room  air  conditioners" 


We're  proud  of  the  fact  that  WEATHERKING  is  produced  and  made  in  TELE  KING’S 
OwnTamouS'For  Quality  Plant  — famous  tor  quantity,  too.,  .tor  delivering  the 
goods  on  time!  We're  proud  of  our  reputation  for  giving  the  best  deal  to  our  dealer 
and  distributor  "partners”. .  .with  the  biggest  mark-up  in  the  TV  industry! 

Now  we  are  ottering  the  home  building  and  improvement  field  an  unparalleled 
opportunity— to  share  in  the  biggest  consumer  ready-to-buy  item  in  the  major 
appliance  field.  Due  to  last  year's  shortage ...  growing  public  acceptance 
and  established  popular  need— 

Never  has  the  public  been  so  ready  and  wanting  to  buy  air 
conditioners... 

Never  has  America  had  so  much  money  to  spend... 

And  never  will  they  get  more  for  their  money  —  as  with  the 
'years  ahead  with  new  features',  priced  right  TELE  KING 
WEATHERKING  LINE  I  with  models  which  both  heot  ond  cooil 


So  don't  YOU  miss  out  on  the  "cold  cash". . .  get  into  the  air  conditioning 
business— and  profit!  Territories  are  being  grabbed  up  fast!  Write  immediately 
tor  full  information  on  the  hottest  selling  line  tor  '53  . . . 


TELE-KIHG’S  sales-making,  orofit-makm 


the  line  that's  WORTH  handling! 


601  West  26th  St.,  New  York  1.  N.  Y.  e  WAtkins  4-4600 

S««  our  •vlilbit  eootlt  44,  NERSICA  cenvtntion.  Fab.  16-18,  Hotel  StoHer,  N.  Y.  C. 


Hints  To  Salesmen 

(Coutiiiufd  from  Page  30) 

When  it  is  the  prospect's  time 
to  talk,  the  experienced  .salesman 
mu.st  be  willing  to  wait  him  out. 
If  the  salesman  waits  long  enough 
the  prospect  himself  will  be  em- 
barra.s.sed,  realizing  he  is  holding 
the  thread  of  the  conversation — 
and  will  feel  impelled  to  reply. 

I  Especially  at  the  close  of  an  or- 
I  der — that  is  the  time  when  the 
!  prospect  must  talk  and  the  sale.s- 
man  must  be  willing  to  wait  in¬ 
definitely  for  his  reply.  Overeager- 
j  ness  frequently  prompts  a  .sales¬ 
man  to  keep  on  talking  when  the 
I  silent  prospect  is  in  the  process  of 
!  framing  an  answer.  Thu.s  nine 
times  out  of  ten,  at  the  crucial  mo¬ 
ment,  he  talks  himself  right  nut 
of  a  sale. 


•  •  • 

The  watchword  for  dealing  with 
a  pro.spect  who  just  “won’t  talk” 
is  irait.  A  good  hunt.sman  never 
shoots  until  his  bird  flies  out  of  the 
brush.  The  same  tactics  are  ap¬ 
plicable  to  good  salesman.ship. 

Study  your  silent  prospect  while 
you  are  talking  to  him.  Decide 
whether  he  won’t  talk  becau.se  he 
can’t  think  of  anything  to  .say,  or 
becau.se  he  is  lo.st  in  deep  thought. 
In  any  event,  you  can’t  sell  him  un¬ 
less  you  know  what  he  thinks.  The 
important  thing  is  to  flu.sh  him  out 
in  the  open — get  him  to  talk  by 
asking  him  .skillful  que.stions.  Grad¬ 
ually  engage  him  in  a  continuous 
two-way  conversation.  Rut  never 
let  him  maneuver  you  into  the  posi¬ 
tion  of  answering  your  own  ques¬ 
tions.  Don’t  get  behind  the  8-batl 
of  the  E.L.P. 

Since  people  do  exhibit  certain 
general  characteri.stics  especially 
when  exposed  to  a  sales  presenta¬ 
tion — they  may  be  grouped  into 
categories. 


•  •  • 

The  salesman  would  do  well  to 
.study  the.se  groups  before  making 
his  calls.  He  will  find  it  of  help  to 
him  ju.st  a.s.  before  visiting  a  for- 

(Cnvthiued  on  Page  114) 
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STORM-SCREEN 
WINDOWS  AND 
L.  DOORS  A 


Sell  the  brand  you’d  buy  for  your  own 
home.  A  Dealer  knows  a  good  product 
when  he  sees  it. 

When  you  see  DURAL  you'll 
know—Here’s  a  fast-moving  line.  A 
triple-track  window  at  two-track  prices 
for  GREATER  PROFITS  -  GREATER  VOLUME 


To  your  advantage: 

Advertising,  Sales  Promotion  Aid  —  Technical  and  Sales 
Help  to  Dealers  —  Complete  top  quality  line  —  Available 
in  KD  or  Assembled  Units. 


Write,  Wire,  Call  Today!  Immediate  Delivery 


Louisville,  Kentucky 


Bloom  and  Arthur  Streets 
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TWO  TRACK 
THREE  TRACK 

Aluminum  Combination 

WINDOWS  and  DOORS 

Not  josf  one  type  window!  5  DifFerent  Models— two  and  three 
track  windows  and  casements,  all  ingeniously  designed,  pre¬ 
cision  engineered  and  styled  right.  This  complete  line  assures 
you  the  exact  window  to  meet  every  selling  requirement. 

With  more  than  a  quarter  century  of  manufacturing  experi¬ 
ence,  NASH  is  geared  for  reliable  production  and  backed  by 
experienced,  highly-skilled  manpower. 

Join  up  with  the  NASH  family  of  enthusiastic  distributors  and 
increase  your  profits. 

NASH  Products  are  Styled  Right 
— and  Priced  Right 

Soil  NASH  and  »top  your  compotition. 

Roquott  dotoilt  about  our  Distributor  Franchises  both  K.O. 
ond  Finished  Window  Plons  for  NASH  Windows  and  Doors. 


JUST  LOOK  AT  THESE 
NASH  ADVANTAGES 

•  5  Different  Models . . .  Both  two  track  and  three  track 

•  Scientifically  designed  .  .  .  precision  engineered 

•  Made  of  heavy  gauge  extruded  aluminum 

•  Patented,  push  button  positive  lock 

•  Easily  assembled  .  . .  quickly  installed 

•  No  warping  ...  no  binding  ...  no  “misfits'' 

•  Priced  right  to  meet  competition 


NASH  MANUFACTURING  CO. 


17  South  Sevinth  Avenue,  Long  Branch  •  New  Jersey 


Phone:  Long  Branch  6-6200 
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on  an 

ALUMINUM 

platter 


f*  GuaiaBttM  by 
1  lM*d  H««Mk*trinf 


IT  ROLLS 


You  con  thank  the  late  and  unlamented  aluminum  freeze 
for  this  opportunity  to  join  the  growing  AlumaROLL 
"family"  considerably  above  the  ground  floor.  Because 
the  freeze  temporarily  halted  our  expansion  program. 
Now  we're  ready  to  go— and  grow,  again. 


Our  company  is  strong,  respected— a  leader  in  its  field. 
So  naturally  we  want  equally  outstanding  dealers  and 
distributors  in  each  territory  we  add.  If  you  want  a 
share  of  that  aluminum  “gold"  we're  sure  is  coming, 
write  for  details  about  any  territory  that  interests  you. 
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C-THRU  ALUMINUM  AWNING  CO 


424  W  IITH  ST  ,  LOS  ANGELES  15,  CALIF 


C-THRU  DOOR  CANOPY 
(SIDES  OPTIONAL) 


is  a  prospect  for 

C-THRU  ALUMINUM  AWNINGS 


BECAUSE: 


C-THRU  PORCH  CANOPY 


The  C-THRU  AWNING  has  the  ad¬ 
vantage  of  being  the  most  versatile 
as  well  as  the  most  beautiful  of  all 


aluminum  awnings 


Its  exclusive  patented  fea¬ 
tures  combined  with  HIGH 
QUALITY  and  LOW  COST  as¬ 
sure  our  dealers  and  distrib¬ 
utors  of  a  fast  moving, 
money  making  product. 


C-THRU  AWNINGS  Scientifically 
Control  Light  A  Ventilation 


C-THRU  WINDOW  AWNING 


y«t,  iti  and 

for  use  in  snow  country. 


LIGHT 

C-THRU'S  potented  curved  louvers  breok 
up  horsb,  outside  light  which  enters  your 
room  soft,  glareless  and  diffused  No  mere 
dreary  rooms  with  this  exclusive  feature 

VENTILATION 

C-THRU'S  engineered  louvers  keep  the  sun 
awoy  from  your  windows,  and  allow 
complete  owning  ond  room  ventilotion  No 
deod  oir  pockets  means  temperatures  low¬ 
ered  os  much  os  17  degrees 


DISTRIBUTORS;  Write  or  wire  immediate 
ly  for  furthor  information 
DEALERS:  Contact  us  for  locotion  of  your 
nearest  distributor. 


C-THRU  PATIO  CANOPY 


C-THRU  CROSS-MITER  DOOR 
OR  WINDOW  AWNING 


C-THRU  STORE  AWNING 
(SIDES  OPTIONAL) 
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Factories: 

2625  Elm  Street, 
Dallas,  Texas 


ADJUSTABILITY.  Made  in  356  standard  sizes  or  tiistoni  made  to 
specifications.  I'he  mtsdern  method  for  either  new  ttr  remixleled 


3318  $.  W.  Second  Ave., 


homes.  Plus  KKVV  Ventilation. 


Fort  Lauderdale,  Fla. 
Branch  Offices: 


Chicago 
New  York 
Kansas  City 
Oklahoma  City  Miami 
Corpus  Christi  Orlando 
Houston 
San  Antonio 
New  Orleans 
Shreveport 


Birmingham 
Daytona  Beach 
Jacksonville 


Panama  City 
St.  Petersburg 
Tampa 

West  Polm  Beach 


Outside  5-in-one  combi 
notion  Venetion  metal 
blind,  owning,  window 
guord,  storm  shutter, 
dr  oft-  rain- glare  light 
control 


&  Home  Improvement  Dealer 


BEAUTY.  An  added  feature  for  every  home.  Makes  small  nxmis 
appear  more  spacious  without  excessive  costs. 

SAfETY.  Draft,  rain  and  prowler  protection  for  children,  even 
when  windows  are  left  in  open  position.  Tinted  f;lass  louvers  avail- 
ahle,  to  filter  summer  heat,  glare  and  harmfid  sun  rays. 

OPERATOR.  Clearview's  exclusive  patented  1-seconil  '/i-turn  "Lck'- 
'Tite”  operator-handle  has  no  ecjual  in  performance  or  customer 
preference. 

ECONOMY.  I  .asts  for  years,  usually  as  long  as  the  structure  it.self, 
because  Clearview  superior  design  and  construction  is  the  result  of 
over  18  years  of  continuous  development  and  production.  'The  most 
versatile  and  complete  line  of  patented  WIND()W-f’ORCH-D(K)R 
prcxlucts  in  the  world. 


Spun-Light  or  Aluminu 
Sunstop  Awning  s 


Zip-up  potented 
itorm  stop  own 
ing  shutter. 


Inside  snop-on 
storm  sash 


LOUVER 

WINDOW 


Executive  Offices:  2625  ELM  STREET,  DALLAS,  TEXAS 


WEATHEI 

Psrfec)  -  inside,  with 
the  new  Winsulite  A-9 


WINSULITE  NEWS  extra 


Servicing  Over  3,000,000! 


Balhmore  2.  Md. 


Our  30th  Year ' 


Winsulite  Introduces  All  New 


Three  Track  Storm 


Window! 


YOUR  HANDS  ARE 
ALL  YOU  NEED! 


These  famous  hands  identify  Win¬ 
sulite  K-D  products  in  the  storm  win¬ 
dow  trade.  Your  hands  ARE  all  you 
need  to  assemble  the  new  A-9.  Pre¬ 
cision  engineered  parts  are  shipped 
K-D — windows  can  be  swiftly  and  pre¬ 
cision  assembled  for  fast,  labor-saving 
salesi  Write  Winsulite.  Baltimore  2, 
Md.  for  complete  details. 


Mr.  Hy  Katz 


Mr.  Hy  Katz.  President  of  the  Win¬ 
sulite  Mfg.  Co.,  has  been  a  recognized 
leader  in  the  window  trade  for  30 
years.  He  has  personally  supervised 
the  development  and  production  of  the 
Winsulite  A-9.  Mr.  Katz,  a  shirt¬ 
sleeve  type  executive,  invites  inter¬ 
ested  dealers  to  write  to  him  personally 
for  complete  details  on  handling  the 
Win.sulite  A-9.  Winsulite  .Mfjr.  Co., 
Kaltiniore  2,  Mil. 


DEAIERSHIFS  AVAIIABIE 
IN  SEUCnO  mRITORIES 


The  Winsulite  A-9  Three  Track 
Storm  Window  and  Screen  Sash 

The  A-9  is  precision  constructed  of 
the  finest  all-extruded  aluminum,  draft 
and  dust  free  in  winter,  insect-proof  in 
summer. 

Mail  Coupon  For  Comploto  Details! 


WinvuM*  Mfg  Co  A  9 

721  N  Conffui  Avu 
6«Hc  2.  MorvUnd 

Gontlomon 

I'M  litton  lo  voui  "piopotal  "  Sund  dotailt 

N«m« 

Addroti 
City 
Statu 


[  Summer  and  winter  arrangements 
;  with  the  A-9  can  be  made  at  any  time, 
with  no  trick  attachments.  It  is  a  com¬ 
pletely  self-storing  window;  screens 
and  inserts  stay  in  all  year,  slide  easily, 
and  lock  securely  in  desired  positions, 
with  controlled  ventilation. 

Dealers  who  will  carry  the  Winsulite 
A-9  will  be  backed  lOO'r  by  Win- 
I  sulite's  well-rounded  promotional  pro¬ 
gram — including  hard-hitting  advertis¬ 
ing,  with  newspaper  mats,  and  colorful 
brochures. 

The  Winsulite  Mfg.  Co.  offers  a  spe¬ 
cial  discount-incentive  plan  for  new 
dealers.  Dealers  interested  in  K-D  or 
Built-Up  Setups  are  urged  to  write  for 
complete  details  to  the  Winsulite  Mfg. 
i  Co.,  Baltimore  2,  Md. 


Baltimore,  Md.  The  Winsulite  Manufacturing  Co.,  makers  of  quality 
window  products  for  over  three  decades,  has  just  announced  the  com¬ 


pletion  of  its  three  track  window. 


Long  in  the  developing  stage,  the 
window  has  at  last  been  perfected  to 
the  standard  of  quality  set  up  for  it, 
and  is  being  released  to  the  trade  this 
month.  The  window  is  to  be  known  as 
the  Model  A-9,  and  is  now  being  offered 
to  dealers  in  selected  territories. 


Repeated  tests  and  advance  show¬ 
ings  have  proved  the  Winsulite  Three 
Track  Combination  Storm  and  Screen 
Sash  to  be  something  special  in  the 
storm  window  business.  Comparisons 
with  competitive  products  have  proved 
it  to  be  smoother  in  performance,  stur¬ 
dier  in  construction,  quicker  and 
easier  in  operation. 


From  the  dealer’s  point  of  view,  the 
new  Winsulite  A-9  is  big  news.  For  it 
means  that  now,  at  last,  dealers  can 
satisfy  the  steady,  profitable  demand 
of  homeowners  for  a  dependable  three- 
track  window  that  is  easy  to  operate, 
and  free  from  cumbersome  gadgets,  and 
allows  the  housewife  to  slide  window 
and  screen  at  her  convenience. 
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All  Government  Controls  On 
Aluminum  To  End  June  30th 


Manufacturers  will  receive  1st  and  2nd  quarter  allot¬ 
ments  and  may  obtain  additional  amounts  from  any 
source  —  easier  supply  situation  seen  by  3rd  quarter 


n'^HK  alumiiumi  supply  situation 
finally  l(K)ks  as  if  it  is  really 
clearing  up.  Under  an  order  issued 
by  Arthur  Fleminjr.  (’hief  of  I)e- 
fen.se  Mobilization,  all  controls  on 
aluminum  will  be  off  after  June 
.‘fOth  when  the  Controlled  Materials 
I’roftram  expires.  Althoujrh  .some 
newspapers  have  stated  that  "the 
lid  is  off,"  this  is  not  really  so. 

The  fact  is  that  all  CMP  tickets 
for  the  first  and  second  quarters 
mu.st  still  be  accepted  by  the  prime 
aluminum  producers.  In  other 
words  all  manufacturers  will  re¬ 
ceive  the  regular  allotments  to 
which  they  are  entitled  for  the  first 
and  second  quarters.  In  addition, 
they  can  obtain  more  metal  from 
whatever  .source  they  can  find. 

After  honoring  their  CMP  tickets 
and  defense  requirements,  the  mills 
will  be  permitted  to  .sell  their  re¬ 


maining  production  of  aluminum 
to  customers  of  their  own  choice. 
Until  the  end  of  June  the  mills  will 
.sell  aluminum  under  the  following 
order  of  priorities:  F'irst — defen.se 
and  defen.se  supt)ortin^  industries; 
Second — CMP  tickets;  Third — cus¬ 
tomers  |)referred  by  the  mills  who 
will  y^et  the  remaininjr  metal. 

Tw<»  .Systems 

In  effect,  this  means  that  until 
the  end  of  the  second  quarter  there 
will  be  two  systems  of  allocations 
— one  under  the  ('MP  and  the  other 
under  the  control  of  the  three 
primary  producers  who  will  ration 
their  customers  under  their  (twn 
system  of  priorities.  If  one  can 
judKe  from  past  practices,  the  “Bi^f 
Three”  will  favor  their  oldest  cus¬ 


tomers  when  disposing  of  surplus 
aluminum  not  needed  for  defense 
or  C.MP  tickets. 

When  the  .second  quarter  ends 
the  "private”  priority  .system  of  the 
primary  producers  will  swin^  into 
full  operation  arul  will  apply  to  all 
aluminum  not  needed  for  defen.se 
production.  One  result  may  be  that 
many  snuill  fabricators  who  were 
“.self-certified”  for  20,000  i)ounds 
per  quarter  may  find  them.selves 
without  metal.  'I’he.se  customers 
were  forced  on  the  aluminum  mills 
by  the  NPA  and  there  is  no  rea.son 
to  supixKse  that  they  will  Ket  much 
consideration  from  the  prime  pro¬ 
ducers  unle.ss  there  happens  to  be 
plenty  of  metal  available  for  every¬ 
body  which  does  not  .set*m  likely 
before  the  end  of  the  year,  if  then. 

There  is  al.-^o  a  considerable  num¬ 
ber  of  small  fabricators  who  were 
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c-onsuminK  only  a  small  amount  of 
aluminum  in  1950,  the  base  year  on 
which  all  allotment  i)ercentajres  are 
calculated.  The.se  manufacturers 
have  barely  manaj^ed  to  struKttie 
aloriK  on  the  meaner  amounts  of 
aluminum  which  the  mills  had  to 
sell  them  under  the  Nl’A  quota 
.system.  In  most  ca.ses  they  will  be 
releffated  to  the  bottom  of  the  prior¬ 
ity  list  when  the  Hi^  Three  resume 
normal  relations  with  their  cus¬ 
tomers  at  the  bejritininjj  of  the 
thii’d  (juarter. 

However,  the  aluminum  supply 
situation  is  improvin)^  .so  rapidly 
that  even  the  smallest  fabricators 
will  |)robably  beabletojret  metal  in 


Huildin^r  specialty  men  unfamil¬ 
iar  with  the  uni(|ue  fire-resistant 
proiM'rties  of  .sprayed-(tn  e.\teri(»r 
wall  coatin)r.s  will  be  interested  in 
this  actual  ca.se  history  rei)orted 
by  the  Kenitex  ('orporation  of  l.os 
Antreles.  ('alif. 

“.‘some  months  a)fo.”  states  Wil¬ 
liam  Stanley,  Kenitex  Sales  Man¬ 
ager.  “a  sudden,  unexjM'cted  tire 
enveloped  a  Huntinjrton  Park  (l.os 
Anjfeles)  apartment  building.  In¬ 
terior  and  furnishings  were  con- 
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adequate  amounts  by  the  third 
quarter,  barring  any  sudden  up- 
surj^e  in  defense  needs.  Last  year 
it  had  been  expected  that  by  the 
.second  quarter  of  1953  there  would 
be  an  abundance  of  aluminum  for 
civilian  u.se.  What  up.set  the  time¬ 
table  was  the  very  bad  drouj^ht  in 
the  Northwest  which  dried  iq)  the 
^riant  hydro-electric  plants  upon 
which  the  aluminum  mills  in  that 
part  of  the  country  dei)end. 

Meanwhile  .several  factors  have 
contributed  to  the  improvement  of 
the  supply  situation.  The  drought 
in  the  Northwest  has  eased  and 
aluminum  production  in  that  area 
is  rapidly  cominj?  back  to  normal. 


sumed  at  once.  Put,  as  the  owners 
themselves  told  us;  ‘Becau.se  we 
had  Kenitex  on  the  wall,  it  saved 
the  entire  roof  and  al.so  the  ad¬ 
joining  apartment.  .  .  The  above 
photojrraph  proves  their  point.” 

“Fire-resistant  qualities  of  .st)me 
exterior  coatinjrs,”  says  Stanley, 
“are  due  to  the  mica,  perlite,  ti¬ 
tanium  dioxide  and  lon^-tibre  a.s- 
bestos  content.  All  of  the.se  raw 
materials  are  tire  and  heat  resist¬ 
ant  to  a  jrreater  or  les.ser  dejrree.” 


At  the  same  time  the  (lovernment 
has  arran^red  another  “loan”  of 
Canadian  aluminum  with  Canada 
and  Britain.  The  loan  calls  for  the 
delivery  to  the  U.  S.  of  14  million 
pounds  of  Canadian  aluminum 
originally  .scheduled  to  be  shipped 
to  Britain. 

This  is  actually  the  .second  order 
for  (’anadian  aluminum  placed  by 
the  (Jovernment.  At  the  end  of 
.January  the  Defense  Production 
Administration  announct'd  that  it 
was  procuriiiK  44  million  {)ound.s 
for  delivery  in  February  and 
March.  This  with  the  new  loan 
makes  S8  million  pounds  available 
in  addition  to  the  dome.stic  supply. 
It  is  this  ('anadian  aluminum  i)lus 
the  increase  in  electric  power  in  the 
Pacific  Northwest  that  has  ea.sed 
the  supply  situation  for  the  .second 
(piarter. 

While  the  ('anadian  shipments 
are  temporary  loans  that  must 
be  paid  back,  the  production  facil¬ 
ities  of  American  mills  have  in- 
crea.sed  to  such  a  Ki'eat  extent  that 
such  loans  will  probably  no  lonjrer 
be  necessary  and  there  is  jreod  rea¬ 
son  to  expect  an  easy  supply  situa¬ 
tion  in  the  third  quarter  and  an 
actual  abundance  in  1954. 

.Xluminum  Production 

Fi^ui'es  on  aluminum  i)roduction 
rejxtrted  by  the  Aluminum  Associa¬ 
tion  tend  to  support  the  optimi.stic 
view  of  the  lonjj  term  supply  situa¬ 
tion.  I’rimary  production  in  1952 
hit  the  all-time  hi^h  of  1,874, 642.- 
692  pounds,  according  to  the  As.so- 
ciation. 

Last  year’s  record  production 
topped  the  previous  i)eak  estab¬ 
lished  in  the  wartime  years  of  1943 
by  34  million  pounds.  The  1952 
record  production  al.so  represented 
an  increase  of  12  per  cent  over  1951 
when  the  aluminum  industry  pro¬ 
duced  1,673,758.854  pounds. 

HiKh  level  production  during  the 
fourth  quarter  of  1952.  despite  the 
cutbacks  forced  by  the  iK)wer  .short¬ 
age,  contributed  in  larjte  part  to 
last  year’s  record,  the  association 
(Vontiniied  an  I^agc  94) 


Fire-Resistant  Sprayed  Mastic  Saves 
Los  Angeles  Building  From  Destruction 


Photi)  Kt'iiitrv  ( 
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In$tallin9  on  attic  tan.  Almost  any  home, 
large  or  small,  can  be  fitted  with  an  attic 
fan  which  will  provide  the  comforts  of 
"night  cooling"— exhausting  the  accumu¬ 
lated  heat  and  replacing  the  air  in  the 
house  with  refreshing  night  breexes. 


/•■vy  Hmiti'r  l-\t»  Co..  Inc. 


Fast-moving,  large-volume  sales  require  proper  timing^ 
aggressive  selling,  good  modern  promotional  techniques 


ril( )  the  i)uil(linK  specialties  (ifaler.  Two  factors  make  the  nairket 
interested  in  buildinK  up  his  picture  for  the  sale  of  exhiuist  ven- 
dollar-volume  of  sitles  this  year  and  tilatiiiK  equipment  i)articul:ir!y 
in  handling  a  product  which  is  easy  briKht.  One  is  the  size  of  the 
to  sell,  attic,  window,  and  kitchen  household  market  for  fans,  which 
exhaust  fans  are  the  answer.  They  is  vast  and  far  from  .saturated.  In 
will  p'ive  him  both  fast-moviiiK,  many  areas,  the  potential  market 
larKe-volume  .sales  and  satisfied  has  less  than  10  percent  satura- 
customers  which  is  Kood  insurance  tion.  Add  to  this  the  countless 
for  future  sales  of  other  items.  commercial  establishments  that 


are  prosjiects  for  ventilating 
e(juii)ment,  and  something  of  the 
vastness  of  the  potential  market 
is  .seen. 

The  .second  factor  that  brightens 
the  outlook  for  sale  of  ventilating 
equi|)ment  this  .sea.son  is  the  jfrow- 
iiiK  desire  on  the  part  of  the  pub¬ 
lic  for  the  l)eneHt.s  of  exhaust  ven- 
{('oiitiiiiKil  itn  I'fujc  70) 


Kitchen  fans  are  rapidly  becoming  a  standard  part  of  the  modern 
kitchen.  They  can  be  installed  in  the  ceiling,  in  the  window,  or 
in  the  wall,  os  the  one  pictured,  where  they  will  take  care  of  the 
heat,  grease,  and  odors  given  off  by  daily  cooking. 


Installation  of  a  window  fan  in  an  office.  Because  they  operate 
effectively  to  expell  stale,  overheated  air  and  provide  cooling 
breezes  through  the  room,  the  window  fan  is  a  "natural"  for 
commercial  establishments  like  this  office. 


rtwtos  courtesy  American  Ploseer  ( 
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Sales  Forum  above;  L.  to  R.:  George  Tobin,  Tilo  Rtg.  Co.;  NERSICA);  C.  R.  Butcher,  V.P.,  Olson  Co.;  Jock  Tott,  Mon- 

G.  I.  Lyons,  Insulation  Co.  of  Pennsylvania;  Albert  E.  Weicker,  arch  Construction  Co.;  C.  N.  Nichols;  Joseph  Somerset,  Jos. 

Albert  E.  Weicker  Co.;  O.  G.  Norton,  O.  G.  Norton  Co.  (Chair-  E.  Somerset  Corp.;  Leo  Mervis,  Housecraft  Inc. 
man.  Soles  Forum);  L.  A.  Randoll,  Randall  Co.  (president. 


UUi  NERSICA  Convention  Biggest  In  History 

Close  to  5.000  dealers  and  contractors  attended  show 
— majority  of  exhibitors  were  building  specialty  mfrs. 

(For  a  full  account  of  the  Conven¬ 
tion,  see  the  April  issue.  More  photos 
on  pages  116,  128.) 


ex 


Right;  1  St  photo:  L.  to  R.,  Paul  S.  Moloney, 
Pros.,  The  Moloney  Co.;  Col.  Harold  Giblin, 
Eiecutive  Secretory,  National  Combination 
Storm  Window  It  Door  Institute.  2nd  photo, 
A,  C.  Fried,  Pres.,  Feather-Lite  Mfg.  Co. 


Below;  1st  photo:  L.  to  R.,  Joseph  Leiber- 
mon.  Pres.,  William  Stanley,  Gen.  Manager, 
Kenites  Corp.  2nd  photo:  Joseph  Lo  Re, 
Pres.,  Verflex  Soles  Corp.  3rd  photo: 
L.  to  R.,  Beniamin  Nathanson,  Soles  Mgr., 
Gene  Pieper,  Gen.  Mgr.,  Al  Zucker,  Super¬ 
visor,  Arthur  Damsker,  Sales  Rep.,  Jamaica 
Sash  S  Door  Co. 


1st  Col.,  reading  down;  1st  photo:  L.  to  R., 
Marvin  Marshall,  Eastern  Factory  Rep., 
Jock  Koshner,  Sales  Mgr.,  Van  Ness  Louvre 
Co.  2nd  photo:  L.  to  R.,  Robert  De  Groot, 
Soles  Dept.,  Som  Libero,  Adv.  Mgr.,  Sun 
Sash  Co.  3rd  photo:  Chuck  Huwen,  Soles 
Prom.  Mgr.,  Borg-Worner  Corp.  4th  photo; 
L.  to  R.,  Barnet  Feigenboum,  Reg.  Soles 
Mgr.,  Mac  Polok,  Soles  Mgr.  N.Y.C.,  Sam¬ 
uel  Olchok,  Asst.  Not'l  Soles  Mgr.,  Tele 
King  Corp. 


2nd  Col.,  reading  down;  1st  photo:  Mas 
Longtelder,  President,  Admiral  Manufactur¬ 
ing  Company,  Inc.  2nd  photo:  L.  to  R., 
Albert  Gentel,  Vice-Pres.;  H.  Amerding 
Consulting  Engineer,  and  R.  O.  Groffius, 
President,  Comfort  Products,  Inc.  3rd 
photo;  L.  to  R.,  Al  Fay,  Sales  Manager; 
Marcus  Pollard,  President,  Elmont  Mfg.  Co., 
Inc.  4th  photo:  Morris  Rubin,  Secretary, 
North  East  Metal  Products  Corp. 


3rd  Col.,  reading  down;  1st  photo:  K.  Ottcr- 
strom.  Sales  Manager,  Pump  Division,  Binks 
Mfg.  Co.  2nd  photo;  Frank  Gorell,  Presi¬ 
dent,  Season-All  Sales  Corp.  3rd  photo:  L., 
Arnold  Mollins,  President,  Lincoln  Products 
Corporation;  Grover  Richard,  Soles  Man¬ 
ager,  Youngstawn  Industries,  Inc.  4th 
photo:  L.  Arthur  Skodnek,  President,  Josco 
Aluminum  Products  Company;  R.,  Sol 
Bayes,  General  Manager,  Parmalum  Win¬ 
dow  Company. 
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SeUihe 

Best 


North-East 

Jalousies 

.  .  .  for  wirtdows 

.  .  .  for  doors 

.  .  .  for  porch  enclosures 


.  for  biffffor 

profits 


North-East's  Superior  Selling  Features 

•  Precise  construction  gives  weather-tight  closure. 

•  Constructed  of  extra  heavy  extruded  aluminum. 

•  Specially  engineered  clips  make  louvers  rattle-proof. 

•  Smooth,  silent  rotary  operator  for  easy  louver 
adjustment. 

•  Finger-tip  controlled  ventilation. 

•  Rugged  welded  frame. 

•  Recessed  extrusions  for  storm  and  screen  sash. 

•  Valuable  display  and  sales  literature  for  each  dealer. 


Every  North-East  Jalousie 
installation,  whether  it 
be  windows,  doors,  breeze- 
ways  or  porch  enclosures 
will  bring  you  more  sales. 
Installed,  they  add  beauty 
and  utility  to  any  home. 
Their  modern  design, 
precision-fabrication  and 
easy  low-cost  installation 
make  quick  profits  for  you. 


Now  Available 

All  Extruded  Aluminum 
jalousie  Doors 


Choice  franchises  ore  now  available  for  the  most  beautiful  jalousies 
designed.  Write,  wire  or  phone  for  full  details: 


4^> 
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YOU 

s  alesme^ 

both  win  PROm  more  s.lHn9  th.  NEW 

jvii  aluminum  combination 


A  Companion  Product  to 
Round  Out  the  Weather-Wise  Line 


Window  mon  hove  been  talking  Weother-Wise  '  Now  they'll  be 
shouting  about  "Weather-Wise  "  Aluminum  Combination  Doors. 
They're  designed  to  blend  with  all  types  of  architecture  .  .  . 
engineered  for  easy  installation  .  .  .  with  the  quality  and  features 
every  home  owner  wants. 

Look  at  These  Weather-Wise  Features 

•  HEAVY  GAUGE  EXTRUSIONS  •  STAINLESS  STEEL  HINGE 


TWO  WEATHER  SEALED 
GLASS  INSERTS 
INSTALLED  IN  ALUMINUM 
JAMB 

MAIN  FRAME  "FULL-THIK" 


INSIDE  BOTTOM 
EXPANDER  SECTION 
FULLY  INTERCHANGEABLE 
SCREEN  AND  WINDOW 
INSERTS 


THERE'S  A  7<^MUcx-7<^iAC  PRODUCT 
DESIGNED  WITH  EVERY  CUSTOMER  IN  MIND 


ALUMINUM 
CASEMINT 
STORM  SASH 

Heavy,  all  eatruded, 
anodiied.  satin -finish 
aluminum  frame  that  is 
permanently  attached 
with  sturdy  pin-type 
hinge.  Each  unit  equipped 
with  Duo-Lock— an  ea- 
ciusive  feature  that  makes 
it  absolutely  foolproof 


7(^e<U^x~ 

Dm  Lux*  Aluminum 
COMBINATION 
WINDOW 

Rigidly  constructed  of 
finest  quality,  eatruded 
architectural  aluminum^- 
treated  for  eatro  hard 
ness.  Built  to  fit  and  to 
allow  for  sagging  or 
change  of  shape  of  pri 
mory  frames  Flush,  self¬ 
storing  type  installation 


PIRMA-SEAL 

ALUMINUM 

WINDOW 

The  World's  lowest  priced, 
eatruded  aluminum,  com 
bination  window.  Priced 
so  low  thot  you  con  sell 
10  Perma  Seol  windows, 
any  site,  to  the  Home 
Owner  for  only  $169  and 
still  make  your  normal 
profit 


WIRE — WRITE — PHONE  Youngstown,  Ohio,  9-9765  for  Additional  Information, 


MANUFACTURERS  OF  ALUMINUM  PRODUCTS 
3655  Oalcwood  Avenue  Youngstown  9,  Ohio 
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Immediate  Installation: 


Awning  cuttamert  don't  like  to  wait  for  deliveries.  Your  offer 
of  immediate  installation  helps  you  get  the  contract. 


By  R.  A.  CHILDERS.  President 
Childers  Monuiacturinq  Co. 

Many  dealers  are  inelined  to 
overlook  what  we  consider  the 
l)est  way  to  make  more  sales  im¬ 
mediate  installation. 

You  probably  will  say,  “Why 
anyone  knows  the  importance  of 
immediate  installation."  Hut  you 
would  be  amazed  at  how  many 
folks  all  over  the  country,  .selling 
awninjrs  and  other  home  improve¬ 
ments,  are  perfectly  satisfied  to 
Vfive  three  weeks  and  four  weeks 
«lelivery  and  in  many  cases  much 
longer — and  this  usually  is  the  sit¬ 
uation  rijfht  in  the  middle  of  the 
best  awninjf  .sea.son. 

The  American  public — your  cus¬ 
tomers — are  siK)iled.  They’ve  been 
siK)iled  by  ko<>‘1  merchandising^  and 


K<mmI  merchandisiii)?  means  deliv¬ 
ery  of  the  merchandi.se  when  the 
customer  wants  it.  That  usually  is 
RIGHT  NOW! 

When  you  have  made  an  aw’iiinjr 
.sale,  your  Kual  should  l)e  immedi¬ 
ate  installation.  Today  if  po.ssible — 
tomorrow  if  neces.sary — next  week 
if  it's  the  best  you  can  do.  Imme¬ 
diate  installation  pives  you  a  sat¬ 
isfied  customer.  And  your  cus¬ 
tomers  must  be  satisfied  if  your 
t)u.sine.s.s  is  to  prow.  You  spend 
considerable  time  and  money  tind- 
inp  your  prospect,  convincinp  him 
you  have  what  he  needs,  and  esti- 
matinp  the  job.  Why  irritate  your 
customer  by  delayinp  installation 
of  the  awninps  he  needs  so  badly? 
Let  him  wait  tw  lonp  and  he  may 
chanpe  his  mind.  Or  another  awn- 
inp  salesman — one  who  will  really 
make  immediate  installation — 


could  talk  him  into  cancellinp  your 
order,  and  pivinp  it  to  him. 

Hut  if  you  install  immediately, 
while  your  customer’s  enthusiasm 
is  still  fresh,  you  may  w’ind  up  with 
a  bipper  order.  Many  of  our  deal¬ 
ers  tell  us  that  .sometimes  the  ini¬ 
tial  sale  is  only  a  door  canopy  or 
one  or  two  window  awninps.  Hut  a 
day  or  two  later  when  they  deliver 
and  make  in.stallation,  many  cus¬ 
tomers  decide  that  other  windows 
should  have  awninps,  or  the  porch 
should  be  protected.  There  is  no 
end  of  possibilities  for  more  .sales! 

.Sales  Hreedinp 

Every  p(K)d  home  improvement 
salesman  is  an  expert  on  “.sales 
breedinp” — the  extra  .sales  that 
come  sjjontaneously  from  neiph- 
borho(Kls  where  an  in.stallation  has 
just  been  made.  That’s  another 
way  immediate  in.stallation  builds 
more  .sales.  That  is  the  really  HIG 
plus  that  comes  from  immediate 
installation.  It  is  only  rea.sonable 
that  the  .sooner  you  make  the  first 
installation  in  a  neiphborh(H)d,  the 
.sooner  the  extra  .sales  will  roll  in. 
And  don’t  forpet — each  of  the.se 
“extra”  .sales  will  in  turn  build  its 
own  “family  tree’’  of  new  custom¬ 
ers  ! 

“Sales  breedinp’’  is  no  accident 
— it  is  based  on  .sound  sellinp  psy- 
choli)py.  Stop  to  think  a  minute 
and  you  will  realize  that  every  in¬ 
.stallation  you  make  is  actually  the 
best  (lenidustrotuytt  of  your  product 
iu  use.  Every  word  that  your  cus- 
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ininiffliate  installation  jrives  you 
two  important  tinaiu-ial  advantaKt’s. 
First  it  increasee  your  capital  turn¬ 
over  which  means  hi^Kfr  profits. 
With  immediate  installation,  $1 
can  do  the  work  of  $2 — you  in¬ 
crease  your  volume  without  need¬ 
ing  additional  capital.  Secondly, 
immediate  installation  permits  you 
{('(nifitnnil  on  P(i(/c  84) 


tomer  .says  about  your  product  is 
a  live  testinionial.  Your  customer 
boosts  your  awninjf  to  your  ))ros- 
pects — the  peo{)le  next  door  and 
across  the  street.  Of  course  the  ac¬ 
tual  installation  speaks  out  for  it¬ 
self  to  every  passer-by. 

ITien  too.  there  is  always  that 
proven  sales  maker — the  “keep  up 
with  the  .Tones”  idea.  This  is  par¬ 


ticularly  effective  in  making  awn¬ 
ing'  sales  because  a  new  installa¬ 
tion  is  so  obvious  to  everyone,  l.et 
the  .Tones  buy  a  television  .set,  a 
washin^r  machine,  or  a  new  ruK. 
and  the  neighbors  may  never  know 
unless  they  .see  it  delivered.  Tint 
who  can  miss  a  new  awninjr  in¬ 
stallation? 

Aside  from  buildin^ir  extra  .sales. 


Vkotos  i:outUsy  Childfu  Atanufai-tHrtng  Co. 


Insfoll  the  awning 
immediately,  while 
your  customer  is 
still  enthusiastic. 
You  will  make  ex¬ 
tra  soles. 


Home  Improvement  Dealer 


SHOW  what  your  product  can  do  in  a 
brief  but  informative  demonstration 


n'^HE  demonstration  will  always 
remain  the  hiKhli^ht  of  the 
sales  approach.  No  matter  how 
much  you  have  .sold  your  prospect 
on  the  advantaKfs  of  your  product, 
the  hackyround  of  your  company 
or  pas.sed  around  manufacturers' 
literature  to  round  out  your  story, 
the  success  or  failure  of  your  mi.s- 
si(»n  will  haiiK  or  fall  on  how  con- 
vi!icin>r  a  demonstration  you  can 
put  over. 

Veteran  salesmen  have  lotiK  re¬ 
alized  that  the  best  way  to  handle 
a  demonstration  is  to  make  it 
brief.  Twenty  minutes  is  alsait  the 
averaKe  time  needed.  lUit  make  it 
informative  and  be  sure  to  cover 
all  the  important  points  as  they 
come  up.  Answer  (juestions  (piickly. 

Enthusiasm  Pays 

,\o  matter  how  often  a  prospect 
has  heard  the  features  of  your 
l)r(Kluct  outlined,  repeat  them 
a^ain  so  it  will  stick  in  their  minds. 
Above  all.  show  plenty  of  enthusi¬ 
asm — lait  a  lot  of  sincerity  and 
conviction  in  your  statements. 

Here,  briefly  outlined,  are  .some 
of  the  im|)ortant  a<lvanta^es  of  the 
product  which  should  be  stres.sed 
while  you  have  their  attention  and 
showinjf  what  your  storm  window 
or  combination  d(M)r  can  do: 

First,  the  comfort  factor  ap¬ 
peals  to  everyone  in  the  house.  In 
cold  weather  the  direct,  uncon¬ 


trolled  fl<»w  of  air  throuKh  an  open 
window  makes  thinjrs  uncomfort- 
al)le.  It  al.so  leads  to  c(»lds  and  other 
ailments.  Hut  by  merely  raising' 
the  lower  v^la.ss  i)anel  at  fiiiKer 
pressure  to  any  desire<l  position, 
lowerintr  the  upj)er  house  window 
and  closing  the  lower  house  win¬ 
dow.  the  flow  of  air  can  be  defi¬ 
nitely  n‘)rulated.  Thus  the  added 
window  protection  removes  the 
danjrer  of  drafts  which  can  cause 
illness  and  lo.ss  of  working:  time  if 
.serious  enoujrh. 

This  no-draft  ventilation  feature 
assumes  special  importance  if  there 
are  children  or  old  folks  in  the 
hou.s(*.  It  al.so  makes  sleeping  more 
comfortable  since  blankets  kicked 
off  during  the  niydit  are  no  lonjrer 
an  annoyance. 

S(C(in(t,  the  .savings  in  heatinjr 
costs  will  always  appeal  to  the  head 
of  the  family.  This  assurance  of 
even  ventilation  also  means  that 
fuel  expenses  can  be  cut  dowji. 
Every  .salesman  has  with  him.  or 
should  take  with  him.  ample  |)roof 
of  this  economy  in  experiments 
conducted  by  the  manufacturers 
or  statements  of  federal  jrovern- 
ment  bureaus.  Hut  don’t  bore  your 
prospect  with  a  lot  of  ti^ures.  .lust 
allude  to  them  briefly  to  jrive  your 
talk  orticial  backinjjr. 

Third,  ea.se  of  maintenance. 
Since  cleaninpr  is  the  hou.sewife’s 
chore  she  will  pay  clo.se  attention 
to  this  detail.  Show  her  that  the 


modernized  window  means  that  she 
no  lonjrer  need  carry  water  and 
messy  rajr-s  throufrh  the  hou.se. 
This  can  be  eliminated  by  remov¬ 
ing  .sash  in.serts.  chanjred  from  the 
inside,  to  the  kitchen  for  cleaning. 

Fourth,  .safety.  A  shrewd  .sales¬ 
man  should  i)rovide  himself  with 
newspaper  clii)pinj'.s  tellinjr  of  ac¬ 
cidents  in  which  children  fell  out 
of  unprotected  windows  or  tho.se 
ecpiipped  with  old-style  sliding 
window  .screens.  If  there  are  'chil¬ 
dren  in  the  house,  play  up  this  ac¬ 
cident  hazard.  Then  show  that  this 
can  be  eliminated  by  your  product. 

Healthful  laving 

Fifth,  summer  ventilation.  The 
home  can  be  hiKhly  uncomfortable 
during  the  hot  months  when  the 
occut)ants  return  to  a  house  with 
closed  windows  or  which  must  be 
shut  in  rain  or  stormy  weather. 
This  means  a  humid  and  uncom¬ 
fortable  hou.se  unfit  for  healthful 
living.  Show  by  actual  maneuver¬ 
ing  of  your  .sample  window  that  as 
in  the  ca.se  of  draft  ventilation,  it 
is  impossible  for  anything  but  fresh 
air  to  come  in. 

Sixth,  .self-storage.  The  man  of 
the  hou.se  who  has  had  to  struggle 
every  spring  and  fall  changing 
from  screens  to  storm  sash  and 
back  again  will  appreciate  this 
added  convenience  of  your  product. 
The  self-contained  unit  .saves  a  lot 
of  this  wasted  time  since  there  is 
nothing  to  change,  nothing  to 
store.  The  lady  of  the  house  will 
al.so  like  this  advantage  since  it 

(('ontimicd  on  PiHjt  94) 
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Clinch  your  PORCH  ENCLOSURE  sales  with 


Radiant  Electric  Glass  Panel  Heateis 


6.  Home  Improvement  Dealer 


by  KENNETH  APPLEMAN,  V.P. 
Electriglas  Corp. 
Bergenfield.  N.  J. 


Ayf  OST  salesmen  like  to  point  out 
to  a  j)rospeet  that  a  poreh 
enelosiin*  is  the  most  eeonomieal 
solution  to  the  problem  of  provid- 
injr  an  additional  year  round  r(M)m. 


I'he  fact  is.  however,  that  with¬ 
out  insulation  and  a  satisfactory 
method  of  heating'  the  enclosun' 
during  cold  weather  such  an  in¬ 
stallation  cannot  really  provide 
year  round  comfort. 

Where  the  newly  erected  walls 
are  practically  all  Rla.s.s — which  is 
often  the  ca.se — insulation  is  not  a 
problem  since  .storm  sash  can  eas¬ 
ily  be  installed  behind  the  jalousies 


or  porch  enclosure  unit.  When  it 
comes  to  heating  the  enclosed 
space,  .some  dealers  hesitate  to  take 
on  this  part  of  the  job  becau.se  they 
feel  that  they  do  not  know  enough 
about  installations  of  this  .sort. 

On  the  other  hand,  the  custo¬ 
mer  is  fully  awan*  that  he  must 
find  .some  way  to  heat  the  new  ad¬ 
dition  to  his  home  and  he  would 
much  rather  do  busine.ss  with  a 
dealer  who  will  sell  him  both  the 
enclosure  and  its  heatiiiK  in  one 
"packaKe"  thati  ko  b)  the  trouble 
of  netrotiatinK  with  two  different 
contractors.  Thus  the  ability  to  in¬ 
stall  heatiriK  eipiipment  aloiiK  with 
the  enclosure  frequently  means 
the  diffenmce  between  jrettiriK  the 
contract  and  not  jrettinjr  it. 

i  l.liilll.lltll  I  ..!/• 

P’  oto  above  shows  o  typical  iolousie  porch 
crc'csure.  Radiant  glass  panel  heaters  in- 
'tailed  in  the  ceiling  provide  ample  heat 
oit  make  the  enclosure  a  year  round  room. 

L:tt;  Two  g  ass  panel  heaters  of  the  wall 
typi  provide  safe,  c'ean  heat  which  does  not 
ms'io  the  rco'n  "stuffy"  because  of  dried 


Radiant  electric  glass  panels  placed  in  the  ceiling  above 
iaiousies  keep  this  room  warm  despite  large  gloss  area. 


Typical  of  the  versatility  of  glass  panel  heaters  ore  these 
baseboard  units  which  have  been  installed  beneath  the  window. 

/*hotos  courtesy  V.lecirtiji^MS  Corp. 


I 


It  If!  jfenerally  not  practical  to 
attempt  to  install  hot  water  or 
steam  radiators  since  the  cost  of 
the  necessary  plumbing  is  usually 
prohibitive.  Experience  shows  that 
electric  heat  is  the  easiest  type  of 
equipment  to  install  in  porch  en¬ 
closures  since  the  wiritiK  job  is 
relatively  simple  and  requires  the 
least  disturbance  to  the  existinir 
walls. 

Now  most  customers  are  ajd  to 
think  that  electric  heat  is  expen¬ 
sive  to  o|)erate.  While  this  may  l)e 
true  of  old  fashioned  Klnw’itiK  wire 
heaters  the  modern  type  of  radi¬ 
ant  trlasa  panel  electric  heaters  are 
economical  to  operate. 

The  rea.son  for  the  economy  of 
this  type  of  heater  is  that  it  radi¬ 
ates  heat  continuously  yet  doe.s 
not  draw  current  all  the  time. 
When  the  ^rlass  panel  reaches  th  > 
<lesired  heat  a  thermostat  auto¬ 
matically  shuts  off  the  current. 
The  heated  |j:lass,  however,  con¬ 
tinues  tt»  .send  out  its  warmth  for 
considerable  p»“riod  even  thouirh 


the  current  is  shut  off.  When  the 
temperature  drops  below  the  re¬ 
quired  level,  the  thermostat  auto¬ 
matically  turns  the  electricity  on 
aKain.  This  type  of  operation  re¬ 
duces  the  amount  of  current  u.sed 
to  a  minimum  and  effects  a  ^reat 
.saviiiK  in  the  cost  of  electricity. 


Above;  The  long  vertical  wall  unit  to  the 
left  is  specially  designed  for  use  in  bath¬ 
rooms. 


Unlike  convection  heaters  which 
heat  the  air  of  the  room,  radiant 
Klass  panels  off  infra-red  rays 
that  pass  throujrh  the  air  without 
warming  it  but  heat  the  objects 
that  they  strike.  In  other  words, 
panels  of  this  type  heat  the  peo¬ 
ple,  furniture,  etc.,  instead  of  the 
air.  The  result  is  that  comfort  can 
be  obtained  at  lower  temix'rature.s 
and  the  .stuffy  feeling  due  to  dried 
out  air  usually  produced  by  con¬ 
vection  heaters  is  absent. 

Safely  Factor 

.Safety  is  another  important  ad¬ 
vantage  of  gla.ss  panel  heaters.  The 
temi)ered  glass  u.sed  in  the  models 
shown  on  these  pages  is  very  tough 
and  hard  to  break.  It  is  also  shat¬ 
terproof  so  that  it  will  not  spray 
glass  around  the  r(H)m  if  it  should 
happen  to  be  struck  with  sufticient 
force  to  crack  it.  In  addition,  the 
glass  never  becomes  hot  enough  to 
burn  those  who  accidentally  touch 
the  panels.  There  are  no  glowing 
wires  and  no  ix)ssibility  of  electric 
shock  since  there  are  no  wires  in 
the  gla.ss.  instead  there  are 
“stripes”  of  metallic  oxide  fused  to 
the  back  of  the  gla.ss  which  heat 
the  panel  and  are  safe  to  touch, 
(liildren  may  therefore  play  near 
(('oiitiinnd  on  Pofji  Hfi) 

Baseboard  units  on  the  left  are  extremely 
compact  and  take  up  little  space.  They 
can  be  installed  in  both  old  and  new 
construction. 
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Seventh  in  a  senes  ot  articles  by  David  S. 
Norns  on  selling  combination  windows 


c4U  Saledmen 


ft 


David  S  Norns 


Develop  your  ability  to  demonstrate  as  well  as 
sell.  Skill  and  imagination  pay  high  dividends 


Mr.  William  Jones 
255  Elm  Street 
Youngstown,  Ohio 

Dear  Bill: 

Develop  your  skill  and  imagination  and  it  will  pay  you  handsome 
dividends.  Strive  for  more  effectiveness  and  you  won't  have  those 
devastating  periods  when  sales  come  hard  and  nobody  seems  interested. 


A  resourceful  salesman  made  a  national  record  with  an  orange  juicer 
that  couldn't  be  sold  because  of  the  unusually  high  price.  He  opened 
his  presentation  with  the  query:  "Madame,  do  you  know  how  orange  juice 
should  really  be  taken?"  That  question  got  attention  and  interest  to  be 
sure  but  it  got  much  more.  Every  housewife  wanted  to  know  whether  or  not 
she  had  been  feeding  her  family  in  error  all  these  years.  He  then  went 
on  to  explain  that  juices  should  not  be  drunk,  but  sipped,  making  sure  a 
swallow  of  saliva  followed  each  sip.  Of  course,  the  juicer  that  he 
had  right  there  insured  not  only  the  proper  way  but  also  the  most  economical. 


Now  this  can  easily  be  applied  to  your  window,  men.  Develop  your 
technique  not  only  to  sell  the  window,  but  to  show  the  window.  Your  window 
may  sell  itself  but  you  must  show  it.  Once  you  have  perfected  an  inviting 
approach  to  your  prospect,  appointments  will  be  made  more  easily  and 
quicker,  thereby  bringing  work  to  a  minimum  and  efficiency  to  a  maximum. 


Good  Hunting, 


^avid  S.  jSforriJ 
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From  Data  Furnished  By 
THE  PERMUTIT  COMPANY 


rpHERK  is  no  such  thinj?  as 
naturally  soft  trntvr.  It  exists 
only  after  proper  treatment  which 
chemically  removes  all  traces  of 
hardness.  Water,  often  taken  for 
Kranted,  is  one  of  the  earth’s  most 
ama/.inK  and  useful  chemicals.  It 
may  he  either  hard  or  soft,  clear 
or  muddy,  pfood  or  had  tastinK- 
When  u.sed  in  the  home,  ta.ste  gen¬ 
erally  jrets  the  mo.st  emphasis.  Yet, 
it  is  a  known  fact  that  we  drink 
<»nly  a  small  amount.  (lenerally,  a 
<iuart  or  so  a  day  is  utilized  for 
human  consumption,  whereas,  we 
use  more  than  r>0  gallons  daily  for 
other  jturposes. 

Hecau.se  water  is  the  universal 
.solvent,  pure  irntcr  is  never  found 


Below;  rcyrnciating  ion  enchonge  resins. 
Coarse  evaporated  salt  is  added  to  the  water 
softener;  in  two  hours  the  unit  is  bock  at 
work,  softening  row  water  supply. 


in  nature.  As  it  Hows  throujrh  rock 
strata,  it  picks  up  a  little  of  every¬ 
thing  it  touches.  Even  rain,  as  it 
falls,  contains  dust  and  ga.ses, 
.sometimes  to  a  considerable  dejrree. 

The  hardness  of  a  water  supply 
is  proportional  to  its  content  of 
calcium  and  maKnesium  .salts.  The.se 
.salts,  in  the  order  of  their  rela¬ 
tive  averajrp  abundance  in  various 
raw  water  supplies  are  (1)  hicar- 
honates,  (2)  sulphates,  (8)  chlor¬ 
ides  and  (4)  nitrates.  Kurthermore. 
the  calcium  salts  are  about  twice 
as  abundant  as  the  maKnesium 
salts.  These,  of  course,  are  averaKe 
tiKures  obtained  from  many  tests. 
The  relative  proportions  in  individ¬ 
ual  water  supplies  miKht  be  very 
much  different. 

Hardness  of  various  raw  waters 
vary  Krt*Htly.  The  ranKe  from 
sliKhtly  below  10  parts  per  million 


Camera  reveali  the  tfarfOng  difference  in 
fhi*  girl's  hair  when  washed  with  hard 
water  (left)  and  treated  soft  water.  Also 
note  soap  scum  deposits,  insert  (left). 


(ppm)  to  sliKhtly  over  1,800  ppm 
would  cover  practically  all  natural 
so-called  fresh  water  supplies  in 
this  country.  Waters  near  this  up¬ 
per  limit,  while  drinkable,  reciuire 
time  for  the  human  .system  to  be¬ 
come  adjusted  to  them.  The  Kreat 
majority  of  u.sable  fresh  water  sui)- 
jilies  have  hardness  in  the  raiiKe 
of  10  to  .'>00  ppm,  with  some  cases 
ranKinK  to  700  ppm  and  a  few  raiiK- 
iriK  alK)ve  this. 

Water  hardness  po.ses  a  biK  j)rob- 
lem  for  the  modern  home  owner. 
The  quantity  of  calcium  and  maK- 
nesium  compounds  dissolved  in 
water  K<'verns  its  hardne.ss.  Less 
than  one  Kniin  per  Kullon  of  water 
makes  raw  water  (tbjectionable  for 
certain  industrial  applications.  For 
Keneral  hou.sehold  u.se,  water  that 
does  not  contain  more  than  two 
or  three  Krains  of  hardne.ss  is  Ken- 


Section  of  household  water  piping  nearly 
clogged  by  scale  deposits  from  continued 
use  of  hord  woter  supplies.  In  some  areas, 
this  can  happen  in  a  year's  time. 
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erally  considered  to  be  soft.  There¬ 
fore,  hard  water  is  a  headache  for 
approximatc'ly  two-thirds  of  the 
nation’s  iM)pulation. 

Hard  water  smndKes  Klas.ses, 


Cross-section  ot  o  hot-woter  kettle  showing 
the  deposits  ot  scole  from  lime  in  untreoted 
natural  water.  Hard  water  can  also  make 
food  tasteless  and  leathery. 
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dishes  and  silver,  It'aves  a  rancid, 
sour  smell  in  linen.  .Minerals  from 
such  water  can  rt'duce  the  bore  of 
a  I  inch  hot  water  pipe  .so  that  a 
l)encil  will  barely  pass  through  it 
in  a  relatively  short  time.  This 
.scale  has  hi^h  insulatiiiK  values, 
thus  increasing  the  amount  of  fuel 
used  in  Iwiilers  and  hot-water 
heaters. 

The  sticky  curd  that  results 
when  .soap  is  lathered  in  hard 
water  is  costl.v  to  home  owners. 
This  curd  IcKlpes  in  the  fibers  of 
sheets,  linens,  pillow  ca.ses,  towels 
and  may  cut  their  life  in  half. 

fsome  f<K)d.s,  esjrecially  beans, 
lentils  and  peas  are  excellent  water 
.softeners.  They  have  the  ability  of 
taking  ui)  the  calcium  in  the  water, 
but  when  c(M»ked,  they  themselv(*.s 
are  hard  and  leathery. 

The  dealer  can  jfet  a  rouRh  esti¬ 
mate  of  the  hardness  in  the  pros- 
I)ect’s  water  supply  by  examininjr 
the  bathroom  tumbler.  If  the  water 


is  permittcsl  to  dry  in  the  nn<l 

it  leaves  a  hard  chalky  surface,  the 
water  is  hard. 

The  oldc'st  meth(Kl  of  water  .soft¬ 
ening  is  achieved  by  addiiiK  lime 
and  .soda  ash  to  precipitate  the 
calcium  and  maKnesium.  This, 
however,  is  not  practical  for  home 
application.  A  newer  method,  de¬ 
pends  on  materials  called  zeolites 
or  ion  exchaiiKers,  available  both 
in  natural  and  synthetic  forms. 

Pass  raw  water  of  any  hardness 
through  a  bed  of  zeolites  and  it  will 
come  out  completely  .soft.  The  zeo¬ 
lite  takes  calcium  and  maKnesium 
from  the  water  and  rejdaces  it  with 
.sodium  which  does  not  contribute 
to  the  hardness  of  the  water.  In 
time,  the  zeolite  becomes  exhausted 
and  has  to  be  reKenerated.  This  is 
accomplished  with  common  .salt, 
which  Kives  the  zeolite  fresh  .so¬ 
dium. 

.\o  i)ractical  u.se  l\)r  the.se  ion 
(('ontiniu  (I  <ni  Ptif/r  100) 
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Products— Ideas— Methods 

(Coiithiiu  d  from  I*a(/r  21) 


New  Alumatic  3-Track 
Aluminum  Comb.  Window 

Keeping  both  consumer  and 
dealer  in  mind,  Alumatic  Corpora¬ 
tion  of  America  has  designed  a  .‘5- 
track  aluminum  combination  win¬ 
dow  which  it  believes  to  be  a  prod¬ 
uct  that  will  more  than  satisfy 
both.  Amonjf  many  features  con¬ 
tained  in  the  new  window,  one 
stands  out.  This  is  Veljrlide  action, 
a  patented  Alumatic  development. 
Veltrlide  was  achieved  by  having 
the  .sash  and  .screen  jjlide  on  stain¬ 
less  .steel  in  an  aluminum  track 


The  “shallow’"  or  “dead”  track  has 
a  strip  of  stainle.s.s  steel  positively 
attached  to  the  web  runninjr  from 
top  to  bottom  (d‘  the  track.  It  was 
found  that  aluminum  sash  mould¬ 
ing  provid«*d  the  smoothest  action 
when  ridinjr  «>n  staiide.ss  steel, 
which  is  also  rust  resistant.  The 
“deep”  or  removable  track  has  an 
inverted  “U”  channel  of  .-tainless 
steel  with  a  corruKated  spring  be- 
twtH*n  it  and  the  web  of  the  track. 
Corruffated  spring  was  u.sed  .so  that 
the  .sash  would  be  hehl  firm  in  the 
shallow  track,  and  also  end-.sealed 
in  the  deep  track  at  all  window 
positions. 

The  sash  and  screen  each  has  its 
own  groove  in  the  header  and  sill 
as  well  as  in  the  track,  so  that  each 
is  automatically  sealed  in  open  and 
closed  positions.  The  upper  sash  is 
operated  in  the  outer  track,  the 
lower  .sash  in  the  center  track,  and 

(lO 


the  screen  in  the  inside  track.  In 
this  manner,  a  positive  jrlass  protec¬ 
tion  is  formed.  As  the  .screen  is  al¬ 
ways  in  the  inside  track,  it  is  pro¬ 
tected  from  the  weather  at  all 
times.  A  jH»sitive,  interlocking  check 
rail  is  incorporated  into  the  lower 
mouldiiiK  of  the  upper  sash  and 
the  upi)er  moulding  of  the  lower 
.sash.  A  meeting  rail  is  also  i)ro- 
vided  between  the  lower  sash  and 
the  .screen.  This  serves  as  a  .seal 
regardless  of  whether  the  .screen  is 
in  the  upj)er  or  lower  position. 
k]ach  sash  and  the  .screen  is 
equipi)ed  with  automatic  positive- 
action  lock  bolts  on  both  side^j^, 
which  spring  into  position  at  tl\ji 
desired  opening  i)oint.  The  lower 
sA?;h  is  etpiipped  with  vent  caps  for 
condensation  control.  All  in.serts 
can  be  removed  from  any  position 
I'xcej)!  while  in  the  header  or  sill, 
and  are  stored  in  the  track  where 
they  oj)erate. 

The  installation  of  the  Alumatic 

track  is  very  simple.  Tlu'  unit  it- 
.self  compensates  for  any  variation 
in  casing  frame  openings  becau.se 
it  overlaps  on  three  sides  and  ex¬ 
pands  on  the  bottom.  All  that  the 
installer  has  to  do  is  caulk  the  frame 
in  the  channel  provided,  make  a 
neat,  scjuare  installation,  and  cap 
the  header  and  sill  corners. 

Alumatic  (’orp.  of  America. 
Dept.  B.S,  2081  S.  ofith  St.,  Milwau¬ 
kee  14,  Wis. 

*  *  * 

Ingersoll  Products  Has 
New  Aluminum  Comb.  Door 

A  new  aluminum  combination 
door  featuring  ‘“l-Way  Weather 
Protection”  is  announced  by  the 
Ingersoll  Pnalucts  Division,  Borg- 
Warner  Corporation. 

This  new  door  is  one-inch  thick, 
is  made  of  extruded  aluminum,  has 
a  strong  center  mullion  where  the 
two  in.serts  meet,  and  comes  com- 


jdete  with  an  aluminum  door  jamo 
and  all  necessary  hardware  in¬ 
cluding  a  fine  quality  door  check. 

As  in  the  Ingersoll  3-Way  Com¬ 
bination  Windows,  this  Ingersoll 
3- Way  Combination  Door  features 
the  KoolShade  Sun.screen  in.serts 
for  summer  u.se.  KoolShade  is  a 
screen  that  not  only  stops  insects 
like  ordinary  .screen,  but  blocks 
out  as  much  as  i)09i  of  the  sun’s 
heat  in  summer  and  keeps  homes 
cooler. 

ih' 


This  new  combination  .storm 
door  is  now  being  manufactured 
in  Ingersoll’s  Chicago  plant  and 
is  being  sold  by  Ingersoll’s  regular 
distributors  and  dealers,  along 
with  Ingersoll  3-Way  Combination 
windows  for  double-hung  windows 
and  Ingersoll  casement  storm  win¬ 
dows.  For  information,  write 
Ingersoll  Prod.  Div..  Borg-Warner 
Corp.,  Dept.  BSM  .  310  .S.  .Michi¬ 
gan  Blvd.,  Chicago  1.  Ill. 

♦  ♦  Kc 

Introduces  Stainless  Steel 
Windows  and  Doors  at  Show 

Diamond  Building  Products 
Corp.  of  Cleveland  displayed  their 
new  line  of  TIJIAD  stainle.s.s  steel 
windows  and  doors  for  the  first 
tim(“  at  the  XEItSICA  show  last 
month. 

Shown  along  with  their  alumi¬ 
num  line  were  the  all-welded  com¬ 
bination  windows  and  doors  of 
stainless  steel  that  will  not  pit, 
warp,  streak,  stick  or  stain.  The 
stainle.ss  steel  window  in  triple¬ 
track  construction  is  attractive  in 
the  satin-finish  heavy-gauge  steel. 
Other  features  include  Finger-tip 
changeover  from  summer  to  win¬ 
ter.  Over-under  ventilation  offer- 
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ijijr  optional  air  control,  and  Hur- 
Klar-proof  automatic  spring  han¬ 
dles  that  lock  securely. 

hiamond  Huildiiijr  Products  are 
now  addiiiK  distributors  to  com¬ 
plete  national  coverage.  An  aRKi'es- 
sive  advertisintr  campaign  will  be- 
Kin  shortly  in  (lood  Hou.sekeepinK 
and  other  national  publications, 
backed  by  an  intensive  promotion¬ 
al  projrram  for  their  distributors 
and  dealers  on  a  local  level.  Dia¬ 
mond  Hldj?.  Prod.  Corp.,  Dept.  H..S., 
tkJrd  and  Quincy,  Cleveland,  (). 

*  *  ^ 

New  Jalousie  by 
North-East  Metal  Products 

To  fulfill  the  jalousie  demands 
of  the  Eastern  market,  North-Ea.st 
Metal  Product.s  is  now  |)roducinK 
an  all-extruded  aluminum  jalousie. 
Xorth-F’a.st  Jalousies  are  desijrned 
and  precision  fabricated  of  ex¬ 
truded  aluminum  and  es|)ecially 
suited  for  the  Northern  climate. 
Louvers  are  balanced  and  specially 
engineered  clips  make  them  rattle- 
proof.  They  take  4"  demi-plate 
jrlass  which  are  availal)le  as  clear, 
obscure  or  .solex.  North-Ea.st’s 
precision  construction  makes  for 
weather -ti^ht  closure.  Sturdily 
built  rotary-operator  ^ives  lonj?, 
smooth  and  silent  .service.  VV'indow 
has  rece.s.sed  extrusions  to  accom¬ 
modate  storm  and  screen  sash. 


Size  or  inventory  is  no  problem 
as  each  window  is  custom-made 
preci.sely  to  installers’  specifica¬ 
tions.  North  -  Ea.st’s  convenient 
location  makes  for  low-cost  and 
immediate  shipment.  Also  avail¬ 
able  are  all-aluminum  jalousie 
doors  and  jalousies  for  door  man¬ 
ufacturers  to  in.sert  into  their  own 
aluminum  doors. 


North-East’s  Jalousies  and  Doors 
are  competitively-priced  with  spe¬ 
cial  plans  for  distributors  and  KD 
operators.  Write  for  full  particu¬ 
lars  to  North-Blast  Metal  Products, 
Inc.,  Dept.  B.S.,  Safed^e  HuildinK, 
Merrick,  Lonjr  Island. 

«  ♦  ♦ 

Combination  Door  Hardware 
Kit  Made  by  Oley 


Oley  Products  Co.  iiitroduces  a 
Combination  Door  Hardware  Kit. 
attractively  boxed,  and  includes  a 
Tuliular  Latch  in  Brass  or  Alumi¬ 
num  trim  or  1"  back.set). 

Door  Clo.ser,  Safety  Chain  Stop, 
and  1  <  -j  pairs  of  hinjres. 

This  “complete  hardware  .set  in 
a  box’’  eliminates  inventory  |)rob- 
lems  and  provides  every thinjr  a 
customer  needs,  with  perfectly 
matched  companion  pieces,  to  in¬ 
stall  a  (hM)r  in  less  time.  Items  are 
available  in  complete  kits  or  indi¬ 
vidually.  Oley  provides  a  compre¬ 
hensive  program  of  merchandisinjr 
and  promotion  helps  with  its  new 
line.  Oley  Product.s,  Inc.,  Dejd. 
B.S.,  H)l)  Wahl  Avenue,  Inwood, 
L.  I.,  N.  V. 

n  ♦  * 

New  Aluminum 
Jalousie  Door 


Union  Machine  Co.  announces 
that  the  "Silver-Jalousie"  Door  is 
now  in  production.  This  all-alum¬ 
inum,  1"  thick  door,  is  a  natural 
outjrrowth  of  “Silver- Door",  an 
aluminum  combination  door  which 
has  been  distributed  in  the  metro¬ 
politan  area  since  1941). 

Some  of  the  features  of  the 
“Silver  Jalousie”  Door  are  as  fol¬ 
lows;  concealed  hinjjes;  butt-type 
corners  for  maximum  strentfth; 
stainle.ss  steel  fastenings;  alum¬ 
inum  door  knob,  lock  and  key; 
heavy  duty  roto  operator;  reces.sed 
aluminum  screens  that  are  inter¬ 
changeable  with  storm  sash  in¬ 
serts;  an<l  a  choice  ()f  opaque,  clear 
or  .solex  glass  louvres.  An  informa¬ 
tive  brochure  about  “Silver-Jal¬ 
ousie"  Doors  is  available.  Address 
iiKjuiries  to  Union  Machine  Co., 
Dept.  B.S..  TTy  Michigan  Avenue, 
Kenilworth,  N.  J, 

*  «  * 

New  Lock  for  Combination 
And  Wood  Screen  Doors 


.Security  Hardware  .Mfg.  Co.,  is 
now  marketing  a  new  lock  called 
“.Storrn-Lok”  which  is  specifically 
made  for  combination  aluminum 
and  wood  .screen  doors.  “Storm- 
Lok”  featun*s  a  five-minute  instal¬ 
lation  said  to  be  the  fastest  in¬ 
stallation  in  the  industry. 

Incorj)orated  in  the  htek  is  the 
famous  Security  free  -  spinning 
knol)  which  locks  or  opens  the  door 
when  the  key  is  turned  in  the  knob. 
The  manufacturer  claims  that 
“Storm-Lok”  eliminates  e.scutch- 
eons,  mortising  of  doors  and  drill¬ 
ing  of  platt's.  It  makes  a  perfect 
replacement  for  existing  pull- 
latches.  The  lock  al.so  features  a 
positivt'-action,  imsh-pull  latch  for 
inside  locking. 

{Cotifiininl  oil  I’liffi  IIS) 
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Spraying  process.  Note  improvement  os  Stained  walls  shown  here  will  look  like  How  windows  are  masked  preparatory  to 
discolored  wall  is  covered.  new  otter  mastic  spraying.  spraying  this  stucco  house. 


What  You  Should  Know  About 


(Pari  II) 

WK  t*.stablish»*<l  in  tht*  pmvd- 
injf  article,  some  of  the  Kt‘n- 
eral  chemical  characteristics  of  a 
class  of  s|)raye(l-oii  resurfacers 
that  have  been  called  mastics. 
'I’hese  itroducts  |M)int  to  radical 
chanjres  in  exteriors  coatiiiK  for¬ 
mulation,  sales,  distribution  and 
methods  of  a|>piication,  that  are 
iMiund  to  have  a  tremendous  effect 
upon  those  who  are  in  the  jirotec- 
tive  coatiiiK  industry. 

The  American  home  owner  wants 
a  <|uality  product  that  will  be  dur¬ 
able,  economically  priced  and  skill¬ 
fully  applied  to  the  exterior  side- 
walls  of  his  home.  .Mastics,  because 
of  their  water  repellent,  fire-re¬ 
tardant,  insulating,  and  sound- 
prootin^  properties  as  well  as  their 
cracking,  chipping  and  peeling  re¬ 
sistance  may  offer  a  partial  answer 
to  this  demand. 

(ommI  quality  paints,  artificial 
stone,  sidinjr  and  other  similar  ma¬ 
terials  al.so  are  designed  to  answer 
this  need.  However,  since  we  are 
concerned  primarily  with  the  mas¬ 
tic  products,  it  is  im|M)rtant  to  bear 
in  mind  that  even  the  best  material 
will  not  perform  miracles. 

The  proper  preparation  of  a  sur¬ 
face.  the  application  of  the  product 


t>-’ 


By  Simon  R.  Perlmutter 
Vice-President 
Old  Quaker  Paint  Co. 
Atomastic  Corporation 

in  a  trood  workmanlike  manner  with 
the  proper  ecpiipment,  and  the  in¬ 
tegrated  effects  of  all  this  and  a 
(juality  i)roduct  is  what  is  needed 
to  provide  the  beauty,  durability  of 
l)rotection  and  economy  that  is 
souKht. 

(lovernment  statistics  indicate 
that  there  are  better  than  twentv 


million  homes  that  are  thirty  years 
old  or  better,  in  need  of  home  im¬ 
provement.  The  tremendous  profit 
IM)ssibilities  of  .sellinp  sprayed-on 
coatinps  to  this  vast  market  poten¬ 
tial  has  become  the  serious  con¬ 
cern  of  many  people  both  in  and 
out  of  the  paint  industry. 

F<»r  the  fiscal  year  (*f  19.'>2.  in 
.southern  ('alifornia  alone,  over 


BEFORE:  Just  how  remarkable  a  job  sprayed 
mastic  resurfacing  can  do  is  shown  here. 
Note  cracked  discolored  walls  ot  house 
below  before  resurfacing.  Compare  with 
photo  right. 
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Doorway  mosked  with  ipeciol  paper  to 
keep  turfoce  clear  of  mostic. 


twenty-five  milium  dnilars  of  Title 
I  paper  was  handled  hy  the  hanks 
for  sprayed  on  coatings  alone.  Many 
paintinfr  contractors  in  that  state 
who  formerly  were  not  concerned 
with  these  types  of  protective  coat- 
injrs,  are  today  l<K)kinK  into  this 
field  with  more  than  just  curiosity. 
I^arfre  paint  manufacturers  are  in 
a  stand  hy  condition — readv  to  roll 


AFTER;  Some  house  os  the  one  shown  left 
after  application  of  sprayed  mastic.  Archi¬ 
tectural  lines  have  been  preserved,  and 
walls  have  a  new  beautiful  finish  that  will 
last  a  lifetime. 


into  production  at  the  opportune 
time.  These  manufacturers  are 
hesitant  for  a  numher  of  reasons, 
hut  jrenerally  the  deterrent  factors 
are  that  the.se  products  still  re- 
(piire  promotion,  different  methods 


!  liu.stuxtti 
I  Shtibu 


Resurfacers 


of  merchandising!:  and  distribution 
and  a  .service  training  proffram, 
and  the  had  tjiste  created  hy  a 
thou.sand  and  one  ffimmicks  and 
fanciful  .sales  claims  for  these  pnal- 
ucts  and  .services  has  al.so  been  in¬ 
strumental  in  keeping  these  larKe 
companies  from  entering  into  jiro- 
duction  until  such  time  as  things 
become  a  little  more  .settled. 

Almost  .semi-monthly,  a  new 
brand  name  sprayed  on  C(»atinfr  ap- 
j)ears  on  the  market.  .Many  of  these 
products  turn  out  to  be  imitations 
and  unte.ste«l  reprcHluctions  of  the 
brands  that  precede<l  them  by  a 
month  or  .so.  .Man.v  capable  mer¬ 
chandising  (leople  will  turn  to  a 
Kood  commercial  laboratory,  Ket 
the  chemical  breakdown  on  a  prod¬ 
uct  and  then  from  the  reconstruct¬ 
ed  version  of  the  formula,  ffet  into 
the  production  of  a  product. 

r.sually,  this  formula  is  pre.sented 
to  a  manufacturer  of  paints  or  to 
a  chemical  company  that  will  pro¬ 
duce  it  under  private*  formulation 
either  under  their  customers  own 
label,  th«“ir  own  label,  or  no  label 
!it  all.  l  iterature  extolling'  the  vir- 
(('oiiliiniril  oil  l‘iiiii  102) 
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Ban^  proof! 

MOLONEY 

'^l-weathe^  aluminum 

COMOINATION  DOOR 


THE  MOLONEY  COMPANY 
2409  C  Tvrminol  Tew«r,  Cicvelond  13,  Ohio 
Please  U'nd.  wirhout  ohlifCittion.  booklet  on  I'hc 
Mi>loney  All-V(  caihcr  Door. 


I  CITY  ZONE  STATE  _  _  | 

I _ I 

In  Conodo.  The  Moloney  Door  i*  mfd.  and  told  by  Moloney 
Alwminum  Produett  of  Canada,  ltd.«  Fort  Erie,  Ont. 
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SEE  THIS  POWERFUL  FULL-COLOR  AD  IN  GOOD  HOUSEKEEPING, 
BETTER  HOMES  &  GARDENS  AND  AMERICAN  HOME 


YOU  GET  PLENTY  OF  ACTION 
WITH  THE  FASTEST-SELLING  DOOR 
IN  THE  INDOSTRY! 


Hundreds  of  MOLONEY  dealers  report  1952  door  sales 
increased.,. an  average  of  47%  over  1951 ! 

And  no  wonder.  Moloney  full-color  national  advertising^  (most  out¬ 
standing  in  the  industry)  is  constantly  "bird-dogging”  thousands  of 
worthwhile  prospects  for  Moloney  dealers  to  sell.  Prospects  who  can 
pick  from  a  dozen  ItKal  outfits.  But  they  W  ANT  MOLONEY'  DCK)RS. 

Moloney  dealers  get  the  benefit  of  a  complete  A-to-Z  LOC.AL  d(K)r 
promotion  program  to  help  them  develop  and  sell  prospects— faster 
and  easier. 

And— don’t  forget  that  Moloney  Doors  jack  up  window  sales,  uk)! 
They’ll  create  three  times  their  value  in  window  business. 

So— if  you’re  not  in  business  Just  for  the  exercise  .  .  .  sell  the  d(H)r  that 
sells  fastest  — is  trouble  free— and  s/ays  sold— sell  Moloney! 

Exclusive  DISTRIBUTORSHIPS  AND  DEALERSHIPS  still  avail¬ 
able.  WYite  for  complete  details. 


THE  MOLONEY  COMPANY 

2409  Terminal  Tower  •  Cleveland  13,  Ohio 

In  Canada,  The  Moloney  Door  is  manufactured  and  sold  by  Moloney 
Aluminum  Products  of  Canada,  Ltd.,  41  Lewis  St.,  Fort  Erie,  Ontario 

WORLD'S  LARGEST  MANUFACTURER  OF  ALUMINUM  COMBINATION  DOORS 
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Mr.  and  Mrs.  Maurice  Epstein 
are  pictured  in  the  showroom 
of  Mid-West  Aisco's  new  build¬ 
ing  with  some  ot  the  flowers 
that  were  sent  to  them  during 
the  opening. 


St.  Louis  Window  Dealer  Finds 
Alnminum  Awnings  Profitable 

Orgonizes  a  separate  corporation  to 
promote  and  sell  the  new  product 


MAUKICK  KPSTKIN,  iHe.salen! 

of  Mid-We.st  Al.sco  in  St. 
I.i«)uis,  Mo.,  (ioo.sn’t  believe  that 
there  is  any  set  formula  for  the 
sueeess  of  his  eompany  except  per- 
.severance  and  determination.  How¬ 
ever,  variety  of  products  and  an 
excellent  .sellinjf  organization  have 
played  an  outstandinjr  role  in  the 
succe.ss  of  Mr.  h'pstein’s  firm. 

Products  sold  by  Mid-West 
Al.sco  include  aluminum  combina- 


Maurice  Epstein 


tion  windows,  doors,  and  .screens, 
aluminum  siding,  jalousies,  prime 
windows,  porch  enclosures,  and 
air  conditioners.  Not  content  with 
this  varied  list  of  l)uildinK  spe¬ 
cialty  items  Kpstein  recently  add¬ 
ed  Alumaroll,  aluminum  roll-up 
awniiiK-s  manufactured  by  Orchard 
Bros.,  Inc.,  of  Rutherford,  N.  .1. 
to  his  list  of  prcMlucts. 

Because  he  feels  that  aluminum 
awniiiKs  are  an  excitinjr  new  prod¬ 
uct  with  a  Kreat  future  in  the  home 
improvement  industry,  he  has 
made  it  into  a  separate  corpora¬ 
tion  called,  AllnnuiroU  Ciirpmti- 
tinii,  which  occupies  completely 
one  of  the  company’s  plants  on 
North  Kith  Street  in  St.  Louis. 

Mid-West  Al.sco  Incoi’iiorated  is 
primarily  a  dealer  organization 
with  over  125  dt'alers  coverinjr 
Southern  Illinois.  Missouri,  .Arkan¬ 
sas,  Kan.sas.  Oklahoma,  and  Texas. 
It  has  its  own  retail  .sales  organi¬ 
zation.  however,  which  is  a  direct 


lead  selling  operation.  There  are 
two  division.s — Alsco  of  St.  Louis 
and  Al.sco  of  Kansas.  There  are  (50 
employees  on  the  payroll  in  the  two 
division.s. 

2.'»  Salesmen 

They  have  a  total  (tf  25  .sales¬ 
men,  and  have  recently  inauKU rat¬ 
ed  a  .sales  training  program  in  con¬ 
junction  with  a  national  .sales 
training  company. 

Three  months  ajjo  the  company 
presented  its  ultra-modern  l)uild- 
injr  to  over  800  ^ruests  during  a 
three  day  ojien  hou.se  at  which 
dealers,  salesmen,  employees  and 
their  families,  builders,  contrac¬ 
tors,  as  well  as  many  friends  were 
entertaiiusl.  The  showroom,  which 
was  the  focal  ixdnt  of  the  affair, 
was  decorated  with  doztms  of  tloral 
pieces  sent  Ity  well-wishers.  Tliis 
room  is  a  spacious  facsimile  of  a 
{('oilfilllK  fi  0)1  I'dlp  110) 


MARCH  1953  BUILDING  SPECIALTIES 


t 


Pre-labricated  Wooden  Garages 


. —  This  product  is  so  easy  to  sell  and  erect,  the  market 

From  Data  Furnished  By  is  growing  rapidly,  with  fine  profit  for  dealers 


BAY-WEL,  INC. 


According  to  recent  u.  s. 

Savinjfs  and  lioan  Learnt*  re- 
|H)rta,  1952  proved  to  be  the  second 
I>est  buildinyr  year  in  history  for 
residential  structures.  Government 
statistics,  it  is  said,  will  show  that 
more  than  1,100,000  new  houses 
(and  apartments)  were  started 
last  year.  1958  home  construction 


is  expected  to  be  almost  equally 
Rreat. 

It  is  also  true,  that  to  attract  the 
buyer  and  make  the  purcha.se  of  a 
new  home  available  to  the  jrreate.st 
number  of  families,  prices  are  be- 
inK  kept  as  low  as  p<)ssible.  That 
means  that  many  of  these  new 
homes  have  been  built  and  are  be- 


3  Left:  Some 
>>  garage  a  short 
time  later.  Window 
is  now  in  place: 
door  is  next. 


4  Right:  Work- 
•  men  arranges 
'ream  preparatory 
to  dropping  roof 
sections  into  place. 


inK  built  with  no  K^iafres  at  all. 

To  the  specialty  dealer  who  .sells 
the  prefabricated  parapre  the  mar¬ 
ket  is  truly  impre.ssive.  (Mearly, 
most  families  who  can  afford  to 
invest  in  a  new  home  also  own  cars. 
They  need  jfarajres  and  ultimately 
have  them  built.  Frequently  they 
delay  only  a  few  months — until 


they  are  settled  in  their  new  quar¬ 
ters.  or  until  that  first  bijr  expense 
— the  actual  purchase  of  the  new 
house — has  been  taken  in  stride. 

The  dealer’s  market  also  includes 
the  .sale  of  the  imefabricated  unit 
as  camp  shelters,  and  as  small 
dwelliiifrs  for  country,  lake  and 
.seashore  resort.  The.se  possibilities 
should  not  be  nejiflected  thoujrh,  in 
view  of  the  highly  accelerated  home 
construction,  it  is  obvious  that  the 
dealer’s  jrreatest  i)rofit  potential 
lies  in  .selling  the  prefabricated 
structure  for  the  jiurpose  it  was 
intended — as  a  jrarajre. 

The  mn.st  convincinp  .sellinjr 
point  to  impress  u|K)n  the  prospec¬ 
tive  buyer  is  the  prefabricated  Kar- 
ajre’s  low  cost.  Putting  up  even  the 
simplest  frame  structure  by  old 
fashioned  ori-the-.si)ot,  piece-by- 
l)iece  assenjbly;  is  relatively  expen¬ 
sive.  Trenneindou.s  economies  can  t)e 
achieved  by  the  u.se  of  prefabricat¬ 
ed,  carefully  enjrineered  .sections. 
These  can  be  as.sembled  with  truly 
amaziny  speed.  In  fact,  two  .semi¬ 
skilled  men  can  assemble  a  com¬ 
plete  yaraye  in  one  day.  I’refalu'i- 
cated  panels  can  be  handled  with 
ease.  They  can  be  loaded  into  and 


Garage  is  more  than  half-finished.  Re¬ 
mainder  of  roof  section  now  goes  into 


6  Basic  construction  is  now  complete. 

•  Garage  requires  only  roof  shingles  and 
painting  to  finish  the  job. 


position. 


unloaded  from  a  truck  of  compara¬ 
tively  small  size,  .so  the  problem 
of  transportation  to  desired  loca¬ 
tions  is  a  simple  one.  Assembly  and 
erection  of  the  jrarajre  it.self  re- 
(piires  only  a  minimum  knowledge 
of  carpentry.  Manufacturers  of  the 
yarajres  make  available  a  factory 
repre.sentative  to  assist  and  super¬ 
vise  the  first  erection:  through  this 
dealer  mechanics  are  easily  trained 
for  sub.sequent  jobs. 


product  a  yood  one;  from  the  deal¬ 
er’s  viewpoint  becau.se  it  is  both 
ea.sy  to  sell  and  erect,  and  from  the 
customer’s  viewi)oint  because  it 
yives  complete  satisfaction  in  terms 
of  attractiveness,  «|  u  a  1  i  t  y  and 
service. 

1.  The  prefabricated  jrarafre  is 
a  year  ’round  product  for  the  ileal- 
er.  It  can  be  .sold  as  easily  (perhaps 
more  easily)  in  the  wintertime,  as 
in  the  summer.  If  erected  during 
the  winter,  the  structure  can  be 
(juite  simply  rai.sed  from  the 
ground  in  warm  weather  to  iM)ur 
the  concrete  slab. 

2.  (’ased-in  windows  and  serv- 
{('iinf iiiiHil  ini  Pdtff  112) 


.Xdvantaffes 

The  dealer  should  keep  in  mind 
the  followinj?  advantaKes  of  the 
[irefabricated  frarajre.  These  many 
advantafres  combine  to  make  the 


^  The  finished  garage.  Construction  time  for  two  men — one 
'  ■  day!  This  particular  job  was  ossembled  during  the  winter. 
During  summertime,  same  unit  con  be  easily  lifted  for  the  pouring 
of  o  concrete  slab. 
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Parmco  Expands  Plant  and 
Appoints  Irving  B.  Pike 

William  (Iraef,  president  of 
Parmeo,  Inc.,  214  W.  Main  St.,  On¬ 
tario,  Calif.,  announces  the  pur- 
cha.se  of  1100  feet  of  frontajje  aloiiK 
the  Southern  Pacific  Kailroad 
tracks  and  7,000  .sq.  ft.  of  plant. 
Work  is  now  projrre.ssinK  on  5,000 
.<q.  ft.  of  additional  floor  space  to 
provide  ttroater  production  facili¬ 
ties  and  new  .sales  and  jreneral 
offices. 

The  California  plant  will  serve 
the  western  area,  while  other  areas 
will  be  .served  by  Graef  enterpri.ses 
in  other  parts  of  the  country. 

Mr.  Graef  al.so  announced  the 
appointment  of  Irvinjr  B.  Pike  as 
general  .sales  manatfor  of  Parmco. 
He  has  a  background  of  25  years  in 
.sales  and  public  relations  and  will 
dev»)te  his  efforts  to  promoting  the 
frrowth  of  this  we.stern  branch  of 
the  Graef  enterprises.  Graef.  who 
lives  in  earby  Pomona,  will  be  in 


Keneral  charge  but  will  ifi'e  much 
of  his  attention  to  new  product 
development  and  design. 

In  addition  to  the  recently  estab- 
r.s.td  P.iini'o.  Graef  has  other 
w.ndow  ;.nd  do(;r  companies  located 
in  Roosevelt,  L.  1.,  N.  Y.;  Younjrs- 
town,  O. :  and  Chica>ro.  Ill. 

*  *  * 

Childers  Appoints  New 
Manufacturing  Gen.  Mgr. 

Childers  Manufacturing  ('om- 
pany,  manufacturers  of  aluminum 
building  products,  announces  the 
appointment  of  Walter  Alexander 
to  the  new  |M).st  of  General  Man¬ 
ager  of  Manufacturing.  Mr.  Alex¬ 
ander  will  brin^  to  Childers  the 
benefit  of  his  more  than  H)  years 
experience  with  the  Ilufrhes  Tool 
('ompany  here.  .After  a  numl)er  of 
years  in  production  control  and 
management.  Alexander  was  Di¬ 
rector  of  .Master  Scheduling  for 
Hughes  T<m)1. 

In  announcintr  this  latest  ap- 


PARMCO^ 


MANUMCTURIRS  OR 

AUMtLWUM  SCREEN  AND  COMB  I  NAUM  DOORS 


Irvt-g  3  P.i.1  ('eft' 

o.id  ’>V  G  o;' 
(rigSt)  sto  i  n  g 
before  Pormco' 
p  ant.  Door  at  rig'-t 
t”;  Parrrco'j  new 
jalousie  screen 
Coor.  Center  rfo'r 
shows  s*'0'f' 
screening  which  is 
optional  in  this 
screen  r’on-. 


pointment  li.  A.  Chilrlers,  i  re.si- 
dent,  said  that  it  was  a  step  made 
necessary  by  the  rapid  develop¬ 
ment  of  Childers'  manufacturing 
facilitie.s.  The  recently  completed 
plant  addition  which  nearly  doubled 
factory  space  will  make  |M).s.sible 
further  manufacturinK  expansion 
(lurinK  1952. 


Waltc’  Alc'’oi^cf 


Roy  K.  Cundiff,  Vice  President 
of  Sales  reports  that  1952  sales  of 
just  one  product,  with  any  .sort  of 
break  in  aluminum  supply,  will 
easily  doul)le  19.52. 

*  «  ♦ 

Union  Machine  Co.  Plans 
To  Double  Size  of  Plant 

I’nion  Machine  Co.,  Kenilworth, 
.\.  .1.  started  in  1947  doiiiK  con¬ 
tract  manufacturing^  of  s])ecial 
machinery,  machined  j)arts  and 
stampings. 

The  company  has  a  complete, 
modern  tool  room  besides  a  wide 
as.sortment  of  machine  tools  for 
production  machine  work.  Design 
and  production  of  tools  and  dies  is 
done  on  the  premi.ses. 

(('oiif  i 'I lu  iHi  Pin;  72) 
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AfMA* 


AMERICAN  . 

ROOrEfl 
^  SIDING 

CONTRACTOR 


HliHE  m 


\\$  ixrtUTUtv 


rtt 


uikULu,*, 


ATOM 


ATOMASTIC 

the  modern  exterior  coating 


B.  S.  Reporter... 


Edwin  Degoff  (le(t),  tales  mgr.,  and  Arthur  Silverman,  president,  of  Union  Machine  Co. 


(Coutiumd  f 

In  1949  the  company  started  de- 
sitrninK  and  toolinjr  up  for  the  pro¬ 
duction  «)f  “Silver-Door”,  a  top- 
quality  aluminum  combination 
door. 

Owner-operator,  Arthur  Silver- 
man,  a  Kfaduate  mechanical  engi¬ 
neer  w'ith  extensive  manufacturing 
experience,  announces  that  his 
company  has  recently  started  pro¬ 
duction  of  another  product;  the 
“Silver  -  Jalousie”  all  -  aluminum 
door. 

Sales  Manager,  Kdwin  Degotf, 
formerly  General  Sales  Manager 
of  the  Montveil  (nrp.,  .says  that 
the  initial  response  to  I’nion  Ma¬ 
chine’s  latest  product  has  been 
very  gratifying,  and  that  jdans  for 
doubling  plant  size  and  pnaluction 
are  now  in  progrt'ss. 

«  *  * 

Yates  Co.  To  Make  Plastic 
Stripping  for  Comb.  Windows 

Plans  for  immediate  expansion 
to  offer  wider  service  on  extruded 
plastics  are  announced  by  H.  N. 
Yates,  President  of  Yates  (^)m- 
pany,  Erie,  Pennsylvania.  (Jreater 
production  of  extruded  special 
plastic  shapes,  rods,  tubes,  strips 
on  a  custom  basis  will  be  possible 
in  approximately  double  the  area 
presently  utilized.  The  additional 
space  and  equipment  will  be  de¬ 
voted  primarily  to  the  manufac- 


rom  Page  70) 

ture  of  weather  stripping,  vinyl 
“I”’  channel  and  spline  for  the 
window,  screen  and  combination 
door  industries. 

«  *  . 

Staylite  Awning  Licensed 
To  Five  Firms 

The  Staylite  Awning  division  of 
Stahl  Industries,  Inc.  of  Youngs¬ 
town,  Ohio,  manufacturer  of  fiber¬ 
glass  awnings  has  just  announced 
the  licensing  of  various  tirms  who 
will  make  Staylite  Awnings  for  a 
given  territory.  The  firms  already 
licensed  are  located  in  Cleveland, 
Ohio,  Rochester,  N.  Y.,  Wilming¬ 
ton,  Del.,  Detroit,  Mich.,  (\)lumbus. 
Ohio. 

Stahl  Industries  will  ship  out 
already  formed  and  colored,  fiber¬ 
glass  panels  and  already  fabricat¬ 
ed  aluminum  understructure  and 
the  licensed  firms  will  merely  cut 
the  panels  to  proper  lengths  and 
do  the  necessary  punching  to  fab¬ 
ricate  complete  awnings.  Specially 
designed  punching  equipment  is 
available  from  Stahl  Indu.stries. 
'Phis  equipment  however  recpiires 
very  small  investment. 

Stahl  Industries  ho|K*s  to  have 
about  fifteen  such  units  in  opera¬ 
tion  before  the  awming  season 
starts.  Staylite  Awnings  is  the  only 
fiberglass  awning  of  its  type  on 
the  market  and  the  company  is 


one  of  the  pioneers  of  fiberglass 
molding  and  fiberglass  products. 

Stahl  Industries  has  increased 
its  capacity  considerably  this  pa.st 
year  and  in  addition  to  the  above 
fabricating  plants,  expects  to  be 
in  a  position  to  make  prompt  deliv¬ 
ery  to  all  of  its  franchise  dealers. 

♦ 

Diamond  Building  Products 
Adds  30.000  Square  Feet 

In  order  to  increase  production 
facilities  for  their  line  of  TRIAD 
combination  windows  and  doors. 
Diamond  Huilding  Products  Corp. 
of  Gleveland  has  leased  30,000 
scjuare  feet  of  space  at  93rd  and 
Quincy.  This  building  will  be  de¬ 
voted  exclusively  to  the  manufac¬ 
ture  of  stainless  steel  units. 

Since  194(5,  when  Diamond  intro¬ 
duced  a  triple  track  all  welded 
combination  storm  windo'vy,  the 
company  has  been  growing  rajiid- 
ly.  First,  with  15,000  .square  fee^ 
then  in  1950  they  added  55,000 
square  feet  and  now  they  have 
made  their  latest  expansion  move. 

Nate  Rrown,  president,  attrib¬ 
utes  the  company’s  growth  to  their 
specialized  know-how  of  the  weld¬ 
ing  process.  This  engineering  abil¬ 
ity  has  brought  many  government 
contracts  to  them,  including  a  $2,- 
000,000.00  contract  for  welded 
aluminum  tanks,  and  they  have 
undertaken  to  develop  and  produce 
the  first  welded  aluminum  pontoon 
bridge. 

*  *  * 

John  A.  Crowe  Appointed 
By  the  Rex  Corporation 


John  A.  Crowe 


Gilbert  E.  Bell,  President  of  the 
Rex  Corporation,  West  Acton, 
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Massachusetts,  announces  the  ap¬ 
pointment  of  John  A.  Crowe  as  As¬ 
sistant  to  the  President  in  charge 
of  sales  and  sales  promotion. 

Mr.  Crowe  comes  to  the  Hex  ('or- 
poration  from  Bird  &  Son.  Inc., 
where  he  was  in  charge  of  various 
new  product  develoj)ments.  Prior 
positions  included  Director  of 
Sales.  Kelley-Koett,  X-Bay  Corpo¬ 
ration.  .Manajrer  Market  lie.search, 
W’estinjrhou.se  Electric  Corpora¬ 
tion.  and  Assistant  (leneral  Sales 
.Manager,  P.rown  Company. 

*  *  * 

North-East  Metal  Products 
Producing  Jalousies  in  North 

To  satisfy  Northern  jalousie  de¬ 
mands,  North-East  Metal  Products 
Corp.  has  been  orjranized  to  pro¬ 
duce  all-aluminum  jalousies  suit¬ 
able  for  the  Northern  climate. 
.\orth-p]ast’s  larjre  factory  is  lo¬ 
cated  at  the  Railroad  Station  at 
.Merrick,  Ixmg  Island,  New  York. 

The  plant  consists  of 
square  feet  on  three  floors,  with 
the  heavy  machinery  and  machine 
shop  located  on  the  ground  floor. 
The  modern  machinery  being  util¬ 
ized  for  this  production  consists  of 
four  power  press  brakes,  ranging 
in  size  from  thirty  tons,  four  feet 
to  fifty  tons  twelve  feet,  twelve 
punch  presses  ranging  in  size  from 
ten  tons  to  two  hundred  and  fifty 
tons.  In  addition  several  cut-off 
.saws,  welding  machines  and  shears 
are  used. 

Officers  of  the  corporation  in¬ 
clude  the  following: 

Mr.  Harry  Rubin,  President  of 
North-East  Metal  Products,  has 
long  lieen  as.sociated  with  the  man¬ 


ufacture  of  metal  products,  start¬ 
ing  with  metal  beds  thirty-.seven 
years  ago  and  producing  metal 
kitchen  cabinets  since  l!>;f2. 

John  P.  Key.ser,  Vice-President, 
has  been  connected  with  the  ja¬ 
lousie  field  for  the  past  six  years 
and  has  .served  in  many  executive 
positions  with  jalousie  firms. 

Morris  Rubin,  .Secretary,  active¬ 
ly  engaged  in  metal  products  man¬ 
ufacturing  since  llKt:’).  Me  is  thor¬ 
oughly  actpiainted  with  the  metals 
field. 

.Meyer  Rubin,  \’ice-Presidenf. 
spent  four  years  in  the  I'.  S.  Army 
and  left  with  the  rank  of  t'aptain. 
He  has  a  Master’s  degree  in  Ac¬ 
countancy  and  Business  Adminis¬ 
tration.  .At  jiresent.  he  suiiervi.ses 
the  office  and  shipment  depart¬ 
ments. 

Mortimer  Baer,  'freasurer,  has 
been  actively  engaged  in  the  .sell¬ 
ing  field  for  the  past  fifteen  years. 
He  has  taken  over  the  Sales  De- 
jiartment  for  the  new  organiza¬ 
tion. 

North-East’s  modern  production 
.set-up  is  so  geared  as  to  till  all 
dealer  requirements  even  at  the 
height  of  the  .sea.son. 

«  «  « 

Andrea  Opens  Branch 
Plant  in  Newark,  N.  J. 

To  meet  increased  dealer  re¬ 
quirements,  .service  new  dealers 
and  insure  the  steady  flow  of  pro¬ 
duction  for  the  New  Jersey  an‘a. 
Andrea  Manufacturing  E  o  r  p  . , 
whose  main  plant  is  in  Lynbrook, 
Long  Island,  has  opened  a  subsid¬ 
iary  jdant,  Andrew  Manufacturing 


At  Stoloff  J.  T.  Belanger,  Jr. 


Herb  Levy  Bert  Kronen 


This  new  branch  at  7-'.)  Webster 
Street,  Newark,  is  centrally  locat¬ 
ed  to  offer  the  New  Jersey  window 
dealers  a  readily  accessible  .source 
of  Andrea  Tri-Way  windows  and 
the  new  Andrea  Tri-Trak. 

Total  production  space  is  lOtKl 
square  feet  plus  an  additional  KKKI 
square  feet  for  storage.  .Ample 
parking  space  for  trucks  and  cars 
is  proviiled.  Factory  trained  win¬ 
dow  craftsmen,  working  with  the 
most  modern  equipment  and  latest 
.Andrea  production  technitpies  are 
capable  of  producing  20d  windows 
per  day. 

President  of  this  new  subsidiary 
is  Mr.  John  T.  Belanger,  Jr. 

Assisting  Mr.  Belanger  of  the 
.New  Jersey  plant  will  be  A1  Stoloff, 
President  and  Herb  Levy,  VMce- 
President  of  the  Andrea  .Manufac¬ 
turing  Corp.  of  Lynbr<K)k.  the  main 
plant.  .Also  covering  v  a  r  i  o  u  s 
Andrea  territories  is  Irving  Kro¬ 
nen,  District  Sales  Manager  of  the 
.Andrea  Manufacturing  Corp. 

♦  •  ♦ 

Alumatic's  Chicago  Meeting 
To  Be  Held  March  30*31st 

Highlighted  by  the  advance 
midwest  preview  of  its  new  195.‘{ 
track”  window,  the  Alumatic 
Cori)oration  of  America  will  (»ut- 
line  complete  i)roduct,  advertising 
{('mitiniiril  nii  Pufjc  122) 


Corp.  of  .New  Jersey  in  .Newark. 


North-East  Metal  Products  Corporation's  huge  plant  at  Merrick,  L.  I.,  N.  Y. 
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In  mifi  when  aluminum  storm  windows  were  merely 
“copies  in  metal”  of  the  one-over-one  wood  storm  windows 
we  had  built  for  years,  Quincy  was  the  first  to  market  a  full 
three-track  self-storing  window.  Seven  years  continuing  de¬ 
velopment  has  produced  the  incomparable  .  .  . 


Cuiiiiai  TRIPl-fiLIDE 


jst 


In  1917  Quincy  was  the  first  to  produce  circle,  segment 
and  Gothic  head  three-track  aluminum  storm  windows.  The 
sash,  screen  and  frame  head  rails  are  not  pieced  together  from 
short  sections,  but  are  formed  to  the  required  radii  in  one 
continuous  section  in  the  .  .  .  v 


CmClE  HEAD 


In  19  IS  Quincy  produced  the  first  aluminum  storm  door 
with  one  large  light,  not  divided  by  cross  bars,  and  without 
any  other  unsightly  construction  details  visible  on  the  face  of 
the  door.  These  “Clean  Face”  features  are  still  exclusive  with 
the  .  .  . 

1953  STORM  DOOR 


In  I9j;]  Quincy  is  the  first  to  offer  an  all-aluminum 
jalousie  door,  engineered  as  one  complete  unit — not  a  door 
adapted  to  a  jalousie — or  a  jalousie  adapted  to  a  door.  The 
rigid  strength,  the  classic  beauty  and  the  lifetime  durability 
of  the  Quincy  “Clean  Face”  Door  are  all  a  part  of  the  .  .  . 


a, 7  It  at  JALOUSIE  DOOR 


.  I 

/ 
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HES 


■Another, 

first/ 


Distributor  Plan 


Quincy  Distributors  are  not  required  to  stock  inventory — 
they  send  in  their  orders  as  they  receive  them  and  in  turn 
receive  their  units,  including  all  specials,  etc.,  completely 
assembled  and  numbered  by  jobs,  WHICH  MEANS: 


Quincy  Distributors  concentrate  their  full  efforts  on  their 
retail  sales  and  dealer  organization  because  they  have  no 
assembly  plant  or  warehouse  with  its  problems — LABOR — 
OBTAINING  MATERIALS  —  UNKNOWN  COSTS  — 
HIDDEN  LOSSES 


Quincy  Distributors’  MONEY  is  in  the  bank  where  they  can 
use  it,  not  in  obsolete  equipment  and  unbalanced  inventories. 


Quincy  Distributors  have  the  answer  to  the  forthcoming  highly 
competitive  sales  market — they  need  not  depend  solely  upon 
their  retail  sales  force  but  have  the  extra  protection  only  a 
group  of  prosperous  dealers  can  give  them. 


We  invite  you  to  visit  our  plant  in  Quincy. 


'Thv  \aiitv  tfuinvif  3teanH  Quality' 


THi  QUINCY  STORM  DOOR 


&  Improvement  Dealer 


Plan  Fan  Sales 

(Continued  from  Faffe  48) 

tilation  durinjr  the  hot  summer 
months.  According  to  a  recent  na¬ 
tional  survey  taken  this  winter, 
45.8  percent  of  all  the  homeowners 
polled  wanted  summer  coolinjr  for 
their  homes,  and  you  can  count  on 
the  heat  of  summer  to  put  another 
sizeable  ))ercentajre  in  the  .same 
frame  of  mind.  A  significant  fact 
in  connection  with  this  survey  is 
that  there  was  little  difference  be¬ 
tween  homeowners  in  the  North 
and  the  South — just  about  as  many 
jx'ople  in  the  Northern  belt  want 
summer  c(M)linK. 

Residential  Market 

The  residential  market,  already 
receptive  to  the  idea  of  installin^^ 
ventilatinK  equipment,  is  certain 
to  expand  as  homeowners  become 
more  familiar  with  the  benefits  of 
exhaust  ventilation.  To  suit  the 
needs  of  the  household,  there  are 
.several  tyjMJs  of  fans  and  many 


u.ses  for  them  upon  which  the  alert 
dealer  can  capitalize. 

Attic  Fann  are  the  answer  for 
people  who  want  whole-house  ven¬ 
tilation  comforts.  Installed  in  the 
attic,  they  operate  on  the  principle 
of  “nifrht  cooling”  which  means 
drawing  out  the  stale,  overheated 
air  which  has  accumulated  in  the 
house  and  bringing  in  the  c(k»1, 
fresh  night  air.  They  can  be  in¬ 
stalled  in  attics  which  are  either 
sealed  or  unsealed,  and  being 
clas.sed  as  a  permanent  improve¬ 
ment  in  the  home,  can  be  FHA 
financed.  Large  homes  are  the  best 
prospects  for  this  ty{>e  of  ventila¬ 
tion,  but  don’t  overlook  the  small 
homeowners  who  are  interested  in 
summer  comfort  but  feel  they 
can’t  afford  a  central  ventilation 
.sy.stem.  They  will  very  likely  be 
surpri.sed  at  the  low  cost  for  the 
amount  of  comfort  to  be  gained. 

W'indtnr  Fan.<<  will  reach  the 
market  among  aj)ariment  dwellers, 
renters,  and  small  homeowners. 
Since  window  fans  are  easily  in¬ 


stalled  and  are  i)ortable,  they  an¬ 
swer  the  obvious  objections  of  a 
renter  to  making  a  |)ermanent  im¬ 
provement  in  his  dwell'ng  place. 
Proj)erly  placed  in  one  window  of 
a  house,  a  window  fan  can  be  used 
to  draw  cool  night  breezes  through 
the  bedrooms  and  will  .serve  uj)  to 
four  or  five  rooms.  Houses  where 
structural  limitations  rule  out  the 
use  of  an  attic  fan  are  al.so  good 
prospects  for  the  sale  of  a  window 
fan. 

Kitchen  Fans 

Kitchen  Fans  are  fast  becoming 
standard  equipment  in  new  homes, 
and  with  good  rea.son.  United 
States  Te.sting  Laboratories  have 
found  that  in  the  average  home 
as  much  as  400  pounds  of  grease 
and  grime  are  given  off  by  cooking 
in  a  year.  Unless  exhausted,  this 
grease  will  condense  on  walls,  dra¬ 
peries,  and  furnishings.  Either 
wall,  ceiling,  or  window  models  are 
available  for  kitchens  and  all  do 
(Contitined  o)i  Fage  84) 


MAIL  TODAY 

VAN  NESS  LOUVRE  COMPANY,  8354  San  Farnondo  Rood, 
SUN  VALLEY  (Los  Ang«l*s  County),  Colifornia 

Send  me  more  detailed  informo-  Nome 
tion  on  the  Von  Ness  Louvre 

Windows  and  availability  of  .  .  .  Address  — 

dealerships 


easy^  installation 

all  aluminum 
with  stainless  steel 
weather  stripping 


for  any  room  in  the  house 
for  new  or  old  (onstrurtion 


VAN  NESS  LOUVRE  WINDOWS  are  BIG  BUSINESS! 
They're  priced  right,  the  profit's  right,  they're  made 
right  and  the  deal's  right.  AND  .  .  .  Van  Ness  is 
the  only  manufacturer  that  gives  the  dealer 
TWO  LINES  .  .  .  the  roto  operated  (deluxe  unit) 
and  a  lever  operated  (standard  unit)  window. 

Van  Ness  gives  you  IMMEDIATE  DELIVERY.  .  . 
our  plant  capacity  is  terrific.  Van  Ness  gives 
you  FIRST  CHOICE  APPEAL  .  .  .  both  units  are 
streamlined,  easy  to  install,  easy  to  operate  .  .  . 

Get  complete  details  NOW! 


roto 


J 

1 

1  i  -1 

1 

or 

> 

> 

lever 

operated 


i-LL 


T 


VtRFUA 


IN  USE  OVER  10  YEARS  AS  A  BRUSH-APPLIED 
RESURFACER...NOW  BETTER  THAN  EVER  AS  A  SPRAY! 


10  HeaAxml: 


1 .  fILM  THICKNISS  —  baeiuijke  vek-a-spray  u 

•fipllrd  Mark  iklrkrr  lk«a  fanmrr  type*  •I  palm.  Tkt* 
Mskr*  far  lanprr  pratrrtWr  Kfr  witb  prraler  roalataar*  la 
kllairrifip. 

2.  SPRAY  APPLIED  — >  PrrMurr*apray  appllrd.  BAKE- 

I.IEE  VEK-A-SPRAY  laa%ra  na  braak  marka  la  rallral  dirt 
mr  pitr  rarlt  rrarkinp  mmd  rarraaUa  aa  raay  raatkaM 

3.  QUICK  DRYING  —  larrr^  inia  a«rry  rrark  and  rre*- 

irr  by  prraaurr.  and  dry  krfarr  hmab-applird  flaw  wilb* 
drama  fram  «Mrb  rrarha,  HAEE-IJEE  YEK-A-^PHkY  form* 
a  lrut«  aohd  aurfaro  raal. 

4.  UNIFORM  THROUGHOUT  —  ih,  bakf  ukk  afk- 

A'HPRAY  raal  U  unIfarm  brraa»r  »pray  apphration  prr* 
»rnl*  **alar«  allon**  and  hra«y  alrokra  natural  la  bruab 
mark. 

5.  SUPER  ADHESION  -  Ihr  aprrialh  birndrd  arhlrlr* 

In  BAEK-I.IEK  YER-A-SPRAY  rrrair  and  maintain  an 
nnuaualh  alranp  «rld*likr  ftlm  «ilh  prrmanrnt  hand. 


COLOR  FAST  —  hakf-i.ikf  \f:r-a.>pkav  ron- 

lain*  anl«  ihr  purral  minrral  ralora  a^allablr.  rarrfully 
ground  in  aprrial  alia  la  Inaurr  uniform  ralora  r«rn 
after  yrara  af  rapaaurr. 

7  SUN  PROOF  Brrau**-  of  it*  ikirkt-r  him. 

■maathrr  aurfarr  and  fine  ingrrdirnta.  BAkE*I.IEE  YKR- 
A'SPRAY  rralata  tnfra<rrd  and  ultra*aialrl  ray*  with 
grratrr  Imprra  iauanoaa  than  ronarnlianal  paint*. 

8.  LONG  LIFE  _  Earr^  airp  of  ita  manufarturr,  lla 

inirrrdirnia  and  method  of  appliratlon  make*  HAEI* 
I  lEE  VER-A-SPHAY  far  more  rr*i*lant  to  near  than 
ordinary  paint*. 

9  SIMPLE  SPEEDY  APPLICATION  —  <  . 

*  and  appllratora  will  apprrrlatr  thia  feature  brrauar 
oork'timr  and  hou*e<dl*arder  time  are  rut  to  only  two 
or  three  daya  ln*tead  of  the  u*ual  two  or  three  ueoka 

APPLICATION  ONLY  BY  TRAINED  TECH- 

*  NICIANS  If  untrained.  YKHI-I.EX  will  train  your 

labor  ao  that  our  poliry  and  a  reputation  of  quality  are 
uphrlil.  Yhia  rioae  rooperation  between  the  farlora  and 
it*  dealer*  are  what  make*  for  a  profitabb-  and  long- 
laatina  rareer  with  Y  ERM  E\  produrt*. 


AN  IMPROVED  RESURF  ACER  THAT  IS 
FARSUPERIOR  TOCONVENTIONAL 
TYPES...  AVAILABLE  IN 
12  BEAUTIFUL  COLORS! 


I  VERFLEX  SALES  CORPORATION  (Ver-A-Spray  Div.l 
I  Carlstadt,  New  Jersey 

I  tpnd  complete  information  to: 


We  ore  Dealer,  Distributor,  Applicator 

Address .  ...  . 

City  &  State  . 

[3  We  are  familiar  with  this  type  of  work. 

Q  We  are  not  familiar  with  this  type  of  work. 

Territory  desired . 


VERHEX  SALES  (0R|. 

of 

mywmsxcOr,mc. 

11S417  MOONACNII  AVlNUf 
CAkUTAOT,  NIW  /tUStT,  U.  E  A. 
NUbkard  7.7m 
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Now  go  after  the  BIG  MAKKET!  MODERNVIEW 
shows  you  the  way  with  ('OOPER  Louvre 
WINDOWS. 


COOPER  I.ouvre  UINI)0\XS  always  LEAD  — so 
you  can  he  sure  of  being  the  first  witli  the  NE^X  EST 
innovations. 


Sell  a  waiting  market  the  liest  and  most  efficient 
unit  at  the  lowest  prices  in  the  field.  That’s  how 
competition  can  never  touch  you  ...  or  reach  the 
BIG  MARKET  you  can! 


If  you're  anxious  to  get  your  share  of  the  fastest 
growing  market  in  building  specialties  history, 
write,  wire  or  'phone  today. 


^  MODERNVIEW,  INC. 

Features  poiitive  95  Modlson  Avenue,  New  York  16  ORegon  9-0540 

action  without 
rotor  mechanism; 

Seal-Tight  Side-  I 

gates,  auto-lock,  I 

bronze  beorings,  |  int.r.sl.d, 

rivetless  construction 
and  costly  zinc 
annealed  finish. 


ADDRESS 


ZONE 


STATE 


CITY 


mM§DIAT{ 

OtUVlKY 

SUAfiANTCfB' 


W.  ore  Q  Dealers  Q  Distributors  □  Othei 


&  Horne  Lniprovement  Dealer 
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WARNER 

WEATHER-MASTER 


proudly  presents 

ITS  NEW 
TRIPLE  TRACK 
WINDOW ! 


A'lvr  sinci’  Korea  —  and  the  Huhnequent 
aluminum  nhortage,  Warner  Weather-Manter 
engineer H  have  diwrted  much  of  their  effort 
into  "futures."  Among  the  many  products 
they  created  was  today’s  triple  track  com¬ 
bination — the  new  Warner  Weather-Master 
"Super-Lok." 


With  time  on  our  side,  exhaustive 
research,  painstaking  study  and  experi¬ 
mentation,  numerous  models  were  made, 
field  tested  and  analyzed.  Every  aspect 
was  carefully  considered  —  from 
production  in  the  factory  through 
distribution,  handling,  installation  and 
finally,  use  by  the  consumer.  Particular 
observation  was  made  under  normal 
and  strenuous  use  by  every  possible 
member  of  a  family  in  every  type  of 
dwelling  unit. 

We  proudly  present  the  end  result  —  the 
brilliant  new  WARNER  WEATHER- 
MASTER  “SUPER-LOK”  TRIPLE 
TRACK  COMBINATION  WINDOW 
. . .  the  smoothest  working,  cleanest- 
looking,  most  efficient  storm  sash  you've 
ever  had  the  pleasure  of  making  your 
huHineHH  ! 


SOME 

CONSUMER  FEATURES 
of  the  NEW 

WARNER  WEATHER-MASTER 
"SUPER^LOK" 


ALL  ALUMINUM  COMBINATION 
STORM  S  SCREEN  WINDOW: 


c'ljf'k!  riJCK:  •  -tM'oii'  that  (|iiirk  ' 

ll'»  I  <Mii|)li-tcl\  'l'lt•<'llntaill<'ll  fill  instant  •iiiiiiiier  or 
wintt-r  ii-r  anil  tri|il<-  tiaik  |(ri>tiTt>  from  >iiihli‘n 
'iimmi-r  -lioucr'. 


*>sri*i;K-I.Ok‘*  ClJC'kS  to  till  MH.  it-. 

'orkfil  ill  110.111011  anil  lam|ii'r'|iroof ' 

FUJ.  I.F\klll  FIIKFIMI^I  of  in.  It 

iiioM'iiii'iit  on  holli  .i  rciMi  anil  jtla.'*  |iro\iih‘  iiiaxiniiini 
\ •■iitilatioii  tll■^ihilit.\ 

IVIFKIiOC  kl\f>  0\  AIJi  I  SIIIFK 

I  f  rai  li  in. l  it  anil  hiiilt-in  raini  ap  on  In-ailrr  |:i\i' 
.iiii)eI>  .riiiri-  |irotirtion  all  roar  'roiinil. 

FIAkKK  I  lP  f  OA  l  KOli  uith  "SI  11  It 

I, OK"’  i>  .11  ea.>  a  rliilil  ran  oprrati'  it.  No  frirtion 
lin  k.  Hirra.t  |irfi  i.ion  latrli  liolt .  i:i\r  (lawir...  rITort- 
li-'..,  hinil  frrr,  /iii«iriir  aition! 

AAKIIO%l-IJAK  FKAHF  IIFSIkA  .( 

Iiiitii*'  hltMHl-  Hilfi  iirrliit4-«iiir(‘  o}Tt*r*< 

FXpo^fii  i-iirfiir**.  I'lir  ^rriit  •tr(Hiiir:il 
ftchinti  llu*  >v**alh»  r  !*urfiir»*! 

\iai.  ^loiAi  sxnr.  \\\\. 

^itiiplihi*"  4»p«‘rati4Hi.  ch  aiiiiiti.  tiiul  n  iiiox.il.  4>ii 

iiwmI**  trark  \4it)i  full  inlfrlutk  of  ^ia"> 

P«IVI.IIFAKI.\(;  TRAC  li  SURF  of 

iiisort^  alvNa>«  ••MiootfiU  iMMaii-t'  of  iiiiiitMiiiiii 

foMrin^  ^lllfa<  t‘  ami  <  of  dirt  and 

urit! 


Some  of  the  Features 
DESIGNED  WITH  THE  DEALER 
IN  MIND: 


I  he  KA.SIFST  k.ll.  HIXIIOH  to  a..riii- 

hit'!  .No  .|irrial  tool*  ner«li*il!  Jti.l  four  !>orrw>i 
a..rinhl<‘  tlir  franir  .«vnrWv.' 


i:.\l*AAKI»A-TVPi:  FK AMK  lIKKIGK 

a\atlahle  in  two  >i/.f.  —  !*«"  anil  I'j”,  iti  tli*>  iniiKtir.t 
littiiift  .liapr  rxrr! 


F\I*AAIIFII-TVI*F  IIF.SIC^A  OX  Al.l. 

I  KIOFK!  Simplilir.  in.tallation.  a*. tire,  perfect. 
.er\ ire-free  lit. 


l•KF•l»FKI€iXFI»  TO  FIT  ATI. 

FKA^IFK  inriiiilint:  ea.trrn,  we. tern,  metal,  elr. 

.\0  PARTS  FASTFX  TO  FKA-RF! 

No  ra.tini!..  no  .taiiipiii):..  no  ri\etiii)E. 


Plllf  F-U  ISF 


PIIIC  FO  RISFI.V: 


III  .pile  of  the  nianv  nrw  fraliirr..  the  W  arner  W  eallirr- 
Ma.Irr  "Sl  I’KIM.*  >K"  winilou  ii.  prireil  in  line  with 
nia.. -market  a|ipeal. 


The  features  luit  lined  above  are  hut  a  few 
of  the  majttr  advances  incorporated  in  the 
Warner  Weather-Master  “SFI’F'K-I.OK” 
combination  window.  You  are  cordially  in¬ 
vited  to  see  and  examine  the  actual  unit 
and  learn  why.  once  airain,  Warner- 
Weather-Master  prtiducts  are  in  jjreat  and 
cttnstant  demand  by  consumers  every¬ 
where. 

.Siinif  l•\(■lll«iv«•  It aiirlii--r  li'rriliiric)*  am  now 
axailablf.  Iiniiiii  ins  am  iiniti'il  frniii  i|iialilieil 
jirrsoii.  liMiliiio  til  ili.lriliiitiiiii  iif!lit  In  ihrM- 
ama'. 


Uleother- master 


WARNER  WEATHER-MASTER  COMBINATION  STORM  WINDOWS. 
DOORS  AND  PORCH  ENCLOSURES 


MANUFACTURED  BY 


UlflRnCR  RlfG.  CORP 

8  5  5  COMMUNIPAW  AVENUE 

JERSEY  CITY.  N.  J. 


In  Canada:  WARNER  WEATHER-MASTER,  LTD.,  224  Boulevard  Labellc,  St.  Rose,  P.Q.,  Canada 


t 


•  ALL  ALUMINUM 

•  FOLDS  COMPACTLY 

•  LIFETIME  BAKED-ON  FINISH 

•  18  COLORS 

•  LIGHTWEIGHT 


LEAD  THE 
SALES  PARADE 

WITH  AMERICA’S  NEW 


VENTILATED  COLLAPSIBLE  AWNING 


•  MACHINE  MADE 


•  BE  THE  FIRST  TO  SELL  AMERICA’S  NEWEST  METAL  AWNING 

•  SELL  WITH  CONFIDENCE  AND  PROTECTION 

•  INVESTIGATE  CLOSED  TERRITORIES  FOR  MANUFACTURING  DISTRIBUTORS 


WRITE- WIRE-CALL 

DISTRIBUTORS  WANTED  AT  ONCE! 

National  Awning  &  Shade  Company,  Inc. 

• »  67  SUDBURY  STREET  •  BOSTON  •  MASSACHUSETTS 

Phone:  CApifol  7-6533 
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CARBOZITE  PROTECTIVE  COATINGS,  INC. 
101  CEDAR  STREET,  NEW  YORK  6,  N.  Y. 

Carbo-ftx  Division  Phono;  Dlgby  9-3170 


There’s  a  wide  open  field  for  sidewall  mastics,  with 
thousands  of  homes  in  every  community  waiting 
to  be  sold.  A  single  pressure-applied  application  of 
CARBO-TEX  is  equal  to  approximately  10  COATS  of 
ordinary  exterior  paint,  and  provides  a  time-defying 
surface  that  protects,  insulates  and  beautifies  stucco, 
brick,  wood  shingle,  asbestos  shingle,  concrete  and 
cinder  block  walls.  There’s  no  limit  to  sales  when 
you  feature  guaranteed  CARBO-TEX  Wall  Texture. 


FACTORY  REPLACEMENT  GUARANTEE 


CARBO-TEX  has  been  tested  and  proven  in  thousands  of  appli¬ 
cations  in  every  type  of  climate ...  on  every  type  of  exterior 
wall  surface.  In  white  and  consumer-approved  colors . . .  easy 
to  apply  with  special  spray  equipment  available  to  authorized 
CARBO-TEX  applicators. 


YOUR  SALESMEN  AND 
APPLICATORS  TRAINED 
BY  FACTORY  EXPERTS 


Carboxite  Protective  Coatings,  Inc. 
101  Cedar  St.,  New  York  6,  N.  Y. 

Please  send  information  regarding 
franchises  and  available  territories. 


NAME. 


ADDRESS. 


.ZONE _ STATE. 


Plan  Fan  Sales 

{Cotitimied  frnni  Pdf/e  76) 
an  effectivf*  job  of  Retting  rid  of 
cooking  odors,  heat,  and  grease. 
Any  home,  larjre  or  small,  is  a 
Rood  i)ros|)eot  for  kitchen  ventila¬ 
tion,  and  here  aRain,  the  window- 
model  will  a|)|)eal  to  renters,  since 
it  is  j)ortable  and  can  be  taken  with 
them  if  they  chaiiRe  residence. 

Other  Uses 

Other  uses  for  fans  in  the  home 
provide  the  buildinR  specialties 
salesman  with  additional  prospects 
which  shouldn’t  be  overlooked.  E.x- 
haust  fans  can  be  used  to  Rreat 
advantajre  in  laundry  rooms,  base¬ 
ments,  and  bathrooms  to  help  dis¬ 
pel  excess  moisture  and  h»-at.  The 
popularity  of  pholoRraphic  dark 
rooms  and  recreation  rooms,  often 
in  the  ba.sement,  provides  other 
l«)ssibilities  for  the  installat i<»n  of 
ventilatiuR  ecpiipment. 

Particularly  well-suited  to  tin- 
buildiiiR  specialties  d»‘aler  who 
u.ses  cold  canvassiiiR  in  seiliiiR  his 


items,  is  the  commercial  market 
for  ventilatinR  equipment,  since  .so 
many  prospects  are  to  be  found  in 
a  small  area.  Secondary  and  neiRh- 
borh(H)d  shoppinR  centers  are  es- 
l«'cially  fertile  Rround.  People  like 
to  work  and  shop  in  i)laces  that  are 
well  ventilated  and  cooled,  and  this 
makes  small  business  establish¬ 
ments  and  stores  ideal  prospects 
for  an  item  such  as  the  window- 
fan.  Often,  all  that  is  needed  to 
.sell  the  j)rospect  is  an  on-the-s|)ot 
(U-monst ration  of  how  the  fan  will 
cool  his  store  and  keej)  it  that  way. 

Just  a  few  (tf  the  estal)lishments 
which  are  Rood  prosi)ects  for  the 
.sale  of  an  exhaust  fan  include 
bakeries,  taverns,  laundries,  res¬ 
taurants,  diners,  druR  stores,  pho- 
toRra|)hy  .studios,  Rroceries,  deli¬ 
catessens,  cafeterias,  dress  shops, 
cleaners  shops,  bowliiiR  alleys, 
dairies,  doctors’  anil  dentists’  of- 
tices,  barber  shojis,  motels,  and 
beauty  parlors.  The  window-  fan 
is  well-suited  to  .serve  these  estab¬ 


lishments.  and  you  don’t  need  to 
be  a  hiRh-powered  salesman  to 
convince  them  of  this  fact. 

The  u.se  of  modern  jiromotional 
techniques,  jiroper  timiuR,  and  a 
little  aRRre.ssive  .sellinR  can  brinR 
the  buildinR  specialties  dealer  a 
larRe  volume  of  business  in  fan 
•sales  this  sprinR  and  summer. 
More  information  on  how-  to  .sell 
these  markets  and  how-  to  .select 
the  proi)er  fans  for  different  in¬ 
stallations  will  appear  in  future 
issues 

Awning  Sales 

{Contiiim  (i  fro)H  Page  49) 

to  bill  earlier,  collect  .sooner.  Your 
money  is  not  tied  up,  your  finan¬ 
cial  {losition  Rets  better  and  better  I 
l>y  now-  you  are  probably  askiiiR 
— how-  can  I  Ret  this  immediate 
installation  you're  talkiiiR  about? 
And  I  have  the  answer.s — three  of 
them  any  ime  of  which  will  helj) 
you  attain  the  Roal  of  immediate 
installation,  {(’out.  on  Page  88) 
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ALUMINUM  COMBINATION  CASEMENT 
SASH  &  SCREEN 
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liUNIQUE  INTERLOCKING  DESIGN 

COVERS  VENT  OPENING 
CORK  INSULATION 
DOUBLE  STRENGTH  GLASS 
EXCLUSIVE  DRIP  CAP 

Many  Exclusive  Territories  Available 


WRITE  —  WIRE  or  PHONE 


WIN-SUM  WINDOW  CORP. 

13006  GREELEY,  DETROIT  3,  MICH.  TOwnsend  ’ 


ALUMINUM 

Storm  Windows 


The  only  proved  combination  of  material 
and  design  for  completely  weatherproofing 
and  insulating  casement  windows! 


As  an  inif^ral  aiul  permanent  part  t)t  the  Season-.ill 
W'intlovs,  the  \'inyl  u eatherstrippinj;  section  can't 
pull,  tear  or  work  lottse.  Its  (eather-eilge  tlesif;n  pro¬ 
vides  the  (lexibilitv  neetleil  to  prevent  cutting  of  the 
vv eatherstrippin^  uiuler  pressure — a  comnuin  failure 
with  onlinarv  types.  This  weatherstrippiiif;  seals  </// 
juur  suh‘%  of  the  ttpeninj'  sectitvn  t)f  the  prime  w  inilow 
and  fits  securely  tt)  the  casement  frame,  thus  assuring 
maximum  window  protection  and  insulation. 
Remember — nt)  other  make  proviiles  the  extra  prt)- 
tection,  extra  comfort  ami  extra  economy  of  built-in 
\’inyl  w eat herst ripping. 


U.S  Pot.  No.  257PJ70 


Guaianiped  by 
Good  ffouvrkpepin); 


QUICK  FACTS  ON  SEASON-ALL 
CASEMENT  STORM  SASHI 


Permanent  outside  installation  • 
Precision  made  of  highest  quality 
materials  •  Open  and  close  auto¬ 
matically  with  the  prime  windows 
•  Never  need  be  removed — not  even 
for  cleaning  •  Provide  the  ultimate 
in  all-weather  window  protection  • 
Proved  performance  •  Unequalled 
in  efficiency  and  economy. 


BUILT-IN  VINYL  WEATHERSTRIP- 
PING  CAN’T  ROT,  CRACK,  HARDEN 
OR  DETERIORATE  IN  ANY  WAY 
—WILL  LAST  THE  LIFE  OF  THE 
STORM  WINDOW. 


Monufoctured  by 

Aluminum  Fabricating  Co.  of  Pittsburgh 

Notionally  dtvlnbufed  by 

Season-all  Sales  Corporation 

7027  Apple  Avenue,  Pitftburgh  6,  Penna. 


Notlonoity  Advertised 
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WHICH  IS  THE 
FIHEST,  QUALITY 
COMBIHATIOH 
WIHDOW 


C 


COMBINATION  TRIPLE-TRACK  WINDOWS 


WITH  ANY  OTHERS! 

EXCLUSIVE  FEATURES  —  UNIQUE  DESIGN 

Mogic  Clutch  -  New  Principle  in  control  of  »osh  movement.  (Patent  Pending) 

Troch  Spreader —  New  Principle  for  eaiy,  raoid  »aih  removol.  (Patent  Pending) 

"Dorite"  Anodiiing  -  New  process  protects  and  finishes  frames.  (Registered) 

Channel  Pelting  -New  adaptation  for  frictionless  motion  and  insulation.  | 

Original  Design ---New  application  of  entruded  aluminum  and  stoinless  steel  j 

THESE  FEATURES  MAKE  POSSIBLE;  Positive  insert  control;  True  finger-tip  operation;  Genuine  I 

self-storing;  Complete  weatherstripping;  Permanent  sotin  finish;  and  Instant  panel  re-  I 

moval  for  cleaning. 

ORIGINAL  DESIGN  PERMITS:  Full  length  triple-trocks;  Self-squaring  frames.  Sub-assembly  j 

pockoging,  Inside  installations;  Inter-changeable  units  and  Elimination  of  metal-to-metol 
friction. 


FHA  Raises  Rates 

(Cnntiuuvtl  from  Page  18) 

loan  at  the  old  4'i  (  per  cent  rate, 
’ncluded  in  that  rate  i.s  a  one-half 
per  cent  fee  charged  by  the  FHA. 

I.oans  affected  by  the  new  rate 
cannot  exceed  .$4,7.^)0  or  95  per  cent 
of  the  pnrcha.se  |)rice  of  the  home, 
whichever  is  smaller. 

Far-reachinj;  Effect.s 

.Mr.  (Jreene  told  a  reported  the 
increase  would  have  “no  far-reach- 
in;r  effects  on  the  economy.”  He 
said  the  busine.ss  in  Title  2  loans 
last  year  indicated  lenders  were 
still  finding  the.se  larjrer  loans  at¬ 
tractive. 

“VVe  will  keel)  clo.se  watch  on 
Title  2  loans,”  he  .said,  “and  if  we 
find  they  are  not  beiiiK  sold  at  par 
it  mi;rht  be  an  indication  that  we 
shouUl  raise  the  rate.” 

He  .said  the  market  on  .Section  8. 
Title  1,  mortpa^es  was  KPttin^  a 
little  bit  ti;rht,  althoujrh  in  many 
populous  Kastern  centers  the.se 
mortK’ajife.s  are  still  .selling'  at  par. 
In  other  areas,  he  .said,  without 
identifyinjr  them,  the  small  mort- 
Kajfes  have  been  sold  at  a  discount. 

19.')0  House  .\cl 

Mr.  Greene  said  that  the  Hou.s- 
in>r  Act  pas.sed  in  early  19.50  al¬ 
lows  plenty  of  room  for  a  rate 
increa.se  in  Title  2  loans.  He  poijit- 
ed  out,  however,  that  ConKress 
allowed  the  half  per  cent  service 
charjre  only  for  the  Section  8,  Title 
1,  loans.  7’he  FHA  had  not  u.sed 
this  authority  until  now. 


/  / 

^  Read  about  ^ 

\  How  To  Finance  Your  ' 
J  Business  Expansion  ^ 
\  in  the  ^ 

!  April  J 

;  BUILDING  SPECIALTIES  ; 

I  / 


MARCH  1953  BUILDING  SPECIALTIES 


JOIN  THE  HAPPY  FAMILY  OF  DISTRIBUTORS  AND 
DEALERS  EARNING  GOOD  PROFITS  SELLING 


thv  ARISTOCRAT  of 


PRICED  FOR  MASS  SELLING 


Shade  King  aluminum  awnings  are 
among  the  lowest  priced  aluminum  awn¬ 
ings  on  the  market  today  —  yet,  are  the 
strongest,  the  most  versotile  and  the  best 
quality  ownings  you  can  sell.  A  result  of 
modern  design  and  production. 

STYLED  FOR  MASS  SELLING 

The  Shode  King  is  designed  not  only 
for  strength  and  versatility,  but  for  good 
looks  as  well — a  most  important  selling 
point  today.  The  lines  ore  smooth  and 
graceful  and  the  pattern  becoming  to  ony 
home  or  building 

The  Shode  King  is  finished  in  six 
decorator  colors  that  enhance  ond  accent 
the  features  of  any  building 

DESIGNED  WITH  YOU  IN  MIND 

The  Shade  King  aluminum  owning  is 
designed  to  meet  the  needs  and  require¬ 
ments  of  your  customers  ond  therefore  is 
easier  to  sell.  The  ports  ore  designed  ond 
packoged  to  be  eosily  hondicd  and  to 
take  up  little  storage  space.  The  ports 
ore  precision  manufactured  to  be  inter¬ 
changeable  and  easily  ossembler)  All  this 
odds  up  to  more  and  bigger  profits  for 
you. 


There  is  no  long  waiting  for  your  customers  when  they  order 
the  Shade  King  oluminum  owning  From  your  stock  of  stondard 
packaged  parts,  you  can  quickly  and  easily  assemble  most  any 
sire~--shope — ond  color  awning  your  customer  desires.  There 
IS  no  long  list  of  sold  customers  waiting  for  delivery.  You  can 
handle  each  job  as  it  comes  up — right  from  your  own  stondard 
pockoged  ports  Write  for  details  today. 


Butler  Stamping  Co 
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ALSTO  OUTDOOR  / 
TRASH  DISPOSAL  I 
UNITS  ' 


Dept. 


At  Consitttntly  Advertited  In  Ovtr  35  National  Macazinos  A  Nowspapors 

Consistent  consumer  advertising  over  the  post  three  years  in 
American  Home,  Better  Homes  &  Gardens,  House  Beautiful, 
House  &  Garden  and  more  than  30  other  magazines  and  news¬ 
papers  has  built  a  profitable,  ready-made  home-owner  market 
for  Alsto  Trash  Disposal  Units.  These  outdoor  disposal  units 
safely  and  quickly  consume  all  garbage  and  refuse  —  damp, 
green  or  dry  in  any  weather.  Scientific  draft  design  eliminates 
fire  hazard  of  flying  ash,  sparks,  burning  blowing  bits  of  paper. 
Recommended  by  Bureaus  of  Fire  Prevention.  Available  in  stand¬ 
ard  or  baked-on  ceramic  finishes  in  3  models  to  retail  at  $12.95  - 
$15.95  and  $21.95.  Liberal  discounts,  constant  national  adver¬ 
tising.  Individually  packaged.  Jobbers,  Dealers  and  Selling 
Agents  Write  for  Details. 

Low  Cost  2-Wheel  Utility  Truck 


FOa  HOMES  •  CARDENS 


COMMERCIAL  USE 


A  madt*  tiKtl  for  the  ''hundred  and  one"  hulk  weiRht  mov- 

ins  tanka  around  the  home,  atore  or  ahop  aueh  as  movinR  tranh. 
UMhea.  fertiliser,  heavy  boxes,  furniture,  beveraire  cases,  etc. 
rr«»vides  maximum  utility  and  ruRged  service  at  lowest  cost. 
Weighs  only  9*'>j  lbs.  yet  carries  over  200  lbs.  easily.  Welded 
tubular  steel  construction  with  over-aiae  rubber-tire  wheels. 
Retails  at  only  $4.96.  Liberal  discount. 

Jobbers.  Doolors  ond  Soiling  Agents  Write  for  Details 


ALSTO  COMPANY 


4007  DETROIT  AVE. 


CLEVELAND  13,  OHIO 


Awning  Sales 

(('ittitiniH’d  from  Pag*  84) 

1.  Carry  Vour  Own  Stock.  The 
fir.sl  and  perhaps  the  most  impor¬ 
tant  way  to  assure  immediate  in¬ 
stallation  is  to  carry  your  own 
stcH'k  of  awninjrs.  It  is  easy  enough 
to  figure  out  a  basic  stwk  of  i^opu- 
lar  sizes  and  styles.  You  know 
what  you’ve  been  sellinjr.  and 
chances  are  that  you  have  enough 
sales  rtM’ords  in  your  oflice  to  build 


a  jrooil  basic  inventory  plan. 
(Checks  on  dealers  show  that  they 
fdl  87 'r  of  all  orders  from  their 
small  basic  stock!)  h’ill-ins,  of 
course,  are  very  imixirtant  to  any 
inventory.  F.ven  thoujrh  you  have 
UK)',  accurate  basic  stock,  unless 
you  rejrularly  order  fill-ins  from 
your  manufacturer,  you  will  soon 
find  your  inventory  is  almost  use¬ 
less.  Best  way  is  to  check  your 
inventory  once  each  week,  or  more 
than  once  if  your  volume  justifies, 
and  reorder  the  awnings  that  you 


have  installed  from  your  stock.  If 
you  keep  your  inventory  filled-in, 
immediate  installations  will  be 
easy. 

2.  Concentrate  your  .sellinj?  ef¬ 
fort.  Your  .second  way  to  assure 
immediate  installation  is  to  concen¬ 
trate  your  selliriK  effort  in  a  few 
specific  areas  at  a  time.  Better  to 
have  all  your  men  .sellinjr  in  a  few- 
selected  areas  than  scattered  in  all 
directions.  W’hy?  Well,  tir.st  your 
selling  is  more  efficient  becau.se 
j  salesmen  can  spend  more  time  sell¬ 
ing  and  less  time  traveling  around 
town.  And  seconil,  your  installation 
crew  can  install  the  same  way. 

!  Several  installations  in  a  small 
area  take  lots  less  time  than  in¬ 
stalling  at  .scattered  locations.  Re¬ 
sult-more  installations  jier  day 
for  your  installation  crew,  more 
sales  for  you  ! 

Sell  Benefits 

.‘i.  Sell  airnitigs — not  inst<(ll(i- 
fion.  Your  third  way  to  assure  im¬ 
mediate  installation  is  to  emphasize 
awning  .selling  and  minimize  in¬ 
stallation  .selling.  Your  customers 
are  interested  in  the  benefits  they’ll 
get  from  the  awnings,  not  in  your 
installation  problems.  And  your 
profit  should  come  from  .selling 
awning.s — the  .service  of  installing 
is  an  extra  you  perform  to  make 
the  awning  .sale.  But  if  your  instal¬ 
lation  .set-up  is  slow  and  costly,  you 
have  to  charge  the  customer  more 
for  installation.  .Slow  installation 
means  higher  prices  an<l  fewer 
.sales.  Speed  up  installation  in  ev¬ 
ery  way  you  can.  Then  you  can  cut 
your  prices  down  to  the  point 
where  you’ll  make  more  sales,  more 
profitably. 


.Advantages 

In  summary,  we’ve  .seen  three 
advantages  of  immediate  installa¬ 
tion:  more  .sati.sfied  customers,  ex¬ 
tra  sales,  and  financial  advantages. 
.And  we  have  also  seen  three  ways 
to  assure  immediate  installation — 
carry  your  own  stock,  concentrate 
your  .selling  effort,  and  .sell  awn- 
(Coutituud  on  Page  147) 
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MAKE  MORE  MONEY 


ONLY 


AWNINGS 
CANOPIES 

OFFER  SO  MUCH  FOR  SO  LITTLE 


LIFETIME  CONSTRUCTION 
.  .  .  heavy-gauge  aluminum  strips  are 
electrically-welded  to  lorm  one  unit 
of  immense  strength. 


ATTRACTIVE  DESIGN  .  .  . 
fits  the  styling  of  any  type  of  house 
.  .  .  gently  sloped  to  shed  snow  or 
rain. 

■  i 


PERMANENT  FINISH  .  .  . 
quality  enamel,  in  the  widest  variety 
of  decorator's  colors,  is  baked-on  for 
a  finish  that  lasts. 


SERVE  A  PURPOSE  .  .  . 
deflect  sunlight  without  darkening 
rooms.  Actually  lower  inside  tem¬ 
peratures  in  the  summer  .  .  raise 
them  in  the  winter.  Do  not  restrict 
circulation  .  .  .  and  a  host  of  other 
features  that  sell  Styleline  on  sight 
.  .  .  assure  top  profits  for  dealers! 


&  Home  Improvement  Dealer 


MAKE  SALES  IN  HALF  THE  TIME  .  .  . 

FOR  STYLELINE  SELLS  ON  SIGHT! 


If  you're  looking  for  a  big  profit  line  of  quality-built  awnings 
and  canopies,  Styleline  is  your  answer. 

These  attractive,  sturdy,  all-aluminum  awnings  sell  them¬ 
selves.  Sell  one  installation  and  it  will  sell  the  rest.  Prospects  go 
for  the  lifetime  construction  and  modern  colors  that  are  features 
of  Styleline  Awnings  and  Canopies. 

Some  excellent  territories  are  still  available  to  aggressive, 
profit-minded  dealers  interested  in  a  fast-moving,  easy-to-sell 
product.  If  you  qualify,  don't  hesitate,  write  today  for  complete 
details.  There's  no  obligation. 


For  Full  Information  On  Available  Sales  Areas  Write  .  .  . 


ILLINOIS 

ALUMINUM 

PRODUCTS 

CO. 

1314  SO.  ADAMS 

ST.  • 

PEORIA,  ILL. 

H<) 


acclaimed  by 

DEALERS! 


rs trackJ 


ALUMINUM  COMBINATION 
STORM-SCREEN  WINDOW 


It's  no  longer  a  dream  — it's  here! 
The  revolutionary  new  feature- 
packed  Alumatic  3  Track  is  now 
ready  for  you,  ready  for  your  sales¬ 


EXCLUSIVE 

vneiiDt 

ACTION!  ,,i 


men,  ready  for  your  installers!  Get 
set  to  sell  the  Alumatic  3  Track 
right  now;  it's  THE  window  for  you, 
'cause  it'll  sell  on  sight! 


AUTOMATIC 

WEATHERSTRIPPINO! 


Another  Alumatic  first!  Velgliilc 
insures  smorithest  action  yet  dis¬ 
covered.  Find  out  alsout  it! 


nuill-in  to  gi\e  the  home- 
owner  a  "plus”  in  comfort 
and  fuel  sa\ inf's.  .Alumatic 
engineered  for  A  luma  tit- 
products  oni'l 


ms  posimt  locniKscmii—coMPumrfommm 


New  York  Ja„.  2I-Unveilrd  at 

*  Sheraton  to- 
oat,  before  an  enthusiastic  audi¬ 
ence  of  some  975  dealers  and 
distributors  were  two  amazing 
"f"  P''‘'!l''cts  of  the  Alumatic 
Virporation  of  America.  Dealers 
irst  applauded  an  outstandinj; 
hree  track  combination  window 
and  then  displayed  equal  ap- 
Proval  for  a  new  “pin-on”  case-  i 
ment  storm  sash.  Dealers  from  al- 
most  every  eastern  state  hailed 
lllillLf’ew  windows  as  the  answ 


^  THE  IVORLD'S  FINEST! 


—  ^oss,  Cynero/  Mgr, 

^or  proclocp 

strife 

snTr'  to  in. 

>tal  .  .Anions  the  features  that 
dealers  found  most  interest;,,,,  .v 


STORM  SASH  FOR 
CASEMENT  WINDOWS 


Alumatic  does  it  again.  At  last,  a  pin- 
on  aluminum  storm  sash  that"rides'' 
along  with  the  casement  and  truly 
becomes  part  of  the  prime  window! 


This  unit  will  meet  the  tremendous 
demand  for  a  casement  storm  that's 
simple  to  install  —  simple  to  remove 
for  cleaning!  See  it  now! 


easement  ^ 


Alumatic  frame 


Sash  unit  slips  easily  in 
and  out  of  frame,  which 
is  permanently  mounted 
on  casement.  Interlock¬ 
ing  design  and  exclu¬ 
sive  sealing  strip  assure 
weather-tightness  under 
all  conditions. 


Also 

matching 

aluminum 

casement 

screens. 


OFFERS 

A  Complete  Line! 

Often  Imitated  — 

Never  Equaled! 

Alumatic  offers  you  a  com- 
plete  line  of  prtxiucts  —  com¬ 
bination  windows  for  all  types 
of  openings;  combination 
doors,  screen  lioors,  screens, 
and  ixfrch  enclosures. 


ALUMATIC  CORP.  OF  AMERICA 

2081  S.  56th  St.,  Milwaukee  14,  WiK. 

Refill  tne  dt'tJiH  on  your  \  tr.ik  window 
Send  me  Pin-on  ’  tawment  driaib. 
_ Send  infotnution  on  toinpirtt  lini 


CITY 


STATE 


ROLLING  WITH  || 


Jt^ 


OM,/tai./iSS  FQUIPMi:.\T 


Trzr~umi.:ii  xr 


coxfPAyy,  /\c. 

<931  CAKNIGII  AVI.  •  ClIVILAND  6,  OHIO 


EVERYONE  IS  SELLING  ROLAGLASS  WINDOWS 


FOR  BIGGER  PROFITS! 


Alert  dealers  who  aim  at  extra  sales  profits  .  .  . 
sell  ROLAGLASS  inside  storm  windows!  The 
famous  ROLAGLASS  features,  such  as  simplicity 
of  operation — easy  installation — smooth  gliding  on 
rollers — control  of  room  condensation — keeping 
cold  air  out  and  warm  air  in — all  contribute  to  com¬ 
fort  in  winter  and  summer.  Remember,  ROLA¬ 
GLASS  windows  can  actually  be  washed  from  the 
inside. 


The  name  ROLAGLASS  is  your  customer’s  guaran¬ 
tee  of  satisfaction.  Priced  to  sell  easily — at  higher 
profits  for  you.  Write,  wire  or  phone 


•  For  exceptional 
weather- ti^ht  seal- 
in^  and  easy  work- 
inft  features  there 
is  no  substitute  for 
ROLAGLASS 


PARALASTIC 

CAULKING  COMPOUND 

For  ptrftct  working  choroc* 
toriftici  .  .  .  woathtrproofing. 


woforprooAng  and  btsf  tooting  .  . . 
try  PARALASTIC! 

And  for  por^ocf  color  match¬ 
ing  or  htonding  .  ,  .  AiUM/Nl/M  — 
BRIU/ANT  WHITE  -  NATURAL  - 
GRAY  -  GRffN  -CRFAM  - 
BROWN  —  BLACK  .  .  .  and  in  all 
pasfol  colors  to  match  now  ashostos 
and  insulating  siding  .  .  .  uto 

RARALASrtC! 


SOLD  BY 


LEADING  JOBBERS! 


*R*0.  U.S.  Pol  Off. 


(;i\  i-:  Bi.()oi)  NOW 

(]all  ^oiir 

KKI)  CROSS 

Till  lay! 

NATiOWI. 

BLOOD  PI{0(;B AM 
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Write  or  Phone  : 

JAY-ART  ALUMINUM  PRODUCTS  CO.,  INC. 

3  PLAINFIELD  AVE.  (at  Jericho  Tarnpike)  in  FLORAL  PK,  L.  I.,  N.  Y 
FLoral  Park  4-2297  and  4-3692 


QMmrof/tm 


ALL  ALUMINUM 
STORM  &  SCREEN 

DOORS 


ALL  ALUMINUM 
DOUBLE  HUNG 
STORM  &  SCREEN 

WINDOWS 


•  Two-lite  design 

•  Fully  extruded 
construction 


•  Fully  extruded  63ST$ 

•  TRIPLE  ACTION  — 
SELF-STORING 

•  Blind-stop  installotion 

•  NO  GADGETS,  fully 
lervice-free 

•  Interlocking  meeting 
roils 

•  Welded  corners  on 
Master  Frame 

•  SCREEN  ond  GLASS 
PANEL  LOCKS  IN 
ANY  POSITION 


•  Aluminum  (omb 
precision  trome 


struction 


\yMlKN  you  visit  our 
plant,  you’ll  see  why 
most  dealers  and  distrib¬ 
utors  handle  .IAY-.*\RT 
products  exclusively.  It’s 
more  than  the  convenience 
of  one-stop  buying.  It’s  the 
security  of  doing  business 
wilh  an  established  man¬ 
ufacturer  whose  products 
enjoy  unquestioned  accept¬ 
ance.  F<»r  quality,  selling 
features,  price  and  factory 
cooperativeness.  .1  AY- ART 
stands  out. 


JAY-ART*$  product  ion- line  manufacture 
itHj  oisures  you  immediate  dehveryf  Buy 
what  you  need  —  the  way  you  wont  it,  KD 
or  fully  oisembled 


JAT-ART  s  unique  engi- 
neering  and  monulocturing 
methods  combine  to  creote  an 
outitandingly  precise  door 
that  dealers  appreciate  ond 
customers  buy  on  sight.  KD 
or  fully  assembled  Immedi- 
ate  delivery 


ALL  ALUMINUM  STORM  & 
SCREEN  INSIDE  SLIDING 

CASEMENTS 


ALUMINUM 

DECORATIVE- 

FUNCTIONAL 

GRILLES 


•  Smooth  glide 
on  stainless 
steel  runners 


•  Interlocking 
design 

•  Simplest  case¬ 
ment  to  install 


•  Widest  range  of  styles, 
sixes  ond  prices. 

•  Superior  construction 
detoils. 

•  Every  grille  custom 
made  by  skilled  hand 
craftsmen. 

•  Exclusive  numbers  de¬ 
signed  and  mode  if 


JAY-ART  speciolites  in  the 
manufacture  of  decorative  and 
functional  door  grilles  from 
design  to  production,  one  entire 
section  of  our  factory  area  is 
devoted  to  this  line  exclusively 
That's  why  JAY-ABT  style, 
quality  ana  prices  are  unbeat¬ 
able  Immediate  delivery 


•  Easiest  case¬ 
ment  to  oper- 
ote 


JAY-ART  shows  the  woy  to  get  the 
most  profit  with  the  fastest-installed,  most 
economical  casements  on  the  morhet 
Here's  real  guolity  you  con  en/oy  selling! 
KO  or  fully  assembled.  Immediote  delivery. 


&  Home  Improvement  Dealer 


What  makes  .  .  .  DEPENDON'S 

THREE  TRACK 
All  Aluminum 


COMBINATIONfe^W  1 N  DOW  S 
the  Window  of  Tomorrow? 

HERE'S  THE  Rnswer: 

*  TRIPLE  TRACK  —  Each  unit  ridei  over  lit  own  track. 

*  Heavy  Extruded  Aluminum  Frame. 

*  Extruded  Expanders.  All  Four  Sides. 

*  All  Aluminum  Screens. 

*  Tongue  and  Groove  Interlocking  Weatherstripping. 

*  Fast.  Easy  Installation. 

*  Picture  Window  Type  Master  Frame. 

It  will  pay  you  to  find  out  NOW  why  . . . 

DEPENDON'S  EVERSEAL 

is  the  window  for  YOUR  tomorrow! 


Some  Exclusive 
T  erritories 
Still  Available 
for  Dealers 
.  and 

Distributors 
on  either  K.l^.  or 
assembled  basis. 

IMMEDIATE 

DELIVERY 


Dependon  Window 

COMPANY 

2426  Pennsylvania  Avenue 
Baltimore  17.  Md. 

A/so  Monu/ocfurors  o/  Cosemenf  Windows  one/ 
Combina//on  Screen  and  S/orm  Doors 

Phone  MAdison  526S 


Aluminum  Controls 

from  Page  42) 

said.  Fmirth  quarter  production 
amounted  to  470,719,231  pounds. 
I)t*cember  production  amounted  to 
166,817,187  |M)unds,  a  rise  of  22 
million  jHiunds  from  the  compara¬ 
ble  month  in  1951. 

Shipments  of  sheet  and  plate  by 
member  companies  of  the  associa¬ 
tion’s  sheet  division  amounted  to 
305,461,732  pounds  for  the  bust 


quarter  of  1952  for  a  total  of  1.- 
071,976,000  pounds  for  the  year. 
December  shipments  were  102,792,- 
619  pounds  as  aRainst  74,175,416 
pounds  in  December,  1951.  The 
1952  shipments  ran  slightly  under 
the  1951  total  of  1,076!266,278 
poumls. 

Meanwhile,  the  Government  has 
decontrolled  aluminum  prices  and 
accord i HR  to  many  experts  in  the 
field  there  is  not  much  probability 
of  any  overall  price  rise. 


Demonstrate 

(Continued  from  Pane  50) 

eliminates  added  space  for  storaRe 
of  screens  and  storm  .sash. 

Since  combination  windows  have 
their  special  conveniences  which 
are  applicable  all-year  ’round,  the 
shrewd  salesman  should  play  up 
the.se  advantaRes  which  are  char¬ 
acteristic  of  the  month  he  is  mak- 
iiiR  the  call.  This  is  obvious  for 
many  rea.sons.  Prospects  will  first 
consider  problems  which  are  ap¬ 
plicable  to  that  particular  time  of 
year  and  will  therefore  pay  the 
closest  attention  to  them. 

I'oints  to  Stress 

A  summary  of  winter  hiRhIiRhts 
will  show  the  followiiiR  essential 
points  to  be  stressed: 

1.  Klimination  of  cold  zones  and 
liraft  conditions  around  the  win¬ 
dow  area. 

2.  Maintenance  of  even,  com¬ 
fortable  temperatures  throuRhout 
the  home,  without  over-heatiiiR. 

3.  Gontrol  of  exce.ssive  conden¬ 
sation  and  frostinR  of  windows. 
They  are  jirotected  aRains  jirenia- 
ture  paint  wear,  rottiiiR  of  sill  or 
(lamaRes  to  walls. 

4.  The  self-storaRe  features  save 
time  and  space  in  jiuttiiiR  up  storm 
windows  and  takiiiR  down  .screens. 

5.  Ventilation  without  fear  of 
rain  or  drafts  is  assured. 

6.  The  .sash  inserts  which  can  be 
cbaiiRed  in  .seconds  means  that  the 
jianels  can  easily  be  removed  and 
cleaned  leisurely  inside  while  out¬ 
side  windows  remain  closed. 

7.  Noi.se  from  the  outside  is  re¬ 
duced  throuRh  the  double  window 
insulation — this  means  a  (piieter 
home. 

8.  This  house  improvement  is 
decidedly  an  investment  and  not 
an  expen.se.  After  4  to  6  years,  they 
actually  jiay  for  themselves. 

If  personal  contact  is  made  dur- 
iiiR  the  summer  sea.son,  then  the 
foIlowinR  hiRhIiRhts  should  be 
stres.sed : 

1.  The  house  will  be  15%  cooler 
(Continued  on  Page  96) 
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COMPLETE  LINE 

for  bottt  r*ild*nttO( 


DOOt  CANOPY 


COMMEKCtAl  CANOM 


on-ae 


LOWERED 

For  complete  protection 
winter  ond  summer  olike. 


ADJUSTABLE  RAISED 

to  any  position,  from  inside  tor  moximum  light  in  winter, 
or  outside  the  building.  on  cloudy  doys  year  'round. 


^CcMUttCMt 

AWN  I  NGS 


Yes,  it  takes  SALES  to  put  money  in  your  pocket  ,  .  .  and  it  takes 
FEATURES  to  close  the  sale! 

Ron-del’s  exclusive  FOLDING  feature,  alone,  is  enough  to  keep 
the  Ron  del  dealer  out  in  front  .  .  .  ahead  of  competition  .  .  . 
when  the  going  gets  rough. 

But  that  is  JUST  ONE  of  the  features  which  make  it  easy  for 
Ron-del  dealers  to  close  more  sales  ...  in  less  time  .  .  .  extra 
sales  .  .  .  and  extra  PROFITS! 

If  you  are  a  well-established,  aggressive  dealer  .  .  .  interested  in 
making  more  money  .  .  .  real  money  .  .  .  this  year  —  and  if 
you  can  sell  a  well-known,  nationally  accepted  product  that 
is  attractively  designed  .  .  .  accurately  engineered  .  .  .  care¬ 
fully  built  ...  and  PRICED  TO  SELL  .  .  . 

Then  .  .  .  write  us  on  your  letterhead  foday  .  .  .  for  facts  about  a 
Ron-del*  dealership  in  your  city.  Get  started  NOW  in  this 
rapidly  growing,  highly  profitable  field. 


’Registered  Pat.  No.  23781  39 


Penthouse,  Reserve  Loan  Life  Building, 
Dallas,  Texas. 


DISTRIBUTORS: 

A  few  key  cities  still  open 
for  active  distributorships. 
WRITE  TODAY 
for  complete  details. 


f.  Home  Improvement  Dealer 


He,.',  o  Prof" 

sales  {or  you. 


I  . 


NELSON  FOLDING  ALUMINUM  AWNINGS 

GfilT  the  jump  on  your  competitors  and  make  arrange¬ 
ments  to  handle  the  most  attractive  line  of  packaged 
aluminum  awnings.  To  assure  you  of  cpiick  profits  on 
thesi*  fast-moving  awnings,  we  have  a  modern,  complete 
sales  promotion  program  available  to  all  distributors 
and  dealers. 

Take  positive  steps  today  to  check  into  the  details 
of  this  profit-building  promotion. 

Remarkably  low  in  cost  •  Adaptable  to  casement  or  double*hung  windows 
Constant  finger-tip  control  of  light  and  visibility  •  Easily  installed 
Sturdy  construction  •  Folds  neatly  against  house  when  not  in  use 


AWNING  IN 
HALF-CLOSID 
POSITION 


AWNING  IN 
CLOSED  POSITION 

Six  dagraa*  of  light  control 
availabla  by  quick  and  aaay 
adjuatmant  of  tha  awning 
from  tha  cloaad  to  tha  fully 
opanad  poaition. 


Patented  and 
Patenta  Pending 


Choice  distributorahips  and  daalarahipa  ara 
available.  For  complete  detaila,  write  or  wire  . . . 

USE.  CARSON  ST.,  PITTSBURGH  19,  PA. 


Demonstrate 

{Continiif'd  from  Pof/r  94) 
thrmigh  the  double  window  insu¬ 
lation. 

2,  The  filtered  .screen  ventilation 
means  a  rainproof,  draft-free  house 
without  worry  over  inside  storm 
tiamages,  and  fresh  air  at  all  times. 

.‘b  Safety  of  children  against 
window  falks  a.ssured  by  .setting 
up  an  effective  protective  barrier. 

4.  The  double  insulation  helps 
make  the  hou.se  soundproof. 


5.  The  removaltle  screen  and 
glass  panels  not  only  makes  for 
easier  cleaning,  but  keeps  the 
hou.se  free  from  insects  while  win¬ 
dow  is  closed. 

().  Air-conditioned  areas  have 
their  .solar  heat  infiltration  re¬ 
duced  by  fiO'r,  which  means  a 
larger  .savings  in  operating  costs. 

For  the  sjiring  and  fall  sea.sons, 
which  are  unpredictable  becau.se  of 
sudden  weather  changes,  the  win¬ 
dows  and  combination  doors  still 


have  their  advantages  since  their 
protective  features  .safeguard  the 
j  house  against  sudden  cold  or  warm 
spells,  strong  sunlight,  rain  or 
snow. 

During  the  demonstration  call 
the  background  and  reputation  of 
the  company  should  be  matched 
against  the  strength  of  the  prod¬ 
uct.  Persons  with  whom  you  are 
I  doing  business  like  to  know  that 
they  are  dealing  with  a  reputable 
concern  which  can  be  <iuickly  sum¬ 
moned  for  service  if  needed. 

VVhen  they  are  convinced  that 
their  investment  is  with  a  firm 
that  handles  quality  merchandi.se 
and  is  prepared  to  back  up  their 
statements  at  all  times,  the  path 
to  a  sales  order  is  made  that  much 
I  easier. 

•Xw 

Radiant  Heaters 

{Cotitifnnd  from  Pffffc  56) 

I  the.se  heaters  without  any  danger 
of  lieing  shocked,  liurned,  or  cut. 
This,  of  course,  is  an  iminirtant 
sales  point  which  every  intelligent 
salesman  will  not  fail  to  bring  out. 

Radiant  glass  panel  heaters  also 
have  the  advantage  of  producing 
even  temperature  throughout  the 
room.  Since  warm  air  rises,  con¬ 
vection  heaters  tend  to  create  lay¬ 
ers  or  zones  with  great  differences 
of  temperature  from  the  fitMjr  to 
the  ceiling.  The  warm  air  accumu¬ 
lates  under  the  ceiling  where  it  is 
not  needed  while  the  floors  may 
remain  too  cold  for  real  comfort. 
In  radiant  heating,  on  the  other 
hand,  room  temperatures  are  even 
and  there  may  be  no  more  than  a 
two-degree  difference  between  the 
temperature  of  the  walls  and  the 
air  temperature  shown  on  the 
t  hermometer. 

The  lady  of  the  hou.se  will  be 
jileased  to  know  that  the  dust  and 
grime  that  accumulate  on  walls 
and  furniture  where  convection 
heating  is  used  can  be  reduced  to 
a  great  degree  or  even  eliminated 
by  the  use  of  these  glass  heaters. 
(’DEAN  HEAT  is  an  important 
sales  point  with  women  and  as 
(Contioiff'd  on  Pfujr  100) 
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in  storm  doors! 


your  storm  door  soles 
will  go  up  when 

you  sell  nationwide 
ali  extruded  aluminum 
jalousie  storm  doors! 

Its  quality  construction  and  unique 
appearance  is  unmatched  on  today’s 
storm  door  market.  It  will  sell  itself. 


•  Constructed  for  easy  installation  •  Extra-rigid  specially 
engineered  corners  *  Balanced  rattle-free  louvres  •  4"  glass,  clear,  obscure  or  solex 
•  Aluminum  screen  •  Tamper-proof  key  lock  •  Quality  rotary  operator 
•  Pneumatic  door  check  •  Sag-proof  •  Stainless  steel  hinges 
Heavy  stucco  embossed  kick-plate  panel  •  All  sizes  available. 

Prompt  Delivery 


Doors  ore  designed  and  produced  in  the  most  modern  plant 

in  the  industry.  Latest  designs,  finest  quality  extrusions  and 
production  "know-how"  give  you  the  best  door  on  the  market. 


Choice  territories  open.  WRITE,  PHONE  or  WIRE  for  full  details! 


First  manufacturer  of  all  aluminum  Jalousie  Storm  Doors. 


ALUMINUM  PRODUCTS  INC. 

385-387  South  Main  Street,  Freeport,  New  York 
FReeport  8-7828 


&  Home  Improvement  Dealer 


The  Problem  Box 


Readers  wiHi  application  or  sales  problems  are  urged  to  write  to 
BUILDING  SPECIALTIES.  The  editors  will  be  glad  to  answer  all 
questions  promptly.  They  will  appear  in  these  columns  in  question 
and  answer  form  without  mention  of  any  names  or  addresses.  Please 
address  your  questions  to  The  Problem  Box,  Building  Specialties, 
425  Fourth  Avenue,  New  Yo.-k  16.  N.  Y. 


f\$sfics 


YATES 

COMPANY 

EXTRUORD  PLASTIC  PRODUCTS 
Preciiion  Extiud^rs  oi  Rods.  Tubes.  Strips. 
Special  Shapes  loi  builders  hardware,  chem 
ical  industries,  electronics,  turniture.  toys. 
S/nJ  iuqMirifj  for  rngin/rrinc  r/fommrnJatio^t. 

Y.\TKS  Company 
**•#  Cfmrtrrjr  Road  Erie,  Pa. 


(il'KSTION:  I  am  u  dealer  in 
.storm  windows  and  diMirs.  Until  re¬ 
cently  1  have  sold  no  other  products 
hut  these.  1  have  just  taken  on  a 
new  line  of  metal  awninjfs.  in  or- 
KanizinK  my  .sales  department,  i 
have  been  wonderinyr  whether  it 
would  be  wiser  to  have  a  complete¬ 
ly  .separate  department  for  the  sale 
of  awningfs.  What  is  the  general 
practice  in  the  trade? 

ANSWKK:  Mo.st  dealers  with  a 
very  laixe  volume  of  sales  and  a 
larKe  .sales  .staff  have  found  that 
better  results  are  obtained  when 
the  .salesman  is  permitted  to  spe¬ 
cialize  in  one  particular  product. 
On  the  other  hand,  if  you  do  not 
have  a  very  larjfe  volume  of  .sales, 
it  is  better  to  let  the  same  .salesman 
.sell  all  your  products. 

If  you  form  a  separate  dejiart- 
ment  it  is  advisable  to  have  all 
.salesmen  carry  literature  on  all 
products.  The  window  salesman 
may  tind  an  openiiiK  for  awninjf.s. 
He  Kives  a  circular  to  a  jirospect 
and  then  pa.sses  the  tip  alonjj  to  the 
.sales  manager,  who  .sends  the  awn¬ 
ing  salesman  out  on  that  iiarticular 
account. 

•  •  • 

til’KSTlON:  What  is  the  usual 
method  of  compensating  salesmen? 
We  are  a  new  company  and  now 
that  we  have  lined  up  our  products, 
we  plan  to  employ  several  salesmen 
besides  the  members  of  the  firm, 
who  al.so  .sell.  We  would  like  to 
know  the  best  arrangement  to  give 
our  men. 

ANSWKR:  The  usual  compen.sa- 
tion  is  a  straight  15  per  cent.  In 


highly  competitive  territories  it 
might  be  advi.sable  to  increa.se  this 
to  20  or  25  jier  cent,  but  that  is  to 
be  decided  by  your  judgment  of  the 
territory  in  which  you  .sell.  Some¬ 
times  .salesmen  are  given  a  drawing 
account  to  go  against  commission. 
The  drawing  account  is  dependent 
upon  the  exjierience  and  probable 
amount  of  .sales  that  you  estimate 
the  .salesmen  can  make.  In  any  ca.se, 
the  compen.sation  must  be  ba.sed 
ui)on  living  conditions  in  the  par¬ 
ticular  city  or  territory  in  which 
you  are  located. 

•  •  • 

(iUKSTION:  What  is  the  best 
way  to  replace  some  insulating  sid¬ 
ing  panels  that  have  become  dam¬ 
aged? 

ANSWKK:  Drive  nails  holding 
the  damaged  panel  through  the 
panel,  using  a  nail  set.  Then  cut 
the  right-hand  underlying  shiplap 
from  the  panel,  using  a  fiber  board 
knife.  Then  lift  the  old  panel  out 
of  its  jMisition  and  remove  the 
small  piece  of  shijilap  which  has 
been  cut  from  the  panel. 

The  nails  of  the  panel  just  re¬ 
moved  are  hammered  flush  with 
the  original  wall  surface.  The  right- 
hand  shiplap  is  then  cut  from  the 
panel  and  placed  into  position  under 
the  overlying  shiplap  of  the  right- 
hand  adjacent  panel.  Caulking  com¬ 
pound  is  applied  along  the  cut  edge 
of  the  shiplap  and  the  new  panel 
inserted  into  its  jiroper  place.  Then 
nail  as  before.  (F'or  further  details 
and  illustrations  .see  Roofing,  Sid¬ 
ing  and  Building  Specialties  Man¬ 
ual,  105.‘5  edition,  page  47.) 
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•  •  • 


T 


li(‘j  just  p  together 


locIfW- 


aliiniiiiuiii  awnings  and  iikiit  sales! 


MOitK  DOI.I.AKS  for  you  with  exclusive 
dealer  and  distributorships  selling  Lock  Vent. 
America’s  most  beautiful  aluminum  and  plastic 
awninK.  Lock  Vent’s  HORIZONTAL  awninjrs 
cannot  be  confused  with  any  competitive 
product. 


I.Ot'K  VKNT  furnishes  you  all  component 
parts.  You  have  no  trouble  with  shortages. 
You  control  your  delivery.  Because  of  sim¬ 
plicity  of  manufacture,  Lock  Vent  can  be  sold 
much  cheaper  .  .  .  anil  YOl’K  OF 

I’KOFIT  IS  (■BK.XTKH.  See  our  awninjr  ami 
hear  our  plan.  Write,  wire,  or  call  ni>w  before 
our  franchise  is  closed  in  your  area. 


'//  ,4-  w  O  ^  V  > 

4 

THIS  IS  THK  YKAK  FOB  FKOFITS  IN 
FKItM  AN  KNT  A  WMNOS. 

•  There  are  more  than  100  different  permanent 
awninjfs,  but  70'  i  or  more  are  of  one  basic 
•lesion.  Lock  Vent  is  basically  ilifferent, 
with  horizontal  harmonizing  lines. 

•  Less  than  lO'l.  are  equipped  to  sell  on  a 
national  scale.  Lock  V’ent  guarantees  national 
distribution. 

•  Less  than  5',  offer  both  aluminum  and 
plastic  in  the  same  awninjr.  I.ock  Vent 
makes  both. 

•  Only  Lock  Vent  offers  you  a  custom-built-in- 
your-shop  plan  at  less  than  10  cents  per 
square  foot  assembly  cost,  - 


WRITE  TODAY  FOR  DETAILS 


,et 


&  Home  Improvement  Dealer 


P.  O.  Boi  8732 
Richmond  26.  Virginia 
Phone;  Chester  2561 
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YOU  NAME  IT- 
SCOTT  HAS  IT! 


EVERYTHING  YOU  WANT 
FORCOAfPfnr/VfSfll/NG/ 

•  LOW  PRICE? 

PricRd  t«  mII  in  this  compptifivR  mork«t 
ynur  n«t  coU  amoitngly  lewl 

•  QUALITY  AND  FEATURES? 

Scott  it  tho  footurod  quality  lino  in  tho 
fomovt  John  Wonomoktr  Doportmont 
Storo.  All  oxtrudod  and  complotoly  tolf- 
ttoring.  Now  dotign  inturot  tfoublo«froo 
oporation  oliminatot  torvico  problomt. 

•  PROTECTED  TERRITORY? 

A  numbor  of  oxcollont  fronchitot  oro  now 
avoiloblo. 


$••  Scolf  Windows  on  display  in  tho  JOHN  WANAMAKEIt  Phifad*/phia  Sloro 

Thousands  Sold  •  Thousands  of  References 

HIGH  RATED  •  RESPONSIBLE  BACKING 

★  ★  ★  ★  ★ 

Interred  in 

SCOTT  Windows  or#  alto  ovoiloble  KNOCKED 
DOWN.  They  con  bo  ottomblod  quickly  and  oosily 
with  ORDINARY  TOOLS.  No  tpocial  equipment 
necestory.  We  repeat — "YOU  NAME  IT — SCOTT 

HAS  nr 

WRITE  —  WIRE  —  PHONE 

FOR  A  VALUABLE.  PROTECTED  FRANCHISE. 


Scott 

ALL-ALUMINUIA 

Sitf  storing 

COMBINATION 
WINDOWS  AND  DO^ 


SCOTT  WINDOWS 

2245  BRYN  MAWR  AVENUE,  PHILADELPHIA  31,  PA. 


Radiant  Heaters 

(Cinitimied  from  Puffr  96) 

evt'ry  .salesnuin  knows,  tho  home 
owner  is  very  susceptible  to  the 
persuasion  of  his  wife. 

Th»‘  fact  that  there  is  no  main- 
tenanee,  nothinjr  to  clean,  nolhinjr 
to  lake  eare  of  or  fuss  with  will 
greatly  influenee  the  home  owner. 
Also  important  is  the  comjiactness 
of  kIh-'^'^  panel  heaters  for  this 
means  that  the  porch  enclosure  (or 


indeed  any  room  in  which  they  are 
u.sed)  will  not  he  cluttered  up  with 
bulky  equipment  which  wastes 
any  of  the  newly  acquired  space. 

Installation  is  extremely  simple 
and  requires  no  great  technical 
knowleilge.  Any  licen.sed  electrician 
can  easily  and  quickly  install  this 
type  of  heater.  The  glass  panel  is 
easily  removed  from  its  frame 
which  can  quickly  he  fastened  to  a 
wall  or  ceiling  with  a  few  screws. 
After  that  the  panel  is  put  hack  in 
its  ca.se  in  a  few  minutes.  There¬ 


after  only  the  wiring  need  be  con¬ 
nected. 

A  wide  variety  of  models  as¬ 
sures  great  flexibility  in  making 
installations.  There  are  different 
sizes  and  types  of  jianels  for  use 
on  walls,  baseboards,  ceilings,  and 
also  portable  plug-in  models.  There 
are  ceiling  units  which  provide  both 
light  and  heat  and  vertical  panels 
for  use  in  bathrooms.  PTirther- 
more,  thermostats  can  he  arranged 


Water  Softeners 

(Coiitinio'd  from  59) 

exchangers  was  made  until  the 
early  19(IO’s  when  granular  zeolites 
were  first  manufactured  and  equip¬ 
ment  was  designed  for  using  them 
in  water  .softening.  During  recent 
years,  several  improvements  in 
home  water  softening  aiiparatus 
have  been  made.  Behind  this  lies 
a  story  of  40  years  of  continuous 
design  improvement  ha.sed  on 
chemical  research  and  engineering 
development  work. 

Attractive  I’nits 

The.se  home  water  .softeners  have 
much  the  appearance  of  glamour¬ 
ized  water  heaters,  sawed  off  to  a 
height  of  44  to  47  inches,  and  fin¬ 
ished  with  a  high-gloss  baked 
enamel  paint.  They  have  a  diam¬ 
eter  of  9  to  12  inches  respectively. 
In  these  slim  and  attractive  units, 
there  is  a  .salt  regeneration  cham¬ 
ber  located  on  top  of  the  softening 
tank. 

All  that  is  necessary  for  regen¬ 
eration  of  the  sodium  zeolite  ion 
exchange  resins  is  to  add  a  fixed 
quantity  of  .salt  (10  or  20  pounds 
depending  on  the  unit)  and  turn 
the  timer  switch.  The  rest  is  auto¬ 
matic.  After  a  period  of  two  hours, 
regeneration  is  completisl.  the 
brine  is  flushed  from  theresins  and 
the  unit  is  automatically  returned 
to  service. 

There  are  staggering  wastes 
caused  by  the  use  of  hard  water  in 
the  home.  It  has  been  conserva- 
{Cinitiuued  on  Poffc  102) 
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air-controlled  ioii\red  windows 


greatest 


rejin  umyiM  spring 
promotional  campaign! 


Sec  5UN-5ASH  i*t 


March 

•  HOUSE  BEAUTIFUL 

•  HOUSE  &  GARDEN 

•  LIVING  <FOR  YOUNG  HOMEMAKERS 

•  HOME  MODERNIZING 

•  BUILDING  SPECIALTIES 

•  HOME  MAINTENANCE  O  IMPROVEMENT 


i^4uc  a. 


•  HOUSE  tr  HOME 


•  H  &  G  BOOK  OF  BUILDING 


•  SMALL  HOMES  GUIDE 


•  AMERICAN  BUILDER 


5UN-5A5H  . . .  AMERICA'S 
LARGEST  SELLING  LOWEST 
COST  LOUVRED  WINDOW! 


Dealers  .  .  .  take  advantage  of  this 
gigantic  program  to  tie  in  on 
this  national  advertising 
campaign.  Be  prepared  to  have 
Sun-Sash  on  hand  and  cash  in 
on  good  profits.  Write  today 
for  more  information  on  how 
you  can  become  a  Sun-Sash  dealer. 


SUN-SASH  COMPANY 
38  PARK  ROW,  N.  Y.  38,  N.  Y. 


NAME 

ADDRESS 

CITY 


SUN'SASH  COMPANY 

38  PARK  ROW  NEW  rORK  38  N  r 


&  Home  Improvement  Dealer 


STATE 
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Mode  of  "Woodlifc"  freoted  Ponderoto  Pine.  Infer- 
chon9eoble  interft  Sfoined  finish  —  con  be  varn¬ 
ished  or  pointed  Built-in  ventilotors.  Eosily,  inex¬ 
pensively  instolled.  Mony  other  feotures  that  sell 


sizi  at  xss 


F.O.B.  DITiOIT 


Write,  wire  or  phone  todoy  tor  complete  information  on  our  complete  hnc  of  combination 
windows,  doors  and  basements  mode  of  pine,  redwood  and  aluminum. 

fvcfusive  territories  ovoi/obie 


1909  E.  FOREST 


(Jompa/ry 

Wholttale  Outf/bufors  and  Manufocturris 
Combination  Windows.  Doors  and  Basements 

DETROIT  7.  MICH. 


TEMPLE  3-8800 


Water  Softeners 

(('onfhint  t!  frtiiH  Patfc  100) 
lively  e.stimated  that  the  averajre 
family  <*f  four  van  .save  approxi¬ 
mately  #120.00  a  year  throiprh  re- 
(lueed  .soap  eonsumption,  lowau- 
plumhinjr  hills  and  increa.sed  life  of 
linens. 

With  the.se  hi)rh  costs  in  hard 
water  areas,  <t  ut  ir  mcnn.'t  to  (/t  f 
thi‘  bt'Ht'fittt  of  .'tt)ft  water  in  the 
home  ha.'t  been  ynnde  esytential.  The 
answer  has  been  i>rovided  through 
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the  introduction  of  a  new  auto¬ 
matic  hou.sehold  water  .softener 
which  increa.ses  softening  cfhcien.sy 
by  forcinjr  the  raw  water  throujrh 
which  increa.ses  softening  efliciency 
synthetic  resins.  This  new  1952 
.softener  is  a  one-i)iece  unit  which 
enables  the  homemaker  to  reduce 
the  soap  consumption  as  much  as 
Htt'r,  dependinjr  on  the  hardne.ss  of 
the  water  supply.  Manufactured  in 
two  sizes,  they  can  tuck  away  into 
a  corner  of  the  kitchen  or  in  a 


clo.set,  if  cellar  space  is  not  avail¬ 
able. 

Becau.se  of  the  ion  exchanKe 
resin,  an  exclusive  organic  zeolite 
is  u.sed  in  this  unit  and  a  minimum 
of  25,000  grains  of  hardness  re¬ 
moval  per  cubic  foot  of  resin  ob¬ 
tained.  Additionally,  the  units  of¬ 
fer  high  rates  of  water  flow,  10 
gallons  per  minute  at  25  pounds 
pressure,  15  gallons  at  50  pounds 
and  20  gallons  at  100  pounds  per 
s(juare  inch. 

Gone  are  the  days  when  it  took 
time,  effort  and  lots  of  .soap  to  pro¬ 
duce  even  a  i)uny  lather.  Soft  water 
has  made  it  jMKssible  to  secure 
mountains  of  suds  with  a  minimum 
of  soap. 

Indeed,  there  are  many  benefits 
to  be  derived  from  the  use  of  .soft¬ 
ened  water  in  the  home,  thanks  to 
the  advanced  design  of  Home 
Water  Softeners. 


Sprayed  Resurfacers 

(Continnt  (t  from  Patfi  6.3) 

tues  of  the  product  is  gotten  up. 
hard  hitting  .sales  material  is  fur¬ 
nished,  special  inducements  made 
to  customers  and  thus  a  new  prod¬ 
uct  is  launche<i. 

Legally  and  morally  it  appears 
that  nothing  would  be  wrong  with 
this  type  of  set  up,  but  many  sub¬ 
jective  as  well  as  objective  factors 
enter  the  picture.  To  begin  with, 
the  oj)eration  becomes  too  fast  and 
the  ultimate  sales  made  to  the 
home  owner  are  made  on  the  basis 
of  over  extolled  claims  and  virtues 
of  the  product.  The  promoter  has 
no  control  over  either  the  produc¬ 
tion  or  the  application,  his  chief 
concern  is  gallonage  .sales  and  un¬ 
less  he  has  a  large  rei)utable  paint 
or  chemical  organization  making 
the  material  for  him,  he  has  no 
technical  jH'ople  to  turn  to  in  the 
event  that  there  is  product  failure 
of  some  sort.  If  the  trouble  be¬ 
comes  insurmountable,  the  spigot 
of  jiroduction  is  turned  off  and 
since  there  is  nothing  in  the  way 

(Continnt tl  on  Pntfe  104) 
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THtRFS  A 
UALCO  WINDOW 
FOR 

iVERY  OPENING 


DOUILE 

HUN« 

WINDOW 


CASCMENT 

WINDOW 


_  - 

iHi 

AWNING 

WINDOW 


COMMEftClAL 
PIVOTED  WINDOW 


COMMERClAi 

FKOJECTED 

WINDOW 


3 

HO^PEI 

WINDOW 


rwiNSUL 

EICTUKE 

WINDOW 


UTIIITY 

WINDOW 


THE  COMPLETE  LINE 
Set*  (hir  (lataliPti 
in  Su'et’l'x 


HERE’S  THE  AWililML  WINDOW  WITH 


FUNCTIONAL  •  BEAUTIFUL  •  VERSATILE 


ALUMINUM 

AWNING 

WINDOW 


CENTER  OPERATOR 

ALSO  AVAILABLE  R/' L  IJAMB  OPERATOR  OPTIONAL) 


Mi  rr’s  .1  w.iidow  with  ihr  heniicst  frame  .  .  . 
with  tarrion  bar  Otlite  bfarinns  .  .  .  Jiffy- 
Quick  Sill  Clips  .  .  .  Extruded  Flush  Screeri 
in  a  complete  size  ranne. 

A  window  that  Rivrs  maximum  i  entilation 
o\i  r  9n°  o|)rninv!  y<  t  rloscs  ueather-tii’ht 
at  a  finstei's  touch  .  .  .  Lonililfti'ly  wrathcr- 
stiippcd  with  Koroscal.  Bottom  ventilator 
opens  for  riii;ht  t  entilation,  while  ujiper  \  etiti- 
lators  riTiiain  lin  ked  and  closed  All  i  entilatois 
automatically  lock  no  external  lockinn  at- 
tachrnents.  The  top  ventilator  lowers  four 
inches  for  easy  cleantni;. 

What’s  more,  installation  is  easy,  low-cost. 
Integral  fin  completely  surroutids  window. 
Takes  standard  brick  fm  and  fin  trim. 


Homeowners  really  no  for  the  many  inter- 
estim;  i  onihinations  they  can  achieve  iisini; 
both  fixed  panels  or  all  operatinn  vents  -  to 
fill  any  wituiow  openitin.  To  provide  varyinn 
window  areas. 

Both  beautiful  and  adaptable — the  Laico 
.Xwiiinn  window  meets  today's  homeouners' 
demands  '  Stoi  k  ’em!  Show  'em!  Sell  ’etn! 

UNION  ALUMINUM  COMPANY,  INC.  •  SHiMlllO.  ALABAMA 


&  Home  Improvement  Dealer 
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Get  details  of  this  ideal 
full-scale  or  supplemental  money-making 
franchise.  Write,  wire  or  phone  now! 

UNI-TEMP  PRODUCTS,  INC. 

Si/cctssorf  fo  fnsulafion  Mfgrs.  /nc. 

PHONE  1379  McPherson,  Kansas 


Sprayed  Resurfacers 

(Conthiin  (f  from  Pape  102) 

(»f  a  capital  investment  to  salvajre, 
the  business  is  liquidated. 

This  field  is  indeed  jrrowinjr  rap¬ 
idly.  Unlike  paint  where  the  aver¬ 
age  job  on  an  exteritu'  of  a  hou.se 
retpiires  ab»)ut  ten  gallons. — a  mas- 
tie  job  of  similar  size  requires  from 
40-r»0  gallons.  Here  is  a  volume 
product  and  the  staggering  gallon- 
age  that  is  needed  to  serve  the 


awaiting  market  is  much  beyond 
the  capacities  of  all  exi.sting  manu¬ 
facturers. 

There  is  plenty  of  room  for  good 
mastics  and  more  of  them  should 
be  and  will  be  produced.  However, 
the  one  thing  that  will  help  this 
industry  grow  is  public  confidence 
and  public  acceptance  in  the  merits 
of  this  cla.ss  of  proilucts.  Here  is 
where  intelligent  and  legitimate 
selling,  void  of  unsubstantiated 
claims  and  promi.ses.  coupled  with 


skillful  and  adequate  application. 
I  plays  a  vital  role. 

The  succe.ss  of  a  resurfacing  job 
with  the  mastics  begins  with  the 
quality  of  the  product  used  and  is 
equally  dependent  upon  the  type 
of  equipment  as  well  as  the  skill 
and  workmanship  employed.  Jlow- 
ever.  there  are  other  factors  that 
are  liasic  in  determining  how  good 
and  lasting  a  job  will  be  and  the 
points  to  be  stres.sed  here  are  the 
prevailing  atmospheric  conditions 
and  the  condition  of  the  surfaces  to 
be  treated. 

Temperatures 

(lenerally.  mastics  should  not  be 
applied  when  the  temperature  is 
below  50  degrees  F..  and  never  be¬ 
low  40  degrees  F.  Mastics,  should 
never  be  applied  over  wet  surfaces 
or  iluring  the  time  that  rain  or 
snow  is  falling  on  the  surfaces. 
Sudden  drops  in  temperature  causes 
conden.sation  and  spraying  should 
cease  early  enough  in  the  after¬ 
noon  to  allow  the  mastic  film  to 
.set  before  a  sudden  drop  in  tem¬ 
perature  occurs.  Most  mastic  films 
will  dry  to  touch  in  from  2-6  hours 
and  to  rea.sonable  hardness  within 
12-24  hours.  A  good  mastic  will 
contain  the  types  of  oils  or  resins 
that  increase  the  safe  ajjplicating 
hours  during  cold  weather  and  pre¬ 
vent  damage  from  sudden  rain, 
snow  or  frost  after  application. 

Exterior  Surfaces 

Preparation  work  on  exterior 
surfaces  can  however  be  done  dur¬ 
ing  any  type  of  weather  as  long  as 
it  is  feasible  for  men  to  work  out¬ 
doors.  Exterior  surfaces  that  are 
to  be  treated  with  mastics  require 
careful  preparation.  E.xce.ssive 
moisture  back  of  a  film  can  cau.se 
blistering  and  otherwise  impair  the 
coating.  A  good  cardinal  rule  to 
follow  is  that  whatever  the  surface 
material  may  be.  metal,  masonry 
or  wood,  a  g(H)d  lasting  trouble  free 
job  dei)ends  on  a  clean  drii  surface, 
void  of  rust.  dirt,  grease,  oil. 
pitch,  peeling,  cracking  or  old  alli- 
gatored  paint  films. 

(Coniitmed  on  I'ape  106) 
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HEAR!  I 

From  the  sound  of  a  STORM  MASTER  "GOLD  SEAL" 
DOOR  you  con  tell  it's  a  strong,  rigid,  solid  unit 
that  is  quality-built  to  last  for  decades. 

Don't  place  another  order  until  you've  checked 
STORM  MASTER  "GOLD  SEAL".  Remember,  fast 
delivery  comes  from  the  FACTORY  nearest  you. 


(Sr  Home  Improvement  Dealer 


STORM  MASTER  CORP.  of  New  York 
4332  Bullard  Ave.,  New  York  66,  N.  Y. 

I  wont  to  bo  in  Hit  STORM  MASTfR  piclwro. 
Sond  full  dotoilt  to; 


Wo  or#  (Doolort,  Dittributon.  otc  I 


Sprayed  Resurfacers 

(Cotifimud  from  Page  104) 

The  success  of  a  resurfaciriK  job 
hinges  uiK)n  the  bond  of  the  mate¬ 
rial  to  the  foundation,  flood  adhe¬ 
sion  of  the  mastics  to  the  underly- 
injf  surface  is  not  accomplished  by 
hi^h  pre.ssure  spray  equipment,  al- 
thoujfh  this  does  make  i)owerful 
.sales  copy.  llaviiiK  the  surfaces 
clean  and  dry,  allowing  suflicient 
time  for  the  point  up  work  to  dry 
and  .set,  choosiiijr  a  .sealer  or  primer 
that  is  correctly  formulated  for  the 
|)articular  surface  to  which  it  is 
applied,  these  and  the.se  factors 
only,  coupled  with  the  (piality  of 
the  product  and  the  skill  of  appli¬ 
cation,  are  what  Kive  results. 

If  the  public  doesn’t,  at  least  the 
dealer  and  applicator  should,  evalu¬ 
ate  a  little  more  critically,  the  ad¬ 
vertising  claims  that  mastics  are 
fu.sed  on  to  the  old  wall  surfaces 
because  they  are  applied  by  means 
of  jK)werful  air  pressure.  Spray iiiK 
does  eliminate  the  thin  spots  of 


brushed-on  applications  and  it  is 
simple  to  lap  all  joints  and  .seams 
and  apply  the  material  in  even 
thickne.ss  to  all  surface  contours, 
but  a  Kood  bond  is  primarily  due 
to  Kood  preparation. 

I’aint  films  upon  aKoinj?  become 
brittle,  lo.se  their  adhesion  and 
flexibility  and  let  go  of  the  sur¬ 
faces.  Applyin^r  mastics  to  such 
surfaces  without  removing  the.se 
paint  Aims  down  to  the  bare  sur¬ 
face  may  result  in  a  continuous 
peeliiiK  problem  or  otherwi.se  re¬ 
sult  in  failure. 

Sandhla.stinu; 

Leading  mastic  manufacturers 
advocate  light  .sandblasting  meth¬ 
ods  be  employed  as  a  means  of 
cleaning  the  surfaces.  .Sometimes, 
.sandblasting  is  not  available,  fea.s- 
il)le  or  required  and  the  surfaces 
can  be  cleaned  by  electric  wire 
brushing  or  hand  cleaning  meth¬ 
ods.  Considering  the  fact  that  light 
sandblasting  units  can  be  bought 
for  about  and  the  cleaning 


is  economically  and  efficiently  ac¬ 
complished  with  this  method,  it 
seems  as  if  this  were  the  best 
method  to  be  employed. 

Prior  to  applying  these  resurfac- 
ers,  it  oftentimes  becomes  neces¬ 
sary  to  make  some  minor  repairs, 
h’or  exami)le,  on  a  wooden  struc¬ 
ture,  all  decayed  or  split  boards 
should  be  replaced.  All  boards 
should  be  .securely  fastened.  Gaps 
between  ends  of  siding  and  corner 
boards  should  be  filled  with  a  calk¬ 
ing  comiX)und  or  with  a  mixture  of 
one  part  calking  compound  and  one 
part  of  mastic  material.  Protrud¬ 
ing  nails  should  be  removed  or 
driven  into  the  wood  and  all  nail 
holes  and  minor  cracks  in  the  w<x)d 
filled  with  thickened  mastic.  Knots 
should  be  cleaned  off  with  naphtha, 
dried  and  then  coated  with  alumi¬ 
num  paint. 

Many  mastic  ai)plicators  calk 
every  lap  and  joint  on  a  wooden 
house,  in  an  effort  to  fill  in  all  the 
spaces  and  voids  which  when  thus 

iConthiiied  on  Pof/r  IdH) 


PROFITS!  PROFITS!  PROFITS! 

HEATHER  STONE  SPELLS 

YEAR  'ROUND  PROFITS  IN  THE  BUILDING 
SPECIALTIES  FIELD!  GET  YOUR  SHARE  NOW! 


Don't  by-pa»s  proFitS  ,  .  .  Your  ProfitS  .  .  .  Money  in  your  cash  regis¬ 
ter  with  Heather  Stone!  .  .  .  The  fastest  seller  in  the  building  special¬ 
ties  field! 

Heather  Stone  is  applicable  12  months  of  the  year  guoronfeeing  you 
continuous  profits  all  year  'round!  Heather  Stone  .  .  .  Se//s  on  Sight! 
.  .  .  Apply  Heather  Stone  over  brick,  stucco,  cinder  and  concrete 
blocks  in  addition  to  shingle,  clapboard  and  other  interior  and 
exterior  surfaces. 


Heather  Stone  is  the  only  real  cost  stone  with  color  throughout — 
opplicoble  like  tile,  in  a  variety  of  colors  and  shapes  to  choose  from 
-packaged  for  easy  handling  and  shipping  .  .  Mode  to  make 
profit!  for  you! 


CALL,  WIKI  OK  WKITf  NOW  TO 

NATIONAL  HEATHER  STONE,  INC. 
4122  KENSINGTON  AVENUE 
PHILA.  24.  PA.  Phone:  DEIaware  6-1400 

I  - 


AHlkiilL  CiJlar! 


For  every  caulking  lob 


CALBAR  PAINT  A  VARNISH  CO. 


Monufocturers  of  Technical  Products 

2612-26  N.  Martha  Street  *  Philadelphia  25,  Pa. 


106 


MARCH  1953  BUILDING  SPECIALTIES 


TOP 

PRODUCTS 


erolite 


STORM  DOOR 

•  All  welded  frame 

•  Piano  type  hinges 

•  Complete  with  all  hardware 


gASTERN  WINDOW 

•  Tailor  made  ta  fit  all 
openings  for  any  section 
of  the  country 

•  Interlocking  meeting  rail 

•  Guaranteed  money  saver 


CASEMENT  WINDOW 

•  Hinge  type,  opens  and  clases 
with  house  window,  for 
easier  cleaning 

•  Engineered  throughout  for 
trouble-free  use 

•  Unexposed  heavy  duty  lacks 


AEROLITE 
STORM  WINDOW 

•  Top  quality  praduct  with 
proven  customer  acceptance 

•  Foolproof  design  and 
service  free 

•  A  real  money  maker 


HUTCH  MFC.  CO. 

STRUTHERS,  OHIO 

roMMSTowm  52139 


6t  Home  Improvement  Dealer 


Better  Shapes 

By  Kessler  Products 


WINDOWS  and  DOORS,  designed 
ond  engineered  for  economicol, 
trouble-free  and  time-tested  in¬ 
stallations. 

Kessler  Products  ore  used  na¬ 
tionally  on  extruded  or  rolled  sec¬ 
tions  of  aluminum  and  steel. 

Let  KESSLER  PRODUCTS  sup¬ 
ply  your  plastic  needs. 

PHONE  YOUNGSTOWN 

3-9335 


KESSLER  PRODUCTS 
COMPANY 

1064  West  Federal  Street 
YOUNGSTOWN,  OHIO 


SPtCIAllSTS  IN  PLASTIC  EXTRUSIONS 
FOR  THE  STORM  WINDOW  INDUSTRY 


Sprayed  Resurfacers 

(Continued  from  f‘n(je  106) 

puttied  up  tiprhtly  will  seal  off  the 
house  atrainst  drafts  and  moisture. 
This  routine  has  bt'come  quite  a 
fetish  with  many  applicators  and 
they  do  such  a  thorough  job  that 
it  is  most  difficult  for  them  to  un¬ 
derstand  why  cracks  and  voids  re¬ 
appear  at  these  points  later  on. 

One  of  the  plausible  exjilanations 
for  failure  is  that  the  mastic 
should  not  be  applit'd  until  the 
calkinjr  is  hard  and  thoroujrhly  set. 
(The  type  of  calking  referred  to 
here  is  sup|Mis(*d  to  set  hard.) 
Mastics  ai)|)iied  over  still  un.set 
calking,  will  cover  this  material 
with  a  film  which  retards  the  dry- 
injr  of  the  calking  and  which  may 
later  cau.se  the  mastic  film  to  check. 
Another  reason,  is  that  lumber  ex¬ 
pands  and  contracts  with  the 
weather  and  the  terrific  str<*sses 
and  strains  are  .set  up.  which  are 
not  only  jrreat  enouprh  to  .sjiriny 
nails,  but  boards  as  well. 

('alkiiiK 

Indi.scriminate  calking  of  every 
Rap  and  void  betwt'en  horizontal 
overlajis  of  clapboards  is  an  im- 
jiressive  operation,  but  its  efficacy 
and  importance  is  (piestionable. 
(lenerally,  those  architects  to  whom 
this  problem  has  ben  explained  and 
shown  in  the  field,  apree  and  advi.se 
that  calkinp:  should  be  done  on  ver¬ 
tical  joint  Kap.s,  rather  than  on  the 
horizontal  interstices.  It  is  also  ad¬ 
visable  to  prime  the  surfaces  first 
before  calkiiiK  begins  and  to  make 
sure  that  the  prime  coat  or  sealer 
is  dry  before  the  calkiiiK  o|)eration 
is  umlertaken. 

The  receptivity  of  different  types 
of  W(K)d  to  paint  varies.  For  exam- 
jile  yellow  pine  of  the  lower  jrrade 
which  contains  many  knots  and 
.saps  ami  resins  will  not  hold  paint 
for  any  lenn’th  of  time  and  mastics 
which  do  stay  on,  still  btH’ome  dis¬ 
colored  and  the  yellow  discolora¬ 
tions  will  show  throuph  from  the 
pitch. 


The  paint  holdinjj  properties  of 
such  w(H)ds  as  cedar,  redwood  and 
cypress,  on  the  other  hand  is  ex¬ 
cellent.  f'ewer  paint  failures  occur 
on  this  type  of  wood  and  it  is  rea- 
.sonable  to  assume  that  the  best  re¬ 
sults  with  mastics  over  wooden 
frames  is  obtained  with  and  on  a 
wood  that  has  >ro<)d  receiitivity  to¬ 
wards  paint  rather  than  one  such 
as  .southern  yellow  pine,  which  is 
amon^rst  the  jioorest. 

r.se  of  .Sealer 

Painting  over  knots  or  other 
resinous  wood,  caust\s  a  di.s.solvinjr 
action  of  the  resin.  This  in  turn 
causes  a  turninfr  of  color  in  the 
paint  pijrment.  The  .same  holds  true 
where  mastics  are  applied.  The  in- 
tejrrity  of  the  film  may  not  bE'come 
impaired,  but  a  color  fading  or 
blotching  dot's  occur.  The  remedy 
is  to  treat  the  surface  with  a  .sealer 
before  applying  the  mastic. 

.All  stucco  which  does  not  have 
a  tight  bond  should  be  removed  and 
replaced  and  all  loose  scale  and  for¬ 
eign  matter  should  be  removed 
from  the  wall  area.  Particular  at¬ 
tention  is  called  to  the  need  for  the 
complete  removal  of  white  wash. 
Hairline  cracks  can  be  filled  with 
thickened  mastic  or  a  mixture  of 
mastic  and  cement.  All  cracks  other 
than  hairline  cracks  should  be 
chipped  out  at  least  Vj.  inch  on 
either  side  and  refilled  with  stucco 
material.  Adequate  time  should  be 
allowE'd  for  the  curing  of  the  point 
up  areas.  The  entire  sidewall  area 
should  be  preiiared  for  and  cov¬ 
ered  with  a  sealing  coat.  Some  mas¬ 
tic  manufacturers  have  their  own 
specially  prepared  st'alers  for  this 
purpose,  others  recommend  the  use 
of  a  silicone  .sealer. 

Finder  blocks  are  very  porous 
and  contain  iron  inclusions  which 
bleed  out  and  reappear  as  rust 
spots.  These  sjiots  can  be  wire 
brushed  out,  and  the  large  holes 
and  crevices  in  these  blocks  can  be 
pointed  up  with  a  mixture  of  E'qual 
parts  cement  and  mastic.  Some¬ 
times,  the  job  calls  for  the  hiding 
{('ontinned  on  Pane  110) 
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GIANT  THE 

HOME  IMPROVEMENT  FIELD 


There’s  a  lot  of  money  to  be  made  selling  screens 
—  and  Wilson  dealers  are  making  it  in  today’s 
huge  replacement  market.  Every  house  is  a  pros¬ 
pect  for  several  screens  .  .  .  it’s  easy  to  sell  the 
owner  life-time  aluminum  screens  that  actually 
cost  less  than  wood  when  you  figure  in  the  price 
of  painting  old-fashioned  frames. 

Commercial,  Industrial  and 
Institutional  Buildings 

Here’s  aruither  market  that’s  hardly  been  tapped  — and 
what  a  market!  Most  of  the  buildings  in  your  community 
have  screens  that  are  t)ver  20  years  old.  New  buildings 
are  going  up  all  the  time.  A  little  effort  on  your  part  w  ill 
bring  in  ortlers  for  hunilreds  t)f  screens. 


WILSON  Aluminum  Screens  are  available  for 
all  types  of  windows:  double-hung,  casement, 
awning  type  and  jalousies.  All  necessary 
hardware  furnished.  Factory  assembled  or 
materials  for  fabrication  sh  pped  to  order. 

PROFITS  ARE  LARGE! 


Two  Sizes 

FROM  WHICH 
TO 

CHOOSE! 


Here’s  your  chance  to  make  big  money  —  whether 
you  buy  factory  assembled  screens  or  fabricate 
your  own.  For  example,  you  can  fabricate  a 
SO'xdO"  screen  for  $3.60,  sell  it  for  $8  to  $10. 
That's  profit  even  in  1953! 


Wilson  screens  are  always  "right”  for  the  purpttse 
—  lightweight  frames  ft)r  small  screens  — heavier 
frames  for  large  sizes.  Both  types  are  made  t>f  .0.^2 
gauge  prime  aluminum.  Nt>te  extra  large  core 
which  increases  strength  anil  rigidity. 


WE'LL  EVEN  SHOW  YOU 
HOW  TO  MAKE  YOUR  OWN 
SCREENS . . . 

Even  if  you’ve  never  been  in  the  screen  business  be¬ 
fore,  we'll  show  you  how  easy  it  is  to  fabricate  your 
own  screens  for  greater  profits.  The  only  equipment 
you  need  is  a  bench,  saw,  2  screen  rollers  and 
shears.  Let  us  show  you  how  to  make  more  money! 


MEASURING  WINDOWS- 

We'll  teach  you  our  foolproof  method  of  figuring  sizes! 

IMMEDIATE  DELIVERIES 


L.  S.  WILSON  MFG.  CO. 

2326  S.  WESTERN  AVE. 

CHICAGO  a,  ILLINOIS 

Please  send  full  details  on  your  low  cost  Wilson  Aluminum  Screens. 


L  S.  WILSON  MFG.  CO. 

2326  SOUTH  WESTERN  AVENUE 
CHICAGO  8,  ILLINOIS 


I  am  a _ dealer _ diitribulor 

NAMf _ _ _ 

COMPANY _ _ _  _  --  -  - 

ADDRESS  _  - . . . . .  _ 

CITY . .  . .  ZONE  -  _  ST  ATI - — — 


^  Home  Improvement  Dealer 


K 


«  «  SPECIAL*  *  BULLETIN  *  * 

for 

Manufacturers  Distributors  Dealers 

of 

STORM  AND  SC  REEN  DOORS 
M'ho  Are  Interested  in 

(A) 

Savinjf  5(Ky  of  Your  Hardware  Installation  Costs 
(H) 

NEW'  KEYED  LATC  HES  and  RECJIJLAR  LATCHES 
That  Have  Every  Modern  F'linetion  •  Positive  Seeurity 
Heautiful  New  Design  •  Sturdy  Construction 

((') 

DOOR  CLOSERS  and  CHAIN  DOOR  PROTECTORS 
That  Are  CJuaranteed  for  10  Years 

(D) 

PLATED  or  STAINLESS  STEEL  HINCJES 
Engineered  to  Your  Specific  Requirements 

(K) 

COMPLETE  PAC’KACJE  UNITS  or 
INDIVIDUAL  UNITS 

Look  for  Our  Announcement 
in  the  Next  Issue 

IDEAL  BRASS  WORKS 


250  E.  5th  Street  St.  Paul,  Minn. 

Cartield  5200 


Sprayed  Resurfacers 

(ContimiKl  from  I’lnit  108) 

of  tho  aivhitoctural  (losifrn  of  tho 
bliH-ks,  in  which  case  a  cenu'iit  plas¬ 
ter  coat  must  first  he  applied. 

•A  cement-sand  >rront  can  he  used 
as  a  base  coat  for  sealinj;  cinder 
hl»K-ks  and  other  open  textured 
walls.  The  jrrout  mixture  is  com- 
l>osed  of  equal  parts  of  water,  Port¬ 
land  cement  and  fine  sand.  This 
mixture  is  economical  and  easily 


applied.  It  is  neces.sary  to  damp 
cure  this  mixture  in  order  to  prop¬ 
erly  hydrate  the  cement.  When  a 
K^rout  mixture  is  u.setl,  frood  dryinjr 
weather  and  from  (iO-OO  days 
should  elapse  before  the  applica¬ 
tion  of  the  mastic.  If  a  time  sched¬ 
ule  must  be  met  on  a  job,  pointing' 
up  with  a  cement-sand  jrrout  mix¬ 
ture  cannot  be  <lone,  for  it  is  im¬ 
perative  that  the  correct  curinjr 
cycle  Ih‘  completed  before  mastic 
coatinjrs  can  be  applied. 


Minor  voids  and  spaces  can  be 
pointed  up  with  thickened  mastic 
or  a  mixture  of  mastic  and  cement, 
sealed  and  then  sprayed  with  the 
mastic.  If  cracks  that  have  been 
previously  filled  in  show  up  during 
sprayinfr,  they  can  be  refilled  with 
mastic  and  a  putty  knife,  and  the 
area  can  then  be  stippled  out  and 
resprayed  lightly.  • 

Ma.stic.s  Over  Brick 

Mastics  are  beinjr  u.sed  more  and 
more  over  old  brick  structures. 
Preparation  here  is  really  (piite 
simj)le.  The  interstices  between 
bricks  are  first  wirebrushed  and 
all  loose  mortar  is  chipped  away 
and  the  areas  are  then  pointed  up. 
Brick  that  is  hard  burned  or  glazed 
should  be  roughened  up.  A  silicone 
.sealer  can  then  be  sprayed  onto  the 
surface  and  after  this  .sealer  has 
dried  the  mastic  can  be  sprayed 
on. 

W’e  have  jrone  over  once  liKhtly, 
a  few  of  the  more  common  sur¬ 
faces  encountered  by  the  dealer  in 
the  field.  It  is  not  the  intent  here 
to  blueprint  a  jreneral  pattern  of 
l)rocedure  that  can  specifically  be 
applied  to  each  and  every  surface 
material,  but  rather  to  point  up 
some  of  the  more  pertinent  facts 
ajid  attitudes  that  have  jrreat  bear- 
injr  on  the  ultimate  quality  of  the 
job. 


St.  Louis  Dealer 

(CoutitiKcd  from  /'uf/c  fifi) 
Florida  outdoor  home  .scene  com¬ 
plete  with  jalousie  doors  and 
breezeway  entrances  that  lead  in¬ 
to  the  offices,  conference  rooms, 
and  .salesmens’  quarters.  All  offices 
have  picture  windows  overlooking: 
the  plant. 

The  new  structure  contains  25.- 
(H)()  sipiare  feet  of  floor  space  with 
75,000  .scpiare  feet  of  land  avail¬ 
able  for  future  expansion.  To  ju'o- 
vide  maximum  natural  lijrhtinjr. 
virtually  the  entire  warehouse 
area  is  enclo.sed  with  aluminum 
windows.  Five  20-foot  doors  open 
from  an  inside  loading  dock  to  a 
{Cotitiiiiicd  OH  Po(H'  112) 
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jlicity  of  assembly. ..just 
at  make  Pro-Tect-U  the 


symbolize  Pro-Tect-U  jalousie 
one  of  the  outstanding  featu 

leader  in  its  field.  This  simplic  ty  c<jn  reduce  your  salesmen’s 
equipment  from  a  slide  ruli 
in  more  sales  to  more  satisfied  <Astomers. 


A  simpi*  iawin9  operation 
tn  minutes  makes  special  custom 
windows  on  the  job  eliminoting 
unnecessary  delay. 


to  an  order  book ...  resulting 


One  hundred  KD  windows, 
size  24  (37"k  50S")  can  be 
stored  in  less  than  fifty  cu. 
feet  of  shelf  space. 


PttO-TlCyU  The  only  Jalousie  Window  with 
eqJa^  distributed  closing  force  throughout 
thiJbntire  height  of  the  unit. 


PR9-TECT‘U  The  only  Jalousie  Window  with 
/j hardware  adjustment  every  fourth  louver. ..and 
'  j  weatherproof  vone  ends  by  the  use  of  inter- 
J  locking  metal  parts.  Inside  screens  are  inter¬ 
changeable  with  winter  storm  sash. 


PRO-TECT.U  JALOUSIE  CORPORATION 

Dept.  BS-3  Coral  Gables,  Fla. 

Please  send  me  complete  details  on  a  Pro-Tecf-U 
dealership. 


Name 


Address 


&  Home  Improvement  Dealer 
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SELL  SHUTTERS 

far  iaterior  ni«r 
Movable  4c  Klatioaar.v  Slat« 

aw 

FOl.DllVG 
I.OLVRKD 
DOORS 


mis  DOW 
KHITTERS 


FOl.DIISG 
SC'REEIVS 

HOUSE  BEAUTIFUL 

Here  is  a  dealer  opportunity  for  you! 

No  inventory  worries.  All  work  custom 
made  —  50%  deposit  with  order  and  bal¬ 
ance  (i.O.I).  to  you  or  your  customer.  Local 
advertising  from  newspaper  mats  we  have 
for  your  use  will  remit  in  a  flood  of  inejuiries 
and  into  more  homes  than  any  other 

sytecialty  you  now  sell. 

C.FI  isro  THIS  IHJSISESS  SOW'.' 
Send  $10  for  sales  sample. 

Write  us  for  full  details! 

JlauliioHa  Co. 

59  I  Voit  Buren  Street  726  Mission  Street 

Chicogo  5,  Illinois  South  Posodeno,  Colit 


EXTRUSIONS 

Send  tor  free  technieol  ond  general  informotion 
tile  tolder,  price  ond  doto  sheets,  on  aluminum 
cKtrusions  in  orchitccturol,  structural  ond 
decorotive  shapes,  custom-mode  to  your  order. 
Write  Dept  J-B 


MCDERMOTT  METALS  CO. 

fOGIMONT  4  TIOGA  STS  PHIIA.  34  PA  Nl  4  1310 


St.  Louis  Dealer 

(Continurd  from  Page  110) 

parking  area  for  cu.stomer.s  and 
employee.s. 

The  location  of  the  new  plant  i.s 
!  in  a  section  of  St.  Louis  that  is 
fast  becoming  one  of  the  most 
modern  commercial  areas — one 
that  has  many  advantageous  fac¬ 
tors  for  manufacturing.  The  com¬ 
pany  also  has  a  plant  at  2016  North 
I.‘lth  Street  and  a  downtown  .sales 
!  oflice. 

In  addition  to  Maurice  Kpstein 
other  othcers  of  the  company  are: 
Harold  lliggie,  Jr.,  vice-president ; 
Charles  Hammer,  plant  superin¬ 
tendent;  John  Judd,  Jr.,  produc¬ 
tion  control;  and  Andy  Scrimni. 
purchasing  agent  and  production 
superintendent. 

Mr.  P'pstein  is  an  alert,  wide- 
'  awake  busine.ss  man  who  has  in- 
creast'd  the  value  of  the  comj)any 
six  times  in  the  four  years  that  he 
has  headed  the  organization.  He 
is  a  native  Chicagoan  and  didn't 
move  from  there  until  April  of 
11)4S  when  he  went  to  St.  Louis 
to  take  over  the  one-and-one-half 
year  old  Mid-West  AI.sco.  I'p  to 
that  time  he  had  been  an  importer 
of  Carioca  Hum  from  Puerto  Rico. 


Wooden  Garages 

{Co)itiniie(l  from  Page  69) 

ice  doors  help  speed  construction, 
and  since  all  the  sides  and  rear 
panels  are  of  seven  f(M)t  widths,  the 
l)lacing  of  the  windows  and  service 
d(M)r  sections  can  be  arranged  ac¬ 
cording  to  the  desire  of  the  home- 
owner. 

.‘1.  Foil  r-.sect ion  overhead  door 
gives  the  customer  all  the  advan¬ 
tages  (tf  this  type  of  door,  includ¬ 
ing  spring  counter-balancing,  indi¬ 
vidual  replaceable  sections,  locks 
and  adjustable  lock  bar  guides,  ball 
bearing  steel  rollers,  and  interlock¬ 
ing  weatherproof  joints.  For  win¬ 
ter  use,  overhead  doors  have  clear 

{Confimo  d  on  Page  116) 


ALUMINUM 

AWNINGS 

From  one  of 
The  Nation's 
Oldest  and  Most 
Exclusive  Awning 
Manufacturers 


wm 


DEALERS  and  DISTRIBUTORS 

Several  Choice  Territories 
Still  Available 

•  No  investment 

•  No  stock  to  carry 

•  Prompt  Deliveries 

•  Choice  of  16  colors 

Write,  Phone  or  Wire 
For  Complete  Details 

Lok-Tite  Aluminum 
Awning  Co. 

2  LOUISA  ST.  BINGHAMTON,  N.  Y. 
Phone:  2-6015 


saaneeuN  m 
OF  me  SFASON' 


Homeruns  with 

VULCO  SCREENS 

Both  ore  easy  and  enjoyable  to  take. 
All  you  have  to  do  is  to  get  our  details 
on  all  Aluminum  Screens,  have  o  few 
bucks  ond  before  the  season  is  over 
you'll  be  in  the  CIOVER.  ACT  NOW. 

Vulcan  Metal  Products 

2801  6th  Avetsue  South 
Birmingham,  Ala.  Phone  4-5433 


112 


MARCH  1953  BUILDING  SPECIALTIES 


distinctly  Different 

Strength  and  beauty  are  combined 
in  the  eye  catching 

"Monroe" 

AH  Plastic 

Numerals  and  Initials 

Se//  These  Features 

Glows  in  Hie  dark 

Easy  installation  — No  nuts  or  bolts  necessary 
ir  Beautiful  lustrous  finish 

Twice  the  quality  for  half  the  price 
Will  not  pit,  corrode,  rot  or  warp 
Standard  size 


Complete  line  of  low  priced  all  aluminum  grilles 
immediately  available. 


Distributors  —  Dealers  — 

This  is  a  MUST!  Contact 

RELIANCE  STORM 
SASH  &  SCREEN  COMPANY 

1699  McDonald  Street  Brooklyn,  New  York 

Esplanade  5-2780  ESplanade  5-7217 


&  Home  Improvement  Dealer 
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Your  Customers  Want 


/^re<iJUTe  /4/i^Uce4i  (%h 
Clapboofd  •  Wood  Shingles  •  Stucco  •  Cinder  Block 
9  BEAUTIFUL  COLORS 
10  YEAR  REPLACEMENT  GUARANTEE 


424  West  42d  St  ,  New  York  18,  N  Y 
LOngacre  3-663  1 


INCREASE  YOUR  PROFITS  with  R-S 


Hints  to  Salesmen 

j  (Contiuued  from  Page  34) 

ei^n  country,  it  profits  one  to  study 
I  a  bit  about  the  places  and  people 
^  one  plans  to  visit. 

There  is  the  silent  prospect  we 
have  just  di.scussed.  Then  there  is 
the  “good  natured”  prospect.  He  is 
.so  genial  and  pleasant  that  you 
wish  all  prospects  were  like  him. 
He  is  a  plea.sure  to  talk  to — puts 
you  immediately  at  ease.  Hut  be¬ 
ware — he  is  the  type  who  will  li.s- 
ten  politely  to  what  you  have  to 
say,  pat  you  on  the  back,  and  then 
“bow”  you  right  out  of  the  office — 
without  an  order.  He  frequently 
ends  by  making  the  sale  himself — 
instead  of  the  salesman.  To  deal 
with  the  “good  humored”  prospect, 
it  is  well  to  meet  him  in  a  spirit  of 
good  humor,  but  to  direct  the  con¬ 
versation  at  once  to  .serious  chan¬ 
nels  and  get  him  down  to  bra.ss 
tacks. 

•  •  • 

The  timid  pro.speet  is  apjirehen- 
sive,  hesitant,  slow  in  making  up 
his  mind.  He  has  to  ask  his  wife  or 
friends.  He  has  to  go  over  the 
whole  thing  once  more  and  check 
to  make  save.  What  he  needs  is 
affirmation  of  his  own  judgment. 
And  you,  the  .salesman,  can  .supply 
it  by  |)resenting  supporting  evi¬ 
dence.  Show  him  a  letter  of  recom¬ 
mendation  from  .someone  in  whom 
he  has  confidence.  If  convenient, 
let  him  visit  a  user  of  the  product 
where  he  can  have  the  opportunity 
of  asking  confidential  que.stions  to 
confirm  the  sales  points  claimed  for 
the  product.  Patience  is  the  word 
to  remember  in  dealing  with  the 
timid  prospect. 


Water  Conditioning  Equipment 

Sell  the  best  in  water  conditioning  equipment  and  watch  your 
profits  grow.  R-S  Water  Softeners  and  Clearstream  Crystals 
and  Feeders  are  easy  to  sell  for  both  domestic  and  commercial 
installations  They  make  friends  while  you  make  more  money. 
Ideal  to  use  for  door  opener  or  follow  up  calls  on  customers. 
Write  today  for  full  information  on  this  superior  line.  Find  out 
how  to  increase  your  profits  in  this  stable,  year-'round  business. 

REYNOLDS-SHAFFER  CO. 

12100  CLOVERDALE  AVENUE.  DETROIT  4.  MICHIGAN 


The.se  are  only  general  catego- 
rie.s.  You  may  break  them  down 
into  .>jpecific  group.s  and  .slant  your 
pre.sentations  even  more  clo.sely. 
The  more  you  study  your  prospects 
in  the  light  of  these  groups,  the 
more  you  will  be  able  to  understand 
and  anticipate  them. 

It’s  a  smart  salesman  who  real¬ 
izes  that  one  .shoe  doesn’t  fit  all 
kinds  of  feet. 
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OUTSIDE 

EXPANDER 

JAMB 


WRITE,  WIRE  or  PHONE 


DEPT  GS,  13330  W.  McNICHOLS  RD 
DETROIT  3S,  MICH.  UNivertity  4-713^ 

&  Home  Improvement  Dealer 


ALUMINUM 
COMBINATION 
STORM 
WINDOWS 
AND  DOORS 


•  ALL  ALUMINUM 

EXTRUDED 


•  NATIONALLY 

ADVERTISED 


SELF-STORING 


EXCLUSIVE  TERRITORIES  OPEN  TO 
ALERT  DEALERS  AND  DISTRIBUTORS 


READY 

FOR 

INSTALLATION 


FEATHER  IITE  S  COMPLETE  LINE  OF  ALUMINUM  COMBINATION 
STORM  WINDOWS  AND  DOORS  WILL  ENABLE  YOU  TO  NET 
BIG  PROFITS  ON  THOSE  BIG  JOBS 

INQUIRE  TODAY  ABOUT  THE  LINE  WITH  THE  BIG  FEATURES 
.  .  .  FEATHER-LITEII 


BOTTOM  1 

ADJUSTABLE  I 
SILL  I 


3  S  S  HINGES 


AIR  ARM  & 
CHAIN  STOP 


2  GLASS  & 
2  SCREEN 
INSERTS 


mk 


mcni 


*  OE 


Above:  Note  Brown,  President,  Diamond  Above;  R.  S.  Soolfield,  President,  Storm 
Bldg.  Products  Corp.,  with  Ruby  and  Ruth  Windows  of  Aluminum,  Inc. 

Simmons,  models. 


NERSICA  Convention 

(Continued  from  Page  45) 
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Above:  L.,  Irving  Schwarts,  President,  Jerith  Above:  L.  to  R.,  Jim  McIntyre,  Sec.,  Dorwin 
Mfg.  Co.;  R.  Horry  Wolfe,  Life-Time,  Inc.  Aluminum  Products;  Harold  Horowits, 

Weather-Proof  Co.;  Jock  Greene,  Security 
Hardware  Mfg.  Co. 

(Ctmtinned  on  Page  128) 

Wooden  Garages 

(C'ontinned  from  Page  112) 

advantajres  since  snow  in  the  drive-  existinjr  house.  This  is  true  of  i)aint 
way  cannot  Ret  in  the  way  to  block  colors  al.so,  since  paintinjr  is  done 
door  opening,  nor  can  the  wind  on  the  job.  In  addition,  all  panels 
smash  the  door  against  the  car.  come  complete  with  hardware  and 

4.  Aluminum  foil  insulation  is  include  windows  and  d(K)rs. 

u.sed  in  the  construction.  This  keeps  7.  KHA  ajiproval  of  this  type 
out  cold  in  the  winter  and  heat  in  of  l)uilding  makes  financing  sim- 
the  summer.  It  al.so  prevents  con-  pie. 

den.sation  from  deteriorating  the  Model  (iarage 

lumber  and  brightens  the  interior  The  dealer  will  find  that  a  model 
of  the  garage.  prefabricated  garage  erected  in  a 

5.  Nails  used  are  resin  coated  prominent  location  and  nicely  land- 

to  prevent  their  liKisening.  scaped,  will  serve  as  an  e.xcellent 

6.  Roofing  can  be  chosen  by  the  .self-adverti.sement.  and  aid  male- 
customer  to  harmonize  with  the  rially  in  closing  sales. 


CLAD  ALUMINUM 


Stofidord  Aluminum  InMCt  Wirt  Scruuning  con 
b«  told  by  you  with  contidonco.  WHt  not  tfoin 
or  discolor  woodwork  or  motonry.  Improves 
home  oppeoronce.  Light,  strong,  durable  and 
pleasing  to  the  eye. 

GALVANIZED  STEEL 

Standord  Electro  Golvanited  Insect  Wire 
Screening,  mode  of  speciolly  selected  copper 
bearing  steel  wire,  gives  strength  ond  rust  re- 
sistont  qualities. 

QUALITY  BRONZE 

Standord  Bronte  Insect  Wire  Screening,  both 
Bright  ond  Antique  tinish,  woven  from  high¬ 
est  quolity  commerciol  bronte  wire  ot  90-10 
onolysis  (90%  Copper,  10%  Zinc  Alloy)  com¬ 
bines  beauty,  hordness,  strength  ond  resistonce 
to  otmospheric  conditions. 

It  poys  to  sell  STANDARD — top  quality  insect 
wire  screening  tor  every  requirement! 


STANDARD  WIRE  CLOTH 
&  SCREEN  COMPANY 

VORK,  PA 


It's  the  Only 

4  PANEL 

(FULL  SCREEN) 

3  CHANNEL 

Aluminum  Window  On  the  Market 


It’s  a  "BEAUT. •• 


Here's  the  window  of  the  future  .  .  .  Now!  It's 
the  new  "BEAUT",  ready  to  boost  your  soles  from 
the  first  day  your  trade  sees  it.  Engineered  and 
made  by  a  window  manufacturer  with  more  than 
7  years  of  successful  experience  .  .  .  your  assurance 
of  satisfied  customers  and  plenty  of  repeat  business. 

KD  Distributorships 
★  and  Dealerships  ★ 
open  in  many  areas. 

*  Patent  Applied  For. 


You'll  say  IT'S  A  "BEAUT!" 
because  these  windows  are 
loaded  with  sales  features! 

•  4  Panels 

•  3  Channels 

•  Full  screen 

•  Picture  window  frame 

•  All  corners  mitred 
n  All  extruded 


Write  To: 

WINTRO  PRODUCTS,  INC. 

&  Home  Improvement  Dealer 


639  Parkside  Avenue 
Brooklyn  25,  N.  Y. 
Ulster  6-5555 
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Easy-to-Apply  Plastic  Tiles  Add  Beanty 
and  Color  to  Kitchens  and  Bathrooms 


facturer.  Security  Hardware  Mfg. 
Co.,  Dept.  B.S.,  5’)9  McDonald  Ave., 
Brooklyn  18,  N.  Y. 


Grim,  “hospital  white”  has  done 
a  di.sappearinjf  act  in  bathrooms 
and  kitchens  of  today’s  modern 
homes.  Great  splashes  of  color — 
walls,  ceilings  and  floors — add  bril¬ 
liance  and  beauty,  supply  a  feelinj? 
of  warmth  or  coolness  all  accord¬ 
ing  to  your  wish  and  selection. 

A  new  way  to  inject  color  in  the 
kitchen,  bath  or  playroom  is  with 
pla.stic  tile.  A  damp  cloth  keeps 
its  gleaming  surface  clean,  its 
water  and  stain  resi.stant,  won’t 
chip,  crack,  |)eel  or  craze,  we’re 
told.  Most  types  of  pla.stic  tiles 
may  be  cut  with  a  fine  saw  for  fit¬ 
ting  around  plumbing  fixtures,  win¬ 
dows,  d(K)r.s,  etc. 

Plastic  tiles  come  in  handsome 
colors,  plain  or  marbleized  field  ef¬ 
fects,  in  a  wide  variety  of  sizes 
and  forms  to  make  possible  indi¬ 
vidualized  designs  at  reasonable 
j)rices.  Most  tiles  are  applied  to 


the  wall  with  a  mastic,  require  no 
grout,  but  fit  together  closely  with 
various  types  of  locking  devices, 
grip  the  wall  with  a  mastic. 

When  mastic  is  u.sed  for  applica¬ 
tion,  however,  it  should  have  defi¬ 
nite  and  permanent  adhesive  quali¬ 
ties,  a  quick  set,  must  be  water¬ 
proof  and  heat-resi.stant.  This  is 
very  important  since  pla.stic  tiles 
are  often  installed  behind  a  .stove, 
radiator,  near  hot-air  ducts,  around 
a  bathtub  and  in  a  bathroom  where 
steam  w’ill  probably  collect  to  .some 
extent  every  day. 

New  Products 

(('outimud  from  Poge  61) 

“Storm-Iyoks”  are  beautifully 
finished  in  aluminum,  brass  or 
chrome  and  are  individually  pack¬ 
aged  with  two  keys.  Catalog  sheets 
are  available  by  writing  the  manu- 


*  *  * 

New  Steel  Garage 
Door  Available 


A  new  and  radically  different, 
one-piece  all  steel  garage  door  is 
currently  being  introduced  nation¬ 
ally  by  the  Steel  Door  Corporation 
of  Pontiac,  Michigan,  exclusive 
manufacturers  of  the  Berry 
Garage  Door.  Among  the  many 
new  engineering  innovations  of 
this  1963  Berry  Door  are  two  sta¬ 
bilizing  arms  which  absolutely 
eliminate  all  side  sway. 


ALL-ALUMINUM  AWNINGS 

iKioeK  profits/ 


The  sensaHon  of  the  nation  ....  Cool  Ray  All 
Aluminum  Awnings  — 

CLASSIC  BEAUTY  AND  RIGID  STRENGTH. 
The  time  is  right  —  the  profit  is  there  —  and  the 
demand  is  greater  than  ever.  It  will  more  than  pay 
you  to  investigate  what  we  have  to  offer  all  alert 
DEALERS  and  DISTRIBUTORS. 

A  few  CHOICE  territories 

are  available  RIGHT  NOW! 

METAL  AWNING  DIVISION 

OF  THE  ROSENBLUM  BROS.  CO. 

226  SOUTH  PHELPS  ST. 

YOUNGSTOWN  3,  OHIO  4-4412 


ns 


MARCH  1953  BUILDING  SPECIALTIES 


And  ifs  «  ", 


The  , 
fabulous 


Sccuritij 

STORMIOK 

for  Combination  Alominom  and  Wood  Screen  Doers  I 


Exclusive! 

FINGIRTOUCM, 
POSmVt-ACTtON, 
PUSH-PULL  LATCH 
-INSURIS 
from  the  intido! 

SWtVEl  KNOB 
SPINS  FREELY 
WHEN  KEY  IS 
TURNED 

-INSURES  Srcunt^ 
from  tho  outsidol 


f  t  the  modern  lock  that  j  tolung  the  entire  country  by  ttorm*  lf'$ 
PR£  assembled  at  the  FACTORY  —  ready  for  immed>ote  io»tollotion 
o\  a  complete  unit,  into  aluminum  ttorm  doort  and  wood  screen  doors 
It  s  the  only  key  n-knob  storm  ond  screen  door  lock  »n  the  industry* 

5  MINUTE  INSTALLATION  SAVES  TIME- 
SAVES  MONEY -SAVES  LABOR 

STOBM-lOK  •limtrsotoft  ••cvfcKoont,  mortUifS9  of  doors  ond 
drilling  of  plotos.  AM  that  is  required  is  to  bore  one  l'«  '  hole  — insert 
STORM  lOK  -  lighten  two  screws  -  INSTALLATION  IS  COMPLETE*  Pre 
alignment  of  holes  eliminates  binding  or  stuck-fost  locks  Makes  o 
perfect  replacement  for  ensting  pull  lotches 

STORM-LOK  IS  MADE  TO  LAST - 
PRICED  TO  SELL  FASTI 

It  s  designed  for  beouty  and  utility  ond  is  sold  with  a  Life  time  Guarontee 
STORM  lOK  IS  smartly  finished  in  Aluminum,  Bross  or  Chromium  and 
comes  to  you  individually  pockaged  with  2  keys 

Made  by  Security  —  Creators  of  the 
World-Famous  KNOB-LOKf 


WIRE  -  WRITE  -  PHONE 
ULster  4-3600 

Security  Hardware  Mfg.  Co.,  Inc. 

559  McDonald  Avenue 
Brooklyn  18,  N  Y 


Another  new  feature  is  that  this 
new  door  operates  almost  silently. 
This  d  e  V  e  1  o  j)  m  e  n  t  has  been 
achieved  by  jtlacinjr  2(>  pieces  of 
sponjre  rubber  between  the  frani- 
injr  and  the  door. 

Other  outstandiiiK  features  of 
the  new  195:?  Uerry  Door  are,  an 
adjustable  bottom  weather  seal 
which  al.so  cuts  installation  time, 
complete  factory  installed  locking 
mechanism,  new  type  heavier  brac¬ 
ing,  all  welded  construction  of  lift 
sprinjr  by  the  turninjr  of  a  sinjrlo 
nut.  And  all  single  doors  can  be 
put  tojrether  to  make  double  doors. 
.Sti‘el  Door  (’orp..  Dept.  :?5i( 

S.  .Jessie  St..  I’ontiac,  Mich. 

♦  A  ♦ 

Corrugated  Closures 
Described  In  Catalog 

Info-Dulletin  .521  has  just  been 
issued  by  Fabricated  Products 
('ompany.  West  Newton.  Pa.,  man¬ 
ufacturers  of  specialties  for  cor- 
rujrated  sheet  buildinjr  construc¬ 
tion.  The  literature  fully  describes 
Fabco  Plosure  Strips  of  asphalt 
comjHisition  or  rubber  composition. 


The.se  are  premolded  corrujrated 
caulking  or  tiller  strips  for  usi*  in 
.sealinjr  the  openings  formed  by 
the  installation  of  corrugated  sheet 
metal  or  asbestos  against  tlat  sur¬ 
faces  such  as  steel  members  or 
flashinjrs  at  ridjre,  ba.se.  Kidter  or 
corner  and  for  sealinjr  the  Inittom 
of  the  wall  against  curbiiiK. 

The  bulletin  and  samples  of  both 
Fabco  ('losures  and  Topseal  Fas¬ 
teners  may  be  obtained  by  writing,' 
Fabricated  I’roducts  (’ompany. 
Dept.  M.S..  West  Newton,  Penna. 

*  *  * 


Andrea  Mfg.  Corp.  Prepares 
Bulletin  for  Aluminum 
Window  Trade 

To  keep  dealers  posted  on  all  de¬ 
velopments  in  the  Aluminum  Win¬ 
dow  field,  whether  it  be  technical, 
jrovernmental  or  trade  news,  the 
•Andrea  executive  staff  is  iirepar- 
injf  a  bulletin  called.  “The  Andrea 
F’rofit-.Vlaker”.  It  will  contain  val¬ 
uable  information  pertinent  to  all 
dealers  for  the  successful  opera¬ 
tion  of  their  business.  “The  .Andrea 
I’rotit-.Maker”  will  be  distributed 


nationally  to  all  Andrea  and  in- 
teresteil  dealers.  To  receive  this 
informative  bulletin,  send  your 
name,  comimny  name  and  address 
to  Herb  la‘vy,  .Andrea  .Manufac- 
turiiiK  ('ori>..  Dept.  H.S.,  1S.‘?  Hor¬ 
ton  .Ave.,  I.ynlircMtk.  I.onjr  Island, 
•New  5’ork. 

A  *  « 

R.  D.  Werner  Co.  Issues  New 
Metal  Moulding  Catalog 

The  K.  1).  Werner  (’’o.,  Inc.  have 
{('nntitntcd  nn  /'o.^/r  120) 


&  Home  Improvement  Detiler 
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ThrM  plant*  in  »1ratP|ically-(ocatrd  area*  mahr  our  dalivarm  a  mattar  at  fact 
And  .  yau'll  lihr  our  prtcea.  dasifn  and  aualiW  that  raperiancrd  fntinaarint 
and  prretsioa  maat-produrtien  mran  in  aalr  abiltty  and  romplaint-fra#,  tap* 
dollar  bu&inas*. 


New  Products 

(Continued  from  Page  119) 
just  issued  their  newest  catalog 
which  attractively  presents  the 
whole  Chromtrim  line  of  Aluminum 
and  Stainless  Steel  mouldings  in¬ 
cluding  mechanics  and  consumer 
shapes,  accessories,  sink  frames 
complete  with  installation  details, 
sales  aids,  etc. 


The  Circle  Air  Baseboard  Unit 
occupies  little  space  and  will  go 
i  where  regular  units  cannot  be  in¬ 
stalled.  It  is  available  in  three 
models  all  10"  high  and  3"  deep. 
Lengths  are  28",  36"  or  48",  and 
all  three  models  can  be  recessed 
to  lie  Hush  with  baseboard,  or  can 


dynamic  innovation  in  3  track  design... 

the  new  Andrea  Tn-Trac 


...the  3-track  window  that  has  everything! 

•  Non-remOYobla  tracks  •  Custom-made  to  specification  requirements 
•  Installed  effortlessly  on  . . .  Overlap  Western  Type  openings. 

Blind  Stop  and  Overlap  Eastern  openings 
^  '  I  •  Clean  window  without  removing  panels 

•  Welded  corners  •  All  extruded  aluminum 


writ*,  wire,  phona... 

.  gat  the  andrea  profit  story  X 


NDREA 


Monufoourtn  of  Aluminum  (ombmotion  Windows  t  Doors  ^ 

113  HOITON  AVENUi  •  lYNBIOOK,  1.  I.,  N.  Y.  •  lYnbreok  3.S66I 


New  Circle  Air  Convection 
I  Electric  Baseboard  Unit 

'  The  Paley  Manufacturing  Com¬ 
pany,  manufacturers  of  the  Circle 
Air  Convection  Electric  Heating 
Sy.stem,  announces  a  new  Convec¬ 
tion  P'lectric  Ba.seboard  Unit,  the 
only  one  of  its  kind  now  on  the 
market.  It  is  de.scribed  as  a  com¬ 
pletely  .self-contained  unit  that  can 
be  taken  direct  from  the  package 
and  installed  with  no  a.ssembling. 


This  Almanac  of  the  metal 
moulding  industry  belongs  on  every 
metal  trim  buyers  desk.  Copies  are 
available  on  reque.st.  White  to 
R.  I).  Werner  Co..  Inc.,  Dept.  B.S., 
295  F'ifth  Avenue,  New  York  16, 
N.  Y. 


we  keep  our  datea! 

DEFENDER  delivers 

WHAT  you  need  .  .  . 

WHEN  you  need  it 


When  you  sell  OiFENDER,  it's  almost  like 
having  your  own  warehouse  on  wheels.  For, 
thonks  to  large  volume  we  have  been  able 
to  maintain  a  delivery  system  ot  timetable 
precision.  DEFENDER  delivers  os  promised 
—  in  many  cases  within  72  hours  from 
receipt  of  order. 


HOMESTEAD- 

DEFENDER 

•  SiprM  4  4cr««N 
wiNtfpwi  tw«-tricb 

all  aluminuM 

•  AIM  .  .  .  Mtcbini 
cpmblnafiMi  Dp«r« 

•  Iptli*  anti  Oytilbr 
•iMiiiaaU 


ir/t/i  DEFENDER  you  sell  more  doors  <tud  uiudou's 
fa  more  famHics  at  better  profits. 

DIFINDIR  products  are  manufactured  by 

HONEHEAD  MANUFAdURING  (0. 

Edgewood,  Maryland 
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In*  installed  standinjr  free  from 
wall.  All  models  can  be  had  with 
efficient  built-in  single  pole  ther¬ 
mostat. 

The.se  units  employ  a  “fin"  type 
heatinj?  element  which  carries  a 
five  year  jruarantee  backed  by  a 
leadinjr  insurance  company.  Wat-j 
taKes  for  the  three  models  are  700, 
1050  and  1400.  All  models  are 
available  in  115  and  250  volts. 

For  complete  product  informa¬ 
tion  on  ('ircle  Air  Baseboard 
Units,  write  to  I’aley  Manufactur¬ 
ing  Uompany,  Dept.  H.S..  241 
Herkimer  Street,  Brooklyn  16, 


New  Sliding  Doors 

National  Door  Uo.,  of  Kenil¬ 
worth,  New  Jersey,  announces  the 
introduction  of  its  new  line  of 
sliding  doors,  trademarked  Sli- 
d-o-o-r. 


<  01110  to  IIIVIXIpTO,^^ 

iivilli  your  r4‘qiiiroinoiiij!i! 

I  luV'C  iiiid  iiiaiiv  <»lher  ^llap^^  of  exiriided  pla>tics  «'an  be  Mipplied  l»y 
lr\iii»lon  to  >peed  up  )oiir  ^laxiii^  operations,  and  rednee  your  eo»ts. 

First  to  introdiiee  lliis  |>pe  (d'  plastic  elianneling,  now  a  pro\en 
product  —  largest  producer  in  tlic  field  lr\in^ton  is  in  a  uni<pie 
position  to  supply  the  rei|uirenii'nts  of  both  inanufaetiirers  and  dealers 
in  the  aluniinuni  uindou  industry.  Dies  are  already  axailihle  lor  most 
of  the  eoiniuonlv  used  shapes:  lr\  iiijiton's  own  die  shop  is  eipiipped  to 
tot)l  up  for  special  shape-  and  to  assist  in  engineerin':  their  design. 
Samples  and  te<hniial  data  a\ailahle  on  re(|iiest. 


('(•nstrucled  with  United  States 
Plywood  ('ori)oration’s  amazinjt, 
new  Novoply,  Sli-d-o-o-rs  are  jfuar- 
anteed  not  to  war))  .  .  .  are  solid 
throughout.  Their  silent,  ea.sy- 
slidiiiK  efiiciency  is  increa.sed  by 
Sli-d-o-o-rs’  precision-engineered,* 
ball-bearinjr  rollers.  Deliveries  are 
prompt. 

Sli-d-o-o-rs  are  unsurpa.s.sed  for  of  each  door, 
use  in  closets,  wardrobes  and  as  For  de.scriptive  folder 

non-load-beariiiK  partitions  to  di-  with  complete  informat ioti.  please 
vide  rooms  ...  in  new  or  remodeled  write  to:  National  Door  Uo.,  Dept, 
homes,  apartment  hou.ses,  office  B.S.,  Michigan  Avenue,  off  Route 
buildings,  schools,  motels  and  in  2fi,  Kenilworth,  New  Jer.sey. 
trailers.  Ad.justable  slide  snides  «  *  * 

in  back  help  the  do(»rs  fit  everv  r.  p-  t  1  .  n  n 

i-losct.  When  |,r„|,,rK-  ailiusted.  Ft.  tasulation  Roll 

these  slhle  Kuides  liermit  easy  re-  In'roduced  By  Rellectal 
moval  of  the  door.  The.v  also  fasten  The  availability  of  Alfol  Insula- 
the  door  to  prevent  falling  from  tion  in  a  new  .500  sq.  ft.  roll  was 
casing.  P’acia  hide  the  mechanics  announced  last  month  liy  the  Re- 


Kor  |>ri>iii|>t  <|ilo. 
tuliiiii  II-  a 

-Iinrl  piii'i’e  Ilf 
>oiir  a  I II  III  in  II  III 
M’l'lioii  or  -I'liil 
lllll•■||^illt  of  your 
rri|iiir<-iiiriit9 


VARNISH  A  INSULATOR 


25  .\if:yle  rerraee,  Irvington  II,  N.  J. 

Midwest  Representative  for  window  chonneting: 
Codiltoc  Plastics  Co.,  15100  Second  Blvd.,  Detroit  3,  Mich. 


tlectal  ('orporation  of  New  York, 
makers  of  the  multi-layer  alumi¬ 
num  foil  product.  The  larger  roll, 
introduced  nationally  after  a  suc¬ 
cessful  12-nionth  reKi<»nal  trial, 
supplements  the  previously-stand- 
ard  250  s(|.  ft.  packafrinjr  unit.  Pro¬ 
duction  .savintrs  made  possible  liy 
the  .500  sip  ft.  roll  are  beiiiK  pa.s.sed 
on  in  lower  prices. 

According  to  the  manufacturer, 
recently  affiliated  with  the  Borjr- 
{('ontinih  >1  on  l‘ii(ir  122) 


&  Home  Improvement  Dealer 


MORE  SAIES! 

^ MORE  PROFITS  with 


Bondstone 


Reg.  IJ.  S.  Pal.  Off. 


,  BACKED  BY  BIGGER  &  BETTER  ADVERTISING 
IN  NATIONAL  CONSUMER  MAGAZINES 


New  Products 

(Coiifhiucd  from  Paf/e  121) 
Warner  Corpnralion,  the  purjKi.se 
of  the  new  package  i.s  to  off.set  in- 
crea.sed  operating  co.sts  currently 
faced  by  insulation  contractors. 
The  new  oOO  sq.  ft.  Alfol  roll, 
measuring  12  inches  in  diameter, 
weighs  less  than  4b  lbs.  This  com¬ 
pactness,  it  was  found,  enables  one 
man  to  carry  1,000  .sq.  ft.  of  insu¬ 
lation;  an  ordinary  auto  trunk  to 
deliver  up  to  5,000  sq.  ft. 


I  ^  iiiriT'-'  II  iiiiriiii 


While  all  5  types  of  Alfol  are 
now  availalile  in  the  new  large  roll, 
the  material  itself  remains  un¬ 
changed.  It  consists  of  one,  two  or 
three  layers  of  pure  aluminum  foil 
that  separate  themselves,  auto¬ 
matically  on  application,  to  pro¬ 
vide  up  to  4  reflective  air  spaces. 
Alfol  is  made  for  12-,  16-,  20-  and 
24-inch  framing  centers. 

Reflectal  Corj).,  Dept.  H.S.,  155 
East  44th  .Street,  New  York  17, 


CALL  OR  WRITE  EMCO  CEMENT  PRODUCTS,  INC. 

SHAMONIN#  PA«  •  Telephone:  Shamokin  8-6884 


greater  profits  with 
2  panel  mitred  *' 

all  aluminum  combination 
storm  and  screen  doors 

Manufactured  by  experienced  designers  and 
craftsmen  of  the  finest  extruded  aluminum  to 

SELL  QUICKLY  . .  BE  SERVICE  FREE  . .  COMPETITIVELY  PRICED  I 


New  Line  of 

Omamentctl  Iron  Grilles 

A  new  line  of  Ornamental  Iron 
screen  and  storm  door  grilles  has 
been  designed  and  is  now  offered 
by  Tennessee  P'abricating  Com- 
pany. 

In  designing  the.se  grilles,  the 
TF('  Engineering  Department  took 
into  consideration  the  very  impor¬ 
tant  cost  factor  and  the  required 
protection  for  the  door  and  the 
.screen.  Yet  maintaining  all  the 
graceful  lines  of  the  inviting  ap¬ 
peal  of  Ornamental  Iron  to  adorn 
any  decorating  motif  or  jieriod  of 
architecture. 


•  Rugged  H  Beom  Construction 

•  Hollow  Mullions. 

•  BcoutituI  Ribbed  Focc  with  Smooth  Interior  gives 
rigidity  ond  strength  ond  picture-frame  entronce  to 
your  home 

•  Three  glooming  Stoinless  Steel  holt-conceoled  hinges 
riveted  to  Z  Bor 

•  Sog  proof 

•  Two-Lite  panel  construction  gives  protection  where 
stress  ts  greotest,  smoll  lower  section  ond  lorgcr 
upper  one  for  ventilotion  flexibility  and  sofety 

•  Pneumotic  door  check  designed  to  give  smooth  silent 
swing  control 


Now  dealer  soles  olds  ond 
promotions  moteriol  ovoil* 
obie. 

Write  for  free  detorh  of  our 
special  KD  plans  Distributor¬ 
ships  in  choice  territories 
open. 


PROMPT  DELIVERY 


I^MANUFACTURINfi  CO. 

Tumpilt*,  Elinoftt,  L'C  N.'Yg 
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.Made  in  two  sizes,  one  adjust¬ 
able  for  most  storm  doors,  the 
other  for  screen  doors.  All  .scrolls 
are  heat  forced  and  feather  edit’d 
in  the  same  method  used  by  the 
blacksmiths  of  old. 


Ujr*  V  ~ 


OlSTR» 

C  If  Keystone 
'  your  section 

mediately  d 
S.;  what  terntoi 
•^*3^opportunity. 


■  MlUCft 
■ 


lie  a  Stef)  Ahead  of  Conif)elitioii,  Sell 


AlumUuuK  sS  0  ID  2  ® 


TF(^  Ornamental  Iron  door 
jrrilles  are  available  with  or  with¬ 
out  ornament,  finished  with  hi^rh 
quality  enamel ;  ornaments  .sym- 
bolizinfj  the  tlyin};  mallard,  the 
owl  at  roo.st  and  the  buckiiiR 
bronco. 

The  photofrrajih  above  shows 
Pattern  No.  15:i,  buckin^r  bronco. 
Address  Tennes.see  Fabricating 
('o..  Dept.  B.S.,  14JM)  Grimes  St., 
Memphis,  Tenn. 


Ic  s  practic'alh  inJcMruciihlt'  by  elements 
of  weather.  Multi-coated  and  baked  (not 
spra>ed)  by  a  prtxess  that  jtives  an  even, 
lasting;  finish,  that  defies  deterioration 
indefinitely.  Unlike  a  sprayed  paint  finish. 
Keystone  keeps  its  gleaming  finish  fi>r 
years  ahead. 


Note  Keystone's  Exclusive 
INTERLOCKING  FLANGES 

make  for  greoter  protection 
ond  more  efficient  instoilo- 
fion  .  .  .  instoilotion  starts 
from  bottom  up. 


I  INCH  FACING  end 
^4  inch  lewer  nen^*. 


New  Low  Cost  Adjustable 
Aluminum  Louver 

A  now  low  cost  Adjustable  Alu¬ 
minum  Louver  recently  introduced 
by  the  Leslie  Welding  Co.,  provides 
an  easily  installed  means  of  venti¬ 
lating  Kfible  peaks  with  pitches 
from  1-12  throuyrh  12-12. 

The  manufacturer  states  that 
the  design  of  the  new  Louver  of¬ 
fers  the  followinjr  advantayres;  1) 
Quick  installation  behind  facia  as 
illustrated  in  accompanying  photo- 
yrraph ;  2)  Recessed  in.stallation 
>rives  appearance  of  traditional 
woodefi  triangular  louvers;  2) 
FI imi nation  of  .saKRiuK  or  rattlinj!: 
by  1-point  reinforcement  of  louver 
vanes;  1)  V'ariation  in  vertical 
spacinjf  of  vanes  minimized  by 
center  location  of  operatiiijr  mem¬ 
bers.  Louver  free  area  is  not  im¬ 
paired  at  low  pitches;  and  5) 
Louver  is  integral  unit  and  cannot 

{Continued  on  Pane  124) 


AvailobI*  in 
White  ond  Pottel 
Shodec 


KEYSTONE  SIDING  Insulates,  Protects  and  Beautifies  the  Modern  Home! 

YOUR  GUARANTY  OF  SATISFACTION! 


WRITE,  WIRE  or  PHONE  FOR  AVAILABLE  TERRITORY! 


CORPORATION  OF  AMERICA 

207  Clinton  Avenue  Newark  2,  New  jersey 

Bigelow  8-1475 


&  Home  Improvement  Dealer 


1  KEYSTONE 

A  Pr<xluct  of 

ALLOYS 

- ^ 

COMPANY 

1  550  Grant  Street 

1  k _ 

Phone:  ATIantic  1-1602 

Pittsburgh  19.  Po 

storm  Door 

HARDWARE 

IMMEDIATE  DELIVERY 

Here  are  really  competitive  prices. 

If  you  are  a  manufacturer,  distribu¬ 
tor,  or  dealer  —  our  complete  line 
of  storm  door  hardware  accessories 
will  put  money  in  your  pocket. 


Ideal  Storm  Door  Hardware  KIT 

Closer,  hinges,  latch  and  chain 
complete  in  one  iit.  Saves  time, 
lobor,  money.  Easier  handling  helps 
solve  inventory  control,  fen  year 
guoronfee. 


All  Aluminum  Letter  Slot 

Precision  mode  with  bright  finish. 
Strong  duty  spring  action.  Priced 
right.  Shipped  with  assembly  nuts 
and  bolts. 

Substontiol  stocks  assure  you  of 
prompt  shipments.  For  price  quota¬ 
tions  on  aluminum  latches,  sterling 
door  grilles,  aluminum  screen  wire, 
coulking  compounds,  rubber  or  felt 
door  bottoms,  stainless  steel  hinges, 
and  dozens  of  other  items  —  Write, 
Wire  or  Phone  Today. 

L  CANTER  &  SON 

528-40  W.  Oxford  Street 
Philadelphia  22,  Pennsylvania 
STevenson  2  9212 

"Who/eso/e  Hardware  Jabberf  far  the 
Storm  Door  Trade'* 


I  New  Products 

(Continued  from  Page  123) 
come  apart.  Individual  vane.s  can¬ 
not  fall  out.  An  adju.stablc  lla.sh- 
iiiK,  which  i.s  installed  below  the 
bottom  vane  is  furnish('d  with  each 
unit. 

Ix'slie  Ad.ju.^able  Aluminum 
Louvers  are  sui)plied  comj)lete 
with  aluminum  .screen  in  three 
sizes:  7  vanes,  0  vanes  and  5  vane.s. 
Packed  two  per  carton,  b  cartons 
per  ca.se. 

*  4.  « 

All  Wood  Combination 
Windows 

A  new  all  wood  combination  unit 
that  i.s  IxtomiiiK  .sales  volume  and 
increasing  profits  for  dealers  i.s 
manufacturt'd  by  the  Moore  Sash 
('ompany.  They  have  all  the  fea¬ 
tures  important  to  the  homeowner 
— yet,  .sell  foi‘  le.ss  than  half  the 
price  of  an  average  metal  combi¬ 
nation.  Accordinjr  to  the  manufac¬ 
turer,  MOORE  All  Wood  Self- 


StorinK  SCREEN'  and  STORM 
SASH  cost  about  the  .same  as 
screen  and  .storm  windows. 

The  manufacturer  .states  that 
the.se  combinations  are  made  of  the 
finest  kiln-diied  Pondero.sa  Pine 
treated  with  a  toxic  preservative  to 
resi.st  rot,  termites  and  moi.sture. 
Thei’e  is  no  chance  of  .sticking  due 
to  climatic  changes.  In.stallation  is 
simple — can  be  done  in  a  few  min¬ 
utes.  They  come  completely 
\\(>ather  .stripped  and  fit  any  size 
wood  window  frame. 

*  *  * 

Simmons  Fastener 
Issues  New  Catalog 

A  comprehensive,  3(5-page  cata¬ 
log  covering  the  complete,  ex¬ 
panded  line  of  Simmons  Ea.steners 
has  ju.st  been  issued  by  Simmons 
Eastener  Corporation,  Albany, 
New  York.  The.se  fasteners  ai’i* 
suited  for  widely  divergent  aiti)li- 
cations  in  building  and  othei’  in- 
du.stries. 


1:il 


FREE  DELIVERY 

within  50  cni-rodius  ot  Mt.  Vernon,  N.  Y. 

NOW... 

i 

meet  the 

NEWEST 
MEMBER 

of  our 

I  } 

family ...  ^ 

THE  EXCITING  NEW 

All-time 

LUMINUM 

TRIPLE  CHANNEL 
STORM  WINDOW 

with  many  new  odvonces 
including  SNAP-LOCK  handles! 

SEE  n  NOW  AT - > 


Artistic 

1 

Q 

■  SOURCE 

■  VALUE 

CASEMENT 

SCREENS, 

STORM 

SASH 

& 

FULL  LINE 
Of 

GRILLES 
IN  STOCK 


ALL  ALUMINUM 
COMBINATION 

STORM  &  SCREEN 
DOORS 

Manufactured  in 
our  own  plant 

•  All  Extruded  63STS 

•  Expander  bottom 

•  Z  bar  construction 

FREE  DELIVERY 
50-mi.  radius  Mt.  Vernon 


Artistic 


Venetian  blind  corporation 

212  South  12th  Avenue,  Mount  Vernon,  N.  Y. 
MOunt  Vernon  4-4792 
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Detailed  sections  are  devoted  to 
the  members  of  the  Simmons  line: 
Quick-Lock,  flexible  in  installation 
and  suited  for  unlimited  applica¬ 
tions  throuKhout  manufacturing'^; 
SpriiiK-liOck,  a  one-piece  blind  fas¬ 
tener  that  is  available  in  plastic 
and  is  widely  used  as  refrigerator 
shelf-supports,  dashboard  plujrs 
and  ornamental  knobs;  Koto-Lock, 
a  butt-joint  panel  fastener  used  ex¬ 
tensively  in  connection  with  honey¬ 
comb  panel  or  othei'  sandwich-typt* 
construction  materials;  and  Link- 
Lock,  a  liiKh-stienjrth,  all-steel  de¬ 
vice  adaptable  for  container  seal¬ 
ing  where  positive,  preloaded  clos¬ 
ure  is  desired.  Numerous  applica¬ 
tions  of  each  fastener  type  ai  e  pic¬ 
tured  and  described. 

*  «  « 

New  GE  Room  Air 
Conditioners 

Two  General  Electric  r(K)m  air 
conditioners  that  will  adjust  them- 
.selves  automatically  to  room  tem¬ 
perature  chanKes  have  been  an¬ 
nounced  by  H.  H.  Donley,  jreneral 
manaKer  of  the  specialty  refritter- 
ation  products  department. 

After  the  units  have  been  turned 
on,  the  refri^eratinj?  mechanism  is 
controlled  by  a  thermostat,  adjust¬ 
able  to  any  one  of  six  settintrs  by 
means  of  a  plastic  dial  on  the  front 
base  of  the  cabinet.  This  thermo¬ 
static  control  turns  the  refriKerat- 
injr  mechanism  off  when  the  room 
temperature  drops  to  the  .selected 
level  and  sets  it  into  operation 
apain  when  the  temperature  rises 
two  or  three  degrees  aliove  that 
level,  Donley  explained.  A  ventilat¬ 
ing  fan  will  continue  to  circulate 
room  air  after  the  refrigerating 
mechanism  has  been  cut  off. 

The  units  dehumidify  the  air  as 
they  c(K)l  it;  filter  out  most  dust 
and  dirt  from  the  air,  and  reduce 
air-borne  pollen,  Donley  said. 

Three  circular,  louvered  vents,  , 
located  just  behind  a  removable, 
ornamental  wire-mesh  grille  at  the 
front  of  the  cabinet,  can  be  rotated 
independently  to  channel  air  flow 
in  any  direction. 

{('(lilt) mud  (III  I*(i(j(  126) 


When  you  want  QUALITY  windows 

You  Can’t  Beat  Redwood 


(]lieck  these  proven  facts: 

1.  REDWOOD  Is  one  of  the  world’s 
fine.st  insulators! 

2.  Heat  flows  thru  steel  260  times  as 
fast  as  thru  REDWOOD! 

3.  Heat  flows  thru  aluminum  1160 
times  as  fast  as  thru  REDWOOD  ! 

4.  REDWOOD  used  by  the  CAMP- 
BELL  SASH  WORKS  shows  less 
shrinkage  and  swelling  than  con¬ 
crete! 

.'i.  REDWOOD,  —  even  under  condi¬ 
tions  that  favor  decay,  —  is  one 
of  the  world’s  most  durable 
woods! 

6.  REDWOOD  DEALERS  show  a 
greater  percentage  of  profit  per 
dollar  of  merchandise  sold. 


CAMPBELL’S  Redwood  Combination  Windows  are  the 
finest  quality  obtainable. 

THE  CAMPBELL  SASH  WORKS 


2409  WILSON  AVENUE 


CAMPBELL.  OHIO 


Phone:  52615 


InflK  -  JASON  -  GR?UES 

Let  "JASON"  Help  Close  That  Door  Sale! 

•  All  Jafon  Grilles  ire  beautifully  designed  for  (racious  livinj. 
rugged  in  construction  to  Ijst  j  Housetime. 

#  Economically  priced  for  added  profits  to  all  your  Door  Sales. 

REFLECTORIZED  ALUMINUM  INITIALS  —  ANY  QUANTITY 

•  EXTRUDED  ALUMINUM 

•  HEAT  TREATED  JASON  and  COMPANY 

•  ALL  SIZES  Mart  Building  1 1 S  Market  Street 

•  3  16  "  TOP  and  BOTTOM  RAILS  Youngstown.  Ohio  Phone  41645 


&  Home  Improvement  Dealer 
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SPECIAllY  TREATED  STAIN,  EXCIUSIVE  INTERLOCK  AND  VENTILATING  FEATURES. 

S  QUARTER  FRAME. 

PAPOOSE  THE  MOST  ECONOMICAL  REDWOOD  COMBINATION 
IT'S  PRICED  FOR  VOLUME 

EXCLUSIVE  TERRITORIES  OPEN  TO  ALERT  DEALERS  AND  DISTRIBUTORS 

WRITE,  WIRE  or  PHONE 
DEPT  G-S 

13330  W.  McNicholas  Rd. 

Detroit  35,  Mich.  UNiversity  4-7134 


MANUFACTURING  COMPANY 


OVERCOME 

PRICE 

RESISTANCE 

with 

^eatUe/L-Jiiie 


REDWOOD  COMBINATION 
STORM  WINDOWS 


CERTIFIED  KILN  DRIED 
CALIFORNIA  REDWOOD 


New  Products 

(('out  ill  lied  fill  III  Pdffc  125) 

The  rooTTi  air  conditioners  are 
turned  on  by  means  of  a  recessed 
dial  on  the  top  left  side  of  the  cabi¬ 
net.  Another  .setting  for  this  dial 
makes  it  po.ssible  to  turn  on  only 
the  ventilating  fan.  A  similar  re- 
ces.sed  dial  on  the  toj)  right  side  of 
the  cabinet  controls  a  damper  for 
the  admission  of  fresh  air  from  the 
outside. 


4c  4c  >}c 

Reynolds  New  Brochure  on 
Reynolds  Aluminum 
Mill  Products 

Reynolds  Metals  announces  its 
new  “19.5:5  RKVNOLDS  ALl'MI- 
NUM  .  .  .  MILL  PRODUCTS” 
brochure,  now  ready  for  distribu¬ 
tion.  It  outlines  the  increasing  ad¬ 
vantages  of  wrought  aluminum 
alloys,  lists  Reynolds  aluminum 
mill  products,  and  details  the  vari¬ 
ous  jiroduct  forms,  finishes,  alloys, 
tempers  and  sizes  that  are  avail¬ 
able.  ('asting  alloys  are  also  in¬ 
cluded. 

The  12-page,  .‘l-color,  8io  x  11- 
inch  brochure  also  cTmtains  a  handy 
alloy  selection  guide  as  well  as  per¬ 
tinent  information  on  fabricating 
and  finishing.  It  lists  other  heli)ful 
literature  and  movies  available 
from  Reynolds  and  gives  a  conve¬ 
nient  listing  of  all  branch  otlices 
located  in  princiiTal  cities  through¬ 
out  the  I'nited  States. 

The  new  brochure  will  be  mailed 
without  charge,  upon  reijuest  to 
the  Advertising  Department.  Rey¬ 
nolds  Metals  Company,  2.500  South 
Third  Street,  Louisville  1,  Ken¬ 
tucky. 

•  * 

New  Folder  On 
Pre-Finished  Wallpanel 

The  ea.se  of  application  of  pre¬ 
finished  wallpanels  is  portrayed 
grai)hically  in  an  attractively  illu.s- 
trated  new  folder  just  issued  by 
the  Prefinished  WalljTanel  Council, 
the  national  as.sociation  of  the  in¬ 
dustry. 

“It's  Easy”  is  the  title  of  this 
new  folder  which  illustrates  the 
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Juniper  Triple  Truck 
Windows  ore  now 
ovoiloble  to  occom- 
modotc  odditionol 
distributors  in  these 
oreos. 


NEW  YORK 
NEW  ENGLAND 
NEW  JERSEY 
PENNSYLVANIA 


ASSURE  YOUR  SUPPLY  NOW  AND  IN 

FUTURE  WITH  JUNIPER  -  QUALITY 

PRODUCTS  THAT  ARE  PROVEN  SURE¬ 
FIRE  SALES  BUILDERS? 

The  JUNIPER  TRIPLE  TRACK 

all  dhimir.  tn'btnat 

STORM  &  SCREEN  WINDOW 

^  63ST-5  extruded  aluminum. 

*  U'Shape  teleuoping  expander  sides 
and  sill. 

^  Automatic  adjustment  to  any  prime 
frome. 

*  Automatic  weatherlock  tongue>in-groove 
TRACK  design  .  .  .  not  channel. 

^  Self-storing  inserts. 

*  Absolute  ventilation  control  from  top  or 
bottom. 

^  Inserts  raise  or  lower  to  any  position  .  .  . 
and  STAY  I 

^  All  aluminum  screening. 


m 

ALUMINUM  PRODUCTS,  INC 

322-324  ILTON  STRICT 
BROOKLYN  t,  N.  V. 
TILIPHONE:  TAylor  7-3S19 

★  ★★★★★★★★★★★  ★★ 


Prompt  Delivery 
You  Con  Rely  On! 

★★★★★★★★★★★★ 
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few  simple  steps  to  be  followed  by 
the  home  handyman  in  applying 
prefinished  wallpanels  to  wall  and 
ceilinpr  surfaces  in  his  home 
kitchen,  bathroom,  laundry,  utility 
room,  attic,  den  or  recreation  room. 
1'he  new  folder  shows  the  man  who 
does  not  want  to  enjratre  a  profes¬ 
sional  applicator  how  he  can 
do  a  satisfactory  i)refinished  wall- 
panels  installation  job  himself. 
This  hardlM)ard  material  comes  in 
a  wide  variety  of  colors  and  finishes 
to  fit  any  possible  ilecorative 
scheme. 

The  illustrations  jioint  out  that 
prefinished  walljianels  are  easy  to 
handle,  ea.sy  to  cut.  ea.sy  to  pre¬ 
pare,  ea.sy  to  apply  and  easy  to 
clean.  The  folder  shows  hoir  to 
plan  the  job.  hoir  to  lU'ejiare  the 
walls,  hoir  to  mark  and  cut  panels, 
and  how  to  apply  the  material  to 
the  walls  and  ceilings  in  new  con¬ 
struction  or  remodelinjr  work. 

The  new  folder  may  be  obtained 
free  by  writing’’  to  the  I’refinished 
Wallpanel  Council,  .■52:?  Kepulilic 
lUiildintr,  Cleveland  15,  Ohio. 


ELLWOOD 


The 

ALUMINUM 

COMBINATION 

DOOR 

THAT  WILL  BUILD 
YOUR  SALES  VOLUME 

The  best  quality,  finest 
engineered  door  in  the  trade. 


•k  Heavy  Corner  Construction 

vv  Top  Quality  Latch 

•k  Super  Heavy  Kick  Panel 

if  Storm  King  Door  Check 

if  Quick  Change  from  Glass  to  Screen 


k  Double  Locked  Inserts 
k  Simple  Bottom  Adjustment 
k  Stainless  Steel  Hinges 
k  Aluminum  Screen  Wire 
k  Competitively  Priced 


Your  salesmen  can't  miss  with  the  Ellwood  Door  ...  it  has 
everything  their  customers  want,  dozens  of  sale-closing  fea¬ 
tures. 


* 


*  * 


MAIL  THE  COUPON  TODAY 


Blue-Green  Transparent 
Coating  Available 
For  Windows 

-A  now  product  which  mjiko.s  it 
easy  and  im'xptm.'^ivo  to  coat  win- 
dow.s  and  skyliy^hts  with  a  clear, 
tran.sparont  bluo-jrroon  tint,  thus 
incroasin^f  visual  comfort  in  homos, 
oflicos  and  factories  has  just  boon 
announced. 

This  new  product,  (llare-Out. 
acn  be  sprayt'd  or  rolled  mi  win¬ 
dows  or  skyliphts  to  cut  down  heat 
and  plare  from  the  sun.  thereby 
improvinp  workinp  conditions  and 
increasinp  productivity. 

Where  formerly  an  exjiensive 
tinted  plass  installation  was  re- 
(juired,  (Jlare-Out  can  now  be  u.sed 
easily  and  inexpensively.  One  pal- 
lon  covers  up  to  400  s(j.  ft.  and 
can  be  put  on  with  a  spray  pun  or 
mohair  paint  roller.  The  u.se  of  a 
paint  roller  creates  an  attractive 
mottled  effect. 

{('outinind  on  Pafio  128) 


THE 


ELLWOOD 

ALUMINUM  DOOR  CO..  INC. 

Ellwood  City,  Penno. 
Phone  2755 


MAKE  UP  TO  200%  PROFIT 
WITH  BARNHART  STORM  SASH! 


NO  INSTALLATION  NECESSARY 
ALL  CUSTOMERS  SATISFIED 

Approved  by  every  casement  manufacturer  .  .  .  Three  stand¬ 
ard  sizes  .  .  .  Glazed  in  seconds  by  anyone  .  .  .  Saves  80% 
to  90%  of  heat  otherwise  lost,  at  only  53%  of  cost . . .  Send 
for  samples  and  price  lists. 

DEAL  DIRECT 
SAVE  THE  DIFFERENCE! 


Immediate  The  A.  W.  BARNHART  CO. 

Dalivery  mo  HIGHLAND  STREET  .  PORT  CHESTER,  N.  Y. 


&  Home  Improvement  Dealer 
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Here's  the  Most  Excilinff 
Announcement  of  the 
year  in  Aluminum  ('.om~ 
bination  Stftrm  Wintloirs 


Amazing  New  4-Way 


Window 
with 

Telescopic 
Expanders 

aunun^H  fterfvvl 
lit  tinil  lif*ltl‘ 
iihkh  rvffitnUe»H 
i»l  ty/>*‘  itr  4  tut’ 
tiitioH  ttf  ttitt- 
tittu'  Iriinie 

Sensational  "ex¬ 
pander”  feature 
provides  "full- 
float"  flexibility- 
compensating  for 
normal  settling, 
expansion  and  con- 
traction  of  all 
house  windows 
— assures  lifetime 
permanency. 


New,  for  the  Mrtl  lime,  fhenlit  fe  Ftoben 
4-wev  detifn,  yeur  cwtiemer  con  have 
screen  ol  top  er  bottom  with  eoty  slide  of 
•  loss  to  protect  against  sudden  shower 
Screen  con  also  be  roised  to  air  bed  cloth¬ 
ing.  shake  mops,  etc 


Find  out  more  today  obout  the  storm  window 
that  outperforms  oil  ethers  it’s  the  talk  of 
the  industry 

flClVSIVt  DISTRIBUTORSHIP  RVtllRBKI 

ft  rite,  srire.  /thane  fodn  « 

FRABEN  ALUMINUM 
INDUSTRIES  CORP 

N.  I-I.  Tor.  Moore  St.  A  MosaRMen'iiRiK  k«e. 
I*hila(tel|thia  IN,  l*a. 

Dlw«y  4-4300 


NERSICA  Conyention 

(CoHfitnted  ftwtt  Page  116) 


Above:  Joe  Frank,  Adv.  Mgr.,  Altol  Bldg.  Above:  Kenneth  Appleman,  Vice.  Pres., 
Blanket  Insulation.  Electriglos  Corp. 


New  Products 

{('iinthniit}  from  Vofir  127) 

(ilaro-Out  is  permanent  and  will 
not  pt>el,  ehip  or  wash  off.  .so  that 
(Ilare-Ont  tinted  windows  may  be 
safely  washed  in  the  ordinary  way. 
It  is  available  only  in  KJdlon  cans 
at  per  jrallon.  Made  by  Fade- 

Proof  Forj).  of  America. 

«  »  ♦ 

New  Siding  Made 
Of  Masonite 

Capitalizing  on  the  successful 
record  of  Tempered  Presdwood  as 
a  sidinjr  material.  Masonite  Corpo¬ 
ration  has  announced  the  introduc¬ 
tion  of  Ma.sonite  Sidinjr,  a  Pre.sd- 
wo<m1  Product.  Cut  to  size  and 
packaged,  the  panels  are  especially 


prepared  for  siding.  They  are  avail¬ 
able  in  widths  of  12",  16"  and  21". 
in  thicknesses  of  >  f"  and  .0,16"  and 
in  lenjrths  of  S',  10'  and  12,  with 
or  without  a  specially-designed 
shadow  strip. 

The  Ki'owinjr  popularity  of  the 
panels  for  residential  sidinfr 
l)romi»ted  the  company  to  cut  and 
package  them  as  a  service  to  deal¬ 
ers  and  builders.  Since  Tempered 
Pre.sdwood  as  residential  sidintr 
was  introduced  at  the  llKl.'l  Chicajro 
World’s  Fair,  more  and  more  archi¬ 
tects  and  builders  have  found  it 
ideal. 

“Shadowline  wood  strips"  are 
shaped  pieces  of  lumber  with  a  rab¬ 
bet  in  one  edjre,  desifrned  to  fit  any 
of  the  board  widths.  In  addition 
to  the  distinctive  shadow  line  cre¬ 
ated,  the  shadow  strips  save  1  inch 


1 
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of  overlap,  or  4  to  8  per  cent  ofj 
the  panel  surface,  dependinK  on  its  | 
width.  Design  of  the  strips  permits ! 
the  nails  to  k<>  through  the  Tem- 
pf*red  Pre.sdwood,  the  strip  and  the! 
.stud.  When  the  ordinary  lath¬ 
shaped  strip  is  used,  the  nail  must, 
also  go  through  another  lap  of  the: 
siding.  The  strip  saves  nailing  la- 
lM>r  and  speeds  the  ixisitioning  of! 
the  next  panel.  It  is  rejiorted  to  be 
practical  for  any  sheathing,  or  no 
sheathing. 

*  «  « 

GE  Book  on  Kitchen 
Planning  Published 

A  book  on  home  kitchen  plan¬ 
ning  by  V’ictor  Civkin,  architec¬ 
tural  consultant  to  the  General 
Klectric  Company’s  Home  Bureau, 
has  just  been  published  by  h’aw- 
cett  Publications,  Inc. 

Titled  “Today’s  Woman  Prize 
Kitchens”,  the  new  Ixxjk  averages 
better  than  three  pictures  or  dia¬ 
grams  per  page  and  is  jam-packed 
with  such  information  as  how  to 
plan  a  kitchen,  how  to  furnish  it, 
and  tips  on  lighting. 

The  author,  Victor  Civkin,  A. I. A., 
has  spent  almost  twenty  years  in 
kitchen  planning  work  for  G.E., 
besides  maintaining  a  private 
architectural  practice.  During  this 
l)eriod,  he  sui)ervised  the  planning 
and  construction  of  more  than  18,- 
000  electric  kitchens  and  400  pri¬ 
vate  residences,  including  the  Gen¬ 
eral  h.lectric  “Young  America 
Home”  now  being  j)romoted  na¬ 
tionally. 

“Today’s  Woman  Prize  Kitchens” 
was  edited  by  Alfred  Eris,  and  is| 
listed  as  No.  161  in  the  Fawcett 
series.  The  paper-bound  book  con¬ 
tains  148  pages  and  is  priced  at 
75c.  It  will  be  .sold  from  newsstands 
and  drugstore  magazine  counters. 

♦ 

New  Kitchen  Cabinet  Line 

A  complete  line  of  American- 
Standard  kitchen  cabinets  that  of¬ 
fers  .sales  and  stcx-king  advantages 
to  both  retailers  and  wholesalers 
was  recently  placed  on  the  market. 

(Contimud  on  Poffe  I.’IO) 


BIGGER  GLASS  AREAS  for  extra  light  and  visibil¬ 
ity;  all  sash  inserts  easy  to  remove  or  change 


Look  St  these 

AIREX 


Sturdy,  extruded  ALL  ALUMINUM  CONSTRUCTION 
—  Tempered  to  rugged  T-5  condition 


No  levers,  latches,  knobs  or  catches  to  twist 
turn,  or  pull  Nc  operating  hardware  to  get 


out  of  order 


Switch  screen  and  gloss  each  season  in  only 
TO  to  20  SECONDS. 


Convenient  year  round  SELF  STORING  screen  ond 
storm  snsh  ,  .  ,  maximum  convenience. 


FROM  INSIDE 


All  glass  panes  are  CUSHION  SEALED  in  the  sash 
frames  with  super-tough  plastic  splines. 


the  hottest  new 


Quick,  easy  reglazing  or  rescreening  if  needed. 

Sturdy  frame  lip  fits  most  double  hung  windows 
—  also  available  for  picture  and  oriel  windows 

No  fitting  problems  on  out-of-true  windows 

A  tried  and  proved  window  in  every  detail,  at 
the  lowest  K-D  prices  ever  offered  for  windows 
of  comparable  quality  and  features 

Choice  territories  available  for  dealers  and  dis- 
fributors  for  set-up  windows 

Write,  wire  or  phone  for  full  detoils 
on  our  unusually  attractive  long- 
profit  franchise  arrongement. 


one-over-one,  lip- 
type,  all-aluminum 
self-storing  screen 
and  storm  window 
on  the  market! 


Rex  "W  indows  Inc* 

487  Bonham  Ave.  Columbus  3,  O. 


DEALERS-  SELL  MORE  STORM  WINDOWS 

Offer  customers  SLIDE  0  VENT,  the  ventiUtor  with  ‘  tinger-tip"  control 


loar  AT  THIS 
FINE  (ONSTRUaiON 

I4sr  ro  mttAu 


"A  So/ei  Clincher" 

»ay  siAali-n  fnMit  Tout -to 
rosHt.  iFnc-e  • 

HI.IDK  IF  VKNT,  the  aale  la 
cllnthrtl  SliHe  moat  aHtfin 
wlndiMi  are  \rntleaa  atul  moat 
ptxatle  want  tMiU  in  win- 

SMhE  O  VKNT  la  a 
natural  u»  arai  a  aaU. 

Ma<lr  of  ahiminurn  with 
bronie  acrmnlng.  It  a<UpU  to 
elthrr  metal  or  wood  aaah.  flell 
It  fully  inatallod  or  Juat  drill 
hoiee  arul  lot  ciiatamaf  InaUU. 

Kitbir  M4\  niorr 


•  ifilt  r 


r.l  dlx. 


SIJDK  <»  \  K.NT 

RENE-CRAFT  PRODUCTS 

1330  Owens  Bldg.,  Wilmette,  Illinois 


Ta  Bonahdt  Dralara — Sample  SLIDE- 
0  VENT  Paite  coupon  an  company 
'  lelterhoad  and  mail 


To:  Rene-Croft  Products 

1330  Owens  Bldg. 
Wilmette,  Illinois 

Pteaae  aend  F'^oo  SLIDE-O  VENT  aampit  aad 
complete  deacriptive  and  prico  Information. 

Name 

Company  ... 

Addreat 

City  State . 


]2^t 
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H  sc 

TRACK-EZE 

ALUMINUM  LUBRICANT 


Sticking  and  binding  aluminum 
windows  slide  like  magic  with 
one  application  of  amazing  HSC 
TRACK-EZE.  One  tube  will  treat 
20  or  more  one,  two  or  three 
track  windows. 

Stop  those  headaches  (Better 
than  aspirin)  from  customer  com¬ 
plaints  of  troublesome  windows. 
Prevents  corrosion.  Makes  win¬ 
dows  operate  freely.  Not  af¬ 
fected  by  temperature. 

Send  $1.00  for  regular  intro¬ 
ductory  size  tube  of  TRACK-EZE 
—  See  for  yourself  what  an 
amazing  product  it  is. 


SILVER’S  STANDARD  EQUIPMENT  CD. 


Ntrtionoi  Oiftributors 

1308  Western  Avenue 
South  Bond  19,  Indiono 


Procition  roll-formod  from  3-SHI6 
aluminum.  Deiign  bated  upon  the 
mott  popular  profila  tactions  now 
being  utad  by  laoding  fobricolort 
and  KD  plants.  Easier  fabrication 
and  low  cost  puts  you  in  line  with 
any  competition. 

Sond  for  Mff  SAMMf  and  prko 
information  itating  quantity 
and  longths  doairod.  Availabla 
for  prompt  dollvory  F.O.B.  our 
own  mill. 

Pas  hod  •  *hr«  frfono. 


Mils  — BiSfC  Aluminum  Eitrusufts  md  RoH  Formed  Products 
?9S  MFTH  AVE.  W  Y  16.  N  Y  •  FACTORIES  GREEWVIUE  PA 


!  New  Products 

I  (Contitmed  from  P(Uje  129) 

I  Special  feature  of  the  new  line  i.s 
i  the  ea.se  with  which  a  jirreat  variety 
!  of  .storarre  .space  arranRement.s  can 
he  made  in  single  units.  Patented 
construction  of  ba.se  and  undersink 
cabinets  allows  doors,  sliding 
:  shelves,  e.\|)osed  and  concealed 
drawers  to  be  added,  removed  or 
switched  from  place  to  place  with 
little  effort.  The  flexibility  of  these 
cabinets  makes  it  po.ssible  for  the 
retailer  to  plan  kitchens  with  .stor- 
I  a)fe  space  designed  specifically  to 
meet  fhe  individual  working,  buy¬ 
ing  and  eating  habits  of  each  cus¬ 
tomer.  The  ease  of  converting 
these  cabinets  after  installation 
Ifrovides  additional  c<)nsumer  .sales 
appeal. 

*  *  * 


KD  Tub  Enclosure 
And  Shower  Door 

VVind.sor  Supply,  Inc.,  announces 
the  development  of  a  K.  I),  shower 
door  and  tub  enclosure  frame 
named  The  Windsor  liegent.  This 
completely  new  patented  design 
simplifies  as.sembly  to  the  extent 
that  any  dealer  can  make  up,  with 
a  minimum  amount  of  equipment 
and  skill,  a  beautiful  custom  door 
or  enclosure. 

This  new  Windsor  Regent  pre¬ 
fabricated  door  kit  is  supplied  in 
one  standard  size  which  can  be  cut 
down  with  an  ordinary  hacksaw  to 
fit  any  size  opening. 

The  top  and  bottom  rails  are  cali¬ 
brated  so  as  to  eliminate  all  gue.ss 
work  in  determining  cutting  di¬ 
mensions,  etc.,  and  makes  the 
frame  self-measuring.  An  attrac¬ 
tive  sliding  top  and  bottom  bracket 
enhances  the  over-all  beauty  of  the 
fixture  and  provides  several  inches 
in  width  adjustment. 

*  *  * 


Illbronze  Introduces  New 
All-Purpose  Roof  Coating 

An  improved  roof  coating,  guar¬ 
anteed  by  the  manufacturer  to 
outwear  any  other  similar  pre- 


SPLINE 
GLAZING  STRIP 
GLAZING  CHANNELS 

COMPOUNDED  AND  EXTRUDED  TO 
YOUR  PARTICULAR  REQUIREMENTS 


Jarene  "B"  Vinyl  Plastic  —  the  ideal  insulotor 
—  make  your  windows  RHAILY  weother-tite. 
Seals  out  drafts,  dirt  and  rain. 

For  oil  windows— wood, 
steel  or  aluminum. 


Specialists  in  custom  extrusions  for  over  25 
years.  Send  prints  for  quotation.  Samples  sent 
on  request. 


Costs  so  little  •  -  Adds  so  MUCH  I 


|aPPOW  PROPUCTy- 

^^470  NO  LA  SALII  ST.,  CHICAGO  tC 


SELLS 

on  Sight!! 


Half  a  thousand  Vulco  fobricotors  report 
Vulco  Aluminum  Screens  sell  themselves. 
The  ease  of  fool  proof  assembly  will  cer> 
toinly  make  this  the  most  profitable 
decision  you  ever  made.  Write  for  com¬ 
plete  information. 


Vulcan  Metal  Products 


2801  6th  Avenue  South 
Birmingham,  Ala.  Phone  4-5423 
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servative  di-  paint  by  as  niiicli  as 
10  to  1.  has  been  develojH'd  by  the 
Illinois  Bronze  Powder  ('o. 

Although  readily  applied  with 
l>riish.  this  new  product,  called 
Riif’-Top,  is  not  a  paint.  Rather, 
it  appears  as  a  thick,  rubbery 
aluminum  mastic  which,  unlike 
ordinary  paint  or  other  protective 
coatinjrs,  never  cracks,  peals  or 
washes  off.  Its  deep  penetrating 
action  affords  la.stinjr  protection 
for  roofs,  walls  or  surfaces.  One 
application  i)ermanently  stops 
leaks,  repels  moisture  and  prevents 
drippinfr. 

Ruf-Top’s  silver  finish  reflects 
up  to  75' <  of  heat  and  lijrht  rays. 
Roofs  coated  with  it  keep  buildinjys 
up  to  15' ^  cooler  in  summer  and 
up  to  15' <  warmer  in  winter. 
Moreover,  it  is  absolutely  imper¬ 
vious  to  all  weather  conditions; 
retaining  its  waterproofing  and  in- 
sulatin^r  qualities  for  years. 

Prices  and  additional  informa¬ 
tion  available  upon  request  to  man¬ 
ufacturer.  the  Illinois  Bronze  Pow¬ 
der  ('().,  2b2.‘l  So.  ('lark  St.,  Chi¬ 
cago  11.  Illinois. 


SrORiM  WIZARD 

ENSEMBLE 

nr  TIC  "MABIC  HINGE" 
rl^UJ  CASEMENT  STORM  SASH 


W  COMBINATION  STORM 
M  AND  SCREEN  DOOR 

Here's  the  ALL-Alumlnum  twins  that  have  all  America  tolk- 
ing.  STORM  WIZARD  products  are  engineered  to  give  the 
topmost  in  design,  materiol  ond  construction  with  the 
features  that  every  home  owner  wants.  STORM  WIZARD'S 
"extra  features"  mean  "extra  profits"  for  YOU. 

m  Combination  “Magic  Hinge” 

^  Storm  Door  Casement 

•  ALL  GLASS  SET  IN  •  EXTRUDED  "MAGIC 

RUBBER  HINGE" 

•  INSTALLED  IN  ALU-  •  ALL  GLASS  SET  IN 

MINUM  JAMB  RUBBER 

•  OUTSIDE  FRAME  1"  •  BURGLAR-PRUF  LOCK 

THICK  •  VINYL  PLASTIC 

•  ALSO  AVAILABLE  IN  WEATHER  STRIPPING 
3  LITE  DESIGN 

IMMEDIATE  DELIVERY  _ 

0«liv*ry  d«p«nd«nt 

upon  ovoilobility  of  ^ 

olummum.  R  8i  ^ 

®(,90S  Susa 


New  How-ell-dor 
Instruction  Sheet 

A  new  “do-it-yourself"  (lara^v 
Door  Installation  In.struction 
Spread-Out  Sheet  ha.s  just  been 
released  by  Powell  Manufacturinjf 
Company,  makers  of  How-ell-dor 
.sectional  Uj)sweep  residential  and 
commercial  doors.  Instruc¬ 

tions  refer  specifically  to  the  in¬ 
stallation  of  sectional  type  doors 
with  low  headroom  equipment. 

Kach  pha.se  of  the  installation — 
from  measuring  the  door  and  open¬ 
ing  to  the  final  imint  job  —  is 
simply  de.scribed  in  a  .series  of  12 
steps,  all  illu.strated  by  on-the-spot 
photojjraphs. 


Chartur  Member  of 
the  NoHonol  Combi* 
notion  Storm  Window 
ond  Door  Institute^ 
Inc. 


fioih*  • 
Ikddrc" 


General's 


Check  These  Quality  Features: 


o  Eosy  initoHotion 

•  AM  fuMy  extruded  aluminum  construction 
o  Z  bar  precision  frome 

O  S'S  hinge  hordwarc 
O  Storm  King  pncumotic  door  check 
O  Double  spring  safety  choin 

•  Aluminum  wire  screening 
O  Embossed  kick-plotc  ponel 

•  Extruded  door  sweep 

•  Grilles  recessed  inside  of  stiles 

•  Worp  ond  rustproof 

ComiTiRte  with  hordwore  $29.00''® 
Immediate  Delivery! 


ARROW 

All  Fully  Extruded 
Combination  Doors . . . 

.  .  .  Are  beautifully 
designed  with  fluted 
fronts,  precision  engineered 
and  "priced"  right  for 
volume  soles  and  big  profits! 

Write,  Phone  Of  Wire  for  Protit-Moking  details  today! 

GENERAL  SCREEN  AND  SASH,  INC. 

50  Tulip  Place,  Garden  City  Park,  L.  I.,  NY.  —  GArden  City  7-S204-t7n 


New  Silicone  Resin 
Masonry  Water  Repellent 

The  latest  development  by  the 
Preco  l..ab()rat()ries  now  makes  it 
IxKssihle  to  incorporate  the  excel- 
(Continiicd  on  Page  148) 
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Th*  “ 

N  ALCO 

Aluminum  Combination 
DOOR 

Th*  Nalco  Combination  Door  ii  tho  Aritto- 
crot  of  tho  aluminum  storm  door  industry. 
Wo  offor  tho  hnost  quality  matorials  and 
tho  host  workmanship. 

1.  Doors  are  constructed  of  63ST5  heavy 
eitruded  aluminun. 

2.  Has  internal  adjustable  bottom  ex¬ 
pander. 

3.  Watertifht  construction  on  heavy  kick 
plate. 

4.  Neat,  well  fittini,  "Z”  bar  frame. 

5.  Easy,  quick  change  from  glass  to  screen. 

6.  Tep  grade  hardware. 

Many  doalorships  still  opon. 

Sond  ior  litoraturo  and  pricos. 


Awniiipi  shown  in  She  photograph  above  ore  of  the  rigid  aluminum  type  with  boked-on 
enamel.  The  ownings  ore  oil  one  color  without  contrasting  white  stripes,  o  color  scheme 
often  preferred  by  conservative  home  owners.  Metal  awnings  are  now  widely  accepted 
by  home  owners  in  all  income  brackets. 


•  fmmediote  Dtliy^ry  * 

THE  NAPLES  ALUHINUH  CO. 

lei  161  Leetanie,  Ohio 


JUST  SAW  THE 


„  .  '53 

MfAnar,. 

"3  TRACK” 

you  should 
see  it! 

ITS  THf  ANSWIK 
TO  AN 

INSTALLtKS  DRfAM.' 


—rT^uniatLC. 

CORPORATION  Or  AMERICA 

MIlWAUKIi  14  WISCONSIN 


I  B.  S.  Reporter 

(Coutinmd  from  Poffe  73) 

I  and  merchandising  plans  for  the 
!  new  year  on  March  30th  and  31st 
in  a  midwest  meeting  in  Chicago. 
To  be  held  at  the  Sheraton  Hotel, 
the  preview  has  been  planned  to 
include  as  many  as  100  dealer 
jTuests  on  the  first  day  and  over 
500  prospt^ctive  dealers  on  the 
second. 

This  Kt't-toKether  will  mark  the 
formal  midwest  unveilintj  of  Alu- 
matic's  new  “3  track”  unit. 

At  a  New  York  meeting  in  Jan¬ 
uary,  the  new  3  track  Alumatic 
window  was  shown  to  .some  700 
dealers.  Also  to  be  unveiled  to  the 
midwe.st  audience  is  the  new  Alu¬ 
matic  “pin-on”  storm  .sash  for 
j  ca.sement  windows.  Both  products 
I  were  develojred  and  designed  by 
;  Mr.  A.  Zitomer,  (’hief  Engineer  at 
I  Alumatic. 

!  The  theme  of  the  Chicakro  meet- 
i  injr  will  be  “Alumatic’s  (lot  The 
I  Key  for  ’53”.  This  motif  will  be 
i  used  to  pinjxrint  the  meeting  and 
I  will  be  carried  out  throujrh  deco- 
'  rations  in  the  .Sheraton  meetinjr 
room  as  well  as  in  literature.  In 
addition  to  the  hifrhlitrht  unveil- 
in^  of  the  new  window,  dealers  will 
hear  about  Alumatic’s  complete 


plans  for  the  most  promotional 
year  in  its  history.  Blowups,  charts, 
and  product  samples  will  be  used 
to  illustrate  and  dramatize  mate¬ 
rial  pre.sented.  Mr.  Robert  Ajyul- 
nick.  Vice  President  of  Alumatic, 
will  welcome  dealers  to  Chicago  in 
the  morning  and  outline  the  pro- 
Kram.  Details  on  the  1953  Alu¬ 
matic  advertising  budget,  the  larg¬ 
est  in  Alumatic’s  history  will  be 
disclosed.  Mr.  Jo.seph  Zitomer, 
Prt>.sident  of  Alumatic,  will  al.so  be 
introduced. 

l..ater  in  the  day.  dealers  will 
hear  from  Mr.  Irving  Moss,  Gen¬ 
eral  Sales  Manager,  and  Mr.  Ned 
Krasny,  Field  Sales  Manager  of 
the  firm.  Both  men  will  elaborate 
on  plans  for  1953,  including  Alu¬ 
matic’s  important  "Profits  Plus” 
formula  —  designed  to  increase 


Correction 

In  the  February  issue  Robert 
Agulnick  was  incorrectly  called  the 
president  of  Alumatic  Corporation 
of  America.  Joseph  E.  Zitomer  is 
president  of  the  corporation.  Mr. 
Agulnick  is  vice  president.  We 
regret  the  error. 
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profits  for  all  combination  window 
dealers  and  distributors.  Among 
highlights  will  be  news  of  new 
Alumatic  plant  additions  and  im¬ 
provements  in  Milwaukee.  Pater¬ 
son.  N.  ,J..  and  VN'indsor,  Ontario. 
Canada. 

In  a  breakdown  of  advertising 
and  other  promotional  support  for 
the  coming  year,  several  innova¬ 
tions  will  be  noted.  Alumatic  will 
direct  advertising  to  the  building 
field  for  the  first  time  in  an  at¬ 
tempt  to  .sell  its  products  as  part 
of  original  eiiuipment  "jiackages” 
with  a  new  home.  .Alumatic  al.so 
will  conduct  a  strong  campaign  in 
the  commercial,  institutional  and 
industrial  building  field. 

P’urther  information  on  re.serva- 
tions  for  jirospective  dealers  may 
b»>  obtained  by  writing  or  calling 
the  .Alumatic  Corporation  of  Amer¬ 
ica  at  its  home  office.  2081  S.  .Afith 
Street.  .Milwaukee  11.  Wi.sconsin. 


Yarbrough  Appointed  By 
Binswanger  and  Co. 

Dabney  Yarbrough  has  been 
ap|K)inted  a.ssistant  .sales  manager 
of  Hinswaiiger  and  Comiiany  with 
headipiarters  in  Kichmond.  S.  K. 
llinswanger.  iiresident  of  the  com¬ 
pany.  announced. 


D.  Yarbrough 

In  this  position,  he  will  [iromote 
.sales  in  the  four  states  .served  by 
this  glass  and  building  supplies 
distributing  firm:  Virginia,  .\orth 
and  South  Carolina  and  Ceorgia. 

A'arbrough.  a  native  of  Colum¬ 
bia.  S.  C..  joined  the  Binswanger 
{Contimu  d  on  Pnj/e  184) 


T)rip-j(^ex 


(PICTURE  FRAME) 


All-Exiruded 
Aluminum  Combination 
STORM  WINDOWS 
AND  DOORS 


*  Competitively  Priced! 

*  Excellent  Quality! 

*  Completely  Interlocked! 

*  Positive  Com  Catch! 

*  No  Springs  to  Rust  or  Lose  Tension! 

*  Beautifully  Mitred  Picture  Frames! 

*  Completely  Extruded! 

*  Superbly  Engineered! 

WANTED: 

DEALERS  AND  DISTRIBUTORS! 


PROMPT  DELIVERY  AT  ALL  TIMES  IS  ASSURED. 
K.  D.  OR  COMPLETELY  ASSEMBLED 


Write  or  Call  .  .  . 


T)rip-J^ 


1610  RALPH  AVENUE  •  BROOKLYN  36,  N.  Y.  •  CL  3-7525 


cj  THE  HARRIS^ 


^iamepiaie 

QuiUe^, 


Protection  and  beauty  thot  is  distinctly  in¬ 
dividual  You  lock  the  name  of  sliding  let¬ 
ters  ond  numerolt  permanently  into  place  in 
a  matter  of  minutes  Only  one  sue  to  stock 
Fits  all  3ft"  doors  Simply  cut  off  ends  for 
norrower  sites.  Availobic  olso  with  scrolls  on 
top  bor  only  or  plain,  without  scrolls  Write 


HEmlock  2709 

OUNCAN  MORRIS  CO. 

4<  N.  Volley  St. 
AKRON  J,  OHIO 
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MONEY 

TALKS!! 

Easy  to  fabricate,  100%  quality,  VULCO 
Aluminum  Screens  sell  themselves  on 
sight,  it  vrill  pay  you  to  get  all  detoils 
and  odd  this  feature  to  your  sales. 
VULCO  will  molie  you  money!!  ACT 
NOW. 

Vulcan  Metal  Products 

2801  6th  Avenue  South 
Birmingham,  Ala.  Phone  4-5423 


Step  up 
Production 


replo^® 


ion 


nLuminum  ladders 


lames  F.  Boyle  Appointed 
By  Aladdin  Mig.  Co. 


KENBERN 
COMBINATION  ALUMINUM 
STORM  DOORS 

4  product  well  known  to  all  the 
better  dealers. 

This  name  KENBERN  on  the  prod¬ 
uct  you  sell,  represents  the  best  in 
good  engineering  and  craftsman¬ 
ship.  Prices  are  always  in  line  with 
any  comparable  merchandise. 

Due  to  increase  in  procurement  of 
Aluminum  Extrusions,  we  ore  again 
in  position  to  supply  o  few  distribu¬ 
tors  in  territories  not  olreody 
covered. 

If  interested,  please  supply  infor¬ 
mation  relative  to  quantities  you 
purchase,  and  territory  covered. 
No  K.  D.'s 

Kenbern  Aluminum  Products 
Weyl  &  Gahagan,  Mfgrs. 

6640  Hamilton  Avenue 
PiHsburgh  6.  Pa. 


J.  F.  Boyle 

Saul  ,Io.sf|)h,  jiiv.sident  of  Alad¬ 
din  Mffr.  Co.,  manufai'turers  of 
alimiinimi  storm  windows  and 
<loors  in  (Jirard,  Ohio,  aiiiiouiuos 
the  ai>i)ointment  of  ,Ianu“s  F.  Foylt* 
as  Director  of  .Sales.  .Mr.  Doyle, 
who  was  formerly  with  .Stone  .Mfjr. 
(\).  of  (’hicayo,  lives  at  .‘Vi IS  ('an- 
tield  ltd.,  ^dunjrstown,  Ohio. 

«  «  ♦ 

Tile-Rite  Co.  Expands 

.Mr.  Hen  Hir.sch,  President,  The 
Tile-Rite  Conijiany  of  Cleveland, 
Ohio,  manufacturers  of  TIl.K.- 
RITK  plastic  wall  tile,  announces 
the  removal  of  its  plant  to  a  new 
huildiiiK  at  41(1,")  Harvard  .Avenue. 
Cleveland. 

The  new  brick  and  stone  build- 
inkT.  has  more  than  four  times  the 
door  space  of  the  former  plant.  A 
uni(|ue  feature  of  this  new  build- 
injr  is  the  fact  that  it  has  no  |)osts  i 
thereby  permittintr  streamline  ‘ 
production.  The  e.xtra  hifth  ceilings  : 


B.  S.  Reporter 

{('tnifiiiiicd  from  Patje 

staff  in  1949  as  sales  repre.senta- 
tive  of  the  ('olumbia  branch.  He 
held  this  position  until  his  recent 
ai)|K»intment  as  assistant  .sales 
manaKer. 

Before  cominjr  to  Hinswanjrer, 
Yarbrough  was  for  10  years  chief 
engineer  with  the  .South  Carolina 
Aerona u t ics  Comm iss ion . 


Dustife 

GASKET 


For  Metal 
Casement 
Windows 


The  Outfite  gaikei  it  designed  «ith  on  t-Kf'oded  piottK  leol 
mg  lip.  »o  keep  metol  coiemenf  .^.ndowt  OUST  TIGHT  STQRm 
TIGHT,  DRAFT  TIGHT,  RAIN  TIGHT,  and  WIND  TIGHT  £oty 
to  mitoll 

In  Summer  DUSTITE  scols  outside  heat  from  oir 
conditioned  homes. 


I  Excellent  for  use  in  control  ot  condensation 
where  storm  windows  are  used  A  small  od  in 
I  your  local  poper  will  automoticolly  bring  pros- 
'  pccts  tor  storm  windows  into  your  sales  room 
!  without  canvossing  Dustite  Gasket  is  o  real 
i  traffic  builder  ond  prospect  finder  tor  storm 

windows  and  oil  home  improvement  items.  Sold 
under  ten-day  money  back  guarontce. 


DUSTITE 

PRODUCTS  COMPANY 

t  CANTERlUir  OR.  •  DAYTON  Y.  OHIO 


DEALERS  WANTED 

WRITE  FOR  FULL  DETAILS 
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and  abundant  liKhi  provide  ideal 
workiiiK  conditions. 

Additional  machinery  and 
ecjuipment  have  been  installed  to 
handle  the  increased  demand  for 
Tile-Kite  Plastic  Wall  Tile.  The 
larjre  amount  of  warehouse  space 
insures  a  constant  supi)ly  of  hn- 
ishe<l  tiles  in  all  colors  for  imme¬ 
diate  shipment. 


Philip  Carey  Mfg.  Co. 
Appoints  R.  D.  Cross 

Martin  V.  ('otfey,  (ieneral  Sale-^ 
Manajrer,  The  I’hilip  (’arey  Mfjr. 
Company,  Cincinnati,  Ohio,  has  an¬ 
nounced  the  affiliation  of  K.  1). 
Cross  with  Carey  as  Special  Sales 
Rt'pre.sentative. 

With  his  he.uhpiarters  at  the 
company’s  general  offices  in  Cin¬ 
cinnati,  Cross  will  service  Carey 
accounts  in  all  marketing  areas. 

Cross  is  well  known  in  the  build¬ 
ing  industry  and  received  his  ini¬ 
tial  e.xperience  with  Certain-Teed 
Product-;  Co.  Me  was  otlice  man¬ 
ager  and  graduated  into  .sales  in 
Cincinnati  and  other  territ(tries. 
He  was  also  Merchandisinjr  Man¬ 
ager  for  their  New  York  market. 
Sul)se(piently,  he  helped  organize 
Smith  .Asbestos  Company  of  Mill¬ 
ington,  New  der.sey. 

*  * 

W.  M.  Martin  Appointed 
Ass't  Mgr.  By  Ceco 

William  .M.  Martin,  formerly 
vice  pi'esidimt  in  charge  of  sales  foi- 
Ci’ittall,  Inc.  of  Waukesha,  Wis.. 
has  accepted  a  jxisition  as  an  assist¬ 
ant  mamiKei'  of  the  steed  window 
department  of  Ceco  Steel  Products 
Corporation  effective  ,Ianuar,\  1, 
I'lo.-C 

Mr.  Martin  will  make  his  head- 
(juarters  in  ('eco’s  (’hicajro  general 
offices.  His  primary  responsibility 
will  be  the  promotion  and  sale  of 
architectural  window  jeroducts  such 
as  Intermediate  steel  windows  and 
Ceco-SterlinK  Aluminum  Commer¬ 
cial  and  Monumental  windows. 

Lonjr  in  the  architectural  win¬ 
dow  held,  Mr.  Martin  has  a  wide  I 
(Covtinued  ov  Pnffe  i:t6) 


Schumacher’s 

brand-new, 

grand-selling 


Just  what  the  dealer  ordered  ...  a  combination  window  with  plenty 
of  extra  features  .  .  .  extras  that  don't  cost  extra.  Check  'em 
yourself: 

•  Made  of  certified  clear  kiln-dried  Redwood. 

•  Factory-assembled,  complete  with  cadmium  plated 
hardware. 

•  Fits  any  standard  opening  —  no  planing  or  trimming 
needed. 

•  Easy,  low-cost  installation. 

•  Competitively  priced  .  .  .  but  built  in  the  tradition  of 
Schumacher's  top  quality  .  .  .  backed  by  over  60  years' 
experience. 

•  Self-storing  feature  available  on  request. 


Add  to  these  teatures  bchumacher  s  usually  tast  delivery  PLUS 
availability  of  high  quality  Schumacher  combination  doors  .  .  . 
you  have  the  hottest  story  in  the  combination  window  business. 


rite  for  complete  detaih.  Ad- 
dresi  Dept.  S  for  full  particulars 
on  EVER-REDDY. 


KEEP  YOUR  DOOR  PROFITS! 


Eliminate  costly  service  calls  by  installing  low  cost 


SEAL-ALUME  BOTTOM  SWEEPS 


So  low  in  price  YOU  CAN’T  AFFORD  NOT  TO  instill  one  on  every  door  you  sell!  The 
Seal  Alume  All  Extruded  Aluminum  Bottom  Sweep  has  a  flexible  sealer  and  will  fit  any  door 
Complete  with  aluminum  screws:  elongated  slots  for  proper  adjustment  Available  in  dozen 
lots  Substantial  discounts  for  quantity  orders.  Write  for  price  lists  or  call  Eastern  4201. 


Duro  Mfg.  Co.  1507  Ashland  Ave.  Baltimore  5,  Md. 


&  Home  Improvement  Dealer 


*  CROWNED  LOUVERS — Give  additional  strength  to 
the  streamlined  design.  A  Victor  exclusive!  This  fea¬ 
ture  allows  air  to  circulate  freely  through  the  awning. 

*  COPPER -ALUMINUM  BEARINGS  allow  easy 
movement  up  and  down.  Another  Victor  exclusive! 

*  STRONG,  DURABLE  LIFETIME  CONSTRUCTION 
—  Fireproof,  stormproof,  and  all-weather  proof. 

*  WIDE  VARIETY  OF  COLORS  and  color  combina¬ 
tions —  All  chemically  protected  against  peeling 
and  checking.  Alodized,  baked-on  enamel  used 
exclusively. 

*  STATIONARY  MODELS  for  doorways,  porches 
and  patios. 

*  Shipped  as  a  complete  package  or  K-D  operation. 


Now! 

i 

laUh  E/x^lu&juue 
G^umutied  £cuiAueAi 

by  Victor 


A  Limited  Number  of  Dealer 
Appointments  are  Available 
for  Fstablished,  Vt’ell- Rated 
Dealers  with  Afsgressive  .Sales 
Orttani/ations.  VC'ire,  Write 
or  Fbone  Ttnlay  for  Available 
Territories. 


VICTOR 

MACHINE  CORPORATION 

ST.  JOSIPH,  MICHIGAN 


B.  S.  Reporter 

(Coutituud  from  Page  135) 

acquaintance  amonK  architects, 
buildinjr  designers,  distriifutors, 
sales  agents  and  dealers.  Mr.  Mar¬ 
tin  has  held  sales  positions  with 
Hope’s  Windows,  Inc.  of  .James¬ 
town,  New  York,  and  Detroit  Steel 
Products,  Inc.  of  Detroit. 

•  ♦  • 

Harold  M.  Thorell  Dies 

Harold  M.  Thorell,  .50,  .sales  man- 

ajrer  of  Trade-Wind  Motorfans, 
Inc.,  manufacturers  of  ventilating 
equipment,  died  November  18,  at 
his  home,  10224  Third  Avenue,  In- 
jrlewood,  California.  He  is  survived 
by  his  widow,  Mrs.  Kditha  Thorell 
anil  a  daughter,  V’alerie. 

Thorell  had  been  with  the  Los 
Anjreles  ventilatiiifr  equipment  firm 
since  1945  and  was  named  sales 
manager  six  years  afro.  He  was 
born  in  Pontiac,  Rhode  Island. 
Thorell  was  an  active  member  of 
The  .Southern  California  branch  of 
the  American  Society  of  Heatinjr 
and  V’entilatiiiK  Engineers,  Elec¬ 
trical  Maintenance  Engineers  A.s- 
sociation.  Pacific  Coast  Electrical 
A.ssociation  and  The  Hureau  of 
Home  Appliances  of  San  Dieiro 
County. 

«  *  * 

New  Alcoa  Fabricating 
To  Be  At  Lancaster,  Pa. 

.Aluminum  Company  of  .America 
announced  today  its  plans  to  build 
a  modern  new  fabricatinjr  plant  in 
the  Lancaster  (Pa.)  area  for  jiro- 
duction  of  aluminum  .screw  mach¬ 
ine  products,  fasteners,  rivets  and 
nails. 

The  plant,  who.se  cost  would  be 
in  excess  of  .$3,(100,(101),  is  expected 
to  employ  350  men  and  women 
initially.  Jobs  for  another  100 
l»eople  could  be  added  later. 

.ALCOA’s  production  of  .screw 
machine  products,  fasteners,  rivets 
and  nails  jiow  come  from  a  section 
of  its  Edfrewater,  N.  ,J.,  plant. 

The  operations  to  be  relocated  in 
Lancaster  would  make  rcM)m  for  a 
(Coiifim/cd  oti  P(Hfc  138) 
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Inspiration  and  Perspiration 

And  in  those  days,  behold  it 
came  to  pass  that  a  salesman  came 
through  the  jfates  of  the  City,  and 
yea  verily  he  sold  plenty.  And  in 
that  City  were  they  that  were  the 
order  takers  and  they  that  spent 
their  days  adding  to  the  alibi 
sheets.  Mightily  they  were  aston¬ 
ished.  They  .said  one  to  the  other: 
‘What  the  hell,  how  doth  he  get 
away  with  it?’ 

And  it  came  to  pass  that  many 
more  gathered  in  the  back  oflice, 
and  a  soothsayer  came  among 
them.  And  he  was  one  wi.se  guy. 
And  they  spoke  and  questioned 
him,  .saying  ‘How  is  it  that  this 
stranger  accomplished  the  impos¬ 
sible?’ 

\Vhereui)on  the  soothsayer  made 
answer:  ‘He  of  whom  you  speak, 
is  one  hustler.  He  ariseth  very 
early  in  the  morning  and  g<H*th 
forth  full  of  pep.  He  complaineth 
not,  neither  does  he  knock.  He  is 
arrayed  in  purple  and  fine  linen 
while  we  go  forth  with  faces  un¬ 
shaven  and  pants  not  pressed. 
While  we  gather  here  and  say 
“V’erily,  this  is  a  terrible  day  to 
work”  he  is  already  abroad.  And 
when  the  eleventh  hour  cometh  in, 
this  man  needeth  no  alibis. 

He  knoweth  his  line,  and  they 
that  w'ould  stave  him  off,  they  give 
him  orders.  Men  .say  unto  him 
‘‘Nay,  Nay”  when  he  cometh  in, 
yet  when  he  goeth  forth  he  hath 
their  orders. 

He  taketh  with  him  two  angels: 
Inspiration  and  Perspiration.  //< 
KclUth  on  casif  payments.  And  he 
worketh  to  beat  hell.  Verily  1  say 
unto  you: 

‘‘GO  THOU  AND  DO  UIKKWISE” 
— from  a  speech  by  Ned 
Krasny  of  .Aluniatic 
Corp.  of  America 


Read  the  articles  on 
Sprayed  Mastics 
in  the 
April 
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Sell  a  "HOME  of  DISTINCTION"  u  ith  the 


NtMf  ALL-ALUMINUM 


DOORS 

*  ^Miilahle  in  (.Icar,  Opa<]ue  or 
Solex  Glass 

Inside  and  Outside  Muniinuni 
Door  Frames 

*  Staiidess  Steel  Fastenings 
Tliroughout 

*  Door  Knob,  Lock  and  Ke\ 

*  All  llardwarr'  Included 

*  Heavy  Duty  Koto  0|>erator 

*  Kecessed  Aluminum  .Screens 

*  Butt  Tytie  (aimers 

*  Concealed  Hinges 

*  Full  1"  riiick 

Oft  ^cufuHc^  at  ^ 


EHDM  HIE  MIKEHS  OE  SH  I  EK-IHHIH 


C  A  L  I  F  0  K  N  1  A  R  E  I)  W  0  0  1) 


Band  Sawn-Premium  Quality 

You  may  utie  ihr  Fxprrirnre  we  have  gained  over  many 
years  supplying  rombination  window  and  door  manu- 
farturem.  Guaranteed  shipments  on  regular  srhedulei, 

I.et  us  help  you  solve  your  problem!. 

Direct  Mill  Shipments  Only 


Jbon  Jj.  iVallacey  3nc. 


(iiiaidian  HIdu- 


WOodwaid  .’-OSli:; 
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^  V?  COLOR 
&  PERFECT... 
M  PROFIT 
IV  SURE! 


Aluminum  Grilles  in  7  Beautiful 
Gem-Tone*  Colors 


The  hit  of  the  Nersica  Show,  Gem  Tone*  ALUMI¬ 
NUM  GRILLES  IN  COLOR  ore  sure  to  build  your 
sales  .  .  .  increase  your  profits! 

Indescribably  beautiful  .  .  .  distinctively  different 
.  .  .  Gem  Tone*  colors  ore  an  entirely  new  scien¬ 
tific  development!  Not  a  point,  not  a  decal  .  .  . 
they  actually  preserve  the  finish  for  years  to  come! 
See  Gem  Tone*  colors  todoy  .  .  .  available  in  every 
grille  style  pictured  In  your  1953  Dec  O-Grilles 
catalog.  In  ruby,  coral,  emerald,  jade,  turquoise, 
sapphire,  onyx. 

•Reg 


DEC-O-GRILLES  .  .  .  DESIGNED 
FOR  THAT  EXTRA  SALE! 


See  Dec-O-Grilles  80  NEW  designs  .  .  .  every  one  i 
a  customer-pleaser  .  .  .  everyone  o  sure  sole-maker! 
Hand  wrought  of  the  finest  extruded  tempered  ' 
aluminum  .  .  .  Dec-O-Grilles  EXCLUSIVE  mirror-like  : 
finish  is  plastic  coafed  for  years  of  extra  protection!  \ 
You'll  get  immediote  delivery  on  stock  designs  >  >  -  j 
special  service  on  custom  designs! 

Send  for  Dec-O-Grille  NEW 
illustrated  catalog  and  samples  ' 
WRITE  TODAY! 

i 

DEC-O-GRILLES,  INC. 

470  P«rfc  Rloc*  Long  BmcIi,  N.  Y.  , 

Pkonc:  Long  BcacTi  4-1644 


Postwar  Boom  Shows  No 

Every  .so  often  the  projjhets  of 
doom  be^in  mumbling  darkly  that 
I  jieople  have  .sati.sfied  all  their  bi>r 
j  j)ostwar  demands  and  the  boom  is 
ending.  Recently,  hard  at  work 
I  with  slide  rule,  questionnaire  and 
I  adding  machine,  the  bu.sy  statisti¬ 
cians  showed  that  a  vast  reservoir 
I  of  demand  .still  remains. 

The  Federal  Re.serve  Board, 
j  sampling  buyer  t>hins,  found  that 
i  consumers  are  still  thirsting  for 
more.  No  le.ss  than  14^'  of  U.S. 

;  families  plan  to  buy  a  car  next 
i  year;  of  the  nation’s  non-farm 
families  have  tentative  plans  to 
buy  houses — more,  in  both  cases. 

'  than  in  lt>52.  Busine.ssmen  >?ot  the 
;  .same  .sort  of  sounding.  Dun  & 

I  Hrad.street  polled  1,277  key  manu¬ 
facturers,  whole.salers  and  retail¬ 
ers.  found  that  fil of  them  expect 
I  last-quarter  sales  to  top  the  same 
1  period  in  1951.  One  hopeful  bell- 
'  wether:  mail-order  and  chain-'store 
sales  in  .July  were  S',  ahead  of  last 
:  year. 

Terrific  Demand 

I 

To  kee|)  pace  with  this  seeminjrly 
in.satiable  demand,  the  U.S.  pro¬ 
ductive  machine  is  jrrowinpr  at  a 
record  rate.  In  the  .second  quarter, 
.said  the  Commerce  Department, 
jrross  national  output  (I'.c.,  the 
value  of  all  K^ods  and  .services) 
hit  a  new  hi^fh — an  annual  rate  of 
billion,  up  12''>  since  Korea. 
One  measure  of  the  jrrowth  came 
in  a  report  on  non-manufacturinp 
indu.stries,  transportation  and 
utilities,  which  keep  the  others 
humming.  Since  the  war.  reported 
Commerce  and  the  SEC  this  week. 
the.se  industries  have  poured  $85 
billion  into  new  jdants  and  equip¬ 
ment.  equal  to  75%  of  their  total 
assets  at  war’s  end.  I^iist  year’s 
outlays  were  a  record  $15  billion. 

Much  of  this  growth  was  real 
(actual  physical  production  has  in- 
crea.sed  14'T  since  Korea),  but 
much  of  it  also  was  a  result  of 
creeping  inflation,  reflecting  high- 


Sign  of  Declining 

er  prices  and  higher  costs  all  down 
the  line.  And  if  anybody  thought 
it  meant  unlimited  and  universal 
prosperity,  the  Dejiartment  of 
Labor  slide  rules  came  up  with 
some  dampening  figures  of  their 
own:  in  1950  the  average  city 
family  earned  .$4,:100  after  taxes, 
an  alltime  record  up  to  then,  yet 
it  had  also  overspent  its  income 
by  $400  trying  to  keep  abreast  of 
rising  prices  and  taxes. 

♦  *  • 

B.  S.  Reporter 

{Confiniit  (I  front  Ptitfc  137) 

planned  expansion  of  Edgewater's 
aluminum  sheet,  impact  extrusion 
and  foil  production  facilities. 

Increasing  ALCOA’s  ability  to 
make  sheet,  im|)act  extrusions  and 
foil  will  help  meet  defen.se  require¬ 
ments  for  the.se  products.  It  is  al.so 
part  of  the  company’s  long-range 
plans  for  meeting  anticipated 
growth  in  normal  civilian  markets. 

From  40  to  50  acres  will  be  re- 
(juired  for  the  plant.  It  will  have 
200.000  square  feet  of  tl(M)r  space. 
The  plant’s  design  will  permit  ex¬ 
pansion  on  three  of  its  four  sides 
to  an  area  of  400,000  square  feet. 
Monthly  shipments  are  expected  to 
be  somewhat  in  excess  of  500,000 
l)ounds.  Some  departments  of  the 
new  plant  might  work  on  an 
around-the-clock  basis. 

*  *  * 

Hough  Shade  Corp.  Appoints 
S.E.  Representative 

The  Hough  Shade  Corjxiration, 
Janesville,  Wi.sconsin,  manufactur¬ 
ers  of  Ra-Tox  Folding  Doors  an¬ 
nounces  the  appointment  of  C.  B. 
Jennings,  Jr.  as  repre.sentative  for 
the  .states  of  Florida,  Georgia, 
North  Carolina  and  South  Carolina. 
Mr.  Jennings  will  work  clo.sely  with 
di.stributors,  dealers,  builders  and 
architects  in  supplying  technical 
information  and  .service  relating  to 
Ra-Tox  Folding  Door  application 
and  .sales.  P^xperience  of  this  new 
representative  inclutles  former  as- 
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sociation  with  the  Copco  Steel  and 
EiiKineerintr  Company  and  the  Lud- 
man  Corporation.  Mr.  Jenninjrs 
will  work  out  of  the  Houjifh  Shade 
Southea.stern  branch  office  located 
at  81  Peachtree  Street,  Atlanta,  Ga. 

m  *  * 

Ruberoid  Company  Observes 
66th  Anniversary 

Emi)loyee.s  in  all  plants  and  of¬ 
fices  of  The  Ruberoid  t'o.  through¬ 
out  the  country  observed  the  com¬ 
pany’s  66th  anniversary  on  October 
26  by  paying  special  tribute  t(*  a 
group  known  as  the  “Twenty- 
Fivers.”  compo.sed  of;?fil  employes 
having  continuous  service  records 
of  25  years  or  more. 

At  the  company's  main  offices  in 
New  York  the  occasion  was  marked 
by  a  luncheon  given  by  Herbert 
Abraham,  president,  for  12  mem¬ 
bers  of  the  “Twenty-Fiver”  group 
who  are  located  there.  Among  the 
guests  were  three  men  who  became 
“Twenty-Fivers”  during  the  past 
year — Frederick  E.  Hyrnes,  vice 
I)resident  in  charge  of  industrial 
relations;  E.  J.  O'Leary,  vice  presi¬ 
dent  and  general  sales  manager, 
and  Harry  E.  King,  manager  of  in¬ 
dustrial  and  asbestos  fiber  .sales. 
Similar  gatherings,  arranged  by 
division  managers,  were  held  at  all 
Ruberoid  plant  and  office  locations. 

In  connection  with  the  anniver¬ 
sary  ob.servance,  an  illustrated 
folder,  entitled  “Ruilding  Better 
For  America,”  was  di.stributed  to 
all  employees.  Among  other  fea 
tures  the  folder  i)re.sents  the  high¬ 
lights  of  .the  company’s  history 
since  1886,  when  it  was  first  estab¬ 
lished  in  a  .small  plant  at  South 
Bound  Brook,  N.  J.,  with  a  total 
working  force  of  only  18  men. 

«  *  « 

Wilson  Plastics  Appoints 
Western  Representative 

Wilson  Pla.stics,  Inc.,  of  San- 
du.sky,  Ohio,  manufacturers  of  the 
patented  “Wil.son  Lockback  Pla.stic 
Wall  Tile”  announces  the  appoint¬ 
ment  of  Gold  Boml  Products,  Inc., 
742  Market  Street,  Room  230,  San 
Franci.sco,  as  their  Sales  Repre- 
{ContiHued  on  Patje  140) 
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Thf  “Triple  Truer  Sold 

We  ask  you  honestly  —  Compare  STO-A-CO  triple  track  com¬ 
bination  windows  and  doors  with  any  other  combination  on  the 
market.  Compare  STO-A-CO  for  appearance  and  style  —  for 
smooth,  permanent  trouble-free  TRIPLE  TRACK  operation.  Com¬ 
pare  them  any  way  you'd  like.  STO-A-CO  products  are  built  to 
stay  sold  —  that's  why  more  and  more  smart  home  owners  are 
turning  to  STO-A-CO.  Every  demonstration  proves  their  suoer- 
ior  quality. 

ASSEMBLY  PLANTS  STRATEGICALLY  LOCATED 
To  Give  Prompt  Efficient  Service 
Distributorship  Inquiries  Inyited 

Member  of  Ihe  National  Combinalion  Storm  Window  and  Door  Institute.  Inc 

“BtWr  KM  TMf  WIATHU  TO  LAST  KMIVM" 

PO»T  OPHCI  BOX  Pbfne  Wovlond  2481  *^CO,  OHIO 


DEALERS:  DISTRIBUTORS: 


|F"  .  .  that  MORT  StoAco  is  the 

III  wanted,  most  widely  imi 

I  IL  tated  triple  track  storm  window 
I  1 1  in  the  industry  is  merely  a  mat- 
III  record 

I  No  other  aluminum  storm 
sash  offers  more  sales  appeal 
and  more  profits  for 

Territories  now  open  for  re- 
liable  dealers  and  distributors 

FOR  INFORMATION  WRITE  OR  VISIT  OUR  PLANT  IN 
PHILADELPHIA 


mORT^ 


&  GIRARD 
ILADELPHli 


<S  Home  Improvement  Dealer 


1.39 


for 

MANUFACTURERS 

and 

DISTRIBUTORS 

of 

COMBINATION 
WINDOWS 
and  DOORS 


*  Experienced  Contultent  Engineers  to 
himish  you  witti  complete  produc¬ 
tion  set-ups 

*  Design  and  fabricate  tools  and  dies 

*  Supply  your  hardware 

*  Large  stock  of  dies  tor  standard 
parts 

*  Write  for  our  New  I9S3  Catalog 

Niw  LOW  mica 


A  name  that  you  can 
depend  on  for  quality  and  per¬ 
formance.  Our  new  plant  assures 
you  of  a  steady,  constant  source  of 
supply. 


Write  today  for 
complete  informa¬ 
tion  and  descrip¬ 
tive  literature. 


CURVALUM  DOOR  MfG.  (0 

15  Prospect  Street,  Hewlett,  L.  I. 


I  B.  S.  Reporter 

'  (Continued  from  Page  139) 

.sentative.s  for  the  We.st  Coa.st  and 
Mountain  State.s. 

Gold  Bond  Product.s’  pre.sident, 
M.  R.  Schoonmaker,  has  had  a  lonjf 
career  in  marketing  and  di.stribu- 
tion  of  fl(H)r  and  wall  covering  prod¬ 
ucts.  For  ten  years  he  .served  as 
Regional  manager  for  the  large.st 
We.st  Coast  manufacturer  of  floor 
covering  products,  and  has  been 
engaged  in  the  distribution  of  Wil¬ 
son  Plastic  Tile  and  kindred  prod¬ 
uct.s  throughout  the  country. 


Mullins  Mig.  Co.  Two 
New  Distributors 

The  Forster  Di.stributing  Co., 
Minneapolis,  and  the  Leo  C.  Lip- 
pert  Co.,  Inc.,  Sioux  Falls,  S.  D., 
have  been  appointed  Youngstown 
Kitchens  di.stributors,  D.  F.  Rucks, 
Jr.,  sales  manager,  announces. 

They  will  handle  the  full  Young.s- 
town  Kitchens  line,  including  Jet- 
Tower  dishwashers  and  the  firm’s 
food  waste  disiniser.  Both  have  es- 
tabli.shed  separate  kitchen  divisions 
to  .serve  retail  dealers. 


Reynolds  Metals  New  Plant 
To  Be  In  Arkansas 

Reynolds  Metals  Company  has 
awarded  a  joint  general  and  me¬ 
chanical  contract  for  the  construc¬ 
tion  of  its  Robert  P.  Patterson 
aluminum  reduction  plant  at  Arka- 
delphia,  Arkan.sas,  to  Ditmars- 
Dickmann  -  Pickens  Construction 
Company,  of  Little  Rock,  Arkansas, 
and  W.  S.  Bellows  Con.struction 
Company,  of  Hou.ston,  Texas. 

Work  will  begin  immediately  and 
is  expected  to  be  completed  by  July 
1,  1953,  according  to  M.  W.  Henry, 
Reynolds  Vice-President  in  Charge 
of  Purcha.ses.  Mr.  Henry  .said  the 
joint  contract  included  everything 
except  .structural  steel  and  electri¬ 
cal  work  which  will  be  contracted 
for  .separately.  The  contract  for  the 
dirt  work,  clearing  and  grubbing 
was  awarded  in  May  to  the  William 
D.  Jeffrey  Construction  Company. 

(Continued  on  Patje  142) 


Need  Easy 

MONEY? 

Who  doesn't?  The  answer  is 
VULCO  ALUMINUM  SCREEN, 
easy  to  make,  requires  very  little 
investment  and  tremendous  mar¬ 
gin  of  profit  —  ACT  NOW,  write, 
wire,  or  phone. 

Vulcan  Metal  Products 

2801  6th  Avenue  South 
Birmingham,  Ala.  Phone  4-5423 


JUST  SAW  THE 
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CORPORATION  OF  AMERICA 

MILWAUKEE  14,  WISCONSIN 
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Good  Salesmen  are 
Made  by  Good  Training 


The  new  man  must  be  made  to 
understand  that  the  sales  methods 
of  your  company  have  been  proven 
successful  and  that  if  he  will  fol¬ 
low  them  closely,  he,  too,  may 
be  successful.  Why  should  he 
spend  weeks  or  months  “muddling 
throuKh”  before  he  learns  from 
bitter  experience  that  one  does  not 
ask  the  customer  “Do  you  want 
it?”  but  rather  “W'hen  do  you  want 
it  ?"  "How  do  you  want  it  ?’’  “Where 
do  you  want  it?”  etc. 

The  .salesman’s  job  is  to  follow  | 
your  methods  but  he  cannot  do  this 
unle.ss  you  have  thoroughly  trained 
him  in  tho.se  methods.  When  a 
salesman  is  not  successful,  it  is  not 
he  who  is  at  fault.  Imt  you.  Either 
you  have  not  hired  the  rijrht  man, 
you  have  not  trained  him  properly, 
or  you  have  carelessly  .sui>ervised 
his  efforts  after  his  training. 

There  are  two  common  mistakes 
in  the  training  of  a  .salesman  which 
must  be  avoided.  Too  often  the 
sales  manager  either  forces  all  new 
men  to  adhere  to  his  methods  .so 
closely  that  the  man  must  change 
his  entire  personality  and,  there¬ 
fore,  is  not  successful  when  he  is 
left  on  his  own. 

On  the  other  hand,  to  avoid  this 
pit-fall,  many  experienced  men  are 
afraid  to  jjive  the  new  .salesmen 
actual  word-for-word  ijiocedures. 

The  .salesman  must  be  taufrlit  the 
I)rincij)le.s  such  as  how  to  arouse 
intere.st,  how  to  demonstrate,  how 
to  clo.se,  etc.,  while  allowing  him 
full  freedom  to  utilize  his  own 
words  and  lu’es  in  accomplish¬ 
ing  the.se  thing's. 


Kl’  hnthutiii.1t 


Locks  and  Latches  t 

for  * 

Storm  Doors  t 

— • —  * 

An  informative  article  | 

in  the  I 

April  I 
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PLASTIC  TILE 


Build  Profits  with  Crescent 
.  .  .  Buy  ' ‘Guildcrest " 


OUALITT  —  Swfvaw  ef  ^Iwi 

CONTINUITY  or  UNUSUAL  OKOIATO*  COIOIS 

UNIOUl  an4  pecliQy>nf 


2938  West  63rd  Street,  Chicago  29,  III 


FOR  gUALH  Y  Wil  H  PROFITS 

PERMALUM 

IM'.RMAl.UM  offers  exclusive  terri¬ 
tories  to  K.l).  Distributors  to  sell 
Permalum  trouble  tree,  fully  extruded 
aluminum,  self-storing  storm  win¬ 
dow's  and  doors.  y\  proven  fast  selling 
product.  W'hen  you  assemble  Per¬ 
malum  you  reap  extra  profits.  Cash 
in  on  this  top  storm  window  and 
door  offer. 

JASCO  ALUMINUM  PRODUCTS  CORP. 

2099  JERICHO  TPKE.,  NEW  HYDE  PARK,  L.  I.  FLORAL  PARK  4  5772 


CALL 

OR 

WRITE 


&  Home  Improvement  Dealer 
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NOW  !  A  TROUBLE-FREE 
CLOSER  for  ALUMINUM  DOORS! 


100% 
RiViRSIOll 


The  Corbin  No.  2 1  Air  Controlled  Storm 
and  Screen  Door  Closer  offers  outstand¬ 
ing  advantages  to  manufacturers  of 
Aluminum  Storm  and  Screen  Doors. 
Eliminates  expensive  servicing,  because 
it’s  so  trouble-free  that  you  just  install  it 
and  forget  it!  Reversible  for  right  or  left 
hand  doors.  Can  be  installed  on  outside, 
inside,  or  between  doors.  Closing  speed 
easily  adjustable  by  hand.  Aluminum  fin¬ 
ish.  One  of  the  finest,  most  durable  Air 
Controlled  Door  Closers  in  its  field. 

Good  Doors  Dosorve  Good  Closers 


WRITE  FOR  FULL  INFORMATION  and  PRICES 

P.  &  F.  CORBIN  DIVISION 

Th.  American  Hardware  Corporotion 
New  Britoin,  Connecticut,  U.  S.  A. 


f  loveNligalc  Now  Foll-Profil  ildvanliiges  on 


IMMEDIATE  DELIVERY 


AIR  MASTER 


All-Aluminum,  Hinged 

CASEMENT  STORM  SASH 


•  IVi"  Dead  Air  Space  fo  Control 
Condensation. 

•  Permanently  Installed. 

•  Positive  Weather -Stripping  Seal  — 
Prevents  Drafts  Through  Primary 
Windows. 

The  AIR  MASTER  extruded  aluminum 
storm  window  is  a  stock  item  manufac¬ 
tured  in  standard  sizes  and  is  avail¬ 
able  for  immediate  delivery.  Write  or 
phone  for  full  information. 


Mall  Coupon  Today  for  full  Information 

AIR  MASTER  CO 

ISth  &  Lehigh  Ave.,  Philo  32.  Po 

Pleose  send  me  full  informotion  ond  prices  on 
your  Cosement  Storm  Sostt 


ADDRESS 


Air  Master  (0. 

ISth  St.  at  LEHIGH  AVE. 
PHILADELPHIA  32,  PA. 

Phone:  BAIdwin  3-7100 


B.  S.  Reporter 

I  {Cotitiiiiu  (I  from  Page  140) 

The  new  aluminum  reduction 
,  plant  will  have  a  yearly  capacity  of 
,  110,000,000  pound.s  of  aluminum 
and  will  employ  approximately  400 
workers.  J.  W.  Hutchi.son  is  plant 
manafrcr. 

m  *  * 

John  Lang  Appointed  By 
The  Ruberoid  Co. 

John  Lanjr,  formerly  Ea.stern 
Division  manajrer,  ha.s  been  ap¬ 
pointed  to  the  newly  created  posi¬ 
tion  of  a.ssistant  jrf^neral  sales  man¬ 
ager,  it  was  announced  today  by 
The  Ruberoid  Co.,  manufacturers 
of  asbestos  and  asphalt  building 
products,  500  Fifth  Avenue,  New 
York. 

Under  the  supervision  of  K.  J. 
O'Leary,  vice  jiresident  and  general 
;  sales  manager,  Mr.  Lang  will  aid  in 
directing  the  sales  activities  of  all 
divisions  and  sales  districts  of  the 
company.  The  Ruberoid  Co.  now 
serves  approximately  12,000  dt^al- 
ers  and  distributors  from  15  plants. 

Prior  to  joining  Ruberoid  in 
1939,  he  had  been  a  salesman  and 
.sales  executive  in  the  building  ma¬ 
terial  busine.ss  for  17  years.  He  was 
appointed  Ruberoid’s  Ea.stern  sales 
manager  in  1945  following  a  num¬ 
ber  of  years  service  as  New  Eng¬ 
land  general  manage)’  for  the  com¬ 
pany. 

♦  *  ♦ 

Porcelain  Enamel  Prod.  Co. 
Acquires  Tile  Process 

The  Porcelain  Enamel  Pi’oducts 
Corp.,  a  division  of  the  Hettinger 
I  Corporation  of  Waltham,  Massa- 
j  chusetts,  has  acquired  full  owner¬ 
ship  of  the  Veos  porcelain-on-.steel 
wall  tile  manufacturing  proce.ss 
from  the  Whirlpool  Corporation  of 
St.  Jo.seph,  Michigan,  it  was  an¬ 
nounced  by  Robert  A.  Weaver,  Jr., 
president  of  Bettinger. 

Veos  wall  tile  is  an  improved 
porcelain  tile  which  is  made  by  fus¬ 
ing  vitereous  porcelain  enamel  to 
tempered  26-gauge  .steel.  It  is  in- 
.stalled  by  mounting  on  a  patented 
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foundation  board  which  is  grooved 
and  made  of  waterproof  material. 
This  i)rovides  automatic  alignment 
of  tiles  and  built-in  insulation 
against  .sound  and  temperature. 

The  product  is  sold  nationally  by 
a  network  of  more  than  400  dealers 
and  distributors  in  major  cities 
throughout  the  United  States.  Net 
sales  in  1951  exceeded  $851,(100, 
while  net  profit  for  the  same  period 
totalled  $140,000. 

To  meet  the  increasing  demand 
for  Veos  tile  and  to  achieve  manu 
factoring  efficiencies,  the  Veos  pro¬ 
duction  lines  have  been  moved  from 
Clyde,  Ohio  to  a  plant  in  Hehoboth, 
Massachusetts.  The  Rehoboth  fa¬ 
cilities  were  recently  acquired  by 
Hettinger’s  division  specifically  for 
this  i)urpo.se.  According  to  Mr. 
Weaver,  the  Porcelain  Enamel 
Products  Corporation  expects  to 
feature  the  porcelain  wall  tile  as  its 
prijicipal  pi’oduct. 

♦  }|c 

Pyramid  Mouldings  Expands 
Facilities  To  West  Coast 

Pyramid  Mouldings  Inc.,  of  Chi¬ 
cago,  recently  merged  with  the  firm 
of  We.stern  Mouldings  &  Stamp¬ 
ings,  Inc.  of  Ontario.  California. 

1.  L.  Reed,  President  of  the 
parent  company,  announced  that 
their  new  subsitliary  has  been  re¬ 
named  Western  Mouldings,  Inc., 
Division  of  Pyramid  Mouldings, 
Inc. 

Western  Mouldings  will  continue 
to  be  managed  by  Howard  Hurle- 
son  and  his  associates.  Mr.  Hurle- 
.son  and  several  members  of  his 
executive  staff  established  Western 
Mouldings  over  four  years  ago  and 
previous  to  that  most  of  them  had 
20  to  25  years  of  experience  with 
large  moulding  firms  in  the  mid¬ 
west. 

Pyramid’s  western  division  is 
completely  equipped  to  roll,  bend 
and  form  mouldings  in  all  metals. 
As  in  the  past,  this  oi)eration  will 
continue  to  .serve  various  manufac¬ 
turers  of  a  wide  variety  of 
products. 

♦  ♦  * 
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EXCLUSIVE  DEALERSHIPS  AVAILABLE 
LABOR  FREE!  TROUBLE  FREE!  PROFIT  HEAVY! 

-DNBLE  root  TEULT  i  WLiME- 
"FACTORY  MADE" 

PRECISION  CUT  —  PRE-ASSEMBLED  —  PRIME  COATED 


GARAGES 


2  MEN 
ERECT  IN 
8  HOURS 


MILK 

HOUSES 

COnAGES 

UTILITY 

BUILDINGS 


WRITE  FOR  DETAILS 


Manufactured  by 

BAY-WEL  f  INC. 


2301  WILLOW  ST. 


MADE  UP  IN  T 
SECTIONS 
4  SECTION  OVER 
HEAD  DOORS 
DOORS  fc  WIN¬ 
DOWS  CASED  IN 
NO  EXTRAS 
TO  BUY 


PHONE: 

ADAMS  2010 
GREEN  BAY,  WIS. 


STAINLESS  STEEL 

HEAT  TREAT  HARDENED 
SHEET  METAL  SCREWS 


\V 


n 


Will  Not  Rust 
No  Thread  Stripping 
Heads  Won't  Snap  Off 
Low  In  Cost 

Economical  to  Use  •  Attractive 
in  Appearance  •  Foolproof 

Immediate  Delivery  Without  Prioritiet 


Buprcssly  Adapted  to  KD  Installations  as  Well 
as  Fabricating  All  Windows  and  Doors 


Mode  of  Type  410  Stainless  Steel  specially 
heat  treated  and  polished  for  extreme  thread 
cutting  strength  and  maximum  corrosion  tt- 
sistonce. 

Eliminates  the  rusting  experienced  with 
cadmium  or  chrome  plated  screws. 

Special  hcot  treotment  insures  toughness 
and  hardness  necessary  to  resist  stripping  of 


threods,  hood  breokoge,  domogc  to  slots,  etc. 

Stocked  in  Round  Head,  Binder  Head,  and 
Ovol  Cts'k  Heod  styles,  in  diometers  4-^l-tO 
and  12  and  in  lengths  1/4",  H**# 

^4’*.  Made  to  your  order  in  other  sites  ond 
heod  styles  Also  avoilable  to  order  in  Phillips 
recessed  heod,  quontity  permitting. 

Let  us  quote  you  on  your  requirements. 


-  Industrial  Steels,  Inc. 


250  Brnl  St 


Trlrlv,.. 

A  M  II  H  I  1)  ( .  I 
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How  To  Finance  The  Expansion 
1953  (8th)  Edition  of  I  of  Your  Business 


ROOFING  SIDING  | 
a  BUILDING 
SPECIALTIES  I 

MANUAL^  j 

Don't  Miss  These  Important 
Articles  in  the  1953  Edition: 

*  COMPLETE  SECTIONS  ON  BUILT  UP  ROOFING. 
SIOING.  STEEP  ROOFING.  METAL  ROOFING. 
WATERPROOFING.  ETC.,  INCLUDING  THE 
LATEST  APPLICATION  TECHNIQUES 

*  ARTICLES  ON  SUCH  DIVERSE  AND  IMPOR 
TANT  TOPICS  AS  MANAGEMENT.  RECORD 
KEEPING.  NEW  TOOLS  AND  PRODUCTS 

*  COMPLETE  DISCUSSION  OF  SUCH  SPECIALTY 
ITEMS  AS  COMBINATION  WINDOWS.  ALUMI 
NUM  AWNINGS.  JALOUSIES.  PLASTIC  TILE. 

*  COMPLETE  SECTIONS  ON  SELLING.  TRAIN 
ING  SALESMEN.  ADVERTISING.  BUILDING 
YOUR  VOLUME,  etc. 

ISO  paq**  crammad  lull  oi  Taluabl*  inior- 
mation  on  EVERY  phaie  oi  your  buiineit. 
Evory  coniraclor  and  daaler  will  want 
copioi  lo  help  him  make  more  money. 


PER  COPY 


BUILDING  SPECIALTIES  S 
HOME  IMPROVEMENT  DEALER 
42S — 4th  Ave..  N.  Y.  16,  N.  Y. 

Pleaie  tend  me  copies  oi  the  MANUAL 
NAME  .  TITLE  _ 

COMPANY  . 

ADDRESS  . 


(Fifth  in  a  .serie.s  of  article.s  on 
bu.sine.s.s  manaKement) 

NY  specialty  dealer  who.se 
business  has  jrfown  steadily 
over  a  periwl  of  years,  who  has 
watched  .sales  mount  and  profits 
increase,  will  tell  you  that  much 
of  his  success  was  due  to  usinp 
money  well.  “I’sinK  money  well” 
frequently  means  “spendinK”  it 
well.  To  make  money,  you  must 
sitend  money,  and  every  succe.ssful 
busine.ss  has  at  its  immediate  di.s- 
pcKsal — or  knows  how  to  acquire — 
sufficient  capital  and  operating 
money  to  expand  steadily  and  effi¬ 
ciently.  When  opiKirtunities  pre- 
.sent  themselves,  they  must  be 
.seized.  If  your  business  .seems 
ready  for  expansion,  analyze  it 
carefully;  money  must  be  spent, 
but  you’ll  want  to  make  sure  you 
s|H‘nd  it  wi.sely. 

Before  indicating  how  you  may 
quickly  determine  if  your  business 
is  ready  to  expand  and  needs  more 
capital,  let  us  review  briefly  .some 
of  the  ways  capital  is  u.sed  and 
how  additional  funds  may  be  ob¬ 
tained. 


Money  in  busine.ss  is  u.sed  for 
two  primary  purposes.  It  is  u.sed 
as  “workinK”  capital  (that  is,  for 
purchasinK  materials,  paying  .sal¬ 
aries,  extending  customer  credit, 
etc.)  and  to  acquire  fixed  as.set.s. 

There  are  .several  ways  to  obtain 
capital  for  expansion.  One  of  the 
most  imjKirtant  of  these  is  through 
your  busine.ss  it.self — through  .sav¬ 
ing  a  jiortion  of  your  profits  each 
year.  Another  way  is  through  in¬ 
vestments  by  yourself  and  your 
business  as.sociates.  These  invest¬ 
ments  can  iirovide  a  giKid  part  of 
your  working  capital  and  some  of 
your  fixed  as.sets.  A  third  way  to 
obtain  capital  is  by  borrowing  it 
from  government,  insurance,  pri¬ 
vate  or  other  sources. 

To  determine  whether  or  not 
your  business  is  ready  for  expan¬ 
sion  and  needs  more  capital,  simply 
figure  out  how  much  you  would 
cut  expenses  and  increase  efliciency 
through  the  u.se  of  additional 
funds,  ami  compare  this  to  the  cost 
involved  in  obtaining  the  extra 
money.  If  the  anticipated  profits 
from  increa.sed  efiaiency  and  re- 


Attnictive  kitchen  show  room  displays  like  this  one  really  bring  in  the  customers.  The 
dinette  set  at  the  right  gives  the  display  a  sense  of  naturalness  and  reality.  Note  the 
built-in  stove  at  the  far  left,  behind  the  high  chair. 
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(luced  expenses  add  up  to  more 
than  the  cost  of  the  extra  funds, 
then  you  need  more  capital,  and  , 
your  operations,  olniously,  would 
benefit  through  its  use. 

Once  you’ve  determined  that  you  ' 
want  to  put  more  capital  into  your 
business,  remember  that  it  may  not 
be  necessary  to  find  an  outside 
source  for  the  entire  amount  of  the 
funds  required.  You  may  be  able  | 
to  reduce  your  need  for  financing 
by — 

1.  Selling  any  assets  not  of  im¬ 
mediate  value  to  your  present  op¬ 
erations;  convertinjr  tho.se  that 
are  inactive  or  ob.solete  into  cash. 

2.  Keepinjr  your  jobs  movinjr 
from  stock  into  sales  in  minimum  | 
time;  watchinjr  time  wastes  care¬ 
fully;  si)eedinji:  up  inventory  turn¬ 
over. 

Keepintt  your  inventory  up- 
to-date. 

1.  (Jettintr  the  best  terms  pos¬ 
sible  in  purchasinjr. 

5.  Keepinjr  follow-ui).s  and  re- 
.sales  productive  and  forceful. 


•  •  a  now  iirofil  opptirtunity  ^ 
—  w'aiiiniS  for  yon! 

SELL  WILLIAMS  GARAGES 


*  Kiln  Dried,  No.  2 
or  Better  Lumber 


•  21  S-lb.  Shingle  Roof 


•  3 — 20x25  Windows 


*  Concrete  Foundation 


*  Strand  All-Steel 
Overhead  Door 


Now  is  the  time  to  capitalize  on  new  business.  WILLIAMS  garages  come  ready 
to  assemble  —  with  the  finest  materials  throughout. 

Get  the  Awaiting  Business  Now 

"Garages  Our  Specialty  —  Not  a  Sideline" 

WILLIAMS  Lumber  &  Mfg.  Co. 

4039  Cote  Brilliante  •  St.  Louis  8,  Mo. 


I  sinK  I.oan> 

If  you  plan  to  use  a  loan  for 
financintr  your  expansion,  take  care 
not  to  allow  your  ratio  of  net  in¬ 
vestment  to  total  indebtedness  jret 
out  of  line.  Watch  your  ratio  of 
current  as.sets  to  current  liabilities 
carefully  too. 

.A  loan  can  be  an  important  step 
for  a  busine.ss,  and  there  should 
be  no  hesitation  involved  if  the 
money  can  be  used  advantajreously 
and  repaid  when  due.  A  loan  can 
be  thouL^ht  of  as  a  new  tool  or  i)iece 
of  ecpiipment.  ^'ou  decide  to  put 
a  new  tool  to  work  ;  if  it  promises 
to  increa.se  efficiency  and  outi)Ut. 
then  certainly  your  decision  to  ust‘ 
it  was  a  trood  one.  This  is  true  of 
a  loan.  It’s  a  business  “tool.”  De¬ 
cide  to  put  it  to  work.  If  your  busi¬ 
ness  jiromises  to  exj)and  as  a  re¬ 
sult,  if  .sales  will  f!o  u^)  and  profits 
increa.se.  then  borrowing  money 
was  a  wi.se  step. 

You  as  a  dealer  are  in  competi¬ 
tion  with  other  dealers  in  selling 
{(’ontuni(<l  (in  Pdiji  146) 


PROTECTED 
TERRITORIES 
NOW  OPEN! 


STORM  WINDOWS  FOR 
METAL  CASEMENTS 

Check  your  advantages: 

•  Good  mark-up  on  every  sale. 

•  No  waiting.  Immediate  deliveries. 

•  lixtremely  easy  installation. 

•  Full  territorial  protection  for  builders, 
ct)ntractt)rs  and  installation  specialists. 


and  here's  why  Caseco  are  so  easy  to  sell: 


1.  Invisible  protection — no  wide 
frame,  no  ugly  crossbars.  Triple 
strength  glass  reejuiring  »n  metal 
frame,  felt  seal  mounted  in  the 
channels. 

2.  Long  life  channels,  super  sturdy 
rustproof  metal.  Never  neetl  re¬ 
painting  or  refinishing.  No  tricky 
gadgets  to  wear  out. 

3.  One  one-fourth  inch  sill-  does 
not  interfere  with  roto  crank  for 
opening  window.  .Metal  sill  can 
he  removed  without  any  tools — 
just  lift  out. 


4.  [  asy  to  clean — merely  lift  glass  panels 
upward  to  remtive.  Replace  same 
way.  No  bulk  or  excess  weight. 

5.  No  interference  with  opening  outside 
window  for  ventilation. 


For  full  information  and  ovoiloble  territories,  write; 

THE  B.  R.  CREENE  CONSTRUCTION  CO. 

3560  Eott«rn  Avenu* 

Cincinnati  26,  Ohio 
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MY  SALESMAN  SAID. 


LOVE  IT! 


you  have  o 
r  ^  window 

Am  that's  simple 
to  demonstrate." 
THt 

j4/iunxdtLc. 

'*2  TRACK” 

My  customers 
will  love  it,  too* 


Jl 


unicrtic. 


CORPORATION  Of  AMERICA 
Milwaukee  14  WtMOnstn 


Attention! 

MARYLAND  DEALERS 


Prompt  Delivery 
and  Service ! ! 


Featuring  Aluminum 
if  DOORS  *  WINDOWS 
★  AWNINGS  ^  GRILLES 


Morylond's  fostcst  growing  oluminum  storm  window 
ond  owning  distributor  hos  a  limited  number  ot 
profit  moking  opportunities  ovoilobic  for  quolifitd 
deolers  We  carry  oil  inventory  ond  con  orrongc 
finoncing.  initollotion  ond  servicing,  if  desired 


DEAL  WITH  JUST  ONE 
COMPANY!  NO  INVEST- 
J  MENT  NECESSARY! 

Call  or  Write 

STORNCO  COMPANY,  INC. 

431  E.  25tli  Street  Baltimore  18,  Md. 
Telephone  Hopkins  6437 


Wheland  Co.  Becomes  7th  Prime 
Aluminum  Producer 


The  “tentative  agreement”  an¬ 
nounced  recently  to  jrive  the  Whe¬ 
land  ('o.  of  (’hattan(M)jra.  Tenn.,  a 
fast  tax  amortization  certificate  on 
facilities  to  produce  50,000  .short 
ton.s  of  primary  aluminum  a  year, 
completes  the  third  round  of  alumi¬ 
num  expansion  under  the  Defense 
Mobilization  Projrram. 

The  50,000-ton  certificate  over- 
.sub.scribes  the  official  200,000-ton 
third-round  jr<«»l  announced  by  the 
Defen.se  Production  Administration 
on  Oct.  1  by  .some  14,000  tons.  Rut 
DI*A  said  that  50,000  tons  of  an¬ 
nual  capacity  is  the  smallest  facil¬ 
ity  it  considers  “economically  feas¬ 
ible.”  The  estimated  cost  of  the 
project  is  $70  million  or  more. 

In  1950  only  the  Aluminum  Co.  of 
America.  Reynolds  Metals  Co.  and 
Kaiser  Aluminum  and  Chemical 


Corp.  were  i)roducinjt.  The.se  three 
companies  split  the  lion’s  share  of 
the  fir.st  and  .secotid-round  expan¬ 
sion  programs,  with  only  the  Ana¬ 
conda  Copper  .Mining  Co.  partici¬ 
pating  as  a  new  producer. 

The  third  round,  however,  has 
gone  entirely  to  producers  who 
never  were  in  the  primary  alumi¬ 
num  business  before.  Olin  Indus¬ 
tries,  Inc.,  of  Ea.st  Alton,  Ill.,  re¬ 
ceived  a  certificate  of  nece.ssity  for 
110,000  tons  of  capacity  in  No¬ 
vember,  and  the  Harvey  Machine 
Co.,  of  California,  rt'ceived  a  cer¬ 
tificate  for  54,000  tons  in  late  De¬ 
cember. 

The  Wheland  Co.  makes  the  sev¬ 
enth  primary  producer.  DPA  .said 
under  the  tentative  j)lan.s  worked 
out  with  Wheland  the  company 
would  start  producing  jTrimary 
aluminum  in  late  1954. 


Financing 

{Contiiiiu'd  from  Page  145) 

products  and  .services.  You  will 
al.so  find  yourself  in  competition 
with  other  dealers  and  business¬ 
men  in  the  matter  of  acquiring  a 
loan.  So,  as  in  all  competition,  it  is 
a  good  idea  to  “shop”  carefully  for 
the  money  you  borrow.  Charges 
vary  greatly ;  comjTare  prices  (luot- 
ed  by  ail  the  sources  that  may  be 
able  to  supply  you  with  the  type 
of  loan  you  need.  On  the  other 
hand,  your  loan  source  will  require 
certain  crt^dentials  from  you. 
Among  many  things,  applicants 
for  loans  should  be  able  to  .sh(»w 
that  they  have— 

1.  (lood  busine.ss  ability,  best 
proven  by  showing  examples  of 
jTast  records  of  busine.ss  succe.ss. 
Current  busine.ss  activities  and 
plans  for  expansion  should  be  pre¬ 
sented  well  and  give  a  good  indica¬ 
tion  of  future  succe.ss. 

2.  Personal  integrity;  good 
character ;  reliability. 

.*?.  .lu.stifiable  need  for  the  loan. 


and  rea.sonable  probability  of  re¬ 
payment  in  full  when  due. 

Most  banks  and  other  sources  of 
loans  al.so  require  the  following — 
Personal  data  about  you,  your 
partners  or  a.sscKnates.  In  what 
banks  you  have  personal  accounts. 
Your  membership  in  various  civic 
or  business  organizations.  The 
amount  of  your  insurance  and 
beneficiaries.  Your  busine.ss  bank¬ 
ing  connections.  How  your  business 
is  organized.  Your  current  indebt¬ 
edness,  if  any.  How  you  intend  to 
repay  the  loan. 

You  may  al.so  be  require*!  to — 
k'orecast  the  probable  future  of 
your  business  in  terms  of  estimated 
.sales,  demand  for  products  and 
services.  Estimate  the  degree  of 
competition  that  exists  or  may 
exist. 

Your  business  balance  sheet  of 
as.sets  and  liabilities  of  recent  date 
will  be  examined,  and  also  a  com¬ 
parative  statement  showing  your 
sales  during  the  year,  or  several 
years,  as  well  as  business  costs  and 
net  profit. 


\ 


I 


146 


MARCH  1953  BUILDING  SPECIALTIES 


1015  West  Diamond  Street 
Philadelphia  22.  Pennsylvania 
Telephone  FRemont  7  2500 


B.  S.  Reporter 

(('otithuud  from  P(ujr  143) 

American  Incinerator  Corp. 
Doubles  Plant  Facilities 

The  Amerieaii  Incinerator  Cor- 
jioration  i.s  now  located  in  their  new 
otiice  and  factory  buildiiiK  at  5710 
East  Nevada.  Detroit,  Mich.  To 
cope  with  the  increased  volume  of 
business,  facilities  at  this  location 
have  been  nearly  doubled  over 
those  available  at  their  old  plant. 

.Mr.  E.  E.  Smauder,  President, 
has  reported  that  their  expansion 
program  brought  about  several  pro¬ 
motions  within  the  oi'Kanization. 
.Mr.  A.  Smauder  is  (leneral  .Mana¬ 
ger.  .Mr.  1).  L.  (Jermaine  was  pro¬ 
moted  to  (Jeneral  of  the  corpora¬ 
tion's  West  Coast  Division  with 
ottices  at  3517  N.  VerduKo  Koail, 
(Ilendale,  California.  .Mr.  R.  (J. 
Keener,  formerly  connected  with 
the  Detroit  eiiKineeriiiK  firm  of 
Snyder  &  McClean,  has  joined  the 
company  to  handle  the  engineer! hk 
at  the  West  Coast  Division. 

.Mr.  Eu^rene  H.  Throop  was  pro¬ 
moted  to  Production  and  Oflice 
.Manajjer.  .Mr.  C.  (leo^a  has  been 
promoted  to  Chief  h'ield  Enjrineer 
for  the  Detroit  Division  and  is  also 
in  charge  of  the  Estimatinjj  Depart¬ 
ment.  .Mr.  Harold  S.  Lenox  has 
come  to  the  company  from  Sjiecial 
EiiKineerinK.  Inc.  to  take  charge 
of  the  EntrineerinK  Department  at 
t  he  home  oflice.  , 

The  company  is  set  up  to  carry 
on  all  types  of  incinerator  l)usiness 
and  has  operated  throughout  the 
I’nited  States  for  25  years.  The 
claims  to  be  the  oldest 


the  miracle 


gives  a  lasting 
NEW  LOOK  to  all 
natural  aluminum 


10  Center  Street,  New  Milford,  N.  J.  Orodell  8-6196 


.>1 

Combination  Screen  &  Storm  Windows 


Everything  Yon  Wcint  for  \ 
Competitive  Selling 

DELUXE  \  Y'l  1 

Interlocking,  Extruded  \  W 

3-TRA(K  and  2-IRA(K  \\f^ 

SELF-STORING  •  TAMPERPROOF 

litre  is  the  ideal  window  for  the  a>{j(reNsi\e  dealer.  Lrom 
one  souree  vou  tan  obtain  Vtraik  A\l)  2-traek  windows  asj 
well  as  combination  storm  dottrs.  Priced  right  for  high  profits' 
and  competitive  selling.  Our  years  of  experience  in  the  field 
assure  you  of  the  kind  of  asscH'iation  you  want.  Write  or 
phone  today  for  complete  information  on  how  you  can 
increase  your  profit?. 


company 

manufacturer  of  the  most  complete 
line  of  incinerators  in  the  country. 


Awning  Sales 

{Continued  from  P(i!)(  8S) 

iiiKS  not  installations.  \'ou  ma.v 
think  of  more  ways  you  can  assure 
immediate  installation  of  your  or¬ 
ders.  If  you  do,  put  them  into  prac¬ 
tice.  and  watch  your  busint‘.ss 
^row!  Immediate  installation  is 
your  key  to  more  awniny  sales  and 
to  more  profits! 


&  Home  Improvement  Dealer 


TUxoJlE 


Writ*  tor  Illustrated  ''Know  Now" 
Manufactured  by 

NIXALITE  COMPANY  OF  AMERICA 

115  119  W.  3rd  St.  Davenport,  Iowa,  U.S.A. 


'No  Alighting" 

ENDS  BIRD  NUISANCE 


BEAUTIFUL  (LEAN  BUILDING 

2>eal  r^o-ufudji  in  on 
tluA.  pAo^itaMe  ie/toice.! 


2  truded  aluminum  — 

*  Satin  finish  —  Adjustable 

*  Sub-frame.  Plus  many  exclu- 
S  sive  engineered  features.  More 

*  sales  and  less  service  calls  will 

*  assure  more  PROFITS. 

*  Inquiries  Invited 


MANUFACTURING  CORP. 
15-32  127fh  St.  College  Pt  ,N  Y. 


New  Products 

(Coiitiniud  frniu  Page  131) 

lent  propertie.s  of  Silicone  Re.sin.s 
in  a  clear,  non-.stainiii}?  water  re¬ 
pellent  coating  for  porous  exterior 
nia.sonry  surface-  such  as  Brick, 
Concrete,  Stucco,  Limestone,  Sand- 
.stone  and  Mortar. 

Known  as  Silipruf,  this  material 
is  easily  ajtplied  by  brush  or  spray 
and  unlike  conventional  transpar¬ 
ent  waterproofinK.s,  does  not  chan^’e 
the  color  or  texture  of  the  surface 
i  to  which  it  is  ajtplied.  Another 
excellent  feature  of  this  material 
is  that  it  does  not  yellow  with  a>re 
and  is  extremely  long  lastin^r. 

A  unique  pro{)erty  of  Silipruf 
is  that  although  it  has  amazing 
resistance  to  water  penetration,  it 
does  not  prevent  the  masonry  sur¬ 
face  from  breathing,  thereby  al¬ 
lowing  any  trai)ped  moisture  to 
be  relea.sed.  Silipruf  penetrates  as 
much  as  '  j  of  an  inch  into  the 
surface,  and  therefor  surface 
weathering  does  not  destroy  the 
effectiveness  of  the  coating. 

Disintegration  is  reduced  in  ar¬ 
chitectural  stonework  by  the  ap¬ 
plication  of  Silii)ruf  since  the  stone 
actually  repells  water  and  does  not 
allow  penetration  of  moisture 
which  later  freezes  and  causes 
surface  destruction  to  masonry. 
Water  .soluble  stains  and  dirt  are 
also  repelled  so  that  a  building 
properly  treated  with  Silipruf  will 
stay  cleaner  longer.  Unlike  other 
types  of  tran.-ijjarent  waterproof- 
ings,  Silipruf  can  be  applied  in 
temperatures  as  low  as  15  degrees 
h'arenheit. 

*  *  * 

K.D.  Cabinets  For 
Homeowners 

The  Rrammer  Mfg.  Co.  is  now  in 
production  on  unassembled  kitchen 
cabinets  which  may  be  entirely  as- 
.sembled  by  the  homeowner.  Each 
cabinet  unit  is  packed  in  a  .separate 
carton  with  complete  instructions 
and  all  neces.sary  hardware.  Cabi¬ 
nets  are  easily  assembled  with  sim¬ 
ple  tools  and  tit  together  exactly 
when  a.s.semble<l.  Holes  are  drilled 


Cancer 
strikes 
me 
five 


Strike  back 


/>//  ftovitifi  htj  eas- 
in(/  pain,  hg  iniprovinfi 
services  to  cancer  pa¬ 
tients,  hjf  support inp 
research  that  will  find 
the  final  ansivers  to 
cancer . , . 

That  is  how  pour  dollars 
strike  back  at  cancer 
when  pou  pive  them  to 
the  American  Cancer 
Societp. 

Send  pour  pi  ft  todap  bp 
mailinp  it  to  ''Cancer" 
care  of  pour  local  post 
office. 

Give 

to  conquer 
cancer 
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and  counter-sunk  for  inserting  con- 
nectinjf  bolts.  Each  unit  has  open 
ends  for  continuous  shelvinjf.  End 
panels  are  available  to  cover  the 
e.\posed  ends.  Made  by  Brammer 
Manufacturing  Co. 


New  Chrome-Tex  Siding 

The  deep-Krained  texture  and 
rich  colors  of  costly  sidinjfs  are  com¬ 
bined  with  the  rock-like  ruj?Kedness 
of  asbestos-cement  in  Asbestone 
Corporation’s  new  Chroma-Tex  sid¬ 
ing  shinjfles,  now'  being  produced 
at  company  plants  in  New  Orleans 
and  St.  Louis.  Selling  at  the  same 
economy  price  as  Asbestone’s  regu¬ 
lar  line  of  siding,  Chroma-Tex  shin¬ 
gles  offer  new  opportunities  to  fol¬ 
low  the  nationwide  trend  toward 
exterior  color  and  bring  about  true 
“decorator  harmony"  of  roofs  and 
sidewalls.  Produced  in  five  appeal¬ 
ing  colors,  Chroma-Tex  siding  is 
two-toned  —  dark  in  the  valleys, 
lighter  on  the  ridges — for  a  natu¬ 
ral-looking  “weathered”  appear¬ 
ance.  Easily  applied  over  any  side- 
wall  surface,  the  new  shingles  are 
ideally  suited  to  exterior  remodel¬ 
ing  jobs  as  well  as  new  construc¬ 
tion.  The  new  Chroma-Tex  siding 
is  fireproof,  weatherproof,  rot- 
proof,  termite-proof.  It  requires  no 
painting,  no  preservative  treat¬ 
ment,  no  maintenance  of  any  kind 
during  a  lifetime  of  service.  Made 
by  Asbestone  ('orporation. 


Shower  Enclosures 


Famous 


Installation?  Simplel 

Fast  and  fool-proof  installation  is  a  cinch! 
Tub  enclosures  install  with  S-18  Mastic  we 
provide  —  no  drilling  on  tub  or  wall,  no 
special  equipment  or  mechonical  know-how 
needed! 


Cash  in  on  the  skyrociseting  demoncf  for 
more  beautiful,  more  practical  bath¬ 
rooms*  Permalume  shower  enclosures  fit 
any  bathtub,  any  size  shower  opening. 


They're  priced  to  sell  to  every  home- 
owner,  regardless  of  budget,  and 
there's  a  generous  discount  for  you! 
Write  now  for  details* 


(Jkohm.  Am. 


Make  Sure  Year  Doors  Are 

■HHHBBI  "Best  Dressed 


the  charm  and 
beauty  of  Penn  Grille* 
to  ei'erY  door  you  aell! 


•  Skillfully  CraftaS 

a  Tattafully  Oailgnad 

a  FInast  Quality  txtrudad  Aluminum 


New  Three-in-One 
Toggle  Bolt  Assembly 

A  new  type  toggle  bolt  i.s  now 
available  which  offers  three  di.stinct 
advantages  not  previously  obtain¬ 
able.  Super-Grip  3-in-l  Toggle  bolts 
may  be  in.stalled  with  either  ( 1 )  the 
head  of  the  bolt  outside  the  wall  or 
(2)  with  the  nut  outside  the  wall 
and  (3)  the  toggles  may  be  pur¬ 
chased  separately  and  used  with 
any  bolt.  These  features  make  pos¬ 
sible  reduced  inventories  because 
the  toggle  bolt  is  reversible  in  the 
head  and  provides  flexibility  not 
heretofore  possible.  The  toggle 
head  is  available  from  .stock  for 
bolt  diameters  from  Vs"  up  to  ■  u". 


16"  BAR  ILLUSTRATED 


The  Penn  line  is  compiefe  . . .  oM  size$:>~ 
4",  8",  12".  16",  26"  bor  ond 
inifiot  grilles. 

if  yeur  Penn  Grille  distributor  hot 
net  colled  on  you  os  yet,  write, 
wire,  phene,  todoy  for  complete 
deoler  brochure  ond  prices. 


'I'liis  is  a  Ireiiieiidoiisly  lint 
line.  \  few  dislrilnilorsliips 
are  open. 


ytiinn  fncUirer  rtf  Aluminum  dour  firille»  and  ucrentoriet 

2739-45  N.  Fairhill  Street 
GArfteld  6-1555  •  Phila.  33, 


&  Home  Improvement  Dealer 


A 

A.  &  H.  MfK.  (  « .  20 

Adams  KnKinecrinK  Co.,  Inr..i{a('k  Cover 

Air  Master  Co .  112 

Alslo  Co .  >ik 

Aluma  Kraft  MFk-  Co .  3 

Alumatir  Corp.  of  America 

lo-n,  i;{2, 110.  ito 

Aluminum  PahricatinK  Co.  of 

1‘ittsburKh .  H.» 

Andrea  .Mftf.  Corp .  120 

•Arlite  Industries .  MO 

Arrow  Metal  Products  Corp .  It 

Artistic  Venetian  lllind  Corp .  124 

f< 

M  &  a  Sales  <  o .  1.1 1 

Kak-u-l.uni  Corporation  of  America  123 

llarnhart  Co..  The  A.  \V .  127 

llay-Wel,  Inc .  143 

ItuildinK  Specialties  .  30 

Miitler  Stamping  Co .  M7 

C 

C-Thru  Aluminum  Awnint;  Co .  3H 

Calbar  Paint  &  Varnish  Ci> .  100 

Campbell  Sash  Works,  The .  I2."» 

<  anter  &  S«m.  I. .  121 

CarlMizite  Protective  CoatinKs.  Inc..  .  S3 

ChallenKer  I'roducts,  Inc .  12 

Childers  MfK.  Co . .Il-.ll 

Clearview  l.4iuver  Window  Corp .  30 

C«Hil  Kay  Metal  AwninK .  US 

Ciirvalum  l)<Mir  MfK.  Co .  I  tO 

I) 

l)e<-0-<;rilles,  Inc .  13S 

ilependoii  Window  Co .  01 

Diamond  ItiiildiiiK  Products  Corp..  ..  0 

Duncan-Morris  Co .  133 

Dural  .Miiminum  Co .  3.7 

Duro  MfK.  Co .  1,35 

Diistite  Products  Co .  131 

K 

KlectriKlas  Corporation  .  13 

KIIwimhI  .\luminum  Distr  Co..  Inc...  127 

Klmont  MfK.  Co .  122 

Kmco  Cement  Products,  Inc .  122 

F 

Fealher-l.ite  MfK.  Co .  ..115,  12l> 

Fisleral  Scrj-en  &  Sash  Co .  20 

Frahen  .Muminum  Industries  Corp.. .  12S 
(i 

(ieneral  .Screen  &  Sash.  Inc .  131 

tJrant  Metal  MfK.  Co..  Inc.,  .  110 

(Jreene  Construction  Co..  The  M.  K..  .  1 15 

tirille  Factories  .  110 

(iiiildcrest  Co.,  The .  Ill 

II 

Hess  ManufacturinK  <'o . 71-75 

Homestead  MfK-  Co .  120 

Hutch  MfK.  Co .  107 

I 

Ida  Products  Co .  102 

Ideal  Brass  Works,  Inc .  110 

Illinois  .Xluminum  Prodiicts  Co .  SO 

Industrial  Steels,  Inc .  113 

InKersoll  Products  Division,  Hock- 

Warner  Corp .  6  7 

lrvinKti>n  Varnish  &  Insulator  Co..  . .  121 
J 

.lamaica  Sash  &  Ihwir  Co .  67 

Jarrow  Products .  130 

Jasco  Aluminum  Products  Corp .  141 

Jason  &  Company .  125 


Jay  .Art  .Aluminum  Pnalurts  Co.,  Inc.  93 


Jones  Sales  ’  FoKineerinK .  117 

Juniper  .Aluminum  Products,  Inc..  .  126 
K 

Kahn  Bros .  25 

Kessler  Products  Co .  10s 

Kc'ystone  Alloys  <'o . 31,  123 

L 

l.ock  A'enI,  Inc .  00 

l.ok-Tite  .Aluminum  .AwninK  Co .  112 

Louisiana  Louvres  .  112 

Ludman  Corp . 32-33 

Lii-Mesh  Co .  117 

M 

McDermott  Metals  Co .  112 

Alodernview ,  Inc .  70 

Mohmey  Co.,  The . 61-65 

.Mort  Company  .  130 

.\ 

.Naples  Aluminum  Co.,  The .  132 

.Nash  MfK.  (  o .  .36 

National  .AwninK  &  Shade  Co.,  Inc..  .  S2 

National  Heather  Stone,  Inc .  106 

Nationwide  .Aluminum  Products, 

Inc .  07 

Nelson  Industries .  06 

.Nixalite  Company  of  .America .  IIS 

North-Fast  .Metal  Products  Corp..  .  16 

O 

Ohio  Can  A:  Crown  Co .  22 

<Md  ((uaker  Paint  Co .  71 

Oley  Products,  Inc .  10 

Orchard  Brothers,  Inc .  37 

P.  A  F.  Corbin  Div.,  The  .American 

Hardware  Corp .  112 

Paralastir  Products  Co .  02 

Paramount  .Aluminum  Products  Corp  I 


Peerless  (Jrille  Co . 

16 

Proleelalum,  Inc . 

117 

Pro-TecI- 1 '  -  J  alousie  (  or  p . 

III 

K 

Beliance  Storm  .Sash  A  .Screen 

Co. 

113 

Ke-.NTi-lt  Corp . 

III 

Bene-Craft  Products . 

120 

Bex  Windows.  Inc . 

120 

Kevnolds-Schaffer  Co . 

111 

KoluRlass  Fgiiipment  Co.,  Inc. 

02 

Boll  (  oater,  Inc . 

26-27 

Bon-del.  Inc . 

BmdinK-  SidinR  A  BuildinR 

05 

Specialties  Alanual . 

111 

Bovaliim  AlfR.  Co . 

1.36 

Saker  A  A'olpert . 

17 

.Schumacher  Co.,  The  F.  F . 

1.35 

.Scott  AAindows  . 

too 

.Sec-urily  Hardware  ADr.  Co..  Ine.. 

no 

Shower  Door  Co.  of  America. 

no 

Silver's  Standard  Fquipment  ( 

'o.,  . 

1.30 

.Standard  AA'ire  Cloth  A  Screen 

(  o.. 

116 

SlepliRht  Prodiiels  Co..  Ine.... 

131 

Storm  Alasler  Corp.  of  New  Aork.. 

105 

.Storm  Sash.  Ine . 

_ 2 

Storm  AAindows  of  Aluminum.  1 

nc. . 

1.30 

Stormeo  Co..  Ine . 

1 16 

Siin-.Sash  Companv  . 

101 

Superior  AA  indow  Co . 

21 

1 

Tele  KinR . 

31 

Trip-I.ex  . 

r 

I’neco  Sales  Co . 

133 

8 

I'ni-Temp  Prftdurts,  Ine . 

104 

'  CLASSIFIED  ADVERTISING 

Und*r  this  heading  classified  adTertisements 
are  accepted  at  the  uniform  rote  of  26  cents 
a  word,  but  no  advertisement  token  for  less 
than  20  words  with  a  minimum  charge  of 
S5.00;  3  months  ot  20c  per  word  per  insertion. 
Check  or  Money  Order  must  accompany  copy 
of  Classified  Ad.  Advertisements  soliciting  deal¬ 
ers  or  distributors,  or  new  products  for  sole,  not 
accepted  in  classified  section.  Address  all  com¬ 
munications  to  Classified  Department.  BUILD¬ 
ING  SPECIALTIES.  425  Fourth  Avenue.  New 
York  16,  N.  Y. 


HKI.I*  WANTED 

DKSM.N  KNui.M.l.K,  KXrKKIKNt  Kl>.  with 
aluniiiiitin  .Nttnni  wudIow  and  d<Hir  manufacturer. 

I  .\1  K,  J>cKrr(-  i.r  e«juivalpnt.  Attractive  yearly  ^al- 
'  ary  f|iKiiitie<l  man.  i,d>iiK  l'i|.iti<t  iDcatii*!!  It  ‘X 
Ml  SPKt  I.Xl.TIKS  ilc  Home  Ira* 

jirovcnicnt  Dtalci,  4Ji  Fourth  A\e..  Ncva  \  Drk 
N  V 

DF.AI.KK  SALK.'^.M  AN  .  ( »l  !  >  I  A NUI i  aaiiuIuaa 
iDil  >cTt‘cn  «ia!t-w  inaiiaytT  AA.tiitc<l  tm  »‘.4vtrrn  ternttir) 
l»>  ]>ri)imn<'nt  mid  aaosI  nianufactiirer.  Our  prod- 
uctw  ait*  nationally  kii<>Avn  toi  i|ualtty  and  art*  coni 
pftitivcly  priced,  (’'•mpcnwation  Atay  .ilmve  avrraxt* 
lor  ri^hl  man.  Salarx,  Ikhiu-*  and  rxp<•n>t*^,  Our 
s.ilfs,ntn  kn.m  of  tin's  a-t.  Ih.x  MUILDING 

'n|’K(  IAFTIKS  \  H  ftiif  Improvt-nu-nt  Dealer,  425 
Fourth  .'\ve.,  New  N  «»rk  Ifi.  N. 


'>.\1.F.SMF\  (  (t.NTAr  riNt;  M  M  HFR YARDS, 
depaitmeiii  .«*lores.  or  distnhntnis.  ttjr  (  aliforiiia 
rt-dwo<i«l  cotnhtnation  tluors  and  Axiiidows.  Cummis 
winii.  .Main  tetiitoiies  upeii  Hi*x  Hl'Il.lilNG 

S FF.t '  I  .\  I .  r  1  F.S  vV  lloiiK  Improvement  Dealer. 
4J^  F.. tilth  Avtnne,  Nexv  Voik  In.  N.  V. 

KXPF.RIKNf  KD  CONTRACT  AND  pruniR  csti 

mator  in  constructi«*n  tiehl  wantt*d  hy  large,  A^ell 
estahlished  I»s  Angeles.  Catif.  (ilass  (‘o.  Frefer 
knoAxledge  of  glass,  Excellent  salary.  (j<xm1  working 
conditions.  Write  Box  3H8.  nriM)l\<;  SFECIAL 
TIKS  vK-  Home  Improvement  Dealer,  425  Fourth 
.\ve.,  New  York  16,  V. 


PKODl  (  T  KNBINFFB 

I  .Must  have  ex|K*rieuee  in  the  tlesjgn  ot  alu 
I  minum  or  light  metal  product.^  Also  to  chet'k 
dt'sigus  of  nexA  priMliiet.s  liefore  release  for 
produetioti  tooling.  'I'his  is  a  i>ermanent  |K) 
sition  with  out*  of  the  largest  manufacturers 
in  tin-  fiehi  Kxcellent  opportnuit>  f<*r  ad- 
xatuement.  Replv  in  detail  ihehj  in  con- 
t  tideiu’ei.  giving  age.  ami  experience.  .Ml 
t  \)»enst  s.  niclmlmg  lelocation  costs,  aaiII  Ik* 
paid.  S.tl.iiA  IS  ojKti,  M  ix  ni’Il.I>IN<i 

S I’l*  <  1  .\  1  .  ri  FS  i\  If  onu  Iniptoxement 

Di  alei.  4-'.'  Fonith  A\t  niie,  New  N  "tk  In. 


I'niitn  Aluminum  Co.,  Inr .  10.3 

I'nion  Marhine  Co .  1.37 

V 

A -Seal  Corporaliim . Third  (’(»v«‘r 

A'an  Nest-  l.ouvre  Co .  77 

A'erflex  Sales  Corp .  78 

A  irlor  T<m>I  A  Alachine  Corp .  1.36 

A'ulran  .Metal  Produets.lF'.  1.30,  131,  110 
W 

AA'allaee,  Don  .  1.37 

AAarner  MfR.  Co . 80-81 

AA  ealher-PriHtf  Co.,  The .  23 

Wealher-AA  ise  AVindows,  Inc .  47 

AAerner  Co..  Inc..  K.  D .  1.30 

AA  estmorcland  Metal  ADk-  Co .  76 

W  evI  A  (iahaRan.  MfKs .  1.31 

AA  illiams  l.iimhcr  A  MfR.  Co .  115 

AA  ilson  MfK.  Co.,  F.  S .  100 

AA  insIrom  ADk.  Co .  118 

AA  insulitc  .ADr.  Co .  40 

AAin-Sum  Window  Corp .  84 

AA  intro  Products,  Inc .  28 

A 

Yates  Company  .  OS 

VounRstown  Industries,  Inr .  15 


l.SO 
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a  winning  combination! 


V-SEAL  CORPORATION 

13  00  BATAVIA  ROYAL  OAK,  MICHIGAN 
EASTERN  DIVISION  WESTERN  DIVISION 

3638  {oif  I3»h  St  11J4  Sow*h  6»K  S' 


.  .  .  one  good  salesman,  PLUS  a  good  product, 
EQUALS  good  profits.  There  in  a  nutshell  is 
the  reason  for  A  B  C's  popularity  with  leading 
window  and  door  dealers  everywhere.  They 
know  that  every  ABC  sale  is  a  SAFE  sale  .  .  . 
a  sale  that  leads  to  repeat  business  time  and 
time  again. 

ABC  offers  the  only  QUALITY  WINDQW  com¬ 
petitively  priced.  Other  windows  may  offer 
some  of  A  B  C's  features,  but  none  can  offer 
all  of  them  .  .  .  that  is  why  so  many  architects 


1.  Heliarc-Welded  Corners 

2.  Koroseal  Weather-Stripping  Head  and 
Sill  (Top  and  Bottom) 

3.  Patented  Clip  (Stainless  Steel  Weather- 
Strip  End  Spring)  Eliminates  Opening 
Between  Clip  and  Jamb 

4.  Insert-Overlap  Design  of  Screen  and 
Storm  Sash  Makes  Easy,  "No  Tool" 
Removal 

5.  Glass  Is  Rapidly  Installed 
Without  Tools 


1S3NIISCAYNEILfDnliiAlii,FU  •  HUYUHn.,!  HACKENSACK.  NJ. 


and  builders  are  specifying 


Write  todeif  for  further  information  on  available 
derder^ips  in  ifour  area. 


